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HIGH  QUALITY  PROOFS  PER  HOUR! 

FAST  FORM  CHANGESI  MANY  NEW  FEATURESl 

The  New 

Yandercook  319  Underfeed  Proof  Press 

Maximum  Sheet  Size  —  78%"x28'' 

Feeds  like  a  platen  press  —  Speeds  from  300  to  1500  per  hour  by 
simply  turning  a  small  knob  —  Automatic  Ink  Feed  direct  from 
standard  ink  can.  JVrife  for  more  details. 


VANDERCOOK 


&  SONS,  INC. 


General  Officer,  Research  Laboratory,  Demonstration  Room  A  Factory 


3601  W.  Touhy  Av*.,  Chicago  45,  III.  Phone:  ROgeri  Pork  1-2100 
Eastern  Sales  and  Service  Western  Sales  and  Service 

205  W.  34th  St.,  New  York  1,  N.Y.  3156  Wilshire  Blvd.,  Los  Angeles  5,  Calif. 
Phone:  BRyont  9-6270  Phone:  DUnkirk  8-9931 

In  Canada  —  Sears  Limited 


RUSSai  ERNEST  BAUM,  INC,  1540  Wood  St.,  Philadelphia  2,  Pa. 
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YOURS  on  rcquatt: 

For  a  copy  of  the  outstanding 
Letterhead  Design  Manual  created 
by  Lester  Beall  on  Parsons 
Papers,  write  on  your  business 
letterhead  for  Portfolio  No.  962 
Parsons  Paper  Division,  National 
Vulcanized  Fibre  Company. 
Holyoke,  Massachusetts. 


For  better  business  any  time,  there  is  no  substitute 
for  selling  quality  .  .  .  top  quality.  Why  not  do 
justice  to  your  own  craftsmanship?  Build  strong 
customers  by  suggesting  top  quality  letterhead  papers. 


Satisfy  both  of  them  .  .  .  AND  INSUKt  REPEAT  ORDERS 
...with  PARSOINS  K1I¥G  COTTOIV  BONDS 


The  man  who  buys  —  and  his  secretary  —  are 
interested  in  business  profits  just  like  you  are. 
Profits  mean  many  things  including  Icxik,  feel  and 
performance  of  their  letterhead  and  other 
stationery.  When  you  suggest  a  Parsons  Bond  to 
your  customer,  you  help  build  profits  for  him  and 
yourself.  For  your  next  letterhead  job,  stock  and 
suggest  one  of  these  famous  King  Cotton  Bonds; 


ej  kAMPMII  111%  UTU  m.  I 
PUSONS  110% 
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OaiMA  PUtMEIIT  110% 


Parsons  King  Cotton  Bonds  mean 
repeat  orders.  They  perform  well  on 
press  .  .  .  have  attractive,  uniform 
surface  and  texture  .  .  .  are  available 
in  a  wide  range  of  sizes,  weights 
and  colors.  Try  a  Parsons  Bond  now. 


PARSONS  PAPER  DIVISION  MMvwanfMMo  wi^cjuirxsED  nmmx  co 

HOLYOKE.  MASSACHUSETTS 


YOURS  on  roqwosh 
Write  on  your  business  letterhead 
for  this  Guide  to  Record-Keeping 
Papers  No.  971.  Parsons  Paper 
Division,  National  Vulcanized 
Fibre  Company.  Holyoke. 
Massachusetts. 


For  new  printing  business  in  record-keeping  forms 
and  sy’stems.  Ledger  Papecs  are  more  important  than 
ever.  You  may  never  see  the  girl  who  operates 
the  bookkeeping  machine  or  posts  the  Ledger,  but 
she  often  decides  the  form  pattern  and  the  paper. 


She’s  your  customer  •  •  •  she  knows 

.  .  .  PARSOIVS  KING  COTTON  LEDGERS  Prove! 


Your  printing  orders  for  business  forms  and 
records  are  often  bought  by  the  "girl  behind  the 
scene”,  and  your  repeat  order  often  depends 
entirely  on  her!  Those  who  know  will  tell 
>  ou  that  a  Parsons  King  Cotton  Ledger  proves 
.  .  .  and  proves  its  worth  regularly  for  hand¬ 
written  and  machine-posted  record-keeping. 
For  your  next  business  form  order,  stock  and 
suggest  one  of  these  Parsons  King  Cotton  I-edgers; 


Parsons  mechano  form  Ledger 
is  the  outstanding  favorite  and  the 
most  complete  line  available: 
7  colors  plus  white  for  all  modem 
record-keeping  sy'stems  (Index  to 
match,  of  course).  Try  it. 
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We  sign  your  letters  before  you  do! 


You’re  looking  at  the  "dandy  roll" 
on  a  Howard  paper  machine.  Here’s 
where  Howard  Bond  is  watermarked 
— our  subtle  signature  attesting  to  its 
excellence  as  a  superior  letterhead 
paper,  and  its  right  to  be  known  as 
"The  Nation’s  Business  Paper” 

When  your  letterhead  bond  is 
"signed”  by  Howard  you  can  use  it 
with  every  confidence  that  it  is  worthy 


of  your  signature — white,  strong,  crisp, 
and  with  the  crackle  always  asso¬ 
ciated  with  praiseworthy  paper.  A 
good  letterhead,  and  a  neat  letter, 
on  Howard  Bond  goes  out  of  its 
way  to  earn  the  attention  and  respect 
it  seeks. 

Your  printer  or  paper  merchant 
will  be  pleased  to  show  you  Howard 
Bond,  in  colors,  and  in  the  cleanest, 
truest  white  you’ve  ever  seen. 


Howard  Paper  Mills,  Inc.  *  Howard  Paper  Company  Division,  Urbana,  Ohio 


*The  Nation** 


Ho%tard  Lodger 
Houford  Mimeograph 


Howard  Duplicator 
Howard  Potting  Ledger 


Companion  Lines 


2.  Establishing  art  levels: 

a.  Fine  art  (i.e.,  drawings  and 
paintings,  etc.). 

b.  Photography. 

c.  Others. 

3.  Determining  typographic  and 
printing  levels. 

4.  Recommending  colors,  paper,  and 
binding  levels. 

5.  Selecting  art  services  to  execute 
job  of: 

a.  Fine  art. 

b.  Photography  and  retouch. 

c.  Hand-lettering. 

d.  Others. 

6.  Selecting  service  to  produce  me¬ 
chanicals  if  needed  (checks  with  typog¬ 
rapher  and  printer  on  this  before  start¬ 
ing  work  to  assure  efficiency). 

7.  Estimating  the  time  and  money 
that  will  be  spent  prior  to  spending  it 
and  obtaining  customer  approval  there¬ 
of. 

III.  Typographer 

Until  quite  recently,  we  have  failed 
to  recognize  the  importance  of  the  in¬ 
dividual  or  craftsmen  who  set  the  type 
for  a  printing  job.  Typesetting  has  be¬ 
come  more  and  more  expensive  as  we 
have  retreated  from  control  of  typeset¬ 
ting  by  the  professionally  trained  ty¬ 
pographer.  The  artist  and  designer 
have  added  new  verve  to  typesetting, 
but  in  so  doing  have  caused  untold 
extra  costs  to  be  incurred. 

The  way  or  method  by  which  type 
will  be  set  will  greatly  influence  the 
preparation  for  printing  costs.  If  a  pro¬ 


fessional  designer  and  a  professional 
typographer  plan  the  type  requirement 
together,  good  and  economical  typog¬ 
raphy  is  assured.  The  abdication  of  the 
typographer  from  his  responsibilities 
and  the  failure  to  assume  them  again  is 
costing  industry  and  advertisers  money 
daily. 

The  typographer’s  role  and  responsi¬ 
bilities  on  the  planning  team  include 
the  following: 

1.  Establishing  the  type  format, 
selecting  typr  faces,  leading  and  styling 
in  conjunction  with  the  customer  and 
the  designer. 

2.  Recommending,  and  in  conjunc¬ 
tion  with  the  designer,  determining: 

a.  Process  of  typesetting. 

b.  Degree  and  system  of  make¬ 
up,  including  the  areas  there¬ 
of. 

c.  The  type  (i.e.,  galley,  spot  or 
page)  and  style  and  quantity 
of  proofs. 

3.  Establishing  method  and  time  for 
submission  of  reading  proofs  (done  to 
avert  costly  alterations  and  undoing 
and  redoing  of  make-up). 

4.  Planning  exactly  who  will  do 
what  in  conjunction  with  the  printer 
and  platemaker  and  establishing  re¬ 
sponsibilities  firmly. 

5.  Scaling  and  specification  of  type 
(this  is  a  job  for  knowledgeable  pro¬ 
fessionals  only). 

6.  Estimating  the  time  and  money 
that  will  be  spent  prior  to  spending  it 
and  obtaining  customer  agreement 
thereof. 


Don't  envy  another  printer  with  a  new,  big  car — just  think  of  the  pay¬ 
ments  he’s  gotta  make.  — Old  Tramp  Printer 
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'The  Nation*B 


Uatcard  Ledger 
Howard  Mimeograph 


Howard  Duplicator 
Howard  Potting  Ledger 


Companion  Line* 


masters  made  photographically 
with  Kodak  Ektalith  Method ! 


New  low-cost  Kodak  Ektalith  Method 
brings  the  speed,  quality  and  flexibility 
of  camera  copying  to  “paper  plate¬ 
making.”  Makes  “short  run”  jobs 
easier,  more  economical — and  cuts  capi¬ 
tal  investment — for  users  of  all  popular 
office-size  duplicators. 

Simple  as  A-B-C.  Just  three  quick 
steps  for  a  high-quality  master  (re¬ 
duced,  enlarged,  same  size)  that  will 
give  you  hundreds  of  sharp,  clean 
copies  of  office  forms,  engineering 
drawings — all  line  and  halftone  mate¬ 
rial.  Lets  you  handle  101  different 


office  jobs  faster,  at  lower  cost. 

1.  Expose  high-speed  Kodak  Ektalith 
Transfer  Paper  using  your  present 
copy  or  process  camera. 

2.  Process  in  ordinary  roomlight  with 
ingenious  new  Kodak  Ektalith 
Loader- Processor.  Or  in  darkroom 
with  a  Kodak  Ektalith  Processor. 

3.  Transfer  to  paper  plate  with  Kodak 
Ektalith  Transfer  Unit  in  roomlight 
or  darkroom. 

Total  time — ^just  2  minutes! 

For  details,  write  Eastman  Kodak 

Company,  Graphic  Reproduction 

Division,  Rochester  4,  N.  Y. 


KODAK 

Ektalith 

METHOD 

...  puts  you  Ahead  in  offset 


A  “natural”  for  microfilm  users. 
Blowup>s  of  drawings  can  be  made 
on  Ektalith  Transfer  Paper  in 
standard  enlargers  from  microfilm 
positives.  Copies  can  be  made  di¬ 
rectly  from  Transfer  Paper  in  new 
Kodak  Ektalith  Copy  Unit. 


Big  savings  in  Systems.  Need  10 
or  more  sharp  copies?  No  plate¬ 
making  required  when  you  ^ 
team  up  your  camera  with 
Ektalith  LoadCT- 


Editorial:  Notes  on  Printing  Week 


BECAUSE  of  an  early  deadline  on  the 
first  form  of  our  February  issue,  this 
is  being  written  prior  to  the  beginning 
of  the  observance  of  Printing  Week  — 
January’  17  to  23. 

We  wish  that  we  could  publish  the 
many  stories  that  we  have  already  re¬ 
ceived  and  the  many  we  shall  receive 
about  Printing  Week  activities  in  the 
hundreds  of  cities  and  areas  that  are 
observing  the  Week,  but,  of  course,  it 
is  impossible  for  us  to  do  so.  Suffice 
it  to  say,  as  pointed  out  by  Gerald  L. 
Flood,  International  chairman,  “Inter¬ 
national  Printing  Week  has  grown  in 
stature  until  now  there  is  hardly  a 
graphic  arts  center  that  does  not  in 
some  way  celebrate  the  Week,”  and 
suffice  it  to  say  that  most  of  the  areas 
are  following  the  accepted  pattern  of 
lunches,  banquets,  guest  speakers,  ex¬ 
hibits,  publicity,  TV  and  radio  pro¬ 
grams,  awarding  of  scholarships  and 
prizes,  etc. 

Most  observances  of  the  Week  have 
been  excellently  planned  and  undoubt¬ 
edly  will  just  as  well  be  staged.  In  this 
connection,  we  feel  that  the  entire 
graphic  arts  industry  owes  a  big  vote 
of  thanks  to  Mr.  Flood,  to  the  many 
graphic  arts  and  advertising  organiza¬ 
tions,  and  the  many,  many  individuals 
throughout  the  country  who  have 
pitched  in  to  do  a  very  praiseworthy 
job. 

We  cannot  refrain  here,  however, 
from  making  two  observations. 

The  first  is  with  reference  to  one  of 
the  objectives  of  Printing  Week,  and 
the  second  is  on  the  seeming  indiffer¬ 
ence  to  the  Week  on  the  part  of  em¬ 
ploying  groups  in  some  major  cities 
and  areas. 

It  is  salutary  to  all  of  us  in  the  in¬ 


dustry  to  be  reminded  periodically  of 
the  great  and  necessary  part  our  in¬ 
dustry  plays  in  the  economic,  educa¬ 
tional  and  social  life  of  our  nation, 
and  to  be  informed  that  printing  is  the 
sixth  largest  industry  in  America,  third 
in  number  of  establishments,  eighth  in 
salaries  and  wages  paid,  etc.  One  of 
the  purposes  of  the  observance  of  Print¬ 
ing  Week  is  to  stimulate  within  us  a 
pride  in  our  industry  and  in  our  chosen 
vocations.  This  is  as  it  should  be. 

But.  more  important,  the  key  pur- 
fM)se  of  the  observance  is  to  impress 
upon  the  public  the  high  status  of  our 
industry  and  the  tremendous  contribu¬ 
tion  printing  is  making  to  all  activities, 
daily  and  otherwise,  of  almost  every 
person  in  the  country.  As  much  as  pos¬ 
sible.  every  person  in  an  area  observ¬ 
ing  Printing  Week  should  be  reached 
by  some  means  of  public  communica¬ 
tion,  and  should  be  encouraged  to  view 
exhibits,  to  visit  graphic  arts  plants, 
and  to  hear  speakers  who  can  tell  him 
about  the  printing  industry.  During 
the  Week,  every  person,  in  and  out  of 
our  industry,  should  be  reminded  of 
printing. 

In  this  connection,  we  praise  Mil¬ 
waukee,  whose  general  chairman  is 
Walter  Cruice,  for  planning  “week- 
long  special  events  including  industrv- 
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Kaye  Deyerle  i$  Miss  Perfect  Type  of  Bal¬ 
timore,  1960.  She  is  shown  standing  next 
to  the  press  that  was  part  of  the  original 
equipment  of  Charles  W.  Schneidereith, 
founder  of  Schneidereith  i  Sons.  This 
press  was  built  about  1 828,  and  was  pop¬ 
ularly  known  as  the  Washington  Hand 
Press.  On  it  was  printed,  with  laborious 
effort,  during  the  early  years  of  the  enter¬ 
prise,  a  small  weekly  newspaper.  In  later 
years  it  was  replaced  as  a  production  ma¬ 
chine  by  faster  presses,  yet  it  remained 
in  service  as  a  proof  press  through  the 
lives  of  three  generations  of  the  Schnei¬ 
dereith  family  which  have  directed  the 
business.  In  the  early  days  the  inking  of 
the  type  was  done  by  hand  with  leather¬ 
faced  ink  balls;  the  paper  was  placed  on 
the  type,  and  removed  by  hand;  the  im¬ 
pression  was  pulled  by  hand. 


dinners  to  be  attended  by  users  as  well 
as  producers  of  printing,  printing  ex¬ 
hibitions,  special  workshops  for  stu¬ 
dents  and  educators,  open  house  visits 
to  printing  plants,  and  clinics  and  lec¬ 
tures  for  planners,  producers  and  users 
of  printing.” 

We  praise,  also.  Los  Angeles  —  this 


area  has  a  Printing  eek  Council  and 
Irl  Korsen  is  chairman  of  the  Printing 
Week  Committee  —  for  using  billboard 
space  through  the  Los  Angeles  area 
with  the  message:  “Printing  Makes 
the  Lasting  Impression,”  and  for  gear¬ 
ing  the  observance  to  “making  print- 
Continued  on  page  118 


Miss  Perfect  Type  for  1960 — Dorothy  Pro¬ 
vine,  who  dresses  up  a  "parka"  in  her 
co-starring  role  in  Warner  Bros.,  The 
Alaskans,  just  like  a  new  print  job,  will 
do  the  some  for  International  Printing 
Week,  January  17-23.  Miss  Provine  has 
been  chosen  as  Miss  Perfect  Type  for  the 
International  observance  which  is  spon¬ 
sored  by  the  International  Association  of 
Printing  House  Craftsmen  and  cooperat¬ 
ing  organizations.  Miss  Provine  is  pic¬ 
tured  here  with  Gerald  1.  Flood,  Santa 
Monica,  Calif.  Heft),  chairman  of  the  Inter¬ 
national  Printing  Week  Committee,  hold¬ 
ing  a  curved  plate  that  was  used  to  pro¬ 
duce  the  poster  held  by  Thomas  L.  Cooper, 
Atlanta,  Ga.,  president  of  the  Interna¬ 
tional  Association. 
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'Tn  i/ie  finishing  department  it’s  always  inspiring 
to  see  the  many  'extra  care’  steps  that 
have  gone  into  every  Wausau  sheet  before  it 
reaches  us.  This  is'^our  assurance,  too, 
of  outstanding  press  runs  when  you  select 
Wausau  Papers.” 


"Paf"  Noel,  Superintendent  of  Finishing  and  Customer  Service 


WAUSAU  DISTRIBUTORS 


Alexandria,  La.  Bancroft  Paper  Co. 
Atlanta,  Ga.  Howard  Paper  Co. 

Baltimore,  Md.  Stanford  Paper  Co. 
Baton  Rouge.  La.  Bancroft  Paper  Co. 

General  Paper  Co..  Inc. 
Beaumont.  Texas 

Magnolia  Paper  Co. 
Bellows  Falls.  Vt. 

Mt.  Kilburn  Paper  Co..  Inc. 
Boston,  Mass.  Arlin  Paper  Co. 

Empire  Paper  Corp. 

Pilgrim  Paper  Co. 
Shawmut  Paper  Co. 

Brooklyn.  N.Y. 

Price  Nocks  Paper  Co.,  Inc. 
Buffalo.  N.Y. 

The  Union  Paper  ATwineCo.  Inc- 

Cedar  Rapids.  Iowa 

Evans  Paper  Co. 

Chicago.  III. 

Berkshire  Papers,  Inc. 
La  Salle  Paper  Co. 
Reliable  Paper  Co. 
Warner  Paper  Co. 

Cincinnati,  Ohio 

The  Chatfield  Paper  Corp. 
Cleveland,  Ohio 

The  Union  Paper  &  Twine  Co. 
Columbus,  Ohio 

The  Scioto  Paper  Co. 
Corpus  Christi,  Tex. 

Magnolia  Paper  Co. 

Dallas.  Texas  Western  Paper  Co. 
Denver,  Colo.  Jensen  Paper  Co. 
Des  Moines,  Iowa 

Newhouse  Paper  Co. 

Detroit  Mich. 

The  Union  Paper  &  Twine  Co. 

of  Mich. 

Fernwood,  Pa.  Pontiac  Paper  Co. 
Fort  Worth,  Texas 

Western  Paper  Co. 


Freeport  III.  Arrow  Paper  Co. 

Galesburg,  III.  Wilson  Paper  Co. 

Galveston,  Texas 

Magnolia  Paper  Co. 
Grand  Rapids.  Mich. 

Grand  Rapids  Paper  Co. 
Great  Falls,  Mont. 

Great  Falls  Paper  Co. 
Green  Bay,  Wis. 

Steen  Macek  Paper  Co. 

Hicksville,  N.Y. 

Capstone  Paper  Co. 
Houston,  Texas 

Magnolia  Paper  Co. 

Indianapolis,  Ind. 

The  Chatfield  Paper  Corp. 

Jackson,  Mich. 

The  Union  PaptT  &  Twine  Co. 
Jackson,  Miss.  Barefield  Paper  Co. 


Kansas  City,  Kan. 

Wyco  Paper  Co..  Inc. 
Kansas  City,  Mo.  B  &  J  Paper  Co. 

Los  Angeles,  Calif. 

Columbia  Paper  Co. 
Lubbock.  Texas  Western  Paper  Co. 

McAllen,  Texas  Magnolia  Paper  Co. 
Madison,  Wis.  Westport  Paper  Co. 
Milwaukee,  Wis. 

Reliable  Paper  Co. 
Sensenbrenner  Paper  Co. 
Minneapolis,  Minn. 

Minn.  Paper  &  Cordage  Co. 
Moline.  III.  Carlson  Brothers 
Monroe.  La.  Bancroft  Paper  Co. 

Nashville,  Tenn. 

Clements  Paper  Co. 


Natchei,  Miss.  Bancroft  Paper  Co. 
Neenah,  Wis.  Sawyer  Paper  Co. 
New  Orleans.  La. 

Sam  A.  Marks  &  Co. 
New  York.  N.Y. 

Perkins-Goodwin  Co. 

Oakland.  Calif.  Bayside  Paper  Co. 

Philadelphia.Pa. 

Acorn  Paper  &  Twine  Co. 
Pine  Bluff,  Ark. 

Smith  Paper  Products  Co. 
Pittsburgh,  Pa. 

Brubaker  Paper  Co. 
The  Chatfield  &  Woods  Co. 

of  Pa. 

Portland.  Ore. 

Carter,  Rice  &  Co.  of  Ore. 
Paper  Mills  Agency  of  Ore. 
Providence,  R.l.  Roberts  Paper  Co. 

Rochester,  N.Y. 

The  Printers  Supply  House 
Rockford.  III. 

Northland  Paper  Co. 

St.  Louis.  Mo. 

Shaughnessy-  Kniep-Hawe 
Paper  Co. 

San  Diego.  Calif. 

Columbia  Paper  Co. 
San  Francisco,  Calif. 

Wilson-Rich  Paper  Co. 
Seattle,  Wash. 

Paper  Mills  Agency.  Inc. 
Shreveport  La.  Bancroft  Paper  Co. 

Tyler,  Texas  Western  Paper  Co. 

Visalia,  Calif. 

Caskey  Paper  Co.,  Inc. 

Washington,  D.C. 

Stanford  Paper  Co. 
Wausau.  Wis.  Paper  Specialty  Co. 


WAUSAU  PAPER  MILLS  COMPANY  AT  BROKAW,  WIS. 

District  Sales  Offices:  Atlanta  •  Chicago  •  Cleveland  •  Los  Angeles  •  New  York  City 


■ 


THIS  IS  THE  FIRST 


PRE  CURVED  PLATE 

WITHOUT  DISTORTION 

YOU’VE;  EVER  SEEN 

Now  perfected,  the  Regan  Rotary  Coater,  the  Regan 
Rotary  Vacuum  Printer,  and  the  Regan  Rotary  Powder¬ 
less  Etcher  are  entirely  new  in  concept,  function,  and 
design.  With  them  you  can  engrave  pre-curved  metal 
plates  for  combination,  line,  or  halftone  work  to  any 
given  curve.  This  Regan  equipment  permits  the  making 
of  pre-curved  plates  to  be  printed  in  combination  with 
flat  plates  to  perfect  register  in  full  color.  It  is  your 
answ’er  to  offset.  This  graphic  arts  achievement  is  ready 
to  revolutionize  your  profit  picture.  Let  us  tell  you  how. 
REGAN  INDUSTRIES  INC.  1720  MARCO  POLO  WAY 
BURLINGAME  •  CALIFORNIA  •  PHONE:  OX.  7-1151 


REGAN 

INDUSTRIES,  INC. 


GRAPHIC 
■  ARTS 

EQUtPME  NT 
DIVISION 


Use  of  INSTRUMENTS  aitd 
AUTOMATIC  CONTROLS 

in  gravure! 

PART  1— The  economic  advantages  of  insuring  press 
register  and  quality,  definition  and  scope  of  the 
subject,  and  a  description  of  measurement  instruments; 
also  a  beginning  of  the  description  of  electric-eye 
register  controls.  Part  two  will  continue  this  and 
include  a  description  of  other  automatic  controls. 


hy  Harvey  F.  Georpe,  Research  Director,  Gravure  Research,  Inc. 


justification  for  application  of 
instruments  and  automatic  control 
devices  for  press  register  and  quality 
is  largely  a  question  of  economics.  In- 
stnunents  and  controls  when  properly 
applied  and  used  generally  will  enable 
the  manufacture  of  a  better  product  at 
a  lower  cost  and  in  less  time.  There 
are  also  humanitarian  reasons  for  the 
use  of  instrumentation  where  personal 
safety  or  relief  from  human  drudgery 
are  considerations.  Among  the  many 
advantages  to  the  use  of  instruments 
and  automatic  control  in  gravure  are: 


1.  Increase  in  output  quantity  of  the 
printed  product. 

2.  Improvement  in  quality  of  the 
printed  product. 

3.  Improvement  in  uniformity  of  the 
printed  product. 

4.  Savings  in  the  raw  materials  — 
paper,  ink,  solvents,  etc. 

5.  Savings  in  the  production  time  of 
machinery  and  men. 

6.  Savings  in  plant  equipment. 

7.  Savings  in  power  requirements. 

8.  Decrease  of  human  drudgery  and 
elimination  of  human  errors. 
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These  savings  of  time  and  materials 
cut  manufacturing  costs  and  together 
with  the  other  factors  lead  to  an  in* 
crease  in  over-all  productivity. 

Before  discussing  specihc  instru¬ 
ments  and  automatic  control  devices 
for  print  register  and  quality,  we  should 
consider  briefly  the  scope  and  defini¬ 
tion  of  instruments  and  automatic  con¬ 
trol. 

Instruments  are  used  for  the  meas¬ 
urement  of  physical  and  chemical 
quantities  which  are  generally  termed 
variables  and  may  include  such  things 
as  temperature,  pressure,  flow,  level, 
dimensions,  specific  gravity,  speed,  vis¬ 
cosity,  consistency,  and  chemical  com¬ 
position,  to  name  just  a  few. 

Automatic  control  is  the  mainte¬ 
nance  of  a  desired  value  of  a  quantity 
or  condition  by  measuring  the  existing 
value,  comparing  it  to  the  desired  val¬ 
ue,  and  employing  the  difference  to 
initiate  action  for  reducing  this  differ¬ 
ence. 

Instrumentation  and  control  engi¬ 
neering  refers  to  the  technology  in- 


Harvey  F.  George 


volved  in  applying  measuring  devices 
or  measuring  and  controlling  devices 
to  various  kinds  of  production  or  other 
systems.  The  principles  involved  in 
measurement  need  no  further  explana¬ 
tion  other  than  to  describe  the  vari¬ 
ables  in  gravure  and  the  methods  used 
in  measuring  them.  However,  the  con¬ 
cept  of  automatic  control  should  be 
explored  a  little  further  before  we  dis¬ 
cuss  specific  control  devices. 

Functions  of  Control 

The  basic  functions  of  control 
whether  it  be  manual  or  automatic  are: 
(1)  Measurement,  (2)  G)mparison, 
<3)  Computation,  and  (4)  Correction. 

With  manual  control  the  human  op¬ 
erator  makes  a  measurement  of  the 
variable  using  some  sort  of  instrument, 
visually  or  mentally  compares  the  meas¬ 
ured  value  with  the  desired  value  to 
determine  the  deviation  or  error,  makes 
a  mental  computation  of  the  required 
amount  of  correction  to  eliminate  the 
error,  and  operates  the  correction 
mechanism  the  amount  he  judges  to  be 
required.  This  process  is  repeated  over 
and  over  again  to  form  the  control 
cycle.  In  a  high-speed  production  proc¬ 
ess  such  as  multicolor  printing,  the  pos¬ 
sibility  for  fatigue  and  human  errors 
in  manual  control  is  evident.  A  further 
shortcoming  of  manual  control  is  the 
slowness  of  the  human  operator  and 
his  inability  to  make  anything  more 
than  very  simple  arithmetic  control 
computations,  whereas  for  ideal  control 
of  a  certain  process  the  required  com¬ 
putations  involve  a  higher  order  of 
mathematics.  For  these  reasons,  auto¬ 
matic  control  devices  have  been  de¬ 
veloped. 

The  underlying  principle  of  auto¬ 
matic  control  is  the  employment  of  a 
feedback  or  measurement  to  actuate  a 
controlling  mechanism.  The  functional 
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element::  oi  an  automatic  control  sys¬ 
tem  are  related  to  each  other  in  the 
over-all  system.  Thus,  in  automatic 
control  there  is  a  functional  element 
for  each  of  these  basic  functions. 

The  measuring  elements  perform  the 
measuring  function ;  that  is,  they  sense 
and  evaluate  an  output  variable  of  the 
process.  The  function  of  comparing 
the  measured  value  of  the  output  vari¬ 
able  with  its  desired  value  is  done  by 
the  error  detector  or  control  computer 
which  produces  a  signal  when  deviation 
exists  between  the  measured  and  de¬ 
sired  values.  This  actuating  signal  is 
often  called  the  error  signal.  This 
error  signal  bears  some  size  relation¬ 
ship  to  the  deviation.  The  function  of 
correction  of  an  input  to  the  process 
is  made  by  the  final  control  element 
which  is  actuated  from  the  error  signal 
by  a  motor  operator.  Thus  an  auto¬ 
matic  controller  is  an  error-sensitive. 


self-correcting  device.  It  takes  a  sig¬ 
nal  from  an  output  of  a  process  aifd 
feeds  it  back  into  a  process  input.  This 
series  of  measuring,  comparing,  com¬ 
puting,  and  correction  actions  go 
round  and  round  through  the  control 
system  in  a  closed  chain  of  actions  and 
this  type  of  control  is  thus  called 
closed  looped  control. 

Having  properly  introduced  our  sub¬ 
ject  by  indicating  the  scope  of  measure¬ 
ment  and  automatic  control,  we  can 
now  proceed  to  describe  some  of  the 
many  instruments  and  controllers  that 
can  be  applied  to  insure  optimum  qual¬ 
ity  and  productivity  in  gravure-print¬ 
ing  operations. 

Instruments  Used  for  Measurement 

There  are  certain  basic  instruments 
for  the  measurement  of  important  vari¬ 
ables  in  the  gravure  printing  operation 


TABLE  1 

Basic  Instruments  for  Press  Measurements 


Press  Variable 

Instrument 

Manufacturer 

Cylinder  Diameter 

GTA  Cylinder  Gage 

J.  S.  Aber  Co., 
Philadelphia,  Pa. 

Rubber  Rati  Hardness 

Impressian  Pressure 

Shore  Durometer 

Type  A 

Gage  on  Press, 

Hydraulic  Jack,  or 

GRI  Impression 
Measurement  System 

Shore  Instrument  &  Mfg. 
Co.,  Jamaica,  N.  Y. 

Ink  Viscosity 

Zahn  Cup  Viscosimeter 

Stop  Watch 

General  Electric  Co., 
Schenectady,  N.  Y. 

Color  Register 

Dot  Quality 

Magnifier 

Bausch  &  Lomb  Optical 
Co.,  Rochester,  N.  Y. 

Over-all  Color  and 

Standard  Viewing 

Macbeth  Daylighting 

Print  Quality 

light 

Corp.,  Newburgh,  N.  Y. 
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CRONAR"^  ORTHO  A  is  on  Du  Font’s  tried  and  proven  polyester  film  base. 
It’s  available  in  either  .004"  or  .007"  thickne.ss.  Use  it  when  you  need  a  film 
with  wide  exposure  and  processing  latitude,  hard  halftone  dots  and  a  tough, 
rugged  support  with  exceptional  dimensional  stability.  Important  note: 
Many  shops  report  that  this  is  the  onhj  film  . . .  the  only  emulsion  . . .  that 
can  be  u.sed  successfully  in  the  increasingly  popular  “bump  exposure’’ 
technique. 

ACETATE  ORTHO  LITHO  FILM  on  .0055"  acetate  ba.se  has  the  same  superior 
high-contra.st  emulsion  as  CRONAR  ORTHO  A  coupled  with  .special  sur¬ 
faces  which  minimize  Newton’s  Rings  and  trapped  air  in  plate-making. 
U.se  it  for  tho.se  jobs  which  require  .scoring,  cracking,  extensive  scribing 
or  knife  etching. 

Standardize  your  litho  film  requirements  with  the.se  two  films.  Both 
are  expo.sed  and  processed  alike.  Your  Du  Pont  Technical  Representative 
will  be  pleased  to  demonstrate  their  advantages  right  in  your  own  shop. 
E.  I.  du  Pont  de  Nemours  &  Co.  (Inc.),  Photo  Products  Department, 
Nemours  2430-A,  Wilmington  98,  Delaware.  In  Canada:  Du  Pont  of 
Canada  Limited,  Toronto. 

SYMBOL  and  CRONAR  are  Du  Pont  trademarks  for  polyester  graphic  arts  films. 

BETTER  THINGS  FOR  BEHER  LIVING  . . .  THROUGH  CHEMISTRY 


which  should  be  available  to  your  plant 
personnel.  Table  1  is  a  tabulation  of 
these  instruments,  the  variables  they 
are  used  to  measure,  and  the  source 
of  supply  of  the  instruments.  It  is  im¬ 
portant  that  any  instrument  be  used 
properly  and  this  can  be  insured  by 
following  the  manufacturers’  instruc¬ 
tions  carefully.  Particular  attention 
should  be  given  to  the  effects  of  tem¬ 
perature  when  measuring  such  varia¬ 
bles  as  cylinder  diameters  and  ink  vis¬ 
cosity.  Instruments  should  be  kept  in 
good  repair  and  calibrated  as  fre¬ 
quently  as  required. 

This  tabulation  would  not  be  com¬ 
plete  without  some  mention  of  the 
effects  of  the  variables  listed  on  press 


performance.  Cylinder  diameter  is  per¬ 
haps  one  of  the  most  important  varia¬ 
bles  to  be  controlled  in  order  to  have 
proper  press  operation,  since  cylinder 
diameter  has  a  significant  effect  on  web 
tension,  color  register,  paper  waste,  pa¬ 
per  wrinkles  and  cylinder  wear. 

Rubber-roll  hardness  affects  many  of 
the  same  press  performance  character¬ 
istics  as  cylinder  diameter  and,  in  addi¬ 
tion,  plays  a  large  part  in  determining 
print  quality.  The  importance  of  prop¬ 
er  ink  viscosity  lies  in  its  effect  on 
smoothness  of  printing,  ink  lay,  print 
density  and  color  values  and  other  fac¬ 
tors  which  determine  over-all  printing 
quality. 

The  listing  of  the  lowly  magnifier  in 


TABLE  2 

Other  Instruments  for  Press  Measurements 


Press  Variable  | 

Instrument  1 

Manufacturer 

Web  Tension 

1 

Paper  Tensiometer 

General  Electric  Co., 
Schenectody,  N.  Y. 

John  Dusenberry  Co., 
Inc.,  Verona,  N.  J. 

Ink  Viscosity 

Laboratory  Type 

Fisher  Scientific  Co., 

Viscosimeter — 

Brookfield.  Sturmer 

New  York,  N.  Y. 

Print  Density 

Refiection 

Photovolt  Corp., 

Densitometer 

New  York,  N.  Y. 

W.  M.  Welch  Scientific 
Co.,  Chicago,  III. 

Cylinder  Cell  Depth 

AO  Grovure  Microscope 

Siegwerk  Electronic 

Depth  Gage 

Henry  P.  Korn 

New  York,  N.  Y. 

Cylinder  Finish 

Profilometer 

Micrometrical  Mfg.  Co., 
Ann  Arbor,  Mich. 

Color  Register 

Scan-A-Web 

National  Laboratories  & 
AAanufocturing  Corp., 
Midlond  Park,  N.  J. 
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customa.'s.  It's  Ms  tab,  too,  to  sac  that  ^ 
aoch  order  is  fiBad  to  0 
exact  spacifioations. 


ror  liS,  no  job  is  too  small  .  . 

Among  many  other  things,  ha  tests  0019^ 
ordoa-fer  pruitobWity,  strartgth,  odhaakw' 
gooiitias,  rasistonca  and  govonoMtf 


$lMa  k  If  ling  great  success  iaiK)^^S< 
prodikfs  .  .  .  and  so  are  Ms  aasigniiM^^cti’ 


aims  .  .  .  ana  so  are  nts  aasfaviii  i 
nts  wouldn't  hove  it  any  offior  aa^r«.'"  ^| 

Sf  iHKro  o  tUUcult,  pressure  aaiil0fc*  ’  ■'I 
I  tigk  fttblom,  on  Bit  to  atg^  .  ;  . 
litr  im.  fUt,  Jasi  drop  Mm  a  Bm  if 


Bill  PHtz  and  Snxia  brew  soma  wecess 


^auitut  fMnii. ^ 


275  IIHCOIN  lOUlEVAtD 


ElllOT  4-370 


this  tabulation  of  basic  instruments  for 
press  control  may  seem  out  of  place. 
However,  the  magnifier  is  the  one  in¬ 
strument  which  the  pressman  uses  most 
frequently  on  the  job  and  is  the  means 
by  which  he  determines  if  the  work  is 
in  proper  color  register  and  is  printing 
with  the  desired  quality.  Whether  the 
magnifier  is  supplied  by  the  pressman 
or  by  the  company,  it  should  be  a  good 
one,  properly  color-corrected  with  a 
clear,  sharp  image  at  all  points  in  the 
field.  The  quality  produced  in  your 
pressroom  should  not  be  determined  by 
a  cheap  or  “giveaway”  magnifier  but 
by  the  best  optical  instrument  that  can 
be  obtained  for  the  purpose. 

Finally,  the  need  for  proper  lighting 
in  the  pressroom  cannot  be  too  strongly 
emphasized.  The  pressman  is  respon¬ 
sible  for  the  color  and  print  quality  of 
the  work  turned  out  by  the  press  in  his 
charge.  In  order  to  control  color,  he 
must  be  able  to  see  without  distortion 
the  color  differences  that  exist.  Colors 
appear  as  you  see  them,  but  the  way 
you  see  them  is  the  way  you  light  them. 

A  standard  viewing  light  should  be 
readily  available  to  the  pressman  in  the 
pressroom  so  that  he  can  check  the 
printed  result  against  the  approved 
sample,  and  make  his  comparisons  un¬ 
der  a  light  which  will  show  the  differ¬ 
ences  that  might  exist.  In  so  many 
poorly  lighted  pressrooms  the  press¬ 
man  is  literally  working  in  the  dark 
which  makes  his  task  so  much  more 
difficult  and  printing  quality  suffers 
thereby.  The  same  type  of  standard 
viewing  light  should  be  used  in  the 
quality  control  office,  by  the  printing 
buyer,  and  wherever  colors  must  be 
compared  and  quality  evaluated. 

Table  2  is  a  list  of  some  further  in¬ 
struments  which  may  be  used  for  other 
press  measurements  in  addition  to 
those  made  with  basic  instruments  de¬ 
scribed  above. 


Having  described  some  of  the  instru¬ 
ments  used  for  making  press  measure¬ 
ments  which  are  needed  for  manual 
control  of  press  performance,  we  will 
proceed  to  describe  some  of  the  instru¬ 
mentation  and  automatic  controls 
which  are  available  for  improved  reg¬ 
ister  and  quality.  Most  important  of 
these  are  electric-eye  register  controls. 

Eleetrie-eye  Register  Controls 

The  electric-eye  register  controls  are 
automatic  control  systems  which  func¬ 
tion  in  the  manner  of  the  theoretical 
automatic  control  system  and  have  the 
four  basic  elements  of  control  de¬ 
scribed  before.  That  is:  (1)  Measure¬ 
ment,  (2)  G)mparison,  (3)  Computa¬ 
tion,  (4)  Correction.  In  the  case  of 
electric-eye  controls  the  process  is  the 
printing  of  the  color  image  on  the  web 
of  paper  as  it  passes  through  the  press- 
The  disturbances  in  the  process  are  the 
results  of  the  changes  in  speed  and 
web  tension,  splices,  pasters,  and  a 
whole  complex  of  mechanical  interac¬ 
tions  within  the  press  system,  includ¬ 
ing  the  effects  of  press  drying,  folding, 
gears,  etc.* 

The  measuring  element  in  the  auto¬ 
matic  register  control  system  is  the 
photoelectric  web  scanner  which  scans 
a  register  mark  printed  on  the  weh. 
The  error  detector  is  the  control  unit 
or  computer  which  determines  the 
time-space  relationship  of  the  register 
mark  with  the  desired  position  and 
generates  an  error  signal  or  correction 
signal  which  operates  the  compensator 
motors  to  effect  the  required  change  in 
register. 

On  rotogravure  presses,  there  are 


*Harvey  F.  George  and  John  J.  Kimball, 
“Web  Tension  Research  on  Rotogravure 
Presses,”  Gravure,  July,  1959,  pages  12-17, 
47,  48. 
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PORTA  PAK  RCGiSTCR 


METAL  PORTASLC  REGISTER 


PLASTIC  PORTABLE  REGISTER 


MC  REGISTER  WITH  ARM  REST  AND  TURNTABLE 


MCL  LINE  HOLE  REGISTER 


SArETY  CASH  DRAWER  WITH  MC  MODEL 


MSM  811  MANIFOLD  REGISTER 


MSR  811  REFOLDER  REGISTER 


ONE  SOURCE  FOR  ALL 


BEnER 


CONTROLS 

BKLXVSRXRS 

PRODUCTION 

PRODUCT 


For  yean  a  leader  in  the  print¬ 
ing  of  business  forms,  Miami 
maintains  a  high  standard  of 
quality  and  accurate  work¬ 
manship  in  every  form  it  pro¬ 
duces  by  controlling  all  me¬ 
chanics  of  production  in  its 
completely  modem  integrated 
plant 

Miami  has  its  own  type  foun¬ 
dry  and  plate  making  de¬ 
partment:  sets  its  own  type 
composition;  operates  its  own 
bindery;  prints  letterpress 
from  rubber  plates.  This  kind 
of  control  gives  you  the  finest 
forms  possible  in  the  shortest 
time — at  a  reasonable  price. 
Write  for  Miami’s  Manual.  It 
fully  describes  all  registers; 
shows  typical  forms,  available 
type  faces;  carbon  rolls,  bind¬ 
ers — everything  you  need  to 
conveniently  order  Miami 
STANDARD  and  CUSTOM 
MADE  AUTOGRAPHIC  REGIS¬ 
TER  FORMS  •  CONTINUOUS 
STRIP  FORMS  •  CARBON 
INTERLEAVED  FORMS  •  RITE 
TYPE  SNAP  CARBON  FORMS 
SETS  —  STANDARD  and  CUS¬ 
TOM  MADE 


MIAMI 

SYSTEMS  CORPORATION 
CINCINNATI  9.  OHIO 


MIAMI  SYSTEMS  LOCATED  TO  BEST  SERVE  YOU  •  FOR  40  YEARS  A  COMPLETELY  INTEGRATED  PLANT 


3M  type  "R”  plates  complement  your 
craftsmanship  by  exceeding  quality, 
performance,  length  of  run  demands 
of  three  out  of  four  lithographic  jobs 


■  This  is  the  famous  pre-sensitized  3M  Brand  Plate  that  leading  lithographers  count 
on  to  give  them  the  performance  they  must  have  for  seventy-five  per  cent  of  their  jobs. 
It  has  a  new  name— Type  “R”— but  the  dependability,  the  consistency,  and  the  quality 
has  not  been  changed.  ■  This  is  the  plate  that  produces  line,  halftone,  process  color, 
and  multi-color  jobs  with  excellent  quality— with  sharp  halftone  dots  and  “solid”  solids. 
The  "zero  stretch”  of  this  flawlessly  smooth  aluminum  plate  virtually  eliminates  regis¬ 
tration  problems.  Easy  to  develop,  handle,  and  store,  the  Type  “R”  Plate  is  not  affected 

by  heat  or  humidity— doesn’t  need  gumming  for  _ _  _ 

shut-downs.  ■  To  see  how  the  3M  Brand  Type  "R”  ppnmlrT« 

Plate  can  complement  your  craftsmanship,  call  |  | 

your  supplier  now.  _  " 


.WHIII  ftlSIAICH  1$  THI  KIT  TO  TOMOKtOW 
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two  basic  methods  oi  adjusting  register 
between  successive  prints.  One  is  by 
changing  the  amount  of  paper  web  be¬ 
tween  two  adjacent  printing  units.  This 
is  termed  “web  compensation,”  and  it 
is  accomplished  by  a  movable  com¬ 
pensator  roller  which  changes  the 
length  of  the  paper  web  between  units 
when  moved.  The  second  method  of 
register  adjustment  is  by  changing  the 
relative  angular  position  of  the  printing 
cylinders  in  adjacent  units  by  rotating 
one  cylinder  a  small  amount  with  re¬ 
spect  to  the  other.  This  is  accom¬ 
plished  while  the  press  is  running  by 
means  of  planetary  or  differential  gear 
drives  connecting  the  cylinders  to  the 
main  press  drive  shaft.  With  this  meth¬ 
od  of  register  adjustment,  which  is 
called  “cylinder  compensation,”  the 
length  of  web  between  units  remains 
constant. 

Measurement  of  register  error  is  ac¬ 


complished  by  means  of  scanning  one 
or  more  marks  printed  on  the  web  dur¬ 
ing  its  passage  through  the  press. 
These  marks  are  scanned  by  a  photo¬ 
electric  scanner  consisting  of  a  light 
source  and  optical  system  which  pro¬ 
jects  a  narrow  beam  of  light  onto  the 
paper  which  is  slightly  smaller  in  size 
than  the  mark.  The  light  reflected  by 
the  paper  energizes  a  photoelectric  cell 
in  the  scanner.  As  the  printed  mark 
passes  under  the  light  spot  projected 
by  the  scanner  the  amount  of  light 
reflected  is  changed  and  the  photoelec¬ 
tric  cell  reacts  by  a  change  in  its  elec¬ 
trical  output. 

To  be  concluded  next  month. 


Many  excellent,  technical  graphic  arts 
books  are  available  from  The  Graphic 
Arts  Monthly.  IVrite  for  free  book  list. 


For  complete  information 
about  3M’s  family  of  fine 
products  for  printers ••• 
and  about  3M  Type  “R” 

Photo  Offset  Plates . 
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THAT'S  FAST  SERVICE! 
WE  ORDERED  THIS  PAPER 
ONLY  LAST  NIGHT. 


When  you  need  paper  in  a  hurry,  call  next  time  you  want  fast  service,  or  any 
your  Hammermill  Merchant.  Getting  paper  help, 
you  the  paper  you  want,  when  you 
want  it,  is  only  part  of  his  service  to 
you.  Besides,  your  Hammermill  Mer¬ 
chant  can  help  you  choose  the  right 
paper  for  every  job,  make  dummies 
and  assist  you  in  many  other  ways. 

Call  your  Hammermill  Merchant  the  Hammermill  Paper  Company,  Erie,  Pennsylvania 


For  the  best  in  Paper,  and  the  best  in  Service  .  .  .  caii  your  Hammermill  Merchant 
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by  Carl  P,  Palmer 

Phototypographic  Consultant 


This  is  part  of  a  series  of  articles  on 
the  subject  of  phototypography  wherein 
the  process  will  be  explained  in  detail. 
The  author  has  spent  more  than 
seven  years  working  with  and  using 
the  product  of  the  phototypesetting 
industry.  He  is  responsible  for  the 
theory  of  phototypography  as  a  process. 
The  theory  today  has  been  successfully 
reduced  to  practice  by  the  leading 
phototypographers.  Readers  of  this 
article  should  refer  to  previous  articles 
on  this  subject  by  the  author,  especially 
in  the  August  1959  issue  of  GAM, 
wherein  terminology  is  defined  and  the 
process  in  general  is  outlined. 


•  Second  of  a  aeries 


UNDERSTANDING  a  new  proces? 

often  means  comparison  with  old¬ 
er  processes  and  sometimes  putting 
aside  all  older  notions  and  examining 
the  subject  objectively.  The  most  difiB- 
cult  thing  we  can  do  is  to  rearrange  old¬ 
er  and  established  concepts  into  a  new 
arrangement.  Traditionally,  our  prep¬ 
aration  for  press  system  (or  process) 
is  that  originally  conceived  for  letter- 
press  printing,  and,  more  recently,  re¬ 
vised  for  lithography.  Basically,  the 
preparation  system  for  lithography  and 
the  other  processes  newer  than  letter- 
press  are  all  derivatives  of  the  steps 
necessary  to  prepare  for  metal  type¬ 
setting  and  photoengraving. 

Preparation  for  letterpress  could  be 
a  process,  but  is  generally  denied  its 
full  potential  by  the  many  crafts  and 
trades  associated  with  it.  Preparation 
for  offset  has  had  to  become  more  like 
a  process  in  order  for  work  to  arrive 
at  the  press  in  an  economical  manner. 
The  lithographer  is  not  as  dependent 
on  so  many  outside  crafts  for  the  total 
of  his  preparation.  He  is,  however, 
still  at  the  mercy  of  the  mechanical 
artist  and  the  typesetter.  Ask  the  aver¬ 
age  mechanical  artist  what  the  differ¬ 
ence  between  preparation  for  letter- 
press  and  offset  is  and  he  very  likely 
cannot  answer.  Ask  him  how  the  type 
should  be  set  and  he’s  not  so  sure  when 
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you  finally  pin  him  down.  Yet  to  this 
individual  or  craft  we  have  relinq¬ 
uished  the  direction  of  the  more  costly 
segments  of  the  entire  graphic  arts. 

A  process,  by  definition,  is  a  series 
of  interrelated  steps.  An  integrated 
process  means  a  series  of  interrelated 
steps  that  form  into  a  whole.  Photo- 
typography  qualifies  for  this  as  it  con¬ 
sists  of  a  series  of  interrelated  steps 
covering  the  preparatory  steps  to  print¬ 
ing,  starting  where  the  designer  and 
artist  logically  leave  off,  and  ending 
with  suitable  materials  for  the  press. 
Phototypography  encompasses  the  pho¬ 
tomechanical  preparation  of  art  and 
copy.  As  with  all  processes,  planning 
to  capitalize  on  the  advantages  of  the 
process  is  essential.  Hit-or-miss  opera¬ 
tion  will  guarantee  out-of-process  pro¬ 
cedures  and  failure. 

To  better  understand  where  this 
process  (i.e.,  phototypography)  fits  in¬ 
to  the  general  scheme  of  things,  ex¬ 
amine  Table  I  and  see  what  the  photo¬ 
typographer  is  capable  of  doing  in  the 
total  printing  process  —  be  it  letter- 
press,  lithography,  or  gravure.  We 


quickly  see  that  the  printer  who  oper¬ 
ates  phototypesetting  equipment  and 
the  one  who  practices  phototypography 
enjoy  a  superior  position.  Both  control 
the  mechanical  processing  of  the  origi¬ 
nal  concept  of  a  job  and  both  have  the 
complete  processing  from  copy  and  art 
to  and  including  plates  within  their 
control.  This  is  an  invitation  to  in- 
process  work  habits  and  invariably  re¬ 
sults  in  this.  One  shop  or  one  group 
is  totally  responsible  for  the  rather 
complex  task  of  translating  the  cus¬ 
tomer’s  original  desires  into  the  prod¬ 
uct  a  press  can  print.  There  is  little 
opportunity  for  doing,  undoing,  and 
redoing.  The  incentive  to  do  and  be 
done  with  —  accurately  and  economi¬ 
cally  —  is  very  strong  in  such  an  opera¬ 
tion.  A  solution  to  today’s  increasing 
costs  is  to  be  found  in  this  way  of 
doing  things. 

To  better  understand  the  process  of 
phototypography  we  should  examine  it 
in  detail  under  two  phases  —  planning 
and  execution.  The  planning  phase 
covers  the  integration  of  phototypeset¬ 
ting  and  phototypography  with  prepa¬ 
ration  of  copy  and  printing  require¬ 
ments.  The  execution  phase  covers  the 
actual  performance  of  the  steps  origi¬ 
nally  planned.  Users  of  the  process  of 
phototypography  should  learn  to: 

1.  Pre-plan  every  job. 

2.  Exploit  the  potentials  of  the  proc¬ 
ess. 

3.  Coordinate  the  components  of  the 
process. 

4.  Coordinate  the  process  with  the 
printer. 

Planning  Phase 

There  are  six  major  groups  of  people 
involved  in  the  proper  planning  of  any 
printing  job.  They  are  the  customer, 
the  designer  (be  be  an  artist,  layout 
man,  or  just  a  handy  fellow  with  a 
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Copy  X 

X 

X 

X 

layout  X 

X 

X 

X 

X 

X 

Photography 

X 

X 

t 

Finished  Art  X 

X 

X 

X 

X 

AAechonicol  Art 

X 

X 

X 

X 

X 

Composition 

X 

X 

X 

X  X 

X 

Camera  Work 

X 

X 

X 

X 

X  X 

X 

Plates  (lithographic) 

X 

X 

X 

X 

X  X 

Plates  (gravure) 

♦ 

t 

♦ 

t 

Plates  (letterpress) 

X 

X 

X 

Presswork 

X 

X 

X 

X 

Finishing 

X  X 

Bindery 

X 

X 

X 

X 

X 

Photoprocessed  AAoteriols 

X 

X 

Slides,  &  dims  for  direct  use 

X 

X 

t  limited  to  direct  product  photography.  ^  Gravure  printing  in  this  cote. 


TABLE  1 — ^Who  does  what  in  the  graphic  arts  today? 
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Duplicate  Plotemoker 


pencil),  the  typographer  (or  typeset¬ 
ter),  the  platemaker  (i.e.,  photoen¬ 
graver,  lithographic  platemaker,  gra¬ 
vure  platemaker,  screen  process  screen- 
maker,  Dycril  platemaker  or  duplicate 
platemaker),  the  printer  (by  any  proc¬ 
ess),  and  the  finisher  (i.e.,  mounter, 
finisher  or  binder).  Five  of  these 
groups  are  directly  affected  by  the 
typographic  planning  phase.  Only  the 
finisher  is  free  for  the  most  part  of  the 
influence  of  typography  on  the  total 
process  of  printing.  For  this  reason  he 
will  not  be  considered  in  this  outline. 

I.  Customer 

The  customer  naturally  is  number 
one  in  all  planning  considerations.  It 
is  from  him  that  the  job  stems  and  it 
is  to  him  that  the  job  will  go.  His  de¬ 
sires  and  money  control  every  consid¬ 
eration.  Without  him  no  job  is  ever 
started. 

Complete  satisfaction  of  the  custom¬ 
er  has  unfortunately  led  us  into  many 
varied  and  uneconomic  paths.  We  mis¬ 
interpret  his  desires  and  lose  sight  of 
our  responsibilities  to  him.  This  causes 
us  to  usurp  his  prerogatives  and  fool¬ 
ishly  relieve  him  of  his  responsibilities. 
This  leads  invariably  to  poor  execution 
because  the  ground  rules  are  not  clear¬ 
ly  defined  prior  to  starting  up.  Strange 
as  it  may  seem,  the  customer  has  re¬ 
sponsibilities  beyond  merely  wanting 
and  paying  for  it.  If  he  desires  a  good 
job,  he  too  must  put  forth  with  some 
effort. 

The  customer’s  responsibilities  dur¬ 
ing  the  planning  phase  include: 

1.  Writing  or  furnishing  the  manu¬ 
script  to  be  printed  and  checking  and 
editing  it,  so  that  it  is  acceptable  for 
production.  Also : 

a.  Establishing  copy  theme  and 
levels. 

b.  Securing  approvals. 


c.  Establishing  proof  schedules 
and  a  list  of  who  must  be 
checked  and  when. 

2.  Working  with  the  designer  and 
printer  of  his  choice  to  determine  what 
will  produce  the  desired  result. 

3.  Determining  the  economics  and 
appropriateness  of  the  proposals  of  the 
designer  and  printer. 

4.  Selecting  the  process  best  suited : 

a.  Lithography. 

b.  Letterpress. 

c.  Gravure. 

d.  Screen-process. 

e.  Others. 

based  on  consideration  of: 

a.  Rendition  qualities. 

b.  Effectiveness. 

c.  Stock. 

d.  Cost. 

e.  Service. 

5.  Selecting,  or  ordering  selected : 

a.  Art  services  \ 

b.  Photographic  services/ 

to  work  with  the  designer. 

c.  Typographic  service — to  work 
with  designer  and  printer. 

d.  Platemaking  service — to  work 
with  printer. 

There  are  of  course  many  variations 
of  the  above  possible,  but  the  customer 
may  delegate  (but  cannot  duck)  these 
basic  responsibilities.  Fail  in  any  one 
and  direction  slips  out  of  your  control 
and  trouble  starts. 

II.  Designer 

The  designer  has  definite  responsi¬ 
bilities  in  the  planning  phase  of  a 
printing  job.  These  include: 

1.  Outlining  the  premise  of  design 
and  format  with  the  customer  so  that 
the  desired  result  is  met.  Cont.  on  p.  28 
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Groundwood  is 
growing  “great  guns”. . . 

and  Great  Northern 
is  putting  the 
BOOM  in  it! 


No  question  about  it.  Ground- 
wood  papers  are  hitting  right  “on 
target”  today.  And  groundwood  pa¬ 
pers  are  what  we  make  ...  for  every 
printing  process,  for  every  printing 
job. 

Nobody  knows  groundwood  bet¬ 
ter  than  Great  Northern.  You  might 
say  we  come  by  our  know-how  natu¬ 
rally.  It’s  part  of  our  heritage.  After 
sixty  years  of  turning  groundwood 
pulps  into  newsprint,  it's  only  a 
natural  step  to  combine  the  basic 
ingredients  of  wood,  water  and 
power  into  a  whole  new  “tree-full” 
of  groundwood  printing  papers  — 
white,  smooth,  strong  ...  so  thrifty 
they  cost  less  to  use  than  most 
grades  of  other  printing  papers. 

And  that’s  not  all.  For  magazines. 


supplements,  inserts,  catalogs,  di¬ 
rectories,  company  publications, 
books  —  here’s  high-speed  print- 
ability,  superior  opacity,  less  weight 
without  loss  of  bulk,  and  a  wonder¬ 
ful  affinity  for  color. 

As  the  largest  groundwood  pro¬ 
ducer  in  the  United  States,  Great 
Northern  has  the  resources,  the  men 
and  the  mills  to  make  “Great  North¬ 
ern  Means  Groundwood,”  mean  it. 
in  plentiful  supply  in  every  field  of 
paper  use. 

Try  some.  Test  it.  use  it  in  the 
grade  and  weight  that’s  best  for 
you.  You’ll  say  Great  Northern’s 
Groundwood  Papers  are  the  great 
new  tool  in  mass  communication 
. . .  made  to  give  you  printing  qual¬ 
ity  at  a  profit-minded  price. 


GREAT  NORTHERN 
PAPER  COMPANY 

Mills  in  Main* 

Solas  OfR<*s:  342  Madison  Av«nu*,  N*w  York,  MUrray  Hill  2-5984 

230  North  Michigan  Av*nu«,  CMcago,  Financial  6-1993 
20  Provid*nc*  Str««l,  Boston,  HAncock  6-7960 


THE  COMPANY  THAT  THINKS  AHEAD . . .  DOES  THE  BEST  JOB  TODAY 


2.  Establishing  art  levels: 

a.  Fine  art  (i.e.,  drawings  and 
paintings,  etc.). 

b.  Photography. 

c.  Others. 

3.  Determining  typographic  and 
printing  levels. 

4.  Recommending  colors,  paper,  and 
binding  levels. 

5.  Selecting  art  services  to  execute 
job  of: 

a.  Fine  art. 

b.  Photography  and  retouch. 

c.  Hand-lettering. 

d.  Others. 

6.  Selecting  service  to  produce  me¬ 
chanicals  if  needed  (checks  with  typog¬ 
rapher  and  printer  on  this  before  start¬ 
ing  work  to  assure  efficiency) . 

7.  Estimating  the  time  and  money 
that  will  be  spent  prior  to  spending  it 
and  obtaining  customer  approval  there¬ 
of. 

III.  Typographer 

Until  quite  recently,  we  have  failed 
to  recognize  the  importance  of  the  in¬ 
dividual  or  craftsmen  who  set  the  type 
for  a  printing  job.  Typesetting  has  be¬ 
come  more  and  more  expensive  as  we 
have  retreated  from  control  of  typeset¬ 
ting  by  the  professionally  trained  ty¬ 
pographer.  The  artist  and  designer 
have  added  new  verve  to  typesetting, 
but  in  so  doing  have  caused  untold 
extra  costs  to  be  incurred. 

The  way  or  method  by  which  type 
will  be  set  will  greatly  influence  the 
preparation  for  printing  costs.  If  a  pro¬ 


fessional  designer  and  a  professional 
typographer  plan  the  type  requirement 
together,  good  and  economical  typog¬ 
raphy  is  assured.  The  abdication  of  the 
typographer  from  his  responsibilities 
and  the  failure  to  assume  them  again  is 
costing  industry  and  advertisers  money 
daily. 

The  typographer’s  role  and  responsi¬ 
bilities  on  the  planning  team  include 
the  following: 

1.  Establishing  the  type  format, 
selecting  typefaces,  leading  and  styling 
in  conjunction  with  the  customer  and 
the  designer. 

2.  Recommending,  and  in  conjunc¬ 
tion  with  the  designer,  determining: 

a.  Process  of  typesetting. 

b.  Degree  and  system  of  make¬ 
up,  including  the  areas  there¬ 
of. 

c.  The  type  (i.e.,  galley,  spot  or 
page)  and  style  and  quantity 
of  proofs. 

3.  Establishing  method  and  time  for 
submission  of  reading  proofs  (done  to 
avert  costly  alterations  and  undoing 
and  redoing  of  make-up). 

4.  Planning  exactly  who  will  do 
what  in  conjunction  with  the  printer 
and  platemaker  and  establishing  re¬ 
sponsibilities  firmly. 

5.  Scaling  and  specification  of  type 
(this  is  a  job  for  knowledgeable  pro¬ 
fessionals  only). 

6.  Estimating  the  time  and  money 
that  will  be  spent  prior  to  spending  it 
and  obtaining  customer  agreement 
thereof. 


Don’t  envy  another  printer  with  a  new,  big  car — just  think  of  the  pay¬ 
ments  he’s  gotta  make.  — Old  Tramp  Printer 
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Four 
ways  to 
use  new 
Kodak 
Ektalith 
Method 


Sleight-of-hand  in  full  roomlight.  Good  news  for  darkrooms.  Add  a 
Ektalith  Loader- Processor  is  used  low-cost  Kodak  Ektalith  Processor 
to  load  Ektalith  Transfer  Paper  for  and  Transfer  Unit  to  your  setup 
cxp>osure  to  camera  .  .  .  and  to  and  you’re  set  to  turn  out  camera- 
process  exposed  sheet.  Attached  quality  plates.  Expose  Ektalith 
Ektalith  Transfer  Unit  puts  image  Transfer  Paper  in  camera.  Com- 
on  paper  plate.  plete  job  in  Ektalith  equipment. 
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This  month's  front  cover  illustration  symbolizes  gravure 
instruments  and  controls.  It  shows  a  control  panel  installation 
which  includes  four-color  register  controls,  two  reel  sidelay 
controls,  one  cutter  control,  and  a  four-color  Idotron  ink  density 
control.  The  photograph  is  through  the  courtesy  of  Crosfield 
Electronics,  Inc. 

Next  month’s  issue  will  include  articles  on  producing  busi¬ 
ness  forms,  web-offset  printing,  and  from  this  issue  the  articles 
on  phototypography  and  the  use  of  gravure  instruments  and 
controls  will  be  continued. 
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...a  Seybold  Full  Hydraulic  Cutter  delivers  it 

Twelve  Thousand  Dollars 
ride  on  every  stroke!  That’s 
what  a  lift  of  greeting  cards 
may  be  worth.  (1,000  sheets, 
or  48,000  cards  worth  a  quar¬ 
ter  each.)  A  bad  cut,  and  the 
lift  is  spoiled.  If  the  cuts  aren’t 

square  .  .  .  absolutely  square  .  .  .  the  cards  won’t  fold 
acceptably. 

That’s  why  American  Greetings  Corporation  bought 
an  85"  Seybold  Full  Hydraulic  Cutter  .  .  .  the  only  full 
hydraulic  cutter.  (65"  and  100"  sizes  available,  too.) 

They  run  this  cutter  three  shifts  a  day,  six  days  a 
week  .  .  .  with  never  a  ruined  lift  due  to  bowing,  out-of¬ 
squareness,  or  any  other  cutting  fault. 

Extreme  accuracy  and  squareness  of  cut  arc  just  as 
imp>ortant  on  the  work^ou  do.  Your  customers  expect  it. 
A  Seybold  can  deliver  it  .  .  .  every  time.  We’ll  gladly 
demonstrate  why  this  is  so. 


HARRIS-SEYBOLD 

A  diviiion  of  Harris- Intertype  Corporation 
iSii  East  7lst  Street,  Cleveland  S,  Ohio 


INTERTYPE 


CORPOR  ATION 


I7>^x22>/2...28  "SATELLITE 

This  entirely  NEW  .  .  .  dynamically  versatile 
Goldmine  folds  two,  three,  four,  five,  six, 
seven,  eight  parallel  folds  .  .  .  OR  folds  one, 
two,  three,  or  four  parallels  followed  by  one, 
two,  three  or  four  parallels  at  right  angles. 

For  multiple  folding  .  .  .  feeding  a  single  sheet  .  .  .  then 
cutting  it  apart  in  either  the  parallel  section  or  the  right- 
angle  section  so  that  two,  three,  foL-r  folded  signatures 
emerge  from  every  single  sheet  fed  ...  at  lightning  speed. 

Folds,  pastes,  and  trims  booklets  ...  all  in  one  opera¬ 
tion — more  than  one  up,  and  cuts  them  apart. 

The  patented  unit  construction  is  shown  in  the  illustrations. 

Notice  the  second  unit,  attached  in  tandem  to  the  first  unit .  .  . 
just  roll  it  up  on  casters — it  hooks  on  instantly  .  .  .  when 
you  want  five,  six,  seven,  or  eight  parallels.  The  first 
illustration  shows  the  second  unit  rolled  up  at  right-angles 
to  the  first  unit  for  up  to  four  parallel  and  four  right-angle 
folds  in  one  operation. 

Each  folder  unit  is  self-powered.  Suction  Pile  Automatic 
feed  is  also  self-powered.  The  Satellite  runs  from  your  light 
socket. 

Multiple  perforating  .  .  .  single  line  or  multiple  line,  both 
directions  at  the  same  time  perforating,  registering  with 
hair-line  accuracy  end  to  end,  makes  it  the  perfect  auto¬ 
matic  perforator.  So  fast,  it  makes  perforating  all  profit. 
Perforates  and  delivers  sheets  flat  or  perforates  and  folds  in 
one  operation. 


D0N7  DULY . . .  DON'T  DALLY ...  BUT  PHONE  HE  COLLECT  LOcust  84470 


The  same  fine  features  on  the 
Satellite  as  on  our  $17,000 
Fabulous  39x52  BAUMFOLDER 

All  steel  rollers  (so  closely  precisioned)  of  patented  design  that  thin  stock  usually 
considered  impossible  can  now  be  folded. 

Dual  adjustments  for  pressure  of  folding  rollers  so  that  each  roller  instantly  adjusts 
to  the  exact  thickness  of  the  paper  passing  through  .  .  .  whether  it’s  a  single  thickness 
or  many.  All  roller  adjustments  made  from  top  of  machine. 

Hardened  steel  bands  on  every  folding  roller  are  precision  ground  to  prevent  usual 
wear  on  roller  surface. 

Hinged  deflectors — each  folding  plate  has  a  deflector  hinged  onto  the  lip.  When  a  fold 
plate  is  not  used,  the  deflector  is  dropped  instantly.  No  removing  of  fold  plates  by  hand 
to  insert  the  deflectors. 

Micrometer  scale  on  both  sides  of  every  fold  plate  enables  exact  setting  instantly. 

The  concave*convex  lip  on  each  fold  plate  is  one  of  the  secrets  of  the  inimitable 
accuracy  of  BAUMFOLDERS. 

Caliper — ^The  Automatic  Suction  Pile  Feed  has  the  world’s  most  positive  two-sheet 
detector.  Never  can  a  second  sheet  jam  into  a  previously  fed  sheet.  Automatically  shuts 
off  the  air. 

Friction  Feed  available — costs  much  less. 

Newly-designed  register  that  automatically  carries  the  sheet  to  the  side  guide  so  that 
it  enters  the  folding  rollers  squarely.  Built  extra  long  to  insure  even  the  longest  sheet 
having  adequate  time  to  completely  register  snugly  against  the  side  guide. 

Full-width  moving  stacker,  the  most  efficient  .  .  .  and  costliest  to  build  .  .  .  insuring 
finest  stacking  of  several  lines  of  signatures  emerging  when  multiple  folding. 

To  fold,  paste,  and  trim  in  one  operation  .  .  .  simply  drop  the  paster  on  and  move 
the  ciMters  to  the  proper  position  on  the  cutting,  scoring,  perforating  shaft. 

Two  shafts — note  that  there  is  a  complete  cutting,  scoring,  perforating  shaft  assembly 
after  the  parallel  section  .  .  .  also  after  the  roll-away  right-angle  section. 

Diagonal  cross-carriers  make  possible  feeding  a  single  sheet  and  having  several  sepa¬ 
rate  folded  signatures  emerge. 

The  end  stop,  being  movable  allows  sheets  to  travel  only  part  of  the  usual  distance 
and  enter  the  right-angle  section  sooner,  faster,  giving  much  greater  hourly  production. 
Load  about  5,000  sheets  into  the  pile  feeder  .  .  .  push  the  button  .  .  .  out  will  fly  “liquid 
gold”  for  folding  becomes  your  MOST  PROFITABLE  OPERATION. 
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DON^T . 

DON’T  BE  MISLED 
DON’T  BEY  A  PIG-IN-A-POKE 

A  Minnesota  firm  bought  a  BAUMFOLDER  thinking  it  was 
modern  (because  it  was  freshly  painted  and  looked  new) .  They 
telephoned  (collect  as  we  wish  everyone  WOULD  do)  .  .  .  and 
found  out  it  was  31  years  old.  You  can  imagine  their  LOSS. 
(They  gave  us  the  SERIAL  #  which  identified  it.) 

2nd-Hand  Dealers  never  telephone  us  to  find  out  age,  etc.,  but 
trade  on  the  Magic  Name  . . .  BAUMFOLDER. 

You  wouldn’t  buy  a  31 -year  old  Ford  .  .  .  just  because  it  was 
a  FORD. 

DO  get  serial  number  and  telephone  me  .  .  .  LO  8-4470  .  .  . 
Collect  and  get  the  age  and  case  history  .  .  .  BEFORE  you 
FALL  for  a  supposed  bargain.  (Why  pay  MORE  for  an  Obso¬ 
lete,  Worn-out,  Old  Jalopy  than  it  sold  for  20 — or  30 — or  40 
years  ago?) 

Why  pay  MORE  for  OBSOLESCENCE  . . .  than  a  NEW 
MODERN  BAUMFOLDER  SELLS  FOR?  You  know  you 
CAN  buy  an  Automatic  Two-fold  17V2  x  22  V2 
BAUMFOLDER  ‘Tony”  for  only  $736,  and/or  a 
Four-fold  Automatic  for  $1385. 

RUSSEU  ERNEST  BAUM,  INC,  1540  Wood  St.,  Philadelphia  2,  Pa. 

DONT  DULY . . .  DONT  DALLY ...  BUT  PHONE  ME  COLLECT  LOcust  8-4470 


SPE 


photo¬ 

mechanical 

questions 


Halftone  Etching  Depths 

QfFhat  are  the  standard  etching 
m  depths  for  relief  halftone  plates 
in  different  screen  rulings? 

A  Strange  as  it  may  seem,  no  stand- 
■  ard  depth  has  ever  been  adopted 
or  vridely  accepted  by  the  Photoengrav¬ 
ing  industry.  The  situation  resolves  it¬ 
self  into  an  arbitrary  matter,  in  which 
depth  is  governed  by  actual  working 
requirements,  with  stress  laid  on  the 
fact  that  cleanly  etched  plates  are  just 
as  important  as  depth! 

The  latest  extensive  research  on  the 
subject  was  conducted  (1952)  by  the 
Swedish  Graphic  Arts  Laboratory  to 
arrive  at  a  standard  applicable  to 
Swedish  working  conditions.  Its  rec¬ 
ommendations  are  listed  below,  the 
highlight,  middletone  and  shadow 
depths  given  in  decimal  equivalents  of 
thousandths  of  an  inch  and  obtained 
by  normal  methods  of  etching  —  not 
use  of  powderless  etching  procedures! 


Screen 

Hight- 

Ruling 

lights 

50 

.0079 

65 

.0063 

75 

.0055 

85 

.0049 

100 

.0031 

110 

.0028 

120 

.0026 

133 

.0024 

150 

.0024 

Middle- 

tenes 

Shadows 

.0051 

.0035 

.0041 

.0028 

.0033 

.0024 

.0031 

.0020 

.0024 

.0018 

.0022 

.0016 

.0020 

.0014 

.0018 

.0012 

.0016 

.0010 

Chromalitliograpliy 

QTo  settle  an  argument  in  our 
m  plant,  can  you  tell  us  whether  this 
process  was  invented  in  America  by 
Currier  and  Ives  and  how  many  colors 
were  normally  used  for  the  work? 

A  The  process  was  invented  (1800) 
■  by  the  father  of  lithography  him¬ 
self,  Alois  Senefelder,  who  executed 
chromolithographs  in  eight  and  nine 
colors.  Litho  artists  later  used  20  or 
more  colors,  and  this  writer  has  seen 
specimens  printed  in  30  colors! 

The  reason  Nathaniel  Currier  and 
James  Merritt  Ives  are  often  deemed 
the  inventors  of  chromolithograpby  is 
because  of  the  huge  amount  of  work 
they  produced,  most  of  their  subjects 
depicting  American  life  and  customs 
of  the  19th  century.  Currier  was  the 
founder  (1835)  of  the  concern,  which 
turned  out  about  7,500  reproductions 
printed  in  from  eight  to  12  colors. 

Some  of  the  smaller  prints  originally 
sold  for  15  to  25  cents,  but  good  speci¬ 
mens  have  become  very  scarce  and  to¬ 
day  are  collector’s  items.  To  gain 
some  idea  of  their  present  value,  one 
particular  subject  (The  Life  of  a 
Hunter)  has  brought  $3,000  for  a  sin- 
gle  print  in  good  condition! 


"We  can  do  without  that  row,  row,  row 
your  boat” 
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/^Roiled  Plate  Metal  Company  •  Atlantic  Zinc  Works,  Inc. 

196  Von  Brunt  Street,  Brooklyn  31,  New  York 
America's  number  one  producer  of  quality  photoengravers'  plates 

\ Micro-Metal  •  Zomo-Zinc  •  Zontog  •  A-Z  Alloy  •  Owl  Brand 
Sk  Working  in  the  interest  of  Modem  Letterpress  * 


...A  MODERN  PRINTING  TREND! 


A  break  from  traditional  paper  usage  for 
color  printing  is  spelling  added  profits 
for  many  printers  and  lithographers 


by  Faber  Birren 


Although  there  is  Uttle  need  to 
argue  the  potency  of  color  in  ad¬ 
vertising  these  days,  one  should  not 
overlook  the  fact  that  hig  changes  in 
color  usage  have  taken  place.  It  is  not 
merely  that  color  printing  has  in¬ 
creased  hy  leaps  and  hounds,  hut  that 
this  sudden  bouquet  of  the  spectrum 
has  brought  to  the  general  public  a 
more  discriminating  and  exacting  color 
taste.  A  decade  ago,  extra  colors  were 
“Sunday”  events  in  the  graphic  arts. 
Now  they  are  commonplace  in  virtually 
all  forms  of  printed  matter.  Who  chal¬ 
lenges  the  value  of  color  any  more, 
despite  its  slight  added  cost?  The  big 
question  now  is:  how  much  would  be 
lost  without  it? 

There  are  many  points  about  color 
usage  in  printing  and  lithography  (and 
papermaking  as  well)  that  suggest  a 
unique  approach.  For  example,  much 


printed  matter  must  assure  good  visi¬ 
bility,  and  the  color  effect  must  pay 
respect  to  it.  Again,  there  are  numer¬ 
ous  demands  for  color  in  advertising 
and  direct  mail,  the  eventual  purpose 
of  which  is  to  command  attention  — 
the  factor  of  esthetic  appeal  being 
somewhat  secondary.  Folders,  posters, 
fliers  may  require  a  loud,  clear  voice 
to  catch  wayward  attention.  Displays 
and  packages  may  have  to  reach  out 
beyond  a  maze  of  competitive  distrac¬ 
tions.  Here  the  colors  (ink  and  paper) 
must  not  only  startle  the  eye,  but  they 
must  be  a  part  of  modern  trends,  lock 
like  1960  plus,  and  not  like  something 
out  of  the  past. 

Color  Harmony  as  a  Printing  Problem 

Color  printing  means  harmony  prob¬ 
lems,  but,  unfortunately,  this  is  all  too 
often  an  academic  affair  that  loses 
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m-to< 


No  matter  who  wins,,. 


kleeri'Stik  pressure-sensitive  adhesive 

maiomuRiNG”  STOCKS 


ACROSS  THE  NATION,  therp's  big  business  waiting  for 
you  in  campaign  signs  for  both  national  and  local  elections. 
And  Kleen-Stik  —  the  printer's  favorite  pressure-sensitive 
stock  —  helps  you  get  the  business  and  produce  it!  Contact 
your  local  campaign  managers  and  committees  .  .  .  and  get 
them  to  VOTE  THE  KLEEN  STIK  TICKET! 

CASY  TO  SELL  —  for  ovory  use,  indoors  or  out. 

EASY  TO  USE  —  sticks  Ii9ht  to  any  smooth  surface 
-  quick  ptol-and-pross  (no  gluo,  no  tacks,  no  tapa!l 

EASY  TO  PRODUCE  —  wide  variety  of  top-quality 
stocks  for  letterpress,  offset,  or  silk  screen. 


Tha 

kieen-stik 

TICKET 


7300  WmI  WIImii  Avwmw  Oilcaf  31*  WWwU 

rtmmh  to  Nmwork,  1m  Anfoloi,  •nd  Torxito,  Cwwda 


WRITE 
for  samples 
and  price* 
todoy 


OP  SELP-STICKINO 
CAMPAIGN  WINNERSI 

IS  BUMPER  STRIPS 
S  TWO-WAY  DOOR 
EMBLEMS 

^  WINDOW  SIGNS 
S  POLE  WRAPPERS 
S  WINDSHIELD  STICKERS 
S  LAPEL  BADGES 
S  OUTDOOR  SIGNS 
S  IDENTIFICATION  CARDS 
S  SAMPLE  BALLOTS 


OVER  25  YEARS  OF  P  R  E  S  S  U  R  E  -  S  E  N  S  I  T  I  V  E  LEADERSHIP 


Fab»r  Birr»n 


Faber  Birren  is  i^nown  internationally  as 
a  specialist  in  color  psychology  and  color 
research.  As  an  independent  consultant, 
he  IS  retained  by  many  of  the  country’s 
leading  business  organizations,  among 
them  Du  Pont,  General  Electric,  Minne¬ 
sota  Mining,  West  Virginia  Pulp  and 
Paper,  and  Whitejord  Paper.  Originally 
trained  in  the  graphic  arts,  he  is  the 
author  of  sixteen  book.s  and  numerous 
articles.  He  wrote  the  booklet.  The  Age 
of  Reason  in  Color,  described  on  page  42 
of  the  December,  1959.  issue  of  GAM. 


touch  with  the  public  by  getting  itself 
entwined  in  arbitrary  notions.  To  look 
right  (commercially  speaking),  any 
color  or  color  scheme  should  pay  6rst 
tribute  to  human  temperament. 

For  example,  most  people  will  look 
upon  red,  blue,  and  green  as  their  fa¬ 
vorites.  In  any  use  of  color  where  im¬ 
pulse  is  a  factor,  the  universal  beauty 
of  red,  blue,  and  green  is  not  to  be 
overloaded  —  despite  conventionality. 
Time  and  again  careful  research  has 
pointed  to  red  as  the  best  color  for  a 
small  package,  such  as  for  cigarettes. 
Purple  would  be  different,  but  purple 
wouldn’t  be  liked. 


The  problem  of  harmony  settles  not 
so  much  upon  which  colors  look  best 
together  in  the  academic  sense,  but 
which  colors  the  consumers  of  America 
prefer.  Where  public  taste  is  followed, 
harmony  becomes  automatic.  It  would 
be  far  better  for  a  printer  or  designer 
to  match  his  colors  against  those  he 
sees  in  home  furnishings,  plastic  house- 
wares,  or  automobiles  than  it  would  be 
to  open  some  book  of  theory  and  thus 
lose  himself  to  the  real  facts  of  life. 

Color  harmony,  in  effect,  is  seldom 
wrong  and  seldom  a  problem  when  hu¬ 
man  taste  is  the  criterion  respected. 
Today’s  world  of  color  is  a  big  one  and 
a  frank  one.  It  merely  asks  that  you 
give  it  the  colors  it  wants  most  of  all. 
And  to  know  these  colors,  just  look 
around  and  see. 

Color  Trends  and  Colored  Papers 

It  has  been  the  author’s  pleasure  to 
assist  in  the  styling  of  various  lines  of 
printing  paper  and  to  build  into  them 
an  awareness  of  color  trends  and  styles. 
If  color  is  to  be  given  real  magic,  it 
naturally  should  reflect  the  same  wants 
and  predilections  which  the  average 
person  associates  with  fashion,  home 
furnishings,  automobiles,  and  the  like 

The  paper  industry  has  long  re¬ 
spected  various  traditions  in  color,  and 
most  of  them  are  good  ones  —  India 
and  ivory,  for  example,  as  pleasant 
backgrounds  for  typography.  At  the 
same  time,  however,  many  colors  of 
the  past  generation  have  gone  out  of 
style,  and  many  new  ones  have  entered 
the  American  scene. 

With  an  eye  to  national  color  pref¬ 
erence,  there  has  been  need  to  in¬ 
troduce  new  appeals  which  obviously 
echo  what  the  nation  prefers  and  for 
which  it  spends  millions  of  dollars  to 
gratify  its  taste  and  appetite. 

Continued  on  page  42 
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Leading  Printers  Report . . . 

UNISORB  PADS  CUT  COSTS, 
REDUCE  NOISE  A  VIBRATION 


All  types  of  printing  machinery,  like  the 
Lawson  Cutter  shown  above,  can  be  in¬ 
stalled  faster  and  easier,  and  operate 
better  when  they  are  mounted  on  Unisorb 
pads.  Here's  why: 

•  Saves  up  to  75%  in  installation  time 
and  labor 

•  Resistant  to  oils,  inks  and  fluids 


UNISORB 

Division  of  The  FELTERS  Company 

207  SOUTH  ST.,  BOSTON  17,  MASS. 

Rease  send  me  a  Unisorb  Sample  and  Free  Book. 

Company . 

Name . 


Try  a  set  of  Unisorb 

pads  under  one  of 
your  machines  and 
feel  the  difference. 
Sold  through  leading 
graphic  arts  distrib¬ 
utors  or  write  direct. 


•  No  drilling  or  bolting,  just  spot  pads 
and  set  machine  in  place 

•  Absorbs  up  to  85%  of  transmitted 
vibration 

•  Smoother  operation,  better  register, 
reduces  maintenance  on  building  and 
machine 


FE  9-5 


Address. 
City . 


Zone _ State 


A  great  part  of  color  expression  in 
printing  relates  directly  to  the  sale  of 
consumer  goods.  It  is,  therefore,  ele¬ 
mental  that  colored  stock  and  colored 
ink  should  sail  in  the  same  channels 
of  popular  demand  as  other  products. 
After  all,  the  identical  public  is  in¬ 
volved.  Today’s  product  cannot  well 
be  presented  in  the  garb  of  yesterday. 
Change  is  the  constant  order  of  the  day, 
in  printing  as  in  everything  else. 

A  New  Approach  in  Coloring  Paper 

In  the  paper  industry  a  very  unusual 
and  striking  color  program  has  been 
launched  by  the  Allied  Paper  Corpora¬ 
tion,  of  Kalamazoo,  with  the  research 
support  of  the  author.  In  its  Colorcraft 
line,  presently  being  introduced  na¬ 
tionally,  Allied  has  styled  its  paper  col¬ 
ors  to  coincide  with  current  demand  — 
and,  with  the  author’s  assistance,  may 
change  them  from  time  to  time  as  hu¬ 
man  predilections  shift  about.  As  a 
part  of  its  marketing  program.  Allied, 
through  a  number  of  sales  tools,  goes 
even  further  and  shows  the  printer 
and  designer  just  how  Colorcraft  can 
be  effectively  used.  Its  Portfolio  of 
Color  Ideas  establishes  a  “pattern  for 
predictable  performance,”  which  elimi¬ 
nates  much  of  the  guesswork  inherent 
heretofore  in  the  use  of  colored  inks 
on  colored  paper. 

The  Colorcraft  papers  are  divided 
into  two  color  series  called  Impulse 
Colors  and  Influence  Colors.  The  Im¬ 
pulse  series  is  comprised  of  Flame 
Pink,  Sulphur  Yellow,  Summer  Green. 
Pumpkin,  and  Indigo  (blue).  The  col¬ 
ors  are  vivid,  have  exceedingly  high 
visibility,  and  are  designed  specifically 
for  use  in  the  sale  and  promotion  of 
products  and  services  that  demand  an 
action  more  or  less  unexpected  at  the 
time  of  exposure. 

In  a  second  series  of  more  refined 
hues,  called  Influence  Colors,  a  differ¬ 


ent  appeal  is  designed.  The  Influence 
Colors  are  a  soft  rose  (Rosewood), 
grayish  green  (Aspen  Green),  grayish 
blue  (Smoketone  Blue),  tan  (Buck¬ 
skin),  and  an  off-white  (Sandstone). 
These  are  ideal  for  direct  mail,  letter¬ 
heads  and  envelopes  used  in  upper- 
class  markets,  for  the  sale  of  financial 
services,  insurance,  and  for  business 
correspondence  in  general.  Here  the 
colors  are  styled  for  a  more  exclusive 
and  influential  appeal.  Yet,  for  the 
sake  of  getting  them  apart  from  con¬ 
vention  and  giving  them  a  distinct  and 
competitively  valuable  beauty,  they  fea¬ 
ture  color  ranges  that  are  wholly  new 
to  the  paper  industry.  Again  they  are 
based  on  carefully  researched  choices. 

The  Competitive  Advantage 

Every  printer  has  some  business 
which  is  destined  for  the  mails.  In¬ 
deed,  many  plants  concentrate  on  this 
type  of  business  —  each  seeking  to  out¬ 
do  the  competition.  How  can  this  com¬ 
petitive  edge  be  gained? 

In  addition  to  quality  and  service, 
customers  should  be  exposed  to  ideas 
that  add  sales  appeal  to  their  printed 
material.  The  (Colorcraft  colors,  for 
example,  have  researched  emotional 
appeal.  This  is  extremely  important  in 
direct  mail,  for  if  their  use  can  increase 
the  “selling  time”  of  a  piece  from  say, 
30  seconds  to  possibly  three  minutes, 
then  the  message  has  a  six  times  better 
chance  of  getting  across. 

For  the  buyer  of  advertising,  com¬ 
petitive  advantage  is  gained  not  so 
much  by  color  on  white,  but  by  print¬ 
ing  color  on  color,  thereby  increasing 
the  attention  and  interest  value  of  the 
piece. 

For  the  printer  who  dares  break  the 
habit  of  traditional  white,  and  tradi¬ 
tional  color,  competitive  advantage  can 
be  gained  through  the  intelligent  use 
of  colored  papers  and  inks. 
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ANCHOR  CHEMICAL  CO.,  INC, 


SOlUT^O^S  fOff  OflAPM/C  4PTS  PffOSlf^^S 

827-137  8ERC(N  ST  BROOKLYN  38  N  Y 


^  •  •  •  1 

WOWS  YOUR 


by  ORVILLE  E.  REED 


Mease  send  specimens  for  review  and 
criticism  direct  to  Orviile  E.  Reed,  lOd 
N.  Stcrte  St.,  Howeli,  Michigan.  When 
writing  printers  for  specimens  re* 
viewed,  please  send  sufficient  postage. 


AS  MY  GRANDFATHER  used  to  say,  when  confronted  with  a 
problem  to  be  solved,  “There  are  many  ways  to  skin  a  cat.” 
And  he  usually  found  the  solution  to  his  problem  by  trying  this, 
trying  that,  trying  something  else,  until  he  hit  upon  something  that 


worked. 

The  same  is  true,  of  course,  in  the  advertising  you  printers  send 
to  your  customers  and  prospects  each  month.  That  being  true,  we 
often  wonder  why  there  is  so  little  variety  in  the  monthly  mailings 
an  individual  printer  sends  out.  If  he  has  decided  upon  using  a 
blotter,  that  blotter  looks  about  the  same  each  month.  It  contains 


his  name,  address,  telephone  number, 
and  a  few  choice  words  about  what  a 
good  printer  he  is.  Maybe  a  calendar 
is  printed  on  the  blotter  because  he 
thinks  by  doing  so  the  customer  or 
prospect  will  keep  his  blotter  for  a 
full  month. 

While  I960  is  still  young,  maybe  you 
might  want  to  consider  adding  some 
variety  to  the  mailings  you  send.  How 
about  trying  the  light  touch?  Here  are 
some  good  examples. 

•DOUGLAS  PRINTING  COMPA- 


*Indicates  that  the  sample  discussed  ap¬ 
pears  in  the  accompanying  illustrations. 
Many  of  the  samples  shown  originally  are 
in  two  or  more  colors,  hut  due  to  produc¬ 
tion  problems  they  appear  in  black  only. 


NY,  INC.,  527  E.  Church,  JacksonviUe 
1,  Fla.,  whose  direct  mail  is  usually 
conservative,  informative,  and  deals  in 
facts  in  an  orthodox  way,  gets  a  change 
of  pace  in  its  campaign  by  using  the 
beatnik  technique.  This  printer  mailed 
a  folder  showing  a  bearded  beatnik. 
The  folder  is  titled  “Like,  man,  it’s  the 
elements  .  .  .”  And  inside  there’s  an 
offbeat  illustration,  and  this  copy: 
“Don’t  ankle  your  printer  for  register 
that’s  way  out  in  orbit  —  it’s  tbe  ele¬ 
ments  —  like  humidity  —  crazy  man, 
like  we’ll  never  miss  the  scene  here  at 
Douglas,  the  cool  cats  that  squeeze  bet¬ 
ter  for  the  same  bread  —  like  the  pad 
is  solid  —  it’s  a  gasser!  First  in  the 
square  of  Jax/ville  —  dig  this  cool  jazz 
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CROUPS... 


Copyrighted  for  your, 
and  your  customer's, 
protection. 


ALL 


ALL 


G 


OES 


.  .  .  use  Awards  and  Certificates  for  mem¬ 
bership  .  .  .  contributions  .  .  .  recognition  .  .  . 
outstanding  achievements. 

.  .  .  the  Awards  and  Certificates  will  look 
better  when  you  start  with 

GOES  BORDERED  BLANKS 
You  get  multi-colors  with  only  one  color 
imprint. 

You  get  a  big  33Yj%  profit  .  .  .  Plus  your 
regular  mark  up  and  quantity  discounts. 
You  get  a  more  satisfied  .  .  .  and  more  likely 
to  repeat  .  .  .  customer. 

Every  time  you  use 

GOES  BORDERED  BLANKS 
Need  samples?  Write  today,  we’ll  rush  them 
to  you. 

LITHOGRAPHING  CO. 


42  WEST  6UI  STREET  •  CHICAGO 


. . . .  HOW’S  YOUR  ADVERTISING? 


—  it’s  Endsville !  ”  Then  there’s  a  par¬ 
enthetical  note  at  the  bottom:  “For 
squares  that  don’t  dig  the  script  —  see 
back  page.”  On  the  back  page  is  a 
paragraph  telling  prospects  that  paper 
hmnidity  and  temperature  is  controlled 
in  the  Douglas  plant  since  they  have 
installed  a  natural  gas  conditioner 
which  controls  humidity  and  tempera¬ 
ture  throughout  the  entire  plant. 

♦GRANGE  CO-OPERATIVE 
PRINTING  ASSOCIATION,  3104 
Western  Ave.,  Seattle  1,  Wash.,  uses 
the  light  touch  effectively  in  a  folder. 
A  halftone  shows  compositors  working 
on  forms,  but  it  is  titled  sideways  so 
the  compositors  seem  to  be  lying  on 
their  backs.  The  heading  is:  Flat  On 
Their  Back?  .  .  .  Never!  And  here’s 
part  of  the  copy:  “Our  experienced 
compositors  are  always  right-side-up 
and  ready  to  give  you  that  extra  serv¬ 
ice  that  pays  off  for  publications.  They 
may  read  type  upside  down  and  back¬ 
wards,  but  these  craftsmen  know  their 
business  .  . 

•LANE-MILES  STANDISH  CO., 
1539  N.W.  19th  Ave.,  Portland,  Ore., 
uses  the  light  touch  in  its  letter  series 
selling  snapapart  carbon  forms.  One 
of  the  letters  has  an  illustrated  bead 
showing  a  blue-eyed  secretary,  and  the 
heading  Blue-eyed  Secretaries  Want 
Snapout  Carbon  Forms!  Here’s  a  part 
of  the  letter:  “And  ...  we  are  now  in 
the  process  of  making  a  survey  of 
bro¥rn-e3red,  green-eyed  and  black-eyed 
secretaries  to  determine  their  prefer¬ 
ences!  However,  we  have  no  doubt  of 
the  outcome  as  modern  secretaries 
everywhere  who  have  had  the  opportu¬ 
nity  to  work  with  Snap  Out  Carbon 
Sets  are  our  most  enthusiastic  boosters. 
And  why  not?”  The  copy  continues 
to  tell  the  benefits  of  snap-apart  car¬ 
bon  sets  for  correspondence. 

•PATACONK  PRINTING  CO. 
INC.,  Old  Saybrook,  Conn.,  recently 


bought  an  ATF  Chief  offset  press. 
Since  the  company  name  has  an  Indian 
flavor,  a  folder  was  produced.  The  title 
—  Cotum  New  Chief.  Shows  a  picture 
of  the  press,  but  the  copy  carries  out 
the  Indian  idea.  Worth  quoting:  “The 
Pataconk  tribe  has  a  new  chief  —  en¬ 
abling  us  to  reproduce  all  the  beauti¬ 
ful  colors  of  an  Indian  summer  with 
the  close  register  of  an  Indian  blanket 
.  .  .  Send  us  a  smoke  signal  and  we’ll 
send  one  of  our  warriors  to  you,  or  you 
may  call  at  our  Tepee  on  the  main  trail 
in  Old  Saybrook.  There’ll  be  no  scalp¬ 
ing  here  because  .  .  .  greed  is  not  our 
creed.”  Although  the  picture  of  a  new 
press  is  usually  uninteresting  to  a 
printing  buyer,  this  printer  has  taken 
the  curse  off  it  by  its  unusual  copy 
treatment. 

POERTNER  LITHOGRAPHING 
CO.,  1039  Inca  St.,  Denver,  Colo.,  uses 
a  trade  character  called  Fumbles  to  get 
over  its  sales  points  and  give  the  pros¬ 
pect  a  chuckle. 

Perhaps  this  use  of  the  light  touch, 
humor,  whimsy,  goes  back  to  the  old- 
time  drummer  who,  at  the  turn  of  the 
century,  usually  greeted  his  customer 
or  prospect  with  a  joke  he’d  picked  up 
in  his  travels.  Wherever  the  idea  came 
from,  it  is  true  that  a  prospect  is  easier 
to  sell  when  he’s  in  a  good  humor. 

Another  device  you  can  use  to  get  a 
change  of  pace  into  your  monthly  mail¬ 
ings  is  to  sell  your  personnel.  A  good 
example  of  this  is  the  direct  mail  sent 
out  by  ‘EAGLE  PRINTING  COM¬ 
PANY,  1021  Cathedral  St.,  Baltimore 
1,  Md.  In  each  piece  sent  out.  Jack 
Classman  sells  himself.  The  most  re¬ 
cent  one  is  a  folder.  On  the  cover  is  a 
scroll,  and  on  it  these  words:  “Procla¬ 
mation.  You  always  get  the  Royal 
Treatment  by  Eagle.”  On  the  inside  is 
shown  a  cartoon  of  an  envelope  with  a 
tag  on  it  “Your  order”  sitting  on  a 
Continued  on  page  136 
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So  Automatic  and  Accurate  you  can  start  it  and  walk  away! 


Freedom  from  machine  tending  is  only  the  beginning! 
The  new  Gathermatic  by  Thomas  Collators  brings  to 
collating  the  speed  and  accuracy  of  larger,  more  expen¬ 
sive  equipment ...  at  a  cost  unbelievably  low.  Return 
the  attached  post  card  today  for  complete  facts  on  the 
performance  and  price  advantages  for  you! 


•  Automatically  collates,  counts,  criss-crosses  or 
staples  6,000  sheets  per  hour 

•  Automatic  miss  and  double  sheet  detectors  stop 
machine  instantly,  prevent  errors 

•  Stations  can  be  skipped  at  the  flick  of  a  lever  without 
hindering  the  full  production  rate 

•  Loads  in  a  minute... each  station  takes  approximately 
%  ream  of  3"  x  5"  to  11"  x  14"  sheets  in  various 
weights  and  finishes 

•  Gives  over-all  speed,  ease  and  accuracy  features  for¬ 
merly  available  only  in  large-scale  collators 

•  Offers  more  features  at  a  lower  price  than  any  other 
collator  of  its  kind 

For  complete  information  on  the  many  ways  you  can 
speed  up  your  collating  operation  and  substantially 
reduce  costs  with  the  new  Gathermatic  Collator,  simply 
return  the  attached  post  card. 


Thomas  Collators  Inc. 

World's  Leading  Manufacturer  of  Collating  Equipment 

100  Church  St.,  New  York  7,  N.Y. 
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Contribution  Of 

MACHINE 

ACCOUNTING 

to  improved 
profits! 

Here  is  what  a  machine-accounting  system 
has  done  for  this  printer  in  providing  more 
control  and  information  of  its  operations 

by  Herbert  E.  Kimball,  Treasurer,  Rumford  Printing  Co.,  Concord,  N.H. 


At  the  very  outset,  1  would  make 
the  point  that  while  improved  prof¬ 
its  is  the  end  result  which  we  seek,  we 
must  remember  that  an  end  cannot  be 
measured  in  terms  of  itself,  and  so  it  is 
with  profits.  We  do  not  measure  profits 
by  looking  at  profits.  In  the  process  of 
creating  a  profit  from  our  operations  we 
must  remember  that  profits  come  about 
as  a  result  of  wise  utilization  of  the  four 
M’s  of  business:  Men,  Machines,  Mate¬ 
rials  and  Methods. 

Some  thirty-six  years  ago  my  com¬ 
pany,  seeking  to  provide  its  manage¬ 
ment  with  more  timely  and  more  usable 
control  reports,  decided  to  install  ma¬ 


chine  accounting.  Vi  e  were  not  finding 
fault  with  the  manual-accounting  pro¬ 
cedures  which  had  been  used,  because 
they  had  been  accurate,  but  we  had 
come  to  realize  that  they  did  not  go  far 
enough  and  that  there  was  little  flexi¬ 
bility  in  the  manual-reporting  proce¬ 
dure,  at  least  if  we  wanted  all  our  re¬ 
ports  to  be  timely.  Consequently,  after 
study  and  review  and  having  asked  two 
questions,  first:  “are  the  additional  re¬ 
ports  which  we  want  necessary  to  good 
operations  of  our  business?”  and,  sec¬ 
ond,  “can  they  be  prepared  at  a  cost 
which  will  justify  their  preparation?” 
and  giving  ourselves  an  affirmative  an- 
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swer  on  each,  we  embarked  u(M)n,  what 
for  us,  was  a  challenging  experience  — 
Machine  Accounting. 

As  everyone  else  has  probably  found 
who  has  installed  machine-accounting 
equipment,  we  had  problems  in  our 
early  days  of  operation.  We  frequently- 
found  that  H)  solving  one  problem,  we 
created  another.  We  found  that  some¬ 
times  the  end-result  was  not  what  we 
had  hoped  it  would  be,  and  on  careful 
analysis  convinced  ourselves  that  the 
important  step  in  any  procedure  change 
is  the  initial  planning  and  study.  For 
if  this  be  thoroughly  and  accurately 
done,  the  end-result  should  be  satis¬ 
factory-.  We  found  in  the  early  installa¬ 
tion  days  that  we  confused,  at  least  in 
some  of  our  thinking,  the  field  of  his¬ 
toric  accounting  with  the  area  of  inter¬ 
pretive  and  control  reporting,  so  that 
not  all  our  reports  were  so  arranged  as 
to  point  out  facts  and  statistics  which 
could  lead  our  people  to  constructive 
and  remedial  action  where  needed. 

Since  this  was  such  a  radical  step, 
or  was  so  considered,  we  also  had  to 
convince  our  people  of  the  reliability  of 


Herbert  E.  Kimball 


the  facts  and  figures  which  were  pro¬ 
duced.  We  had  to  acknowledge  to  our¬ 
selves  that  there  were  no  inherent  vir¬ 
tues  in  machines  as  such  unless  they 
were  used  for  specific  and  construc¬ 
tive  purposes.  We  had  to  learn  through 
the  “school  of  experience”  that  these 
new  machines  of  ours  were  no  better 
than  the  use  to  which  they  were  put 
and  that  the  machines  themselves  never 
limited  us  as  to  what  we  could  do.  The 
limitation  came  from  the  people  who 
directed  the  machines. 

Controls  and  Redacos  Costs 

After  enduring  the  growing  pains  of 
installation,  we  have  learned  that  it  is 
possible  to  put  into  the  hands  of  man¬ 
agement,  through  proper  and  timely 
processing  all  of  the  cost  data,  reports 
which  furnished  management  with  pay¬ 
roll  statistics,  job  costs,  analysis,  and 
schedules  of  all  types  which  made  it 
possible  for  management  to  do  its  job 
better  and  more  profitably. 

It  is  my  opinion  that  a  properly- 
planned  and  managed  machine-ac¬ 
counting  section  of  a  business  not  only- 
can  help  control,  but  actually  reduces 
costs  in  a  small  business  just  as  in  a 
large  one.  Because,  if  the  information 
is  properly  processed  and  organized 
before  it  goes  to  machine-accounting 
department,  if  the  machine-accounting 
department  properly  records,  verifies, 
and  sorts  this  information,  it  is  then 
possible  for  the  production  of  docu¬ 
ments  pointing  out  to  management 
problems  about  which  management 
must  take  action  if  costs  are  to  be  re¬ 
duced  and  profits  improved. 

In  the  early  days  of  our  operation  at 
Rumford,  the  prime  use  to  which  our 
machinery-  was  put  was  that  of  cost  con¬ 
trol  for  jobs  flowing  through  our  fac¬ 
tory  and  those  auxiliary  reports  which 
naturally  followed  job  costs,  such  as: 
the  analysis  of  idle  time;  comparison 
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of  actual  production  versus  budgeted 
production;  and  the  record  of  spoilage 
and  spoilage  allowances.  Simple  as 
was  this  first  application,  nevertheless, 
our  management  was  armed  with  a 
knowledge  of  facts  and  it  was  then  con¬ 
fronted  with  the  opportunity  to  plan 
and  to  do  whatever  was  necessary  for 
improved  operations.  If  we  had  been 
satisfied  with  a  system  which  merely 
produced  historic  facts  after  the  event 
took  place  and  sought  nothing  else,  we 
could  not  have  justified  the  cost  of 
machine  accounting.  But  our  system 
was  designed  to  report  historic  facts, 
to  show  where  they  differed  from  our 
estimate  of  what  should  have  been 
done,  to  point  out  the  areas  of  variance, 
and  to  fix  responsibility  for  that  vari¬ 
ance,  and  thus  to  make  it  possible  for 
us  to  achieve  control. 

Reports  Obtained 

Enough  of  philosophy  for  now.  Let 
me  tell  you  what  the  evolution  of  our 
machine-accounting  system  has  been 
and  the  reports  we  get  from  it  today. 

1.  Payroll  Accounting 

Everything  in  connection  with  Per¬ 
sonnel  and  Payroll  at  Rumford  is  on 
our  IBM  machines.  A  man  is  hired. 
Immediately  a  master  personnel  card  is 
prepared  on  this  employee  and  into  this 
card  goes  everything  that  is  significant 
about  this  employee:  The  date  of  his 
birth;  his  social  security  number;  his 
rate  of  pay;  employment  date;  his  job 
class  (whether  he  is  a  journeyman,  ap¬ 
prentice,  helper,  etc.)  ;  the  date  when 
there  is  to  be  a  rate  change  (if  any) ; 
his  marital  status  (whether  he  be  sin¬ 
gle,  married,  widowed,  divorced,  etc.)  ; 
and  all  his  authorized  deductions.  Pe¬ 
riodically  from  ^he  listing  of  all  these 
cards  we  prepare  a  census  report.  We 
prepare  daily  earnings  from  time  cards, 
summarize  them  weekly,  compile  a 


payroll  register  for  the  week  with  all 
deductions  of  every  kind  recorded  and 
finally  prepare  the  individual  payroll 
check,  listing  the  pertinent  information 
for  each  worker. 

Following  the  preparation  of  the  reg¬ 
ister  and  the  individual  checks  we  pre¬ 
pare  our  Deduction  Registers  for  the 
same  week  with  all  totals  reconciled 
with  the  master  payroll  register.  These 
registers  cover  our  bond  accounts,  our 
insurance.  Union  dues,  Xmas  and  Sav¬ 
ings  Clubs,  United  Funds,  etc.,  where 
we  serve  as  trustees  and  pay  out  the 
collected  funds  once  a  month,  submit¬ 
ting  these  detailed  weekly  reports  in 
proof  of  the  amount  which  we  remit. 
Also,  weekly  from  this  same  payroll 
card  we  prepare  payroll  distributions 
for  our  general  accounting  department 
showing  straight-time  breakdowns  by 
departments,  the  overtime,  the  double 
time,  any  range  changes,  etc.  Monthly 
we  make  a  cumulative  distribution  of 
all  payroll  costs  that  our  monthly 
operating  statements  may  contain  rec¬ 
onciled  and  proven  payroll  figures. 
Quarterly  we  prepare  in  our  IBM  ac¬ 
counting  department  all  State  and 
Federal  Tax  Returns.  Annually,  the 
same  reports  are  prepared  as  well  as 
the  individual  W2  Income  Tax  Earn¬ 
ings  statement  for  every  employee.  In 
other  words,  there  is  no  section  of  the 
payroll  operation  which  is  not  pre¬ 
pared,  proven  and  written  up  in  final 
documentary  form  on  a  daily,  weekly, 
monthly,  quarterly  and  annual  basis. 

In  this  connection  it  is  well  to  ask: 
Is  this  all  done  at  a  reasonable  cost? 
We  can  answer  by  saying  that  w’e  have 
never  had  any  experience  with  manu¬ 
ally  prepared  registers  since  our  num¬ 
ber  of  employees  totalled  nearly  700. 
but  in  comparison  to  what  used  to  hap¬ 
pen  when  we  prepared  a  manual  reg¬ 
ister  and  denominated  some  200  in¬ 
dividual  payroll  envelopes  we  know 
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FOR  50  '1^ 

THE  QUALITY  LINE  OF 
BUSINESS  FORMS 


SOLD  THROUGH  DEALERS 

Today’s  modern  office,  that  speeds 
work  with  automMion,  requires  the  newe'st 
and  best  in  mechanized  business  forms, 
Ennis  gives  you  the  latest  machine 
forms  . .  with  the  kind  of  top  quality  and 
performance  that  means  repeat 
business . .  increased  profits  for  you. 

Ennis  has  all  the  forms  your  customers 
want . .  newest  to  everyday  . .  in 
vast  supply.  Your  order  gets 
fast  handling  . .  quick  delivery 
anywhere,  from  Ennis  plants  located 
strategically  across  the  country. 


50’' 


ANNIVERSARY  1909  *  1959 
lUSINESS  FORMS,  lac. 
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Past  Riklit,  CiHI.  Ckatkaa,  Va. 
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that  thf  time  saved  is  significant.  It 
takes  about  one  hour  to  run  our  com¬ 
plete  balanced  payroll  register  for  700 
employees  and  an  additional  %  of  an 
hour  to  run  the  individual  checks.  It 
takes  between  to  2  hours  to  run  the 
8  or  10  deduction  registers  which  sup¬ 
port  the  master  register,  and  we  know 
from  experience  that  to  prepare  these 
by  hand  and  prove  them  would  be  a 
time-consuming  operation  for  several 
people  each  week. 

2.  Job  Costs 

.\11  Job  Costs  at  Rumford  are  done 
on  IBM  accounting  machinery.  .\li 
labor  and  materials  are  reviewed  by 
clerks  in  the  general  accounting  de¬ 
partment  before  going  to  the  tab  de¬ 
partment  so  that  no  time  is  wasted  in 
organizing  for  original  card  punching. 
Each  day’s  cost-hours  are  reconciled 
with  payroll  hours,  cost  cards  punched, 
and  are  then  filed  in  the  active  Work- 
in-Process  file.  As  jobs  close  out,  these 
costs  are  removed  from  Work-in-Proc- 
ess,  posted  to  the  job  cost  summary 
ticket,  sent  to  billing  and  the  cards 
themselves  held  for  end-of-the-month 
summary  reporting. 

We  run  all  our  W'ork-in-Process  in¬ 
ventories  in  detail  by  jobs  and  by  de¬ 
partments.  We  then  use  the  same  cards 
contributing  hours  produced  each  day 
to  prepare  a  Value  of  Product  Pro¬ 
duced  analysis  for  each  month.  The 
cards,  which  have  been  used  to  close 
out  jobs,  are  summarized  by  department 
and  by  dollar  costs  into  a  report  of 
sales  by  jobs  and  by  departments  for 
the  month.  Thus  we  know  what  we 
produced,  what  we  sold,  and  we  prove 
the  Work-in-Process  at  the  end  of  a 
month  with  little  wasted  effort. 

Also  from  the  same  source  cards, 
there  is  produced  a  summary  by  depart¬ 
ments  and  by  operation  ntunbers  an 
analysis  of  the  chargeable  and  non- 


chargeable  time  for  each  month.  In 
the  whole  area  of  searching  for  meth¬ 
ods  to  improving  profits,  there  is  prob¬ 
ably  no  area  more  productive  than  this 
area  of  job  costs,  for  any  time  that  we 
can  take  this  non-chargeable  report  and 
find  a  way  to  convert  some  of  the  N-C 
hours  into  chargeable  hours,  they  be¬ 
come  hours  which  return  dollars  and 
cents  into  our  treasury  instead  of  hav¬ 
ing  to  be  absorbed  as  unrecoverable 
expense. 

Lest  anyone  think  that  this  operation 
consumes  an  unreasonable  amount  of 
machine  time  I  would  report  that  we 
average  from  one  to  two  hours  on  the 
normal  work  day  on  job  costs  alone. 
To  run  our  complete  chargeable  and 
non-chargeable  report  takes  one  hour 
per  month  and  from  this  report  is  also 
constructed  the  value  of  production. 
The  monthly  report  of  sales  by  jobs 
and  by  departments  takes  about  one- 
half  hour  monthly  and  to  run  our 
monthly  work-in-process  reports  in  full 
detail  takes  about  three  and  one-half 
hours. 

One  other  important  report  taken 
from  these  same  source  cards  is  our 
monthly  and  quarterly  sales  analysis  re¬ 
port  by  area,  by  salesman,  by  job  list¬ 
ing,  showing  not  only  selling  price, 
cost  breakdown  into  different  elements 
of  costs,  and  showing  profitability  as 
well.  This  is  a  report  which,  of  course, 
varies  in  the  time  taken  to  produce  as 
the  total  number  of  listings  which  are 
involved  vary  but  on  the  average  takes 
about  three  hours  per  month. 

Accounts  Payable 

A  few  years  ago  we  determined  that 
one  of  the  places  still  consuming  too 
much  manual  time  in  our  accounting 
department  was  the  accounts-payable 
procedure.  The  preparation  of  ven¬ 
dors’  checks  twice  monthly  and  their 
fisting  into  a  Payable  Register  together 
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Five  reqsons  why  Lawson  and  Dexter  install 
Ohio  Knife knives  on  their  trimmers 


Many  biiilders  like  the  Lawson 


1.  longmr  war  .  .  .  Production  runs  in 
paper  mills,  binderies,  and  label  plants 
(names  on  request)  prove  JET-CUT  de¬ 
livers  2  to  3  times  more  cuts  than  ordin¬ 
ary  pKiper  knives.  You  can  reduce  your 
production  costs  by  more  than  one-half. 

2.  »pa€m~agm  stami  .  .  .  Special  high 
alloy  tool  steel  developed  by  advanced 
space-age  techniques. 

3.  tpat9~agm  hmat-traating  . . .  Our 

new  techniques  for  heat  treating  avia¬ 
tion  alloys  have  been  applied  to  give 
JET-CUT  absolute  super-hardness  and 
wear  resistance. 


4.  virtually 
HO  dust  or  drag 

. . .  The  5-6  micro  inch  hn 
ish  insures  cleaner  cuts  with 
absolute  accuracy  over  longer 
periods. 

5.  protottivo  paskaglug  ...  A 

new  rust -preventive,  chemically 
treated  wrapping  completely  sur¬ 
rounds  each  JET-CUT,  keeping 
out  moisture  and  assuring  corro¬ 
sion-free  storage  for  years. 

For  complat*  inionnotion  writ*  Oopt.  107-AK. 


and  Dexter  Companies  are  install-  ^  * 
ing  the  JET-CUT  as  original  equipment. 

Users  are  also  replacing  old  style  knives 
with  the  sensational  JET-CUT,  the  greatest 
paper  knife  developed  in  the  last  SO  years. 


maaaktctmm*  m 


THE  OHIO  KNIFE  CO 


,/ 


with  the  account  distribution  for  each 
entry  by  hand  was  expensive,  slow  and 
time-consuming.  We  researched  into 
this  problem  and  found  no  application 
which  suited  our  particular  needs.  Con¬ 
sequently,  with  the  assistance  of  IBM 
engineers,  we  designed  our  own  system 
and  have  not  only  saved  time  but  have 
speeded  up  both  the  handling  of  ven¬ 
dors’  invoices,  the  expense  distribution 
subsequent  thereto,  and  have  elimi¬ 
nated  the  costly  and  laborious  task  of 
preparing  500  or  more  vendor  checks 
each  month  and  the  listing  of  them  in 
a  register  by  hand. 

After  this  system  had  been  in  use  for 
about  three  years,  we  put  it  under  the 
microscope  to  observe  the  advantages 
of  our  machine  accounting  for  ac¬ 
counts  payable.  Briefly  these  advan¬ 
tages  were: 

1.  We  have  reduced  the  margin  of 
error  in  the  proof  and  checking  of  ac¬ 
counts  payable. 

2.  We  have  fewer  people  handling 
these  important  records. 

3.  At  any  given  time  the  total  pay¬ 
ables  owed  can  be  more  quickly  known 
in  full  detail. 

4.  Our  subsidiary  ledger  with  its 
complete  account  distribution  is  not 
only  easier  to  prepare  and  to  use  but 
is  prepared  much  faster. 

5.  A  printed  accounts  payable  check 
register  in  permanent  form  is  more 
usable. 

6.  The  machine  writing  of  payable 
checks  has  greatly  speeded  up  the  proc¬ 
essing  of  the  large  volume  of  checks. 

7.  We  have  always  available  a  pay¬ 
able  history  which  can  be  more  readily 
analyzed. 

8.  Our  outside  auditor’s  work  has 
been  speeded  up  by  20%  in  year-end 
audits. 

One  further  advantage  which  from 
the  treasurer’s  standpoint  is  important. 


is  that  a  few  days  prior  to  the  payment 
due  dates  for  payables  the  IBM  ma¬ 
chines  put  on  my  desk  a  Cash  Require¬ 
ments  Report  showing  every  item 
which  should  be  paid  by  account  and 
by  amount  and  listing  the  vendor  listed 
date  of  purchase.  Here  again,  as  in 
every  other  machine  application.  Rum- 
ford  has  proved  the  flexibility  of 
punched-card  accounting  and  we  have 
again  satisfied  ourselves  that  its  use  is 
limited  only  by  the  ability  of  our  people 
to  expand  its  usefulness. 

The  time  element  is  surprisingly 
small.  It  takes  20  minutes  twice  a 
month  to  prepare  the  cash  requirements 
report.  It  takes  in  the  vicinity  of  one 
hour  to  prepare  the  final  check  register 
and  the  checks  for  treasurer’s  signa¬ 
ture.  The  end-of-the-month  monthly 
expense  distribution  report  covering  all 
vendor  invoices  for  the  month  requires 
about  one  hour. 

4.  Analyses — Regular  and  Special 

If  we  are  to  have  adequate  control 
if  we  are  to  know  what  is  out  of  line 
and  where  it  is  out  of  line,  if  we  are  to 
know  who  can  do  something  about  what 
is  out  of  line,  then  we  must  have  analy¬ 
ses  in  various  areas  of  our  operations 
showing  which  are  costing  us  profit. 

I  have  already  mentioned  the  charge¬ 
able  and  non-chargeable  reports.  At 
the  end  of  each  month  we  also  prepare 
sales  analyses  by  department  produced. 
I  have  mentioned  the  sales  analysis  by 
area,  by  salesman,  by  customer.  We 
also  have  a  weekly  production  report 
on  machine  departments  which  shows 
what  each  machine  did  on  each  shift. 
The  number  of  hours  of  running,  the 
production  turned  out  in  those  hours, 
the  number  of  makeready  hours,  any 
holding  hours,  and  an  analysis  of  non- 
chargeable  time  within  that  same  de¬ 
partment  is  recorded.  Consequently  we 
can  put  into  our  foreman’s  hands  a  pic- 
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Big  news  for  printed  matter  shippers  and  consignees 


When  you  ship  printed  matter  via  Railway  Express,  you— or  your  customer— can 
now  get  the  benefit  of  new  low  rates  on  a  shipment  or  shipments  with  total  weight 
of  1000  lbs.  or  more  on  any  one  pickup.  You  can  ship  to  as  many  destinations— as 
many  different  consignees— as  you  wish. 

For  example,  under  old  rotes,  shipping  10  packages  with 
a  combined  weight  amounting  to  1235  pounds  from 
Philadelphia  to  10  destinations  throughout  the  country 
would  have  cost  $1 80.94.  Under  new  rates— only  $1 32.731 
Saving:  $48.21  or  26.6%.  Greater  savings  will  result  on 
shipment  aggregations  of  2500  lbs.  and  over.  And  you 
can  ship  charges  prepaid  or  collect. 

We’re  busy  as  beavers  putting  into  effect  new  incentive 
rates  to  solve  your  “small  shipment  problems.”  Next 
time  you  order  or  ship,  specify  Railway  Express. 


ture  of  what  every’  machine  did  for 
which  he  is  responsible,  not  all  lumped 
together  but  on  a  shiit-by-shift  basis. 
Thus,  if  the  second  shift  is  at  fault  he 
can  talk  with  the  second  shift  and  not 
hammer  away  at  everyone  including 
those  who  have  done  well. 

1  have  mentioned  the  periodic  census 
of  employees.  We  also  analyze  all  mate¬ 
rials  received  each  month,  postage, 
freight,  etc.,  all  posted  to  jobs  each 
month.  We  analyze  in  complete  detail 
the  21  different  grades  of  waste  paper 
which  we  bale  and  sell  each  month, 
and  have  many  special  purposes  and 
one-time  analyses  made  as  required. 

Staff  and  Machinery  fnvolwed 

After  hearing  all  of  these  uses  and 
reports  I  am  quite  sure  that  some  of 
you  must  be  wondering  what  kind  of  a 
staff  and  how  much  machinery  is  in¬ 
volved  and  how  great  is  the  total  cost 
of  such  an  installation.  Let  me  answer 
this  very  briefly  by  saying  that  we  have 
the  following  equipment: 

2  Keypunches  (one  of  which  is  a 
printing  punch  installed  so  that 
there  will  be  no  need  of  renting  an 
interpreter) 

1  Alphameric  .\ccounting  Machine 

1  Sorter 

1  Calculating  Punch  (probably  bet¬ 
ter  known  as  a  multiplier) 

1  Document  Originating  and  Sum¬ 
mary  Punch  Unit 

The  total  rental  including  federal 
tax  for  these  six  units,  is  11045.00  per 
month.  The  number  of  people  involved 
are  two  keypunch  operators,  an  assist¬ 
ant  machine  operator,  and  a  supervisor 
who  does  methods  and  procedures  and 
some  general  accounting  as  well  as  his 
machine  supervision.  All  of  these 
things  added  together  —  machine  rent¬ 
al,  labor,  and  the  necessary  printed 


forms  and  card  supplies,  wiring  boards, 
etc.  —  costs  just  under  $2500.00  p)er 
month.  You  and  1  know  that  to  hire 
competent  clerical  help  today  we  could 
not  get  many  top-notch  accounting  peo¬ 
ple  for  $2500.(X)  —  certainly  nowhere 
near  enough  to  furnish  us  with  even 
a  reasonable  fraction  of  what  our  ma¬ 
chinery  is  turning  out  at  the  same  dol¬ 
lar  cost  in  this  machine  department. 

Not  for  Big  Printer  Only 

In  answer  to  those  who  feel  that  only 
the  big  printer  can  afford  machine  ac¬ 
counting,  all  machine-accounting  com¬ 
panies  have  many  types  of  machinery. 
Some  are  of  a  high  speed,  of  a  more 
complex  character  at  high  prices,  but 
practically  all  of  them  also  sell  smaller 
units  with  slower  speed  at  what  I  think 
is  reasonable  expense  to  even  the  mod¬ 
erate-size  printer.  For  example,  it  is 
possible  for  a  printer  to  install  what  is 
known  as  the  Series  50  IBM  equip¬ 
ment  which  performs  at  about  50%  of 
the  speed  of  that  which  we  use  at  Rum- 
ford  and  to  have  enough  equipment  to 
do  a  rather  sizable  volume  of  work  at 
a  rental  cost  of  around  $.100.00  a 
month.  Relate  that,  if  you  please,  to 
the  cost  of  hiring  two  good  men  and 
ask  yourselves,  “can  two  men  turn  out 
on  a  timely  basis  the  same  volume  of 
statistical  data  which  the  machinery 
could  do?” 

If  we  want  to  improve  our  profits  we 
must  use  every  tool  at  our  command 
and  it  is  my  opinion  ( from  many  years 
of  experience)  that  machine  account¬ 
ing  is  one  of  the  most  effective  tools 
for  cost  control  and  profit  improvement 
that  can  be  found,  and  it  behooves  each 
of  us  to  ask  ourselves  —  are  we  mak¬ 
ing  the  proper  and  fullest  use  of  this 
tool? 

Excerpts  from  a  talk  given  at  the 

PI  A  Financial  Conference,  Octo¬ 
ber.  1959. 
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SILVtM.  CM-rv  $TA« 


No  register  probletn!  You  can  count  on  the  trouble-free  Consolidated  Offset 
Enamels  to  ring  up  a  nice  profit.  That’s  because  every  sheet  is  double  coated  for  maximum 
uniformity,  greater  stability,  more  pick  resistance  —  all  around  finer  quality.  They  run 
better  —  print  better  —  look  better.  Yet  Consolidated  double  coating  doesn’t  cost  you  a 
cent  more!  Just  ask  your  Consolidated  Paper  Merchant  for  test  sheets.  Make  a  test  run. 
Compare  quality,  press  performance  and  results. 

Fair  enough?  Aiaitohtr  onlp  throuf>h youf  ConiotidatfJ  Paper  Merchant 

OOUBie  COAXrO  OFFSET  Proaucioiith.Consolitn  Glass.  Consoiitx  opaque  WORLD’S  LARGEST  SPECIALIST 

IN  ENAMEL  PRINTING  PAPERS 

A  COMPteit  LISE  EOS  OFFSET  ASO  LETTE IPFIESS  PAM  SO 

»■<«  P«Mi  t  Pis*  Cs  i«ci  Um  OMcn  IK  S  Li  Smt  Si .  Ch<cifi 


vs. 

PEDDLING 


More  successful  will  be  the  printer 
who  develops  better  understanding 
and  communication  between  himself 
and  the  graphic  arts  buyer 


by  Paul  O.  Giesey 


HE  WRITER  does  not  profess  to 
“expertise”  on  this  subject,  but 
hopes  its  consideration,  influenced  by 
years  of  experience,  will  not  fall  upon 
deaf  ears  —  even  though  it  seems  a 
schism  from  the  norm.  It  has  to  do 
with  standards  of  unreality  or  ambigu¬ 
ity  in  sales  approach. 

Why  are  some  printing  Arms  more 
successful,  showing  a  consistently  bet¬ 
ter  balance  sheet  than  their  competi¬ 
tors,  when  the  respective  equipment 
and  organizational  status  is  on  a  par? 
The  disparity  must  lie  in  application 
and  propensity  to  better  serve  their 
customers. 

We  hear  much  of  soft  sell,  hard  sell, 
hard-nosed  buyers,  unfavorable  market 
conditions,  customer  acceptance  and  a 


miscellany  of  the  copia  verborum  of 
the  Madison  Avenue  boys  and  some 
unqualified  pedagogs  (who  have  never 
been  in  business  for  themselves)  with 
formulas  for  “breaking  down”  cus¬ 
tomer  resistance.  We  string  along  with 
that  —  to  a  limit  —  knowing  that  noth¬ 
ing  is  bought  or  used  until  someone 
promotes  or  sells  it.  However,  much  of 
this  phrase-making  is  just  what  the 
word  implies,  verbiage. 

We’d  like  here  to  dwell  upon  an  ap¬ 
proach,  tried  and  old  (though  new  to 
many  confused  purveyors  subjected  to 
sales  formulas  and  diatribes)  —  the  hu¬ 
man,  neighborly,  helpful,  democratic 
overture:  putting  yourself  in  the  buy¬ 
er’s  place.  This  calls  for  a  genuine 
effort  to  understand  his  problems  and 


M 


FEBRUARY,  1960  •  THE  GRAPHIC  ARTS  MONTHLY 


Finest 

Stocks 


Large 

Seiection 


Add  rati. 


ess> 


BUSINESS  CARD,  Inc. 

North  Chleago,  Illinois 


Fast,  Efficient 
Service 


City„. 

Slat*... 


^BUSINESS  CARD,  Inc. 

NORTH  CHICAGO,  IlllNOIS  D«pt.  GAM-2 

Gentlemen:  Send  us  your  big  new  catalog  featur* 
ing  Flat  and  Thermographed  Business  Cards,  order 
forms,  etc. 


Firm. 


_ _ Zone _ 


A 


needs.  It  is  a  simple,  yet  great  talent 
—  it  means  selling  versus  peddling. 
Once  acquired,  you’re  in  the  blue-chip 
league. 

Your  firm’s  facilities,  background  or 
founders  may  mean  much  to  you,  but 
not  to  the  customer.  It’s  merely  pres¬ 
tige.  We’re  here  reminded  of  a  harried 
buyer’s  prayer  (author  unknown),  not 
quoted  in  full,  but  the  punch  lines  run 
thusly: 

“Tell  me  quick  and  tell  me  true. 

Or  else  my  love,  to  hell  with  you: 
Not  how  this  product  came  to  be. 

But  what’ll  the  d — n  thing  do  for 
me?” 

Terse,  to  the  point  and  as  elemen¬ 
tal  as  the  Apache  proverb:  “Don’t  ask 
for  (or  expect)  anything  you’re  not 
vrilling  to  give.”  That’s  the  human  or 
humane  approach. 

While  it  would  be  like  playing  bas¬ 
ketball  without  a  basket,  or  table  pool 
without  a  score  rack,  if  transactions 
were  not  stimulated  by  the  profit  mo¬ 
tive,  rest  assured,  returns  will  follow 
as  night  follows  day. 

Selling  is  as  old  as  the  world  and 
continued  success  depends  entirely  up¬ 
on  sincerity,  understanding  (communi¬ 
cation)  and  ability  to  serve.  This  does 
not  mean  you  have  to  grovel  or  prosti¬ 
tute  your  principles.  You’re  selling 
printing,  not  your  soul. 

It  is  (take  it  from  one  cursed  with 
a  low  boiling  point)  quite  natural  to 
“hang  tough”  with  a  difficult  buyer 
and  become  just  as  inflexible.  But  it 
doesn’t  get  you  anywhere.  You  have 
to  decide  .  .  .  “What  price  patronage?” 

Hove  a  Corporate  Image 

The  requisites  again  are  fairly  sim¬ 
ple.  A  firm  must  have  a  “corporate  im¬ 
age”  —  a  much-used  recent  term  which 
means  many  things:  integrity,  good 
customer,  labor  and  industry  relations. 


a  quality  product  and,  above  all,  this 
innate  desire  to  interpret,  understand 
and  help  your  customer  or  client  —  at 
a  mutual  but  equitable  charge.  You, 
one,  two,  or  any  number  of  sales  people 
must  be  familiar  or  properly  indoctri¬ 
nated  with  this  corporate  image. 

Some  salesmen  are  unfortunate  in 
not  being  fitted  sociologically,  psycho¬ 
logically,  or  educationally  for  the  busi¬ 
ness  —  they’re  visionary  “yeamers” 
who  might  do  quite  well  in  some  other 
capacity.  If  they  can’t  delegate  or  con¬ 
vey  the  customer’s  ideas  or  specifica¬ 
tions,  find  another  spot  for  them. 
Yearning  is  not  earning.  They,  and 
perhaps  others  in  your  organization, 
are  either  “consumer  durables,”  i.e., 
that  they  are  investments  that  cost 
more  than  their  return;  or  they  are 
like  children  of  a  generation  or  two 
ago,  “producer  durables,”  meaning 
that  the  net  cost  of  raising  them  would 
be  less  than  could  be  expected  in  re¬ 
turn  from  work  around  the  farm,  home, 
or  support  of  their  parents  in  old  age 
(or  business).  Dr.  Becker  of  Colum¬ 
bia  University  calls  this  “psychic  in¬ 
come.”  Presumably  the  good  professor 
is  also  aware  of  “psychic  outgo.” 

Back  the  Sales  Force 

The  operator  or  administrative  of  a 
plant  likewise  must  meet  the  challenge 
of  competently  backing  his  sales  force. 
Don’t  send  David  out  on  the  battle¬ 
ground  of  commerce  without  his  sling¬ 
shot  figuratively  to  face  Cobath.  He 
needs  sales  ammunition  and  moral 
support.  This  statement  is  made  in 
deference  to  the  majority  of  the  fine 
graphic  arts  representatives  who  often 
have  this  trying  situation  to  contend 
with.  Also,  our  observation  about  our 
craft  has  been  that  if  a  printer  (both 
employer  and  employee)  thinks  he’s 
better  than  the  average,  then  he’s  the 
average  printer.  Continued  on  page  64 
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from  CHICAGO’S 

ECONOMY  PH0T0EN6RAYERS 

Nationwide  Service 

Halftones  LONV  PRICES  provide  great  savings  to 

Line  Etchings  buyers  who  get  their  photoengravings  this 

^  modem,  thrifty  way.  Typical  prices; 

Color  Plates  Zinc  halftones— 4  sq.  in.— $1.55;  8  sq.  in.— $1.97 

•  Copper  halftones— 4  sq.  in.— $2.90;  8  sq.  in.— $3.40 
Copper 

•  PROMPT  SERVICE  by  mail  via  Chicago 
P.O.  gives  you  your  engravings  on  schedule;  makes 

•  it  easier  to  plan  your  entire  production. 

in  these 

SCREENS-  GUARANTEED  QUALITY  assures 

clean,  sharp  reproduction  for  publications,  ad¬ 
vertising,  all  your  printed  material.  We  suggest 
you  send  along  a  trial  order— or 

Write  Now  for  Full  Information  and  Prices 


★  ★  ★  ★  CHICAGO'S  ★  ★  ★  ★ 

ECONOMY  PHOIOEHGRAVERS 


in  these 
SCREENS- 
60-65-8S-100 
110-120 


Post  Office  Box  No.  6170 
Chicago,  Illinois 


I 


Don’t  underestimate  your  competi¬ 
tor;  he’s  as  resourceful  as  you  are  and 
maybe  more  so.  Communicate  by  hav¬ 
ing  a  meeting  of  minds  in  your  group. 
Making  up  your  mind  is  like  making 
up  a  bed;  it  helps  to  have  someone 
on  the  other  side.  Business  is  highly 
civilized,  bloodless,  mental  warfare; 
the  clever  strategist  and  organizer  usu¬ 
ally  wins  out.  Be  realistic;  idealistic 
too,  but  not  to  the  point  of  tilting  wind¬ 
mills  like  Don  Quixote.  Keep  serene, 
conserve  your  energy  for  important 
matters. 

Advertise  and  Promote 

Advertising  or  promoting  your  busi¬ 
ness  in  approved  ways,  too,  is  commu¬ 
nication.  We  subsist  mostly,  aside  from 
form  work,  upon  money  received  for 
doing  advertising  literature  for  cus¬ 
tomers.  Let’s  write  a  “Doctor,  heal  thy¬ 
self’  prescription  for  our  own  business, 
by  earmarking  a  determined,  reason¬ 
able  percentage  of  profit  for  cushioning 
prospective  volume.  Tell  your  clien¬ 
tele  about  new  type,  presses,  processes, 
night-shifts,  or  what  have  you.  But 
make  your  mailings  regularly,  not  spas¬ 
modically;  have  a  program. 

In  a  specialty  business  like  ours  (ad¬ 
vertising  composition)  communication 
is  equally  or  more  essential,  what  with 
deadlines  and  meticulous,  professional 
typographical  requirements.  We  sell 
by  doing  or  artifice,  plus  perhaps  a 
modicum  of  reputation,  but  our  paid 
and  good-will  advertising  costs  us  a 
tidy  sum  yearly  —  and  it  pays  off,  even 
though  one  would  think  professional 
people  have  no  need  to  advertise.  While 
on  this  specialty  business,  we  also  have 
problems  in  communications.  As  typo¬ 
graphic  factors  we,  at  times,  have  no 
picture  or  conception  of  a  page  ad 
until  it  appears  in  the  paper  or  publica¬ 
tion,  having  set  all  body  and  captions 
in  sections  or  panels.  That’s  doing  it 


the  hard  way,  without  a  crystal  ball  yet. 
Education  and  direction  and  answers 
are  needed  at  the  other  end.  They’re 
usually  readily  given  —  but  why  not 
in  the  beginning. 

Improve  Communication 

We  contend  that  the  greatest  single 
loss  in  our  business  can  be  ascribed  to 
lack  of  understanding  and  poor  com¬ 
munication  —  before  the  job  comes  in, 
and  in  its  in-plant  circuit  to  complet- 
tion.  If  in  doubt,  get  the  right  answer 
by  phone,  letter,  or  personal  contact. 
On  large  jobs  the  loss  occasioned  by 
indefinite  information  or  sketchy  spe¬ 
cifications  could  be  a  serious  one.  Pro¬ 
tect  yourself  by  testing  these  sugges¬ 
tions  unless  you  have  a  policy  that 
stands  you  in  better  stead  . .  .  although 
we  hope  our  corollary  is  not  inaccu¬ 
rate. 

FinaUy,  ours  is  a  vigorously  appre¬ 
hensive  business.  Therefore,  may  the 
wind  be  always  at  your  back,  and  a 
light  in  your  path.  We  all  richly  de¬ 
serve  inspiration  and  guidance. 


'Wo  Odense,  Sir,  your  present  letterhead 
design  is  excellent.  I’ve  always  admired 
Ben  Franklin’s  work” 
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Good  tliought,  JeiEitoe. 
bu£<iiis  job  calls  for 

THE  BEST  SHEET  AT 
AMDDERATEOOST' 


ALLIED  PAPER  CORPORATION 


of  course.,  iis  tKe  utility 
right,  i 

L  priced  right.  A 


NO  DOUBT  ABOUT  IT  . . . 
Solar’s  the  utility  sheet.  It’s  ideal  for 
all  tjTJes  of  job  and  commercial  work. 

And  remember,  Solar  has  built-in 
production  runability  .  . .  means  less 
feeding  and  handling  problems. 

So  tr>’  Solar  Offset  .  . .  find  out  for 
yourself— like  Jerome  did— why  it’s 
the  best  sheet  at  a  moderate  price. 


.  A  COMPLETE  LINE  OF  PREFERRED 
PRINTING  PAPERS 


ALLIED  PAPER  CORPORATION 

KALAMAZOO.  MICHIOAN 


COATED  PAPERS 
C«Uucl<M  OffiKt  Eiumel 
C«lluprmt  Enzmel 
C^ufold  OfTaet  Rnamei 
ImpmAl  Enamel 
Imperial  Offset  Enamel 
Velour  Enamel 
Vriour  Dfbet  Enamel 
,  CeUufoM  Utho  CIS 
Ceilugidai  Litho  CIS 
Imperial  Litbo  CIS 
Monarch  Litho  CIS 
Comet  Colored  Eaamd 

COLORCRAFT  PAPERS 
Impulae  Bond 
Influence  Bond 
Impulae  Ofbet 
Influence  Offset 
I  mpuAe  Card  A  Cover 


UNCOATED  OFFSET  PAPERS 
Cuatom  Offset 
Lithobulk  Offwt 
Solar  Offaet 
Forester  Offset 


Typobulk  Kxitshell 
Cumax  EF  A  Eggshell 
SoUr  EF  A 

Vormter  EF  A  Eggshell 

DUPLICATING  PAPERS 
Northbrook  Rortd 
Northbrook  Duplicator 
Northbrook  Mimeo 
Permaflex  l.<edger 

UGHTWEIGHT  PAPERS 
Cellup^ue 
Imperial  BiMe 
Britiah  Opaque 


.  • _ 

LEADI.NG  MKRCHANTS  ACROSS  THE  COUNTRY'  NOW 

STOCK  SOLAR  OFFSET  IN 

POPULAR  SIZES  AND  WEIGHTS.  CO.NTACT  THE  ONE  .NEAREST  YOU. 

ATLANTA.  GEORGIA 

DETROIT.  MICHIGAN 

LOUFSVILLE.  KENTUCKY 

Whitaker  Paper  Company 

Union  Paper  and  Twine  Company 

Rowland  Paper  Company 

BLKKALO.  NEW  YORK 

DAYTON.  OHIO 

MILWACKEE.  WISCONSIN 

Mubbs  and  Howe  FajYer  Company 

Hull  Paper  Company 

Nai  kie  Paper  Company 

CHICAGO.  ILLINOIS 

GRAND  RAPIDS  MICHIGAN 
Carjienter  Pajter  Comfiany 

Standard  I’aper  Company 

.Atwood  P..i)er  Company 

Berkshire  F’aper  Comp;mv 

.MINNEAI’OI.IS.  MIN.NTISOTA  : 

Midland  Paper  Company 

Hobart  Pajier  Company 

HOUSTON.  TEX.AS 

Butler  Paper  Company 

Houston  Paper  (  ompanv 

NEW  ORI.EANS.  I.OITSIANA 

CLEVELAND.  OHIO 

Petrequin  Paper  Company 

INDIANAPOLIS.  INDIANA 

Butler  Paiier  Company 

COLCMBCS.  OHIO 

Central  Ohio  Pajier  Company 

Indiana  Pai>er  Company 

KALAMAZOtJ.  MH’HIOAN 

Fin'SBURGH  FENN.SYLVANIA 

Central  Ohio  I’ajter  Company 

IJALL.A.S,  TE.XAS 

BermmKham  and  Prosser  F'ajier 

TCUSA.  OKI.AHOMA 

Southwestern  Faf)er  (  'ompany 

Comi)any 

Tulsa  Pajier  (  ompany 

DENVER.  COLORADO 

KANS.A.S  CITY.  .MF.SSOCRI 

.ST  LOITS.  MLSSOLRI 

DiJton  Pa[)er  Company 

Butler  F’aper  Company 

Butler  F’a[)er  Compjany 

(This  list  IS  being  expanded.  If  a 

merchant  in  your  area  is  not  listed. 

write  Allied  for  full  information.) 

Theft«  mtCTt>phot(iirr*pht  show  what  happened  when  a  catalog  was  produced  In  an  actual  split  run  using 
two  different  blankets.  You  can  clearly  see  the  difference  In  repr<xluctlon  the  HI-FI  blanket  made. 


ONLY  A  HI-FI  BLANKET  GIVES  YOU  ALL  OF  THESE  ADVANTAGES  .  .  . 

•  Exclusive ‘‘micro-textured”  surface  for  super-fidelity  •  Greater  stretch-  and  smash-resistance 

•  Shorter  break-in  period-greater  mileage  •  Premium  quality  at  ordinary-blanket  price 

•  Easier  wash-up-even  without  using  pumice  information,  check  your  Goodyear  Distributor 

-or  write  Goodyear,  Printers  Supplies  Sales  Dept., 

•  Service  with  any  type  paper  or  for  metal  decoating  New  Bedford,  Mass. 

"-•IGOOD/^EAR 

THE  GREATEST  NAME  IN  RUBBER 

Illuatratlon  courtesy  ot  Industrial  Instruments.  Inc..  Cedar  Gnive.  N.  J.  and  American  Press  Inc..  New  Hedford.  Maas. 
HI-FI— T.  M.  The  Goodyear  Tire  A  Rubber  Company.  Akron.  Ohio 


Lithographic  Section 


This  section  (pages  65  to  144)  is 
printed  by  the  lithographic  process. 


TONE  REPRODUCTION 
REOUIREMENTS 
Of  tlxe 


by  J.  A.  C.  Yule,  Research  Laboratories.  Eastman  Kodak  Company,  Rochester,  N.Y. 

The  tone-reproduction  requirements  for  the  black 
printer  in  four-color  printing  are  worked  out  with 
the  aid  of  an  additivity  diagram.  The  optimum  tone 
reproduction  for  use  when  the  density  range  of  the 
original  is  unreproducible  is  discussed. 


^OLOR  SEPARATION  through  tri- 
*  color  filters  is  naturally  adapted 
to  three-color  photography  or  printing. 
The  reproduction  should  be  complete 
with  three  printing  colors,  and  the  ad¬ 
dition  of  a  black  printer  might  be  ex¬ 
pected  merely  to  darken  the  picture 
and  produce  a  muddy  appearance.  This 
is  just  what  happens  unless  the  black 
is  added  very  sparingly  or  unless  cor¬ 
rective  measures  are  applied.  These 
corrective  measures  consist  in  making 


room  for  the  black  by  reducing  the 
amount  of  the  other  three  colors  wher¬ 
ever  black  is  to  be  printed.  This  is 
known  as  “undercolor  removal.”  This 
article  is  a  study  of  the  tone-reproduc¬ 
tion  requirements  of  the  black  printer. 

There  are  three  chief  reasons  for  us¬ 
ing  a  black  printer; 

1.  To  make  the  control  of  the  other 
three  colors  less  critical  as  to  ink  bal¬ 
ance. 

2.  To  produce  denser  blacks  and 
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worfd’t  fintst  pAotomwcftantea/  •quipm^nt 
in  «//  principal  Citf 


CMm^rampn  spfect  th0  finest  for  proc/ston 
process  color  sspsrstions  snd  or  continuous 
block  i  whits  production. 


Satie  on  Hbur  Next  Camera? 


Ton  g«t  mor*  Yaln* 
from  your  InTootment  In  a 
oommodoro  than  any  othar  camera 
ita  alaa.  Sold  aa  a  “paokaga  unit”  with 


atandard  operating  faatnraa  yon  normally 
would  expect  on  more  ooatly  camaraa. 
New.  iUnatratad  brochure  avallabla 
without  obligation. 
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better  shadow  detail  than  the  other 
three  colors  alone  can  produce. 

3.  To  substitute  a  relatively  inex¬ 
pensive  black  ink  for  a  part  of  the  more 
costly  colored  inks. 

Nevertheless,  excellent  results  can 
be  obtained  with  three  colors,  and  the 
addition  of  an  unsatisfactory  black 
printer  will  often  do  more  harm  than 
good. 

Grayscale  Characteristics 

What,  then,  are  the  characteristics 
of  a  properly  made  hlack  printer?  The 
subject  is  complicated  by  the  fact  that 
there  is  no  single  answer.  In  three- 
color  printing,  there  is  only  one  com¬ 
bination  of  the  three  colors  which  will 
produce  a  given  color.  When  hlack  is 
added,  however,  there  is  an  infinite 
variety  of  possibilities;  in  reproducing 
grayed  colors  one  can  print  more  hlack 
and  less  color,  or  more  color  and  less 
black. 

Let  us  consider  first  of  all  the  repro¬ 
duction  of  grays. 


Oenat/  of  block  proof 

Figure  1.  Additivity  diagram.  A  and  B, 
construction  points  for  Kromokote  and  un- 
coatod  papor,  rospectivoly. 


The  object  of  the  hlack  printer  is  to 
supply  the  density,  contrast,  or  detail 
which  is  missing  from  a  three-color 
print.  One  might  expect  that  if,  for 
instance,  the  three-color  print  had  a 
density  of  1.3  in  an  area  where  the 
original  had  a  density  of  1.6,  a  black- 
printer  density  of  0.3  would  be  needed ; 
but  under  actual  printing  conditions, 
one  will  find  that  more  black  than  this 
is  needed  —  an  amount  closer  to  0.5 
density.  This  is  not  due  to  poor  trap¬ 
ping  of  the  black  ink  on  the  three-color 
print,  as  one  might  at  first  expect,  but 
is  attributed  to  optical  effects  which 
produce  nonlinear  additivity.* 

This  additivity  relationship  can  best 
be  shown  by  the  diagram  given  in  Fig- 


*J.  A.  C.  Yule  and  F.  R.  Clapper,  “Ad¬ 
ditivity  of  Ink  Densities  in  Multicolor 
Halftone  Printing,”  Proc.  8th  Ann.  Tech. 
Meeting  of  TAG  A  (Technical  Association 
of  the  Graphic  Arts),  Chicago,  Illinois, 
pp.  153-166  (1956). 


Figure  2.  Addition  of  a  straight-lino  black 
printor  (uncoatod  paper!. 
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The  Touch  of  Excellence 


L  CraflMMa  LiM-Up  mi  INtirtf  TaM« 
2.  VaciHtM  PrMhit  FniM;  Floor  MoM 
1  Elovotiiii  Typo  Vooium  FroM 

4.  MEkMaiTaMo 

5.  Filoi  StM^  CaWnot  and  Cottar 
«.  Down  Draft  TaMo 

7.  La^TaMo 

lu  Toiop.  CootrolM  Dorti  Rooio  Siak 
9.  Staialoia  Stool  Plalo  Siok 


Dealers  in  all  Principal  Cities 

The  World's  Finest  Photomechanical  Equipment 


Write  for  free,  illustrated  literature 
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ure  1,  where  the  density  of  the  black  worked  in  reverge  and  the  four-color 

proof  is  plotted  along  the  horizontal  proof  density  which  would  result  by 

axis  and  the  densities  of  the  three-  and  printing  a  given  amount  of  black  on  an 
four-color  proofs  are  plotted  along  the  already  printed  three-color  sheet  could 

vertical  axis.  It  has  been  found  from  be  determined. 

actual  printing  experience  that  the  ad-  Some  interesting  conclusions  may  be 
ditivity  behavior  will  be  represented  arrived  at  by  the  use  of  this  chart, 

by  straight  lines  going  through  point  which  explain  many  of  the  faults  in 

A  for  coated  paper,  and  point  B,  for  tone  reproduction  commonly  encoun- 
uncoated  paper.  tered  in  four-color  printing. 

To  determine  how  much  black  must  First,  let  us  consider  what  would 
be  added  to  a  given  three-color  proof  happen  if  the  tone-reproduction  curve 

to  produce  a  desired  four-color  den-  of  the  three-color  proof  and  that  of  the 

sity,  the  appropriate  point,  A  or  B,  is  black  printer  were  both  straight  lines, 

selected  and  a  line  is  drawn  through  If  the  densities  were  additive,  the  four- 

this  point  to  the  density  value  of  the  color  reproduction  would  also  be  rep- 

three-color  proof  located  on  the  verti-  resented  by  a  straight  line  ( Figure  2, 

cal  axis.  The  required  amount  of  black-  Curve  D).  Use  of  the  chart  shown  in 

proof  density  is  now  found  by  locating  Figure  1  enables  us  to  calculate  what 

the  desired  four-color  density  on  the  tone  reproduction  will  actually  result, 

vertical  axis,  moving  horizontally  and  this  is  shown,  for  uncoated  paper, 

across  to  the  drawn  line,  and  then  drop-  in  Figure  2,  Curve  C.  It  will  be  seen 

ping  vertically  to  the  horizontal  axis.  that,  although  the  black  printer  dark- 

as  indicated  by  the  arrows  in  Figure  1.  ens  the  shadows,  it  does  not  improve 

The  problem  could,  of  course,  be  the  shadow  contrast.  The  same  effect 


Density  of  ongeiol  Density  of  ongmol 

Figure  3.  Black  printer  required  for  proper  Figure  4.  Black  printer  (B)  required  to  cor- 
tone  reproduction  on  uncoated  paper.  rect  the  shouldering  of  the  three-color 

proof  (A)  to  produce  a  straight-line  repro¬ 
duction  curve  (C)  on  uncoated  paper. 
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Hold  Register  At  Any  Speed!  Don’t  waste  time  and 
paper  when  changing  speeds  on  precision  color  jobs! 


Only  Miehle’s  Swing  Gripper  Transfer  System  Don't  let  constant  adjusting  and  readjust- 
assures  exact  register  at  any  speed.  On  the  ing  rob  you  of  valuable  production  time  and 

Miehle  25, 29  and  36  Single  Color  Offset  Presses  profits.  Holding  register  at  any  speed  pays  off 

—  in  fact,  on  all  Miehle  Offsets- you  makeready  ...so  make  arrangements  now  to  see  a  Miehle 

at  slow  speed... run  the  press  up  to  production  25,  29  or  36  Offset  Press  in  actual  operation, 

speed . . .  register  holds.  The  same  is  true  on  jobs  — 

u  .  I  U  the  miehle  company  ,mAg, 

where  different  colors  must  be  run  at  different  I  1 

Division  of  MIshlS'QosS'Dsxtsr.  Inc.  ]  I 

speeds... register  holds.  Chicago  8,  Illinois  ^ 


occurs  to  a  lesser  extent  with  coated 
paper. 

There  is  yet  another  reason  why  a 
black  printer  might  be  expected  to 
lower  the  shadow  contrast,  even  if  den¬ 
sities  were  additive.  Density  does  not 
correspond  to  the  visual  impression  of 
darkness.  By  the  use  of  a  conversion 
table,  however,  density  can  be  con¬ 
verted  to  Munsell  value,  which  does 
correspond  to  the  visual  impression. 
Comparison  of  these  values  shows  that 
density  differences  are  less  easily  visi¬ 
ble  when  the  densities  are  high.  Since 
the  addition  of  a  black  printer  darkens 
the  shadows,  it  makes  the  details  less 
easily  visible,  unless  this  effect  is  com¬ 
pensated  for  by  exaggerated  contrast 
in  the  shadows  of  the  black  printer.  If 
these  two  effects  —  nonadditivity  of 
densities,  and  the  visual  response  — 
are  not  allowed  for,  the  addition  of  a 
black  printer  may  actually  destroy 
shadow  detail  instead  of  improving  it, 
and  this  very  often  occurs  in  practice. 


Figur*  5.  Curves  showing  uniform  visual 
comprossion  of  th»  tone  seal*,  based  on 
Munsell  values. 


By  the  use  of  Figure  1,  the  black 
printer  which  should  be  used  in  com¬ 
bination  with  the  three-color  reproduc¬ 
tion  of  Figure  3  can  easily  be  cal¬ 
culated,  as  already  described.  It  will 
be  seen  (Curve  B)  that  this  black 
printer  needs  exaggerated  contrast  in 
the  shadows  to  avoid  the  flattening 
effect  just  described. 

However,  the  tone-reproduction  curve 
of  the  three-color  proof  is  not  usually 
a  straight  line.  It  is  usually  somewhat 
flat  in  the  shadows.  If  so,  the  black 
printer  will  require  even  higher  shad¬ 
ow  contrast,  as  shown  in  Figure  4; 
and  if  the  three-color  proof  has  ade¬ 
quate  highlight  contrast,  black  may  be 
omitted  altogether  from  the  lighter 
tones. 

Tone-reproduction  characteristics  of 
this  type,  in  which  the  black  is  re¬ 
stricted  to  the  dark  half  of  the  scale, 
are  usually  preferable  to  the  type 
shown  in  Figure  3.  In  the  first  place, 
they  are  easier  to  obtain ;  in  the  second 
place,  the  lower  contrast  of  the  three- 
color  printers  shown  in  Figure  3  low¬ 
ers  color  saturation.  It  is  usually  bet¬ 
ter  to  restrict  any  lowering  of  three- 
color  contrast  to  the  shadow  areas, 
where  the  color  saturation  is  likely  to 
be  low  to  begin  with  and  the  effect  is 
less  noticeable.  However,  it  is  possible 
to  maintain  the  color  saturation  in  the 
shadows  as  well  if  the  desired  curve 
shape  is  obtained  by  means  of  an  un¬ 
dercolor-removal  mask. 

Many  operators  would  prefer  to  print 
black  throughout  the  scale,  and  it  is 
true  that  this  makes  the  printing  op¬ 
eration  somewhat  less  critical.  To  ob¬ 
tain  good  color  reproduction  when  this 
is  done,  however,  a  difficult  job  of  un¬ 
dercolor  removal  must  be  done,  re¬ 
quiring  the  use  of  a  color  scanner  or 
laborious  handwork.  The  type  of  black 
printer  recommended  here  is  appro¬ 
priate  for  simple  photographic  opera- 
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Save  with  Powerlith  Developer  Concentrate 


Now,  Chemco  introduces  a  pre-mixed,  liquid,  two-part 
formaldehyde  developer  concentrate  ready  for  immediate  use  by 
simply  adding  it  to  water.  Packaged  in  unbreakable  5-gallon 
Cubitainers.  All  you  do  is  place  container  on  shelf  and 
draw  off  A  and  B  concentrate  as  needed.  No  more  dissolving 
powders  with  possible  errors  in  formulation.  No  double 
handling.  As  developer  is  used,  container  collapses 
eliminating  aerial  oxidation  and  insuring  unlimited  shelf  life. 
Add  undiluted  Powerlith  Concentrate  to  replenish  tired 
developer,  thus  making  one  bath  last  an  entire  shift.  One  set 
of  A  and  B  5-gallon  containers  makes  20  gallons  of  developer. 
Order  a  supply  today,  plus  Chemco  Power-Fix  to  complete 
your  darkroom  changeover. 


Chemco  Photoproducts  Co.,  Inc. 

Main  Offica  and  Plant  —  Gian  Cova,  Naw  York 
Atlanta.  Boston.  Chicago.  Clavaland.  Dallas.  Naw  Odaans.  Naw  Yortt 
Exclusiva  Wast  Coast  Agants;  California  Ink  Company.  Inc. 
Exclusiva  Agants  in  Canada;  W.  E.  Booth  Company.  Ltd. 


TABLES 

Buur  mm- 
pmcBo  mm 


All  nuArc  tables  feature:  highly 
polished,  chromed,  machined  steel 
straight  edges  on  all  sides,  adjustable; 
ceramic  glass  top;  softly  diffused  fluo¬ 
rescent  light;  silver  hammerloid  baked 
enamel  finish.  Shipped  completely  set 
up,  ready  to  be  used.  No  crating 
charges. 


SIZE  1 

PRICE 

SIZE  1 

PRICE 

18"  X20" 

45.00 

30"  X  40" 

175.00 

23"  X  28" 

99.00 

36"  X  50" 

245.00 

_  1 

42"  X  62" 

285.00 

COMPANY.  INC. 

4110  W.  GRAND  AVE. 
CHICAGO  51,  ILL. 

Easter*  Sales  a«e  Service  2tS  Park  kve.  Se..  New  York 


tions,  and  is  capable  of  producing 
equally  good  results. 

BLES  I  The  tone  reproduction  is  analyzed 
I  here  in  terms  of  the  three-color  proof 

I  and  the  black  printer.  When  the  black 

»  »  "  I  is  not  printed  last,  the  usual  sets  of 
I  progressives  do  not  contain  any  three- 
f  I  color  proof.  It  is  very  desirable  to  pull 

*  I  such  a  proof  in  all  cases  where  an  anal- 

ysis  of  the  faults  of  the  process  is  in- 
tended,  so  that  the  appearance  of  the 
reproduction  with  and  without  the 
black  printer  may  be  studied.  In  high- 
speed  wet  printing,  the  absence  of  the 
black  may  affect  the  trapping  of  the 
last  color  slightly,  but  even  so,  useful 
information  can  be  obtained  by  study- 
ing  the  three-color  proof. 

There  is  one  more  variation  which 
should  be  considered,  namely,  the  case 
!  HB  where  the  density  range  of  the  original 

j  HH  is  non-reproducible.  The  scale  must 

^  he  compressed  in  some  way,  and,  al- 

I  though  certain  originals  might  require 

>^1  special  treatment,  a  uniform  lowering 

of  visual  contrast  will  usually  provide 
nn  H  a  good  compromise.  This  is  not  rep- 
*0  I  resented  by  straight-line  reproduction 
of  densities,  but  by  the  curves  shown 

— r-| - 1  in  Figure  5,  which  have  been  calculated 

I  for  reflection  copy  by  the  use  of  the 

Munsell  scale. 

For  example,  if  the  original  has  a 
maximum  density  of  1.80,  and  the  maxi- 
ed'  kte'ei  mum  density  obtainable  in  the  repro- 

Ijustable;  duction  is  1.46,  the  third  curve  from 

isod  fluo-  ihe  top  should  be  used, 

id  baked 

letely  set  The  considerations  discussed  here 

I  crating  should  not  be  regarded  merely  as  the- 

-  oretical  ideals.  If  these  requirements 

__PRICE_  disregarded,  good  reproductions 

245.00  cannot  be  produced.  These  methods 

285.00  of  deriving  tone-reproduction  curves 

for  the  black  printer  have  been  used 
Y,  INC.  in  practice  with  complete  success, 

SI^Ul'^^  thereby  avoiding  the  muddy  appear- 

'  ‘  ance  which  is  so  commonly  produced 

St..  New  York  |  unsuitable  black  printers. 
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They  Added  Offset . . . 

SALES  DOUBLED 

This  company  has  found  it  profitable 
to  offer  its  customers  a  complete 
package  of  printing  facilities  — from 


letterpress  to  web 


by  Eld  ward  R.  Lucas 


IT’S  THE  “package”  that  does  the 
joh  for  Metropolitan  Press  &  West¬ 
ern,  printers  and  lithographers  of  Seat¬ 
tle,  Washington.  That  job  is  the  pro¬ 
duction  in  quantity  of  quality  printing 
of  virtually  every  sort  available  to  a 
printing  plant  in  a  large  city.  That 
includes  “everything  except  money  and 
whisky  labels.” 

One  of  Seattle’s  oldest  printing  firms, 
“Met  Press”  as  it  is  usually  known, 
specialized  exclusively  in  letterpress 
until  1948.  It  then  started  its  litho- 
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offset 


graph  department  which  has  enabled 
it  to  expand  greatly  the  scope  of  its 
operations. 

In  the  course  of  building  up  this  new 
department,  the  company  developed  its 
organization  in  such  a  way  that  it  would 
be  able  to  perform  every  step  in  the 
production  process  by  its  own  person¬ 
nel  on  its  own  equipment.  This  extends 
even  into  such  work  as  artists’  draw¬ 
ings  and  color  work.  The  biggest  single 
capital  investment  during  the  last 
twelve  years  has  been  its  web-offset 
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alto  maktt  fine  grained  atuinimim  nagativa  and  pntltiea  pra-tenittt»d  platat. 


if  you*re  5'r  or  6'9*'  . . . 


Tall  or  short,  blonde  or  brunette  ...  it  makes 
no  difference  .  .  .  you  can  operate  a  (draftsman 
Line-up  Table.  It's  easy,  convenient,  and  fast. 
You’ll  get  precision  work  on  line-up  and  regis¬ 
ter  problems. 

There  is  no  complicate*!  me<'hanism  .  .  .  just 
two  dials  .  .  .  one  for  each  straightedge.  These 
dials,  graduated  to  64ths.  'fake  it  a  simple 
matter  to  get  accuracy  Ijoth  vertically  and 
horizontally. 

The  Craftsman  Line-up  Table  has  a  smooth 
easy  action  in  every  working  part:  the  straight¬ 
edges,  gliding  on  machine  cut  geared  tracks, 
can  be  moved  with  the  slightest  pressure;  the 


marking  devices  are  sensitive  to  the  touch  of 
a  finger.  These  things  make  it  a  pleasure  to 
use  the  Craftsman  Line-up  Table  .  .  .  they  save 
time,  speed  up  work  .  .  .  and  above  all  enable 
the  operator  to  work  to  hairline  measurements. 

There  are  three  models  in  the  Craftsman 
line.  The  Photo-Lith  I-ayout  Table;  the  Line-up 
and  Register  Table,  for  use  by  printers  and 
photo-engravers,  and  the  Utility  Table  for  any 
branch  of  the  Graphic  ,\rts.  studios,  and  art 
departments.  They  are  all  available  in  a  wide 
selertion  of  sizes  for  large  or  small  shops. 

You  need  a  Craftsman  .  .  .  for  quality  in  the 
table  and  in  the  work  it  produces. 


CRAFTSMAN  LINE-UP  TABLE  CORP. 
51 B  River  $1^  Waltham,  Mat*. 


m 


press,  which  is  set  up  in  a  special  build¬ 
ing  constructed  just  for  that  equip¬ 
ment. 

“One  objective  in  all  this  has  been 
creation  of  facilities  that  would  enable 
us  to  develop  and  sell  the  top  quality 
printing  jobs  available  in  our  area,” 
according  to  George  N.  Handley,  Jr., 
co-owner  and  vice-president  of  the  com¬ 
pany.  “To  do  a  quality  job  at  a  com¬ 
petitive  price,  we  believe  we  must  be 
able  to  control  every  single  step  in  the 
production  process.  Every  part  of  the 
package  must  have  quality  or  the  pack¬ 
age  itself  will  fail.” 

Metropolitan  Press  was  established 
in  Seattle  in  18%.  Consistent  sales  ex¬ 
pansion  led  to  construction  of  its  pres¬ 
ent  impressive  main  building  on  Third 
Avenue  in  1931.  In  that  year,  the 
plant’s  presses  made  some  20  million 
impressions. 

By  1948,  the  company  had  a  payroll 
of  60  individuals  in  its  letterpress  plant. 
Today,  it  has  more  than  doubled  the 
volume  of  sales  compared  to  1948  and 
has  increased  its  staff  to  105  people. 
In  the  past  four  years,  the  company  has 
invested  more  in  plant  and  equipment 
than  was  spent  in  the  first  50  years  of 
its  operation.  It  now  turns  out  more 
than  100  million  impressions  a  year. 


and  uses  more  than  700  tons  of  paper 
annually.  Its  operations  were  recently 
publicized  on  Richfield  Oil  Company’s 
television  program.  Success  Story. 

Early  last  year.  Met  Press  combined 
with  Western  Printing  Company.  Ros- 
coe  C.  Torrance,  formerly  of  Western, 
is  now  president  of  Metropolitan  Press 
&  Western.  J.  S.  Brinkley  is  vice-presi¬ 
dent.  Principal  owners  of  the  company, 
which  is  incorporated,  are  Mr,  Hand- 
ley  and  Max  L.  W'ells,  who  is  chairman 
of  the  executive  committee. 

The  decision  to  acquire  the  first  of 
the  web-offset  units  was  prompted  by- 
several  considerations.  The  company 
already  had  six  presses  in  the  sheet-fed 
lithograph  department.  Even  so,  it  was 
producing  a  number  of  magazines,  one 
with  runs  as  large  as  175,000  copies 
weekly.  It  also  printed,  as  it  still  does, 
a  paper  of  more  than  60,000  copies 
monthly.  Part  of  this  printing  was 
done  on  the  letterpresses  as  well  as  on 
the  sheet-fed  litho  presses. 

“In  part  it  was  a  matter  of  finding 
a  more  economical  way  to  meet  our 
present  production  requirements,  in 
part  anticipation  of  future  needs,”  ex¬ 
plains  Mr.  Wells.  “We  felt  that  the 
future  development  of  the  Seattle  area 
would  provide  the  expanded  printing 
opportunities  needed  to  justify  the  in¬ 
vestment.”  The  first  of  the  web-offset 
units  was  installed  about  two  years  ago, 
the  second  six  months  later.  In  March 
of  1959,  the  company  added  the  last 
two. 

On  the  four-unit  press  set-up,  this 


Principal  owners  Max  L.  Walls  (laff)  and 
George  N.  Handlay,  Jr.,  in  front  of  bul- 
latin  board  with  soma  of  firm's  work. 
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speed 

folders 

from 

Dexter 


W  S— 8li»  rang* 
from  3  a  r  to  14  a  VT- 
g*ar*4l  sp**d«  to  42M 
inch*«  p*f  minut*. 


The  new  WS  and  AS  Dexter  (Cleveland) 
Folders  are  spedfically  desired  to 
profttaMy  handle  the  output  of  high  speed 
small  presses.  Modem  in  every  way, 
these  new  folders  give  you  exceptionally 
efficient  production.  .No  wonder  they’re 
the  “choice  of  the  pros”. ..just  look 
at  all  the  advantages  you  get: 


•  Automatic  Sheet  Regi.ster 

•  Se'f-Adjusting  Fold  Rollers 

•  Choice  of  Friction  or  Air  Wheel  Feed 

•  Swinging  Deflectors  on  All  Fold  Plates 

•  Ball-type  Side  Guides 

•  Two  Speed  Gearing  for  Oblong  Work 

•  Two-up  Slitting  In  Both  Sections 

•  Optional  Small  Signature  Attachment 

•  Variable  Speed  Control 

•  Automatic  Sheet  Caliper 

•  Convenient  Controls 

•  Heavyweight  Construction 

•  Micrometer-Stop  Fold  Plate  Adjustments 

•  New,  Modem  Enclosed  Design 

•  Hardened  Steel  Gears 

•  Adjustable  Stacker  Delivery 

•  Minimum  Lubrication 

•  Conde  Dri-Air  Pump 

Write  or  call  for  more  details  today! 


Ao— Sii*  rang* 
from  3  X  4*  to  It  X  24'— 

goarod  tpoodt  to  42tt 

inchot  por  minuto. 


THE  DEXTER  COMPANY 


Division  of  Miohlo>Ooss>Osxtor.  Inc. 

Chicago  8.  Illinois 


both  sides  of  a  sheet  simultaneously, 
and  is  equipped  with  paster  and 
sheeter. 

When  the  company  first  went  into 
lithography  in  1948,  it  started  with  one 
litho  press  and  one  24-inch  Robertson 
camera.  At  first,  it  was  a  “gravy”  job 
for  the  one  litho  pressman  and  the  one 
camera  department  employee.  How¬ 
ever,  work  increased  steadily  and  both 
departments  have  expanded  rapidly. 
Now,  there  are  12  men  in  the  sheet¬ 
fed  litho  department  and  14  in  the 
camera  and  platemaking  department. 
A  30-inch  camera  has  now  been  added 
as  well  as  a  Rutherford  composing 
machine,  plus  complete  facilities  for 
color  separation. 

In  a  plant  expansion  as  rapid  as  this 
one,  one  of  the  major  problems  that 
has  come  up  repeatedly  has  been  ac¬ 
quisition  of  qualified  personnel,  ac¬ 
cording  to  plant  manager  C.  E.  “Mike” 
Hynes.  It  takes  up  to  10  to  12  years 
to  make  an  expert  litho  man,  he  points 
out,  a  requirement  that  makes  it  im¬ 
possible  for  a  plant  to  train  its  own 
employees  in  a  situation  of  that  sort. 
For  good  reasons  of  harmonious  rela¬ 
tions  within  the  trade,  the  company  did 
not  try  to  lure  experienced  employees 
away  from  other  plants,  either  in  Seat¬ 
tle  or  elsewhere. 

“The  only  solution  for  us  in  this  case 
was  to  do  a  lot  of  leg  work  to  find 
qualified  men,”  Mr.  Hynes  says.  “In  a 
few  cases  we  were  fortunate  enough  to 
find  such  individuals  in  the  Pacific 


Nmw  press  installation 


department  can  now  print  and  fold 
more  than  15,000  copies  per  hour  of  a 
16-page  booklet  of  size  SMtxll,  in  eight 
colors,  four  on  each  side  of  the  sheet. 
In  black  and  white,  the  same  number 
of  copies  of  a  64-page  booklet  can  be 
printed,  or  of  a  32-page  booklet  in  four 
colors.  The  press  can  print  color  on 


Stripping  In  tha  ongraring  room  is  facili¬ 
tated  by  use  of  complete  20x24"  lay¬ 
outs,  paste-up  having  been  done  in  art 
department. 
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YOUR  CUSTOMER 
WILL  NEVER  KNOW 
YOUR  PAPER  COSTS 
SO  MUCH  LESS  .  .  . 


BUT  YOUR 


Finch  Offset  combines  quali¬ 
ties  of  satiny  finish,  fine  forma¬ 
tion  and  superior  press  per¬ 
formance,  with  unexpected 
economy,  to  give  your  printing 
dramatic  impact  and  realism. 


FINCH. 

PRUYN 


NO  COMPANY  INC  GLENS  FALLS  N 


ACCOUNTANT  WILL! 


Clip  This  Coupon  to  Your  Company  Lottorhoad 

FINCH,  PRUYN  &  COMPANY,  INC. 

GUnt  Falls,  N.  Y. 

I  would  like  to  see  samples  of  FINCH 
OFFSET. 


Name . 

Company.. 
Address  .... 
City . 


.State. 


Northwest  but  others  had  to  be  located 
and  interviewed  in  cities  as  far  away 
as  Chicago.  They  had  to  be  men  who, 
for  various  reasons,  sometimes  per¬ 
sonal,  had  just  left  a  job  and  were 
looking  for  another.” 

These  experienced  employees  have 
integrated  their  work  well  with  the 
total  Met  Press  package,  and  have 
added  some  newly  developed  tech¬ 
niques  to  their  previously  acquired 
knowledge.  For  instance,  the  camera, 
platemaking,  and  art  departments  com¬ 
bine  their  specialties  to  effect  a  sub¬ 
stantial  saving  in  the  job  of  stripping 
layouts  in  the  engraving  room.  This  is 
accomplished  by  having  women  em¬ 
ployees  in  the  art  department  paste 
up  complete  20x24  inch  layouts  on  jobs 
where  that  is  possible.  In  the  camera 
room,  then,  a  picture  of  the  entire 
pasted-up  layout  is  made  on  a  20x24 
inch  negative. 

According  to  camera  and  platemak¬ 
ing  foreman  Robert  Kneis,  this  cuts  the 
expense  of  stripping  at  least  in  half  on 
a  job  of  this  sort,  since  that  is  about 
the  pay  ratio  between  an  art  depart¬ 
ment  woman  employee  and  a  skilled 
engraver.  Moreover,  he  points  out, 
women  are  generally  neater  and  faster 
than  men,  so  that  the  job  is  often  some¬ 
what  better  than  would  be  done  by  the 
other  method. 

In  the  art  department,  incidentally, 
the  company  employs  two  full-time  art¬ 
ists  and  two  full-time  assistants.  De¬ 
spite  the  limited  personnel  here,  they 
consider  this  one  of  their  key  depart¬ 
ments.  Many  projects  start  here  with 
an  idea  by  one  of  the  artists  for  a  pres¬ 
entation.  And  visuals  made  by  an  artist 
frequently  serve  as  the  most  effective 
sales  tool  of  the  salesman  in  present¬ 
ing  a  publishing  idea  to  a  prospect. 
Much  of  the  finish  art  is  farmed  to 
local  artists. 

First-rate  equipment  has  been  a  fac¬ 


tor  of  some  importance  in  efficient  op¬ 
eration  of  the  camera  department,  Mr. 
Kneis  says.  For  instance,  with  their 
litho  cameras  they  can  get  perfect  ac¬ 
curacy  in  registration  so  essential  to 
good  four-color  work.  This  also  enables 
them  to  give  better  service  to  customers 
at  lower  cost. 

“With  our  cameras,  the  registration 
is  so  accurate  that  if  we  lose  one  of 
four  color  negatives  we  do  not  have  to 
retake  all  four  negatives,  just  the  one 
that  is  missing,”  Mr.  Kneis  points  out. 
“Also,  a  salesman  will  frequently  find 
a  customer  who  thinks  that  a  color  re¬ 
production  the  plant  made  has  just  a 
little  too  much  blue,  or  needs  a  little 
more  red  or  yellow.  If  we  had  to  re¬ 
make  all  four  negatives  to  please  him 
it  would  be  a  rather  costly  service.  As 
it  is,  all  we  have  to  do  is  make  one 
more  negative  to  make  the  desired  ad¬ 
justment.  This  means  a  lot  to  a  cus¬ 
tomer  having  a  brochure  or  illustration 
made  for  a  very  particular  purpose.” 

Letterpress  printing  is  still  an  im¬ 
portant  part  of  Met  Press’  operations, 
even  though  it  now  accounts  for  only 
about  one-third  of  total  presswork. 
Nine  people  are  employed  in  the  press¬ 
room,  which  is  equipped  with  nine 
presses.  The  room  has  two  units  of 
three  types  of  presses  here,  so  that  one 
press  can  be  running  while  the  other 
is  being  set  up. 

In  the  composing  room,  the  company- 
keeps  a  two-shift  operation  going  with 
25  to  30  people.  It  has  five  linecasting 
machines.  In  this  department,  too,  are 
made  the  stereotypes  and  mats  that  the 
company  makes  up  for  a  number  of  its 
clients.  The  plant  does  a  good  deal  of 
make-up  for  some  of  its  customers  and 
the  mats  of  the  ads  are  distributed  to 
newspapers  throughout  the  state. 

Altogether,  it’s  a  package  that’s  both 
productive  and  profitable  for  the  men 
who  conceived  it. 
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HARRIS  ALUM  0-LITH  "HEAVY  DUTY”  PLATES 
WORK  BEST  UNDER  PRESSURE! 

It's  safe  to  put  the  pressure  on  a  Hams  "Heavy  Duty”  Plate  pressure  that  might  hink 
or  tear  any  other  plate  Reason :  Harris  plates  have  a  wider  safety  margin  — 

10%  to  30%  heavier  gauge  metal,  size  for  size,  compared  to  all  other  lines  of  presensitized 
plates  It  adds  up  to  this.  Your  crew,  using  Hams  Heavy  Duty  Plates,  will  turn  out 
finer  work  faster  Makeovers  will  tail  off  to  zero  Profits  will  climb.  Contact  your  dealer 


LITHOPLATE,  INC. 


5300  Blanche  Avenue  Cleveland  27  Ohio 


W^RLD 


...  AS  GLEANED 
FROM  FOREIGN 
GRAPHIC  ARTS 
PUBLICATIONS 


•  By  O.  M.  FORKERT 

Grophk  Arts  Consultint 


Self-Service  and  the  Printer 

Work  moves  from  the  printer  to  the 
private  presses  of  large  organizations 
and  town  councils.  Due  to  social 
changes  and  the  multiplication  of  cheap 
duplicating  machines  more  and  more 
persons  adopt  the  “do  it  yourself”  slo¬ 
gan  for  quick,  short-run  jobs.  Mayhe 
the  pattern  of  the  industry  is  changing 
and,  apart  from  the  field  of  publica¬ 
tions,  a  steady  increase  of  work  may 
be  looked  for  in  packaging.  Certainly 
“self-service”  and  the  “Super-Market” 


must  make  increased  demands  for  pre¬ 
packed  goods  in  well  designed  display 
containers.  Here,  by  courtesy  of  the 
Swiss  journal  “Information”  is  an  im¬ 
pression  of  the  Paperterie  Reymond  at 
Neuchatel,  printers  and  stationers 
which  is  entirely  “self-service.” 

— The  Lithographer,  London 

Install  First  Giant  Copier 

The  first  automatic  xerographic  ma¬ 
chine  to  be  sold  in  Britain  was  in¬ 
stalled  recently  in  the  Patent  Office, 


iMiMHiliiiV  5306  Blanche  Avenue  Cleveland  27  Ohio 


BUSINESS  FORMS  PRINTERS 

SAVE  r/Mf  and  MONEY  with  the 

ROLL  FEED  « 


>2195.00  FOB- 

CLANTON, ALABAMA 


Elitninates  the  handling  of  carbon  by  hand. 
An  ideal  all  around  machine  for  the  small 
and  medium  size  plants  (snap-outs,  state¬ 
ments,  copysets,  etc.).  The  only  machine 
that  automatically  takes  large  journal 
sheets,  plastic  or  foil  sheets  and  payroll 
checks  up  to  five  on. 


FREE  LITERATURE  UPON  REQUEST 

Knight  ENGINEERING  t  MACHINE  COMPANY 

P.O.  BOX  883.  CUNTON,  ALABAjAA 


....WORLD  NEWS 

where  it  will  copy  nearly  two  million 
printed  pages  a  year.  This  machine  — 
a  £17,500  Rank-XeroX  Copyflo  —  will 
be  used  mainly  to  solve  the  problem 
of  copying  Patent  Specifications  which 
have  gone  out  of  print. 

There  are  about  one  and  a  half  mil¬ 
lion  British  patent  specifications  in  the 
Patent  Office,  and  at  present  400  new 
ones  are  published  each  week:  it  is  im¬ 
possible  to  maintain  stocks  of  all  these 
specifications  and  uneconomic  to  re¬ 
print  specifications  which  are  out  of 
stock.  — The  Litho-Printer,  England 


Characteristics  of 
Offset  Packings 

Results  of  scientific  investigations  in 
Russia  comparing  soft  (felt),  medium 
( two  rubber  blankets ) ,  and  hard  ( blan¬ 
ket  and  paper)  packings  on  offset 
presses:  Tension  and  make-up  of  the 
packing  determine  printing  quality, 
and  deformation  of  a  soft  packing  is 
obviously  much  greater  than  that  of  a 
medium  packing. 

— Poligraficeskoe  Proizvodstvo 


Publishers  Show  Interest 
in  Music  Typewriter 

Increasing  interest  is  being  shown 
by  music  publishers  in  the  Music-writ¬ 
er  with  which  musical  scores  can  be 
set  in  half  the  time  taken  by  conven¬ 
tional  methods.  The  device,  which  was 
described  in  PATRA’s  Annual  Report, 
has  undergone  a  series  of  extensive 
tests  in  the  laboratory. 

The  music  typewriter  —  which  is 
manufactured  in  the  United  States  and 
is  now  available  in  this  country  —  en¬ 
ables  music  characters  to  be  printed 
on  to  plain  paper  or  on  to  paper  pre¬ 
printed  with  staves  of  the  correct  spac¬ 
ing.  It  has  keys  for  complete  strokes  as 
well  as  rings,  stems  and  tail-strokes 
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THE  BEST  NAME  IN 


PAPER  FOR  115  YEARS 


BUTLER  STRESSES  QUALITY 

Ask  your  nearest  Butler  Distributor  for  Samples  of 

”  Sutler  4,  OciAK^ 


PEARLSHEEN  ENAMEL 

A  Dual  Purpose  Paper  for  Offset  &  Letterpress 

A  fluorescent  white  enamel  paper  pro¬ 
viding  an  unusually  brilliant  back¬ 
ground  for  printing  without  gloss  or 
objectionable  glare.  PEARLSHEEN 
ENAMEL  is  manufactured  in  book  and 
cover  weights  which  permits  attractive 
matching  inside  and  cover  stock.  Ask 
your  BUTLER  distributor  for  Samples. 


33  BUTLER  DISTRIBUTORS  TO  SERVE  YOU 

Albuquerque,  N.  M.  Butler  Paper  Co.  Minneapolis,  Minn.  Butler  Paper  Co-. 

Appleton,  Wis.  Standard  Paper  Co.  New  Orleans,  La.  Butler  Paper  Co.,  Inc. 

Cedar  Rapids,  Iowa  J.  W.  Butler  Paper  Co.  New  York,  N.Y.  Butler  Paper  Co.,  Inc. 

Chicago,  III.  J.  W.  Butler  Paper  Co.  Oakland,  Calif.  Pacific  Coast  Paper  Co. 

Colorado  Springs,  Colo.  Butler  Paper  Co.  Peoria,  III.  J.  W.  Butler  Paper  Co. 

Dallas,  Tex.  Southwestern  Paper  Co.  Phoenix,  Ariz.  Butler  Paper  Co. 

Denver,  Colo.  Butler  Paper  Co.  Portland,  Ore.  West  Coast  Paper  Co. 

Detroit,  Mich.  Butler  Paper  Co.  Pueblo,  Colo.  Butler  Paper  Co. 

Evansville,  Ind.  Butler  Paper  Co.,  Inc.  San  Diego,  Calif.  Butler  Paper  Co. 

Fort  Wayne,  Ind.  Butler  Paper  Co.,  Inc.  SanFrancisco, Calif.  PacificCoastPaperCo. 

Fort  Worth,  Tex.  Southwestern  Paper  Co.  Springfield,  Mo.  Butler  Paper  Co. 

Houston,  Tex.  Southwestern  Paper  Co.  St.  Louis,  Mo.  Butler  Paper  Co. 

Kansas  City,  Mo.  Butler  Paper  Co.  Seattle,  Wash.  West  Coast  Paper  Co. 

Los  Angeles,  Calif.  Butler  Paper  Co.  Tacoma,  Wash.  Allied  Paper  Co..  Inc. 

Madison,  Wis.  Standard  Paper  Co.  TerreHaute,lnd.  Mid-States PaperCo., Inc. 

Milwaukee,  Wis.  Standard  Paper  Co.  Wichita,  Kan.  Butler  Paper  Co. 

Wisconsin  Rapids,  Wis.  Standard  Paper  Co. 

Headquarters  Offices  and  Paper  Research  and  Testing  Laboratory 

BUTLER  COMPANY 

223  WEST  MONROE  STREET,  CHICAGO  6.  ILL.  •  (TEL.  FRanklin  2-5800) 


_ WORLD  NEWS 

from  which  different  symbols  can  be 
built  up.  In  addition  to  notes  of  all 
values,  the  machine  can  produce  signs 
for  trills,  arpeggios,  pauses,  and  marks 
to  indicate  that  the  musician  should 
play  an  octave  higher  or  use  the  pedal 
on  a  piano.  It  is  however,  impossible  to 
produce  on  the  machine  a  long  slur. 
This  has  to  be  added  by  hand  at  a  later 
stage. 

The  Music-writer  is  imported  by  Neta 
Service,  14  Philpot  Lane,  London,  E.  C. 
3.  It  is  produced  under  United  States 
and  foreign  patents  by  Music  Print 
Corporation,  in  cooperation  with  R.  C. 
Allen  Business  Machines,  Inc.,  Grand 
Rapids,  Michigan,  for  the  Music  Print 
Corporation,  Denver,  Colorado,  U.  S.  A. 

— Patra  News,  England 

New  Bible  from  Israel 

The  first  volume  of  an  entirely  new 
setting  of  the  Hebrew  Bible,  compris¬ 
ing  the  Pentateuch,  has  been  printed 
and  published  by  Koren,  Jerusalem.  A 
new  type  face,  bas:.-d  on  a  study  of  origi¬ 
nal  Hebrew  lettering,  optical  considera¬ 
tion,  and  the  artistic  standards  of  to¬ 
day,  was  designed  especially  for  this 
edition  by  Elihau  Komgold,  of  Jeru¬ 
salem.  The  text  itself  is  based  on  the 
Wolf  Heidenheim  edition  (Roedelheim 
1880),  reputedly  the  most  accurate  pro¬ 


duction  of  the  Pentateuch  to  date.  An¬ 
cient  MSS  were  also  referred  to  and 
will  serve  as  sources  for  the  Prophets 
and  Later  Writings. 

— Printing  News,  England 

Management  Must  Be  Versatile 

A  call  for  the  introduction  into  the 
printing  industry  of  educational  “sand¬ 
wich”  courses  already  adopted  by  some 
other  industries  was  made  in  a  recent 
address  by  Mr.  David  Ensor,  chairman 
of  the  London  Young  Master  Printers 
Group  of  the  British  Federation  of 
Master  Printers. 

Such  courses  provide  for  alternate 
periods  of  theoretical  and  practical 
training  and  result  in  a  suitable  blend¬ 
ing  of  an  academic  life  with  the  rigors 
of  business. 

Mr.  Ensor  was  advancing  his  ideas  of 
the  best  form  of  training  for  a  manager. 
He  thought  that  adequate  schooling 
combining  basic  scientific  instruction 
with  something  of  the  arts,  should  be 
followed  by  technical  training  in  all 
printing  subjects. 

— Newspaper  News,  Australia 

Buy  the  Way 

Make  the  quality  of  your  printing  a 
by-word,  and  youll  also  make  it  a  buy 
word.  — Malcolm  H.  Mac  Donald 


THE  BEST 

»  I" 

RUBBED-SERVice 


•  UNVULCANIZED  OUMS  •  ENOKAVEtS'  RUMER  PLATE  RACKING  (curad  A  uncvrad) 

•  CEMENTS  (for  oil  porpoto*)  •  FARRICS  (for  oil  prinfinfl)  •  ROX-OIE  MOUNTING  MATERIAL 

•  SPONGE  RURRER  •  HI-FI  RLANKETS  •  COMPLETE  STOCKS  (undor  tomporoturo  control) 

•  -r‘  -  «nd  Prfcot  on  Ro^«t  -  "SERVICE  IS  OUR  RUSINUS" 

na  ELSTON  AVE.,  CHICA60  47.  ILL.  ...  ^ 

731  Commonwealth  Ave.,  Massillon,  0.  26800  Eldri(J9e  Ave.,  Hayward,  Calif. 

3510  Gannett  St.,  Houston  25,  Texas _ 2720  Church,  East  Point,  Georgia _ 
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Now  mean  Better  Production  Records  at  Low  Costs 

Two  important  additions  to  the  Simonds  line  of  fine  products 
the  all  new  "SI-NAMIC’  paper  knife  and  the  Simonds  new  "SPEC-MARKED”  Steel  Rule 
are  now  available  to  you  at  no  increase  in  cost 


THE  "SI-NAMIC"  PAPER  KNIFE  features  a  new 
steel  and,  most  importantly,  a  new  finish  that 
mean  the  fastest,  smoothest  paper  cutting  knife 
ever.  You’ll  get  longer  life  from  your  cutting 
edge  —  less  down  time,  more  phxluctivity. 


SIMONDS  NEW  “SPEC-MARKED”  STEEL  CUTTING 
RULE  offers  you  five  important  advantages: 

1 .  Errors  in  rule  heights  are  avoided. 

2.  All  tempers  can  be  used  without  risk  of  mixing. 

3.  Diemaking  time  is  reduced. 

4.  Proper  rule  use  is  insured. 

5.  Recording  is  simplified. 

Cut  your  diemaking,  re-knifing  costs  —  use  Simonds 
easy-to-use,  easy-to-identify  "spec-masked”  steel  rule. 


And,  don't  forget  Simonds 
Red  Streak  Graphic  Arts 
Saws  there’s  one  for  every 
graphic  arts  need.  They  cut 
fast  and  smoothly,  stay  sharp 
longer  than  ordinary  saws, 
give  long,  trouble-free  service. 


For  Past  Karvlca 
Complata  Slockm 
>  C«M  you* 


fmeHiy  Ifwdm  •  ClWc«««.  ihriwpgrf.  U..  S«*  Fnwiigf  mmd  PfHoiid, 

f*€Hrr  •  kAmmIrml.  Om..  Denmmmi.  SmitA  SisW  Imtkpmri.  N.  Y. 

Tmi  CMmo,  Smitdi  C*,.  MMW,  Cwnadw 


As  this  ATF  Chief  20  booklet 
shows  you.  no  other  offset 
press  in  its  size  range  can 
match  the  Chief  20  for 
simplicity  of  operation... or 
beat  it  for  dependable 
operation  on  so  many  types  of 
jobs.  You'll  like  its  quick 
lock-up... fast  plate  change... 
and  other  time-cutting 
features.  Send  for  the 
illustrated  ATF  Chief  20 
booklet. 


This  booklet 


shows  you  how  i 
to  do  your 

OFFSET 
PRINTING 
easily. . . 
quickly. . . 
economically... 


2tX)  Elmora  Avt-nue 


Elizabeth,  New  Jersey 


Please  send  me  a  copy  of  the  illustrated  booklet  describ¬ 
ing  the  advantages  and  economies  of  the  ATE  Chief  20. 


The  developments  of  recent  days,  bearing  mostly  “Washington 
datelines,”  in  the  political  and  economic  fields,  have  accentuated 
the  belief  among  printing  industry  officials  that  1960  will  see  all 
branches  of  the  business  soaring  to  new,  higher  peaks. 

It  has  become  clearer,  with  every  passing  day  the  Congress  has 
been  in  session,  that  there  will  be  more  of  a  blurring  of  party  lines 
this  year  than  has  been  true  in  a  long,  long  time.  Many  of  the 
Democrats  who  were  given  various  labels  only  a  year  ago  have 
turned  out  to  be  as  much  in  favor  of  standing  pat  and  treading 
water  as  the  Republicans  who  were  left  on  Capitol  Hill  to  hurl  the 
charges.  Many  Republicans,  on  the  other  hand,  fearful  of  being 
labeled  “too  conservative,”  or  assailed  from  a  propaganda  stand¬ 
point  in  some  other  way,  have  been  retail  organizations  not  now  affected, 

making  like  Democrats,  particularly  in  Senator  John  Kennedy  (D.-Mass.),  a 

districts  which  are  considered  “close.”  leading  Presidential  contender,  is  ma- 
Businessmen  generally  have  noticed  neuvering  to  get  this  legislation  out  of 

the  decline  of  the  politician  as  a  “good  committee  and  onto  the  Senate  floor, 

symbol,”  while  business  itself  has  been  and  he  probably  will  succeed.  It  may 
growing  in  influence,  social,  economic,  run  into  rough  weather  in  the  House  of 
and  political.  Representatives.  The  chairman  of  the 

One  word  seems  to  pervade  the  at-  House  Committee  on  Education  and 
mosphere  among  the  politicians  these  Labor,  Representative  Graham  Barden 
days  —  fear  of  being  caught  “out  of  (D.-N.  Car.),  is  opposed  to  raising  the 
t  line.”  They  are  all  seeking  the  center,  minimum  wage  and  to  extending  the 
which,  in  politics,  used  to  be  moving  coverage. 

all  the  time,  but  in  recent  years  has  The  administration  also  is  opposed 

seemed  to  achieve  a  remarkable  sta-  generally  to  such  measures,  although  in 

bility.  Businessmen,  on  the  other  hand,  all  likelihood  it  will  put  its  prime  force 

seem  to  have  fewer  fears  about  what  to  work  to  cut  the  increase  from  25- 

Congress  may  do  this  session  than  they  cents-an-hour  to  10-cents-an-hour,  or 
have  had  in  other  recent  years.  15-cents-an-hour,  and  to  limit  the  ex- 

About  the  only  legislative  “threat”  tensions  to  other  businesses  not  now 
that  seems  to  bother  many  business-  covered  by  the  minimum  wage, 
men  —  and  most  of  them  are  in  the  There  are  other  projects  in  which 
South  —  is  that  of  concern  with  the  businessmen,  including  printers,  are 
proposals  to  raise  the  minimum  wage  interested,  but  as  of  now  most  of  the 
and  to  extend  its  coverage  to  many  bills  which  businessmen  are  against 
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5  ways  Warren’s  FotoPlate 
saves  you  time  and  money 


EASY  PREPARATION.  Wmrren's  FotoPlates  are  a  com¬ 
bination  of  plastics,  paper  and  laminants.  More  plates  per 
day  can  be  readied  for  the  presaes  than  with  meUl  plates. 


LOW  COST.  The  initial  cost  is  leas  than  for  any  other 
preaenKitized  plates — and  chemical  processing  costs  are  25% 
to  50%  less  than  for  comparable  metal  plates. 


3  CONSISTENT  QUAUTY.  These  plates  wiU  not  scratch.  M  EASY  PRESS  RUN.  FotoPUtes  prevent  scumming,  run 
There  is  no  need  for  making  and  remaking  plates.  You  save  properly  with  little  water  and  just  a  thin  film  of  ink. 

time  and  materials.  thereby  minimizing  diffioilties  on  the  press  and  in  drying. 


Send  for  FREE  lO-page  booklet  describing 
Warren's  FotoPlate.  Write  to:  S.  D.  Warren  Company, 
89  Broad  Street,  Boston  f »  MasnathuMU* 


TOP  RESULTS.  You  get  high-quality  reproduction  with 
these  plates.  Their  fine-grained  surface  assures  accurate 
reproduction  of  half-tone  dots.  Caliper  is  0.012. 


....WASHINGTON  NEWS 

just  don’t  have  much  chance  of  becom¬ 
ing  law  in  this  political  year.  The  poli¬ 
tical  leaders  are  striving  to  woo  busi¬ 
nessmen  —  large  and  small  —  not  to 
pass  legislation  that  might  antagonize 
this  or  that  powerful  group,  or  bloc. 

School  Enrollments  Continue  to  Rise 

PRINTING  industry  officials  were 
cheered  by  the  latest  school  survey 
report  of  the  U.  S.  Bureau  of  the  Cen¬ 
sus,  which  revealed  that  enrollments 
in  the  regular  schools  and  colleges  of 
the  United  States  are  continuing  to 
mount.  The  survey  showed  that  about 
44.4  million  persons  were  enrolled  this 
fall,  as  compared  with  42.9  million  in 
the  fall  of  1958.  The  current  figure  rep¬ 
resents  an  increase  of  8.3  million,  or 
23  percent,  since  October,  1954;  and 
14.1  million,  or  47  percent,  since  Octo¬ 
ber,  1950. 

The  percentages  of  persons  enrolled 
by  age  in  1959  differed  little  from  the 
percentages  in  1958.  Thus,  changes  in 
the  numbers  enrolled  in  each  age  group 
were  due  primarily  to  changes  in  the 
size  of  the  population  reaching  the 
particular  age  group. 

The  number  of  kindergarten  pupils 
this  fall  totaled  almost  exactly  2.0  mil¬ 
lion  in  public  schools.  There  were  29.4 
million  enrolled  at  the  elementary  level 
(grades  one  to  eight)  and  9.6  million 
at  the  high  school  level  (grades  nine 
to  12)  ;  about  six  million  of  the  chil¬ 
dren  at  these  two  levels  were  attending 
junior  high  schools,  some  of  whom 
were  in  combined  junior-senior  high 


Books  on  printing  subjects  will  help 
you  in  your  own  work.  Also,  they  will 
give  you  a  knowledge  of  branches  of 
the  printing  industry  with  which  you 
should  be  familiar.  Write  to  GAM 
for  a  free  list  of  such  books. 
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schools.  Enrollment  in  college  or  pro¬ 
fessional  schools  stood  at  3.3  million, 
of  whom  about  three-fourths  were  full¬ 
time  students. 

How  Printing  Industry  Has  Grown 

A  number  of  reports  —  enough  per¬ 
haps  to  be  called  a  “spate”  —  has  come 
from  the  Department  of  Commerce  in 
recent  weeks,  all  indicating  that  the 
printing  industry  is  big  and  lusty,  and 
seems  destined  to  become  bigger  and 
lustier  all  during  the  coming  decade. 

Preliminary  figures  released  by  the 
Department  of  (Commerce  on  the  1958 
Census  of  Manufactures  show  substan¬ 
tial  increases  in  the  printing  industry 
over  1954  in  the  value  added  by  manu¬ 
facture  (sales  less  materials  and  sup¬ 
plies),  number  of  plants,  and  em¬ 
ployees.  Later  releases  will  cover  data 
by  region,  state  and  metropolitan  areas, 
and  figures  on  individual  products  of 
the  printing  industry.  Order  forms  list¬ 
ing  these  reports  and  prices  may  be 
obtained  from  the  Department  of  Com¬ 
merce  Field  Office  in  your  area,  or  from 
the  U.  S.  Bureau  of  the  Census,  Wash¬ 
ington  25,  D.  C. 

Total  employees  in  the  printing  and 
publishing  industry  went  up  from 
301,000  in  1954  to  325,000  in  1958,  a 
gain  of  eight  percent.  The  sharpest  in¬ 
crease  was  shown  in  lithography,  em¬ 
ployees  of  which  went  up  by  26  per¬ 
cent,  closely  paced  by  book  printing, 
in  which  employment  climbed  22  per¬ 
cent. 

Value  added  by  manufacture  in  com¬ 
mercial  printing  went  up  eight  percent 
in  the  four  years,  but  it  zoomed  49  per¬ 
cent  in  lithography  and  53  percent  in 
hook  printing.  The  total  rate  of  in¬ 
crease  for  all  categories  was  22  percent 
for  the  period,  which  shows  that  print¬ 
ing  has  been  growing,  as  an  industry, 
far  faster  than  many  other  U.  S.  indus¬ 
tries. 

The  annual  year-end  reports  of  the 
Printing  and  Publishing  Industries  Di- 
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WELL  OVER  $1,000,000  WORTH  OF  GRAPHIC 
ARTS  FILMS,  CHEMICALS,  METALS, 
EQUIPMENT  AND  SUPPLIES  ARE 
CONSTANTLY  WAREHOUSED  BY  PITMAN 
FOR  IMMEDIATE  DELIVERY.  FROM  A 
STOCK  OF  THOUSANDS  OF  DIFFERENT 
ITEMS— THE  LARGEST  AND  MOST 
COMPLETE  INVENTORY  IN  THE 
INDUSTRY— YOU  CAN  GET  WHAT  YOU 
NEED,  WIIFN  AND  WHKUE  YOU  NEED  IT. 
ORDER  YOUR  SUPPLIES  FROM 
PITMAN  AND  ELIMINATE  TIME- 
CONSUMING  SHOPPING,  REDUCE 
PAPER  WORK  AND  BE  SURE  OF  RECEIVING 
THE  BEST  IN  TOP-QUALITY  MATERIALS. 


This  waiehoust  aloiw  has  moie  than  a  thud  of  a  mile  of  4  -deep,  stoched 
shelves  and  maintains  a  bulh  chemical  supply  in  eicess  of  5.000  (allons. 


PITMAN 


COMPANY 


Chlo*90  SO.  Illinois 
Sooouous.  Now  Jorsoy 
Now  Vom  3S.  Now  York 
Clovolond  II.  Ohio 
Soolon  lO.  Mooooohuootto 


. 33rd  Str««t  &  51st  Avsnuo 

. 515  Socsucus  Road 

.  230  Wast  Alst  Straat 

3501  Wast  lAOth  Straat 
Tha  Pitman  Salas  Co.,  11  Malchar  St. 


S(HltE6MT*TM 


Don’t  let  obsolete  methods  rob  you 
of  time.  Men  in  litho  and  print 
shops  from  coast  to  coast  and 
Canada  have  found  SQUEEGE-IT 
saves  time,  and  eliminates  scratch 
and  smear  from  negatives.  Avail¬ 
able  at  top  stock  houses  and 
graphic  arts  dealers  from  coast  to 


coast. 

18"  SQUEEGE-IT  . $19.85 

36"  SQUEEGE-IT  . $34.85 


TOMOmWhe. 

TUCSON,  ARIZONA 
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vision,  BDSA,  headed  by  Horace  Hart, 
show  that  1959  was  a  banner  year  in 
the  printing  and  publishing  industry, 
with  indications  that  1960  will  be  even 
bigger. 

Book  publishers’  sales  ran  to  $1.2 
billion,  a  record  high,  in  1959.  Con¬ 
tinued  expansion  of  the  school  market 
and  a  favorable  climate  for  trade  books 
indicate  further  gains  in  1960,  pushing 
sales  toward  a  new  high  of  $1.3  billion 
in  1960. 

“Increases  in  population,  higher  edu¬ 
cational  levels,  and  rising  personal  in¬ 
come  are  the  principal  factors  respon¬ 
sible  for  tbe  uptrend  in  sales  of  books,” 
Mr.  Hart  noted  in  his  BDSA  report. 

“Textbook  sales  are  related  directly 
to  school  enrollments,  which  are  also 
responsible  for  sales  of  a  certain 
amount  of  reference  and  library  books. 
The  lengthening  period  of  formal 
schooling  increases  the  sale  of  books 
required  during  this  period,  and  the 
constantly  growing  number  of  college 
and  university  graduates  widens  the 
market  for  scientific,  technical,  profes¬ 
sional,  and  other  nonfiction  books. 

“A  literate  population,  equipped 
with  the  means  to  buy  and  the  leisure 
to  read,  provides  an  extremely  favor¬ 
able  climate  for  book  sales,  and  pub¬ 
lishers  have  responded  with  a  wide 
assortment  of  titles  to  meet  a  broad 
range  of  needs  for  entertainment,  in¬ 
formation,  and  guidance  in  a  world  of 
rapidly  changing  technologies  and 
growing  political  complexity.” 

Turning  to  the  periodical  publishing 
industry,  Mr.  Hart  noted  that  “1959 
was  a  banner  year.  Advertising  linage 
and  revenues  ran  well  ahead  of  1958. 
circulations  continued  to  rise,  and  prof¬ 
its  appeared  to  be  on  the  upturn,”  he 
continued.  “Gains  extended  to  all  seg¬ 
ments  of  the  industry  —  farm  journals, 
business  publications,  and  consumer 
(general  interest)  magazines.  More 
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There’s  more  to  this  lacquer 
than  meets  the  eye 


You  can  see  iVs  clear. . .  colorless. .  .high  in  gloss. 
But  imit,  there's  more.  There's 
permanence,  as  well.  For  instance,  this 
lacquer  roon't  yellow  with  time.. . 
has  high  blocking  temperature 
...resists  scuffing  and  staining. 

It's  a  Butyrate  lacquer... 
based  on  Half-Second  Butyrate, 
made  by  Eastman. 


Get  the  facts  behind  this  eye-pleasing  lacquer,  its  advantages,  its  applications,  from 
your  paper  coater  or  lacquer  supplier.  Ask  about  lacquers  made  from  Half-Second 
Butyrate ...  or  write  to  Eastman  chemical  products,  INC.,  subsidiary  of 
Eastman  Kodak  Company,  Kingsport,  Tennessee. 


A.uuaK  company,  KiiNust'UKT»  ii:;iNiNi!;»s:>Ki:i, 


CiMCiMidtCct 


C.M.,  printer,  of  Somerset, 
Kentucky,  writes:  "You  gave 
me  excellent  service  .  .  .  Let's 
get  better  acquainted." 


MHS\ 

nqTHETRTofJ 


We,  at  Greenlee,  would  like  to  get  better  acquainted  with 
every  printer  or  lithographer  who  ever  felt  the  need  for  extra 
production  facilities. 

The  Greenlee  Company  i.s  a  trade  plant  offering  a  complete 
service  from  copy  preparation  through  bindery.  Many  hun¬ 
dreds  of  printers  and  lithographers  have  u.sed  this  serv'ice 
since  it  was  first  offered  in  1934.  Try  us  on  the  next  job  that 
gives  you  a  production  problem.  We  think  you  will  want 
to  join  the  ever-growing  list  of  Greenlee’s  .satisfied  customers. 

Try  us  on  your  next  inquiry.  Phone  or  write  full 
specHieations  for  fast,  free  estimates. 


THE  GREENLEE  COMPANY.  Inc. 

OFFSET  PRINTERS  TO  THE  TRADE 
7225  N.  LAKEWOOD  AVE.  •  PHONE  EAstgate  7-9400  •  CHICAGO  14,  ILL. 
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than  two-thirds  of  the  550  periodicals 
whose  advertising  linage  is  regularly 
published  showed  gains  over  1958.  .  .  . 

“Consumer  magazines  as  a  group 
had  linage  gains  of  eight  percent.  All 
classifications  within  the  group  were 
ahead  of  1958  except  fashion  maga¬ 
zines,  off  less  than  one  percent.  The 
greatest  relative  increase  —  23  percent 
—  was  made  by  the  movie-romance- 
radio-TV  group,  which  accounts  for 
about  five  percent  of  total  magazine 
linage.” 

As  to  commercial  printing,  receipts 
in  1959  went  up  about  seven  percent 
over  those  of  1958,  reaching  a  new 
peak  of  $6  billion  in  sales.  All  seg¬ 
ments  of  the  industry  reflected  the 
higher  level  of  business  activity,  ac¬ 
cording  to  Mr.  Hart,  and  some,  notably 
manifold  business  forms  and  books, 
ran  well  ahead  of  1958.  Receipts  in 


1960  are  expected  to  reach  $6.5  billion. 

“Commercial  printing,  essential  to 
industry,  education,  science,  and  Gov¬ 
ernment,  is  an  integral  part  of  the 
economy,”  the  BDSA  report  pointed 
out.  “Over  a  period  of  years,  it  has 
been  demonstrated  that  a  reasonably 
fixed  ratio  exists  between  the  Gross 
National  Product  and  receipts  for  the 
commercial  printing  industries.  This 
connection  affords  a  handy  yardstick 
for  measuring  the  growth  of  the  indus¬ 
try  and  projecting  future  economic 
activity.” 

Gross  National  Product  (GNP)  is 
confidently  expected  to  go  past  $505 
billion  a  year  in  1960,  and  it  easily 
could  go  much  higher. 

Mr.  Hart  believes,  in  re  the  produc¬ 
tion  of  printing  machinery,  that  1960 
easily  may  equal  the  1957  record  level 
of  $291  million.  “In  1959,  the  industry- 
recovered  from  its  1958  decline  —  an 
increase  of  about  five  percent,”  the 


CAMERAS 

SIZE  ir'x14''  $49500 

SIZE  20"  X  24"  $77500 
EACH  FULLY  EQUIPPED 


FOR  TOP  QUALITY  LINE  AND  HALFTONE 
NEGATIVES  FOR  OFFSET  PLATEMAKING 


Argyle  is  the  pioneer  of  low  cost 
cameras,  with  years  of  proven  de¬ 
pendability  over  the  world.  Sold 
through  all  graphic  arts  dealers. 


Manufactured  by 


ARGYLE  CAMERA  COMPANY 


1816  McGowen  Street 
Houston  4,  Texas 
Write  for  details. 
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HERE’S  A 
BOTTLE 
OF  THE 
BEST  DOTS 
YOU 

CAN  BUY 


\  Yes,  that*!  what  you 

get  when  you  buy 
LITH-KEM-KO 
' .  Chemicals  —  real  good 

dots!  Whether  it’s  fine 
smooth 

'  screens  or  coarse,  the  dot  struc 

ture  is  better  when  the  plate  is  made  with 
LITH-KEM-KO  solutions.  Of  course  there's  a  good 
W  reason  (or  this,  lith-kem-ko  Chemicals,  whether  for 

surface,  deep  etch  or  wipe-on,  are  laboratory  controlled,  must 
meet  ngid  specifications  and  come  to  you  pure  and  clean.  That’s  why 
so  many  lithographers  prefer  these  better  chemicals. 


■Cal  entd 


46  MAMfCT  nACE.lYNSHOOK.NfW  YOtK  •  4227  WEST  43rd  ST  •  CHICAGO  32.  llLINOlS  •  U18  23  SANTA  FE  AVE  •  lOS  ANGEIES  21.  CAIIF 


I 


o 


1  % 


FEBRUARY. 


COLO  TYPE  con  save  you  money.  But  don't  let 
new-fangled  headline  makers  bedazzle  you. 
Check  all  the  solid  odvantoges  of  FOTOTYPE; 
no  costly  machines,  rx)  ort  or  photogrophic 
tricks.  Cleon,  shorp  Fototype  characters  ore 
pre-cut  to  hairlir>e  accuracy.  Self-olignir^g 
composing  stick  anyone  con  use.  Simple,  proc- 
ticoi,  makir>g  frier>ds  sir>ce  1935.  Now  over 
300  styles  and  sizes,  including  the  newest  I 

FREE  64  PG.  BOOK 

Clossified,  annotated  with  useful  typographi¬ 
cal  data.  Shovrs  step-by-step  how  Fototype 
produces  fine  display  composition  (like  that 
used  in  this  odi)  without  rrvetol  type. 

FOTOTYPE  INC.,  1418  Roscoe.  Chicago  13 


ASK  CarkoK 

HOW  TO  GET 

PERFECT 

X  register 


This  stoinless  steel  rrgist^  pin 
sent  free  with  answer.  Write. 

CHESUY  F.  CARLSON  CO. 

2340  Edeewood  Avenue  . 
Minneopolit  76,  Mine. 


Manufacturers  of 

PACEMAKER  PRESSES 
AND  COLLATORS 
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BDSA  report  states.  “Another  increase 
of  at  least  5  percent  is  likely  in  1960. 
Foreign  manufacturers  are  continuing 
to  claim  an  ever-increasing  share  of 
the  U.  S.  and  foreign  printing  trades 
machinery  markets.  Nevertheless,  U.  S. 
exports  in  1960  will  probably  exceed 
those  of  any  previous  year. 

“The  industry  is  strongly  affected  by 
world  conditions.  However,  no  special 
relation  to  any  economic  indicators  is 
apparent.  Production  of  the  industry 
rose  about  $25  million  per  year  from 
1952  through  1956.  It  rose  about  $14 
million  more  in  1957,  to  a  total  of  $291 
million,  ;he  largest  production  year  in 
history.” 

Post  OfRce  Modernization  Has 
Industry  Potentials 

THE  new  high-speed  mail-handling 
equipment  which  is  being  installed  over 
the  country  in  the  vast  modernization 
program  of  the  U.  S.  Post  Office  De¬ 
partment  will  point  the  way  to  ex¬ 
panded  mechanized  operations  for 
many  lines  of  private  business,  the 
U.  S.  Department  of  Commerce  has 
pointed  out  here. 

A  new  publication  —  U.  S.  Industry 
and  the  Post  Office  Modernization  Pro¬ 
gram  —  prepared  by  the  General  In¬ 
dustrial  Equipment  and  Components 
Division,  Business  and  Defense  Serv¬ 
ices  Administration,  U.  S.  Department 
of  Commerce,  tells  what  the  postal  offi¬ 
cials  are  doing  to  reach  the  goal  of  24- 
hour  delivery  service  between  all  points 
in  the  continental  U.  S. 

The  publication  is  intended  not  only 
to  acquaint  businessmen  with  steps 
postal  officials  are  taking  to  handle  an 
ever-mounting  volume  of  mail,  but  also 
to  underscore  the  potentialities  for  de¬ 
veloping  new  machinery  for  commer¬ 
cial  use.  “Even  though  much  of  the 
equipment  must  be  specially  designed 
for  postal  operations,  the  basic  tech- 
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HUMIDIFY  the  AIR..> 

IN  YOUR  PLANT 


COMPLETE  HUMIDITY  CONTROL  WITH 

c- 

THIS  SIMPLE,  FOOLPROOF,  HUMIDIFIER! 


PROPCR  HUMIDITY  in  your  plant  can  eliminate  most  press 
and  paper  problems  plus  making  the  entire  work  area 
more  comtortable  and  definitely  more  productive  The 
SWAN  Humidifier  with  its  radically  new  GOLDEN  EVAPO¬ 
RATING  DRUM  places  humidity  in  your  plant  effectively 
efficiently  quickly  and  silently 

CAPACITY 

17.3  Galt.  34  hrt.  at  77“  A  10%  Relative  Humidity. 
ELECTRICAL  RATING  . 

6.3  Watts,  I  .OS  Amps.,  50-60  Cycles,  110  Volts 


The  SWAN  MODEL  C  WC  was  designed  to  be  used  singly 
or  in  multiples  Our  method  of  water  evaporation  is  unique 
in  its  field  yet  simple  and  foolproof.  The  SWAN  will  deliver 
489  600  cubic  feet  of  humidified  air  every  24  hours  cleaned 
of  dust  smoke  odors  and  minerals  There  are  no  lets. 
wicks  or  sprays  This  unit  is  used  eitensively  in  printing 
firms  in  the  U  S  and  Canada 

COVERAGE  AREA 

30,000  Cubic  Feel.  For  up  to  45%  Relative  Humidity. 
CONTROLS 

Human  Hair  Humidistat 


WRITE  TODAY  Give  us  the  Cubical  Content  of  your  plant  construction,  single  or  double  windows  size 
of  outside  entrance  doors  or  any  other  information  that  would  help  us  make  our  recommendations 


PARTIAL  LIST  OF  USERS 


Moore  Business  Forms  Iowa  City,  la 
General  (lectric  Co  FI  fdwaril,  N  y 
Queen  City  Printers  Burlinuton  VI 
Poultnev  journal  Poultney.  Vermont 
Crest  Littw  Albany  N  Y 
Evenint  Teleyram  Co  Superior. Wise 
Van  VicK  Paper  Box  Co  Duluth  Minn 


Adair  County  F ree  Press  Greenfield,  la 
Phillip  Lithb  Co  Grafton  Wise 
Evans  Prmtinfi  Co  CorKord.  N  H 
Emery  A  Odell  Mansfield  Ohio 
Harold  S  Case  Printers  Winsted.  Conn 
The  Pennysaver  -Huntmirton.  N  Y 
Ford  Motor  Co  Oetrort,  Mich 


HUMIDIFIER 
COMPANY 

_  INCORPORATED 

149  Bath  St.,  Ballston  Spa,  N  Y. 


Distributed  m  Canada  By 

S^van  Humidifier  Co  .  Ltd  .  Montreal  Que  .  Canada 
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C  EXPAND  Your  Services  C 
J>anil  Your  PROFITS!^ 


WITHOUT  EXTRA  EFFORT  YOU 
CAN  PROVIDE  PRODUCTS  NEEDED 
BY  AU  INDUSTRY. 


LOOSE  LEAF  and 
CATALOG  BINDERS 


New  Prospects  are  Everywhere!  and 
the  old  ones  repeat! 

Take  advantage  of  this  Expanding 
and  Exciting  field. 

Your  preserrt  accounts  buy  binders 
every  day  —  don't  make  others  pro¬ 
vide  this  service,  be  prepared  for 
increased  sales —  and  a  nice  profit. 


WRITE  TODAY  for  FREE 
FULL  COLOR  CATALOG 


illustrating  a  complete  line  of  ring,  post, 
and  plastic  binders  for  every  require¬ 
ment  —  catalogs  —  easel  displays  — 
memo  manuals  —  portfolios  —  indexes 
sheet  protectors  —  including  all  imprint¬ 
ing  processes. 


YEARBOOK  COVERS 
AND  BINDINGS 


#  EX-CEL-LINE  —  one  price  mass  pro¬ 
duction  covers  for  small  orders. 

#  SPECIAL  STANDARD  and  ORIGINAL 
covers  for  large  schools  and  university 
annuals. 

#  Complete  Art  and  Sample  Service. 
Widest  possible  selection  of  styles, 
prices,  and  bindings. 

9  Color  embossed,  screened,  stamped 
process  lithographed. 

9  Smyth  sewed,  saddled  sewed,  and 
stitched  binding. 

WRITE  TODAY  FOR  SAMPLES 
AND  FULL  COLOR  FOLDER 

Be  ready  to  close  important  contracts 


DILLEY  MFC.  COMPANY 

2705  07  EAST  GRAND  AVENUE 
DES  MOINES  17.  IOWA,  U.S.A. 


nological  principles  will  prove  adapta¬ 
ble  to  many  other  kinds  of  mechanized 
operations,”  the  publication  explains. 

It  could  have  easily  been  added  that 
the  printing  industry,  in  all  branches, 
might  find  derivative  uses  for  much  of 
'  the  new  equipment  far  more  quickly 
;  and  appropriately  than  other  indus- 
1  tries,  since  the  printing  industry  han- 
i  dies  paper,  essentially  what  the  Post 
Office  Department  handles. 

Increase  in  Industry  Iniuries 

THE  all-manufacturing  injury-fre¬ 
quency  rate  for  the  third  quarter  of 
1959  was  13.4  —  the  highest  since  1953 
i  —  according  to  preliminary  reports 
compiled  by  the  U.  S.  Department  of 
I  Labor’s  Bureau  of  Labor  Statistics. 

Printing  was  among  those  industries 
'  which  showed  increases  in  injury-fre¬ 
quency  rates.  Newspapers  and  periodi¬ 
cals  showed  an  increase  to  9.6  injuries 
per  million-man-hours  worked,  for  the 
;  first  nine  months  of  1959,  compared  to 
a  rate  of  8.6  for  the  first  nine  months 
I  of  1958.  Bookbinding  and  related  prod- 
,  ucts  showed  a  jump  to  14.8  from  11.6 
for  the  previous  year,  same  period, 

I  while  miscellaneous  printing  and  pub- 
j  lishing  went  up  to  10.6  from  8.5  for 
I  the  previous  year. 

The  gradual  downward  trend,  evi- 
i  dent  for  some  years  in  injury-frequency 
i  rates  in  manufacturing,  apparently  had 
I  run  its  course  by  mid-19M,  the  BLS 
I  stated.  Except  for  the  usual  seasonal 
'  declines,  the  monthly  rates  after  July, 
1958,  began  to  move  progressively  high- 
!  er,  to  reach  a  peak  of  14.4  in  August, 

I  1959,  which  was  the  highest  rate  since 
i  .\ugust,  1953. 

Work  Stoppages  at  Lew  Point 

THE  year  just  passed  witnessed  rela- 
I  tively  little  labor  strife  (despite  the 
'  steel  strike),  and  labor-management 
1  observers  here  expect  a  continuation  of 
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Push  button  photo-composing  with 
the  new  RUTH-O-MATIC! 


The  "world’s  first” /u//>'  automatic  photo<omposer, 
the  Ruth-O-Matic — combines  automatic  positioning 
and  exposure  with  the  accuracy  and  durability  that 
has  made  Rutherford  the  hallmark  of  lithographic 
equipment. 

It's  unique  electrical  control  system  positions,  ex¬ 


poses  the  plate  or  film,  moves  to  the  next  position, 
cycles,  and  returns  to  load  position — all  at  the  push 
of  a  button — completely  eliminating  manual  settings 
and  the  possibility  of  human  error. 

For  complete  details  on  the  Ruth-O-Matic  or  other 
Rutherford  machinery  for  the  graphic  arts,  call  or 
write:  Dept.  G-l  14. 


Sun  Chemical  Corporation 

401  Central  Avenue,  East  Rutherford,  New  Jersey 

Branch**  in  Chicago  •  San  Wrmt 


Montraal  •  Toronto 
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THE  FINEST  IN 
RAISED  PRINTING 

Full  507o  Discount 
Competitively  Priced 

Orders  shipped 
in  48  hours 


Beautiful  Sample  Book 

^verCast 

27  West  24lh  Street,  New  York  10,  N.  T 
_ AL  S  2400 


SAVE  VALUABLE  PRESS  TIME 

STOP  INK  WASTE 


WITH 

NEW 
TIME  SAVER  SPRAY! 


MONEY  lACK 
6UARANTEE 


EUMINATES  WASHUPS 
PIEVENTS 
INK  SKINNING 
SEND  FOR  TRIAL  CAN  $2.65  POSTPAID 
Order  from  your  Supply  House  or  Write  to 

f MNAYWAY.  INC. 

7044  Vincennet  Aye.  •  Chitogo  20,  III. 


the  trend  toward  settlement  in  1960. 
The  collapse  of  the  “inflation  fight”  of 
the  steel  management  heralds  what  may 
he  generally  low  resistance  to  wage 
demands  from  other  unions,  it  is  felt. 

The  number  of  workers  involved  in 
work  stoppages  which  began  in  1959 
was  1,850,000,  which  was  below  the 
level  of  any  other  post- World  War  II 
year  except  for  1954  and  1957.  Five 
hundred  thousand  of  these  were  work¬ 
ers  directly  involved  in  basic  steel  and 
related  industries.  The  number  of  new 
stoppages.  3,900,  was  also  low  as  com¬ 
pared  with  postwar  levels.  It  was  less 
than  in  1946,  1950  to  1953,  and  1955. 

Secretary  of  Labor  Mitchell  re¬ 
ported,  however,  that  idleness  result¬ 
ing  from  all  stoppages  in  1959  was  at 
a  postwar  high,  with  the  116-day  steel 
strike  accounting  for  about  three-fifths 
of  the  68  million  man-days  lost.  This 
figure  does  not  include  secondary  idle¬ 
ness  —  that  is,  time  lost  by  employees 
in  other  industries  idled  by  shortages 
of  materials  or  services. 

Excluding  the  steel  strike  (the  larg¬ 
est  stoppage  in  terms  of  size  and  dura¬ 
tion  in  this  country’s  history),  strike 
idleness  in  1959  was  significantly  below 
the  levels  (also  omitting  steel)  for 
1946-50  and  1952,  although  it  was  high¬ 
er  than  the  1956-58  levels. 

The  total  of  man-days  lost  in  1959 
amounted  to  about  seven-tenths  of  one 
percent  of  the  estimated  working  time 
of  all  workers  in  nonfarm  establish¬ 
ments,  excluding  (^vemment.  This 
was  about  three  times  the  1958  figure. 
Although  it  was  the  highest  yearly  rate 
except  for  1946,  it  was  only  half  the 
level  for  that  year. 

^ 

The  best  boss  in  the  world  is  the  guy 
a  printer  worked  for  just  before  com¬ 
ing  to  his  present  job! 

—Old  Tramp  Printer 
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NEW...  Nothing  Like  It  In  40"  Cutters  Til  Now! 


A  completely  new  concept  in  paper  cutting  effi* 
cieni;y... designed  and  built  by  MGD  to  give  you 
faster,  smoother,  more  accurate  cutting  for 
years  to  come.  And  it  costs  less  to  own,  too. 

50%  Faster  Knife  Speed:  60  stroke-a-minute  knife  speed 
for  more  cuts  per  shift... on  lifts  to  6'  high ! 

Genuine  Two>End  Puil:  pulls  knife  from  beUnc  line  of 
cut... combines  with  three  point  knife  bar  support  for 
unmatched  accuracy 

Truly  Cushioned  Hydraulic  Clamping:  gentle-acting 
clamp  holds  lift  firmly  without  marring  stock... knife 
won’t  start  unless  paper  is  fully  clamped 


M-40 


Big  Scrssn  Cut  Indicator:  magnified  exact  cutting 
dimension  is  optically  projected  on  giant  .screen  at  eye 
level... calibrated  in  64ths! 

Plus:  two  hand  push  button  safety  operation... electro- 
hydraulic  operated  clutch  and  brake... all  controls  and 
adjustments  at  front... automatic  non-repeat  mechanism 
...rear  table  slot  closing  device... and  dozens  more  new 
advantages  to  make  your  cutting  profitable ! 

Writ*  or  call  for  full  dataih  todayl 


THE  LAWSON  COMPANY 

Division  of  Miehle-Goss-De>ter,  Inc 
Chicago  B.  Illinois 


HOW-  m  out  emi&tl 

LEHERPRESS 

PLATES 

diitedStf 


OFFSET  FILM 


We  can  photographically  produce 
deep  etch  film  positives  directly  on 
thin  base  film,  regular  base  film, 
P.B.  film,  strip  film  or  vinyl  base 
film  from  your 


•  ONE  COLOR  PLATES 

•  MULTICOLOR  PLATES 

•  HALFTONE  ENGRAVINGS 

•  LINE  ENGRAVINGS 

•  ELECTROS 

The  quality  of  work  produced  from 
these  positives  is  outstanding. 
You  will  be  pleased  at  the  nominal 
cost  of  the  conversion. 


COMPOSITION 

COMPANY 


WHITEHALL  4-5566| 

341  ■.  OHIO  •  CHICAGOl 


by 

EDWARD  C. 
pomR 


offset-litho 

camera 

questions 


Three-point  Register  Bars 

QCan  you  tell  me  what  are  the 
m  functions  of  three-point  register 
bars,  and  when  are  they  used? 

A  I  will  answer  the  last  part  of 
your  question  first.  Three-point 
register  bars  are  or  can  be  used  in  three 
positions  on  the  process  camera:  (1) 
At  the  camera  back  for  negative  plate 
material;  (2)  on  the  bars  used  for 
holding  glass  screens  to  hold  masks  for 
color  correction  methods;  (3)  on  the 
transparency  holder  of  the  camera. 

To  put  it  simply,  the  function  of  the 
three-point  register  bars  is  to  aid  in 
placing  successive  plates  or  the  original 
plate  back  into  an  identical  position. 
I  believe  most  people  think  of  three- 
point  register  bars  in  relation  to  their 
function  with  masking.  Masks  are  ex¬ 
posed  and  then  with  the  aid  of  the 
three-point  register  bars  the  processed 
mask  is  replaced  in  the  camera  in  reg¬ 
ister  with  the  copy  image. 


Copyboard  Selection 


QWhat  are  some  of  the  important 
•  factors  to  be  considered  in  select¬ 
ing  the  copyboard  for  a  process  cam¬ 
era? 


A  The  most  obvious  consideration 
m  is,  of  course,  the  types  of  copy  you 
receive  in  your  shop.  Most  of  the 
modern  process  cameras  have  a  glass 
covered  copyboard  with  pressure  or 
vacuum  arrangements.  With  extremely 
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cAlew 


Savings  start  with  your  order  of  the  new.  pre 
cise  Vertical  18",  Its  low  $1095  price  is  at  least 
$280  below  similar  cameras  offering  fewer 
performance  advantages.  In  operation,  you’ll 


GOODKIN 

VERTICAL 

18'' 

CAMERA 

Provides  3-way  savings... 
more  exclusive  features 
than  any  other  make! 


cut  negative,  photocopy  and  stat  costs  up  to- 
75%  and  save  hours  now  wasted  in  sending 
work  out.  It  pays  to  get  the  full  story.  Write 
Goodkin  today! 

•  Exclusive  Balanced  Lighting"  —  reflectors  travel 
with  copyboard.  assuring  uniform  intensity  through 
out  entire  range  of  exposures 

•  Exclusive  focus  system  with  direct  geared  drive  — 
provides  highest  accuracy  from  counter  to  copy-  ■ 
board  to  lens 

•  Special  4'post  construction  —  assures  rigidity,  holds 
focus  plane  in  parallel  at  all  times 

•  Special  Goery  lens  —  enlarges  or  reduces  up  to 
300  covers  14"  x  18"  focal  plate  area 

•  Needs  only  28"  x  61"  floor  space,  operates  in  or 
out  of  darkroom 

•  Special  attachments  include  vacuum  back,  xero 
graphic  and  prismatic  hekds.  Ideally  suited  for 
Ektalith  and  Gevacopy  processes 


• . . .  OFFSET  CAMERA 


FOR  EVERY  PURPOSE 


•  Viewing  Area 

I  24  124**  Copy  Board 

•  Interchangeable  lenses 


IMPCIIU  HOBIZONTAl 
CAMCRA 

•  I7''i22‘'  film  Holder 

•  325%  enlargement  or 
^Reduction 

► 

LACCV-IDCI  JMter 
leoier  Process  Cameras 

•  Rugged  Steel  Construction 

•  400%  enlargement  or 
Reduction 

•  Steel  calibration  tapes 
!•  Automatic  Timer 

*•  interchangeable  lenses 
if  desired 


I  UCET  lUCI  ntOOUCTS  (0. 

I  31  Central  Ate.  *  Heuark  2.  H.  i. 
OetlllS  (tiaice  Teffitariei  Oyea 


graphic  arts  industry 


2  IN  1  WASH  SINK 
ETCHING  & 
CLEARING  TABLE 

New.  convenient  &  compact, 
requires  minimum  floor  space 
Ideal  companion  unit  with 
your  eiistint  sink.  Promotes 
cleanliness  and  saves  steps 
with  sink  and  viewer  within 
arms  reach 


thin  and  wrinkled  copy,  such  as  docu¬ 
ments,  the  vacuum  copyboard  can  he 
very  useful.  If  you  have  framed  paint¬ 
ings  which  cannot  be  removed  from 
the  frames,  the  old-fashioned  open 
wooden  copyboard  is  best  for  this  kind 
of  copy. 

An  important  factor  to  investigate  is 
the  equipment  to  hold  copy  for  use  with 
transmitted  light.  If  you  are  doing 
color  separation  work,  a  copyholder 
that  is  easily  converted  into  a  holder 
for  separation  negatives  is  something 
to  investigate.  Most  of  the  process 
cameras  manufactured  give  you  several 
possible  combinations  in  copyholders 
that  can  cover  most  of  your  needs. 


Advantage  in  Mounted  Arcs? 

Qls  there  any  advantage  in  not 
«  having  arc  lights  mounted  on  the 
process  camera? 

A  If  you  mean  from  the  standpoint 
^  >  of  use  with  the  process  camera, 
I  would  say  that  the  disadvantages 
would  far  outweigh  the  advantages. 
With  the  modem  process  cameras  the 
arc-light  carriers  are  so  constructed 
that  the  arcs  remain  at  a  constant  dis¬ 
tance  in  relation  to  the  copyboard.  With 
arcs  independent  of  the  copyboard,  you 
would  have  to  reposition  your  arcs 
every  time  you  moved  the  copyboard. 

I  know  of  at  least  one  process  camera 
that  has  degree  calibrations  that  enable 
you  to  readjust  the  position  of  the  arcs 
when  you  go  from  reflection  copy  to 
transmission  copy  and  then  back  to  re¬ 
flection  copy.  This  is  a  very  convenient 
method  of  arriving  back  to  a  lighting 
position  that  has  proven  successful. 


If  you  have  an  offset-litho  camera  ques¬ 
tion  or  problem,  send  it  in  to  GAM  for 
advice  and  information. 
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COATING  APPLIED  WITH  ORDINARY  WIPES 


COATING  APPLIED  WITH  WEBRIL  WIPES 


Faster,  more  even  application 


SMOOTHER  COATINGS  Webril  Wipes  are  also  ideal  for  lac- 
WITH  WEBRIL  MEAN  Quering,  inking,  developing  out  and 

gumming,  too.  Webril  does  the  com¬ 
plete  job!  More  and  more  shops 
throughout  the  country  are  finding 
that  for  the  coating  and  processing 
of  any  type  of  wipe-on  plate  you 
can't  beat  Webril  Wipes! 

MAIL  THIS  COUPON 
for  from  tamphi  and  noma  of  noaroit  $uppli»r 

coMMprr 

Fiber  Products  Division,  Dept.  GA-20,  Walpole.  Mass. 

Td  like  to  try  Webril  Wipes ~  free.  Please  send  me  somples  for 
testing '^ond  name  of  nearby  supplier. 


•  More  impressions  per  plate 

•  Fewer  make-overs 

•  Cleaner,  sharper  results 


Noma. 


NON-WOVEN  FABRIC 


Company. 


Address. 


r 


diiA 


-  ^ 


BREAK  IT  WITH.. 


A 


Like  real  cool,  man.  That’s  what  you’ll 
say  about  the  Filmotype  Photo-Typeset¬ 
ting  Machine.  Cold  composition  for  every 
display  type  and  lettering  need!  Actually 
a  pleasure  to  use,  especially  since  cost  is 
pennies  per  word  .  .  .  quality  unquestion¬ 
ably  finest  professional  grade  ...  the 
convenience,  speed,  simplicity  perfect 
supplements  to  the  pressure  of  production. 
Filmotype  ...  the  hottest  machine  in  the 
field  of  cold  composition ! 

AND  CONSIDER :  the  most  all-inclusive  style 
selection  in  photo-typ^tting/From  12  pt. 
to  144  pt. /Screens,  tints  right  from  the 
machine/Limitless  intermixing  of  faces. 

A/o/e;  Play  it  safe . . .  save . . .  with  the 

Filmotype  "Pays- for -Itself"  Purchase 

Plan .  Write  for  complete  details,  today. 


7500  McCormick  Blvd.,  Skokie,  Illinois 
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offset-litho 
presswork 
questions 

Problems  of  Zinc  Plates 
on  the  Press 

One  of  the  early  problems  with  zinc 
surface  plates  was  scumming.  Im¬ 
proved  desensitizing  techniques  have 
helped  to  alleviate  the  problem,  but  it 
still  crops  up  occasionally,  particularly 
in  the  hot  humid  months. 

When  you  run  into  a  problem  of  a 
plate  scumming,  the  first  thing  you 
have  to  do  is  to  determine  whether  or 
not  it  is  a  plate  problem  or  a  press 
problem.  This  is  accomplished  by  snak¬ 
ing  out  a  small  scummed  area  on  the 
plate  and  then  running  some  sheets. 
If  the  scumming  reappears,  the  prob¬ 
lem  is  due  to  the  press.  If  the  snaked 
area  remains  clean,  your  problem  is 
with  the  plate. 

Scumming  plates  can  be  the  result 
of  two  infractions:  (1)  failure  to  re¬ 
move  all  of  the  residual  coating  from 
the  background  during  development  or 
(2)  failure  to  desensitize  the  plate 
properly.  If  scum  is  a  result  of  resid¬ 
ual  coating,  it  must  be  removed  from 
the  background  before  the  plate  will 
print  clean.  This  is  usually  accom¬ 
plished  by  going  over  the  plate  with  a 
dilute  solution  of  ammonia.  Then  the 
plate  should  be  desensitized  with  a 
gum-etch  solution. 

If  scum  is  the  result  of  improper 
desensitization,  the  plate  must  first  be 
cleaned  and  then  desensitized.  Clean¬ 
ing  usually  can  be  done  by  going  over 
the  plate  with  the  same  gum-etch  used 
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....OFFSET  PRESSWORK 

to  desensitize  the  plate.  If  the  scum  is 
stubborn,  it  may  be  necessary  first  to 
wash  the  plate  clean  with  water  and 
Lithotine  or  a  suitable  solvent  and  then 
to  rub  up  the  plate  by  hand.  Rubbing 
up  a  scummy  plate  is  a  difficult  job 
because  the  background  as  well  as  the 
image  wants  to  take  ink.  One  way  to 
overcome  this  is  to  use  a  bichromate 
solution  free  from  gum  along  with  the 
rub-up  ink.  The  background  will  re¬ 
main  clean  while  the  image  readily  ac¬ 
cepts  ink.  If  the  bichromate  solution 
contains  gum,  the  background  will  re¬ 
main  clean,  but  the  image  will  blind. 

In  all  instances,  when  gumming  with 
a  gum-etch  solution  for  desensitization, 
wipe  down  smooth  and  dry  the  plate. 
The  gum-etch  solution  does  a  much 
better  job  of  desensitization  if  dried 
down.  In  fact,  in  most  cases  you  can¬ 
not  do  a  satisfactory  job  of  densensiti- 


zation  unless  the  gum-etch  is  dried 
down. 

Scum  problems  with  a  deep-etch 
plate  are  a  rarity  indeed  and  generally 
are  the  result  of  a  press  problem.  I’m 
speaking  of  a  true  scum ;  however,  you 
may  occasionally  encounter  a  dirty 
plate  which  does  not  occur  as  an  over¬ 
all  fine  scum,  but  rather  as  patches  of 
heavier  dirty  areas.  If  the  situation  is 
bad  enough,  it  may  be  over-all  but  a 
heavier  scum.  This  is,  in  most  in¬ 
stances,  caused  by  a  breakthrough  of 
the  coating  during  development. 

If  you  remember  our  article  on  deep- 
etch  zinc  plates,  the  plate  is  coated 
with  a  light-sensitive  gum  coating.  The 
coated  plate  is  exposed  to  the  arc  lights 
in  combination  with  a  positive.  Since 
the  image  areas  on  a  positive  are 
opaque,  the  light  only  hardens  the  non¬ 
image  areas.  In  order  to  remove  the 
coating  from  the  image  areas  and  ex¬ 
pose  bare  metal,  we  go  over  the  plate 


REDUCE  WASH-UP  Wi 


CAN  BE  USED  ON  ' 
BOTH  SIDES 


HI6H  WET  STRENGTH 

RESISTS  TEARING  J 
ON  PRESS 


ROLL-O-GRAPHIC  CORP. 

133  PRINCE  ST.  NEW  YORK  12.  N.Y. 


AVAILABLE  IN  THE  FOLLOWING  SIZES 

12S0  ATF  15 

1250W  A  B  DICK  30 

2066  S.O.  A  B  DICK  350 

2066  L.D.  Miehle  17 

Davidson  221-241,  251  Photostat  1115 

Davidson  233  Photostat  1116 


AVAILABLE  FOR  SLOTTED,  PINBAR,  OR 
STRAIGHT  EDGE  CLAMPS 

Gentlemen, 

I  please  send  name  of  local  Role  or  dealer 


NAME  _ 

COMPANY 


ADDRESS 


I  CITY _ STATE  _  i 

1 - « 
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Courtesy  of  . . .  Millinery  Institute  of  America 


INK  is  the  face  of  the  job! 

POLYCHROME’S  KROME  GLOSS  BLACK 
No.  4486  LITHOGRAPHIC  INK... 

...will  bring  new  life  to  your  offset  printing.  A  rich  black 
ink  formulated  for  high  gloss  and  enameled  stocks.  No.  4486 
drys  to  a  hard  scuff  resistant  film  within  hours  and  produces 
a  lustrous  gloss.  Sets  rapidly— your  assurance  of  no  offsetting. 

Well  suited  for  many  types  of  card  stock  where  strong  rub 
resistance  is  needed. 

Chromatone  lithographic  inks  are  available  in  over  60  colors, 
13  pastel  shades  and  9  high  gloss  metallic  colors. 


Chromatone  Printing  Ink  Co.,  Inc.  Division  of 

POLYCHROME  CORPORATION 


2  Ashburton  Ave.,  Yonkers.  N  Y. 


....OFFSET  PRESSWORK 

or  develop,  as  we  call  it,  with  a  devel¬ 
oping  solution.  If  the  plate  is  devel¬ 
oped  the  proper  length  of  time  and 
under  proper  conditions,  we  shall  not 
penetrate  the  hardened  coating  in  the 
non-image  areas.  However,  if  the  plate- 
maker  over-develops  or  weather  condi¬ 
tions  cause  a  softening  of  the  light- 
hardened  coating,  then  a  pinpoint 
break-through  will  occur,  generally  in 
an  irregular  pattern.  Consequently,  the 
subsequent  etch,  lacquer,  and  ink  form 
as  a  dirty  image  just  as  strong  as  the 
image  itself. 

This  form  of  scum  or  dirt  is  difficult 
to  remove,  particularly  if  it  lies  close 
to  the  image.  If  it  doesn’t  occur  close 
to  the  image,  it  is  most  easily  removed 
with  isophorone.  This  is  better  because 
you  do  not  destroy  the  plate  grain,  but 
it  can  be  dangerous  if  you  accidentally 
hit  the  image  with  the  isophorone.  In 


case  you  aren’t  acquainted,  isophorone 
does  a  thorough  job  of  removing  lac¬ 
quer.  In  most  instances,  however,  it  is 
necessary  to  snake  the  dirt  out  with  a 
snake  slip  or  remove  it  by  rubbing  the 
area  with  a  paste  of  pumice  and  gum- 
etch.  Again,  gum-etch  the  plate  and 
dry  down  with  a  rag. 

Depending  on  the  nature  of  the  job 
and  the  seriousness  of  the  scum  or  dirt, 
it  is  often  more  sensible  to  remake  the 
plate. 

For  the  most  part,  scum  is  generally 
the  result  of  an  improperly  made  plate, 
but  occasionally  it  may  be  the  results 
of  a  press  infraction.  All  or  any  of  the 
following  can  cause  scum.  On  the 
press:  dirty  damp>eners,  improper  set¬ 
ting  of  dampeners,  ink  roller,  plate  and 
blanket  cylinders,  greasy  ink,  too  weak 
or  too  strong  a  fountain  solution,  oxi¬ 
dation,  etc. 

Ink  form  rollers  and  dampeners 
should  set  with  near  equal  pressure 


The  ft^ST 

Tfie  Best 

The  Most  Concentrated 

HICH-SPeiD^ 


7 


EXCLUSIVE 

ADVANTAGES 


Fixes  film,  plates,  paper  in  half  the  time 
required  with  ordinary  bath. 

Hardens  emulsion  as  well  in  l/5th  to 
l/6th  the  time  required  with  ordinary  bath. 
Fixes  at  least  twice  as  much  film  or  paper 
as  an  ordinary  bath. 

Is  eliminated  from  film  with  less 
washing.  Films  are  washed  as  well  in 
l/3rd  the  time  required  with  ordinary  bath. 
Produces  clear  film,  without  haze, 
immediately  after  fixing. 

Ready  to  use  with  addition  of  water. 

No  bother  or  time  for  mixing. 

Is  economical.  One  gallon  FOTO-FIX  is 
equal  in  service  life  to  ten  gallons 
ordinary  bath. 


Ask  Your 
Dealer  — 


PHILLIPS  &  JACOBS  INC. 

61  8  Race  St.,  Philadelphia  6,  Pa. 
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P  E  R  F  O  -0 


STRIP 

THE  NEW  OFFSET  PERFORATING  RULE 

with  teeth  in  MIDDLE  of  rule  for  long,  trouble-free  runs! 

Perfo-Strip  is  the  perfect  way  to  perforate  jobs  on  your  regular 
litho  runs.  It  puts  the  teeth  where  they  belong  —  in  the  MIDDLE 
of  the  rule  so  that  rule  is  held  firmly  on  both  sides  of  teeth 
by  special  tape  when  attached  to  impression  cylinder.  You  print- 
perforate  in  one  operation. 

Perfo-Strip  is  a  precision-made  rule  —  small,  thin  and  flexible 

—  for  many  thousands  of  perforations  without  resetting  —  during 
your  regular  press  runs. 

You  attach  Perfo-Strip  around  or  across  impression  cylinder 

—  or  both  ways  —  or  at  any  angle  —  in  just  a  few  minutes! 

WHEN  ORDERING  SPECIFY  WHETHER  FOR  CARD  STOCK  OR  BOND  PAPER. 
(6  FEET  OF  PERFO-STRIP  WITH  SPECIAL  TAPE  TO  EACH  DISPENSER  COIL) 

No.  12  —  twelve  perforations  to  the  inch .  5.40  per  coil 

No.  8  —  eight  perforations  to  the  inch .  5.40  per  coil 

No.  3  —  three  perforations  to  the  inch  (SNAP-OUT)  5.40  per  coil 

No.  1  —  scoring  rule  (creases  as  you  print) .  5.40  per  coil 

20-foot  strip  of  any  above  numbers  with 
special  tape  and  dispenser  coil . $15.00 


Note  teeth 
in  MIDDLE 


(magnified) 


NATIONAL 
DISTRIBUTION 
THRU  LEADING 


SUPPLY  HOUSES 


manufactured  by  B.  E.  SANDERS  CO. 


P.  0.  BOX  2332 


TULSA,  OKLAHOMA 


9 


....OFFSET  PRESSWORK 

between  the  vibrator  and  the  plate. 
Excessive  roller  pressure  will  cause 
bouncing  and  a  skidding  action  on  the 
plate.  Likewise,  improperly  packed 
plate  and  blanket  cylinders  will  cause 
a  slippage  between  the  blanket  and 
plate.  The  skidding  and  slippage  ac¬ 
tion  damages  the  grain  with  an  even¬ 
tual  scum.  A  weak  fountain  solution 
may  not  be  strong  enough  to  keep  the 
plate  clean.  However,  excessive  acid 
strength  can  remove  the  plate  protec¬ 
tive  gum  film  and  cause  scum.  This 
can  happen  when  running  a  greasy 
ink  and  the  acid  strength  is  steadily- 
increased  instead  of  increasing  the  tack 
of  the  ink. 

Oxidation  is  more  prominent  during 
the  summer  months,  and  generally  oc¬ 
curs  when  the  plate  is  left  standing  too 
long  without  gumming.  Actually,  it  oc¬ 
curs  more  readily  when  the  press  is 


stopped  and  the  plate  has  excessive 
moisture  on  it.  That  is  why  it  is  a  good 
habit  to  remove  the  ink  rollers  last 
when  stopping  the  press  for  any  reason. 

If  damage  to  the  plate  grain  is  ex¬ 
cessive,  it  may  be  necessary  to  remake 
the  plate.  That  is,  if  it  isn’t  already 
ruined  before  the  trouble  is  deter¬ 
mined.  A  gum-etch  treatment  may 
restore  the  plate  to  normalcy  and  keep 
it  that  way,  if  the  problem  is  corrected. 

Remember  that  if  the  fault  is  with 
the  plate,  scum  will  show  within  the 
first  hundred  or  so  sheets.  Scum  due 
to  the  press  can  show  at  any  time  and 
most  certainly  later  in  the  run. 

And,  finally,  remember  to  use  the 
post-nital  treatment  when  treating  the 
zinc  plate,  regardless  of  the  type  or 
cause  of  scum. 

If  you  have  an  offset-litho  presswork 
question  or  problem,  send  it  in  to  GAM 
for  advice  and  information. 


AGATEGRAIN 


AMERICAN  GRADED  SAND  COMPANY 
Chicago  13,  Illinois  Paterson  4,  New  Jersey 


•• 

.*  be  dollar  wise  •  • 
for  pennies  more 

• 

^  Agotegroin  platat  arc  being  used 

•  more  and  more  by  quality  printers.  They  assure 

•  better  quality,  longer  runs  and  trouble  free  operations. 

•  If  you  are  willing  to  pay  a  few  pennies  more  to 

e 

^  save  many  operational  dollars,  send  for  information 
•  All  inquiries  will  be  promptly  answered. 
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P.  0.  BOX  2332 


.  dAIMUEKd  CO. 

TULSA,  OKLAHOMA 


VAN  SON 

HOLLAND  INK 

MKM  i  IKERTT  Smm.  MMfOU.  NCW  TOM  •  PKMCn  (-ZCM 

Guardian  of  the  land ..  .centuries-old  symbol  of  Dutch  industry, 
the  windmill  also  signifies  the  diligent  artistry  responsible  for 
creating  Holland  Inks. ..  Hallmark  of  quality  the  world  over. 


Editorial 

Continued  from  page  1 

ing  buyers  and  potential  printing  buy¬ 
ers  realize  that  in  the  field  of  adver¬ 
tising  and  communications  —  printing 
is  irrefutably  the  number  one  means 
of  communication.” 

Detroit  also  will  do  an  excellent  job 
of  reaching  users  of  printing.  It  is 
about  to  bring  together  buyers  and 
suppliers  of  printing  and  advertising 
services  at  its  big  exhibit  — 16,000 
square  feet  —  of  printing  machinery, 
equipment,  and  displays  at  the  Masonic 
Temple. 

And  undoubtedly  many  other  cities 
will  stage  Printing  Week  observances 
“to  show  the  general  public  how  their 
everyday  lives  are  linked  to  the  print¬ 
ing  industry.”  But  all  areas  should 
bear  this  one  major  objective  in  mind. 

All  objectives  of  the  Week  can  be 
attained,  but  it  takes  the  united,  con¬ 


certed  efforts  of  many  more  persons 
in  the  industry.  And  although  in  many 
areas  representatives  of  all  segments 
of  the  graphic  arts  are  active  in  promot¬ 
ing  and  staging  the  Week,  in  some 
areas  —  and  regrettably  in  some  large 
cities  —  the  employing  groups  seem 
indifferent  and  do  no  more  than  give 
lip  service  to  the  W'eek.  They  may 
have  reason  for  abstaining  from  giving 
genuine  help  to  the  planning  of  the 
Week,  but  whatever  it  is,  employers 
and  management  heads  owe  it  to  their 
own  industry  to  grasp  every  opportu¬ 
nity  possible  to  impress  the  public 
with  the  dignity  and  the  status  and 
the  contributions  of  printing,  in  its 
broadest  sense,  to  all  facets  of  our 
economic  and  social  lives. 

The  New  York  Employing  Printers 
Association  is  an  example  of  one  em¬ 
ploying  group  that  year  after  year  does 
an  outstanding  job  of  cooperating  in 
the  holding  of  a  Printing  Week  observ- 


\ 


I 


) 


Regraining  Cuts  Costs 
with  M  &  H  ZIIVC 


Experienced  lithographers  appreciate  the 
economy  of  using  ZINC  offset  plates. 
Whether  deep-etch  or  albumen,  ZINC  plates 
can  be  quickly  regrained  for  dependable, 
long  and  short  press  runs .  .  .  and  you 
eliminate  the  cost  of  new  metal  every  time 
your  M  &  H  ZINC  plates  are  regrained. 

yiliOilffli!® 


Ask  your  grainer  about 

.  .  .  the  original  ground  surface  for  zinc  offset  plates. 


Matthiessen  &  Hegeler  zinc  CO. 

P.  O.  BOX.  463,  LASALLE.  ILLINOIS  3416  WOOLWORTH  BLDG..  NEW  YORK.  N.Y. 

Established  1858 


....  EDITORIAL  for  the  graphic  arts  industry  the  high 

regard  in  which  it  should  be  held.  But 
ance.  It  this  year  is  working  with  25  areas  must  get  the  message  of  the 
different  organizations,  among  them  ^eek  over  to  the  general  public,  and 
the  Qub  of  Printing  House  Craftsmen  all  groups  must  work  together  for  the 
of  New  York  to  present  a  full  week  of  good  of  the  industry, 
highlighted  activities.  Included  among 

the  special  events  are  the  18th  Exhibi-  rw 

tion  of  Printing  and  the  annual  Print- 

mg  Week  dinner,  at  which  Henr>’  MonV  Printers  Are 
C^flDOt  iJnitCQ  otfltcs  i\0prcs€nt*  ^  aJ  mA* 

ative  to  the  United  Nations,  will  receive  P OOr  AuVertlSerS 

the  Franklin  Award.  Whenever  I  receive  an  advertising 

Other  cities,  to  mention  a  few,  in  piece  from  a  printer  I  look  it  over  care- 

which  employing  groups  are  taking  a  fully  because  advertising  by  printers  is 

leading  part  in  the  observance,  are  Mil-  rare.  For  instance,  the  other  day  I 

waukee,  Detroit,  Minneapolis,  St.  Paul,  told  a  photostater  that  I  was  looking 

Philadelphia,  Baltimore,  Newark,  Pitts-  for  a  first-class  offset  printer.  He  said, 

burgh,  and  Los  Angeles,  There  are  “The  best  offset  printer  in  New  York 

more,  but  in  every  city  and  area  where  City  is . .” 

Printing  Week  is  held,  employing  Upon  looking  in  the  New  York  Man- 
groups  should  take  a  leading  part.  hattan  Red  Book  I  found  that  he  didn’t 

The  observance  of  Printing  Week  so  much  as  carry  a  bold  listing, 

everywhere  can  do  much  to  help  earn  — W .  F.  Schaphorst,  M.  E. 


NEW!^  A  U  A  I  I  T 


The  name  of  this  product  is  CAN-A-LITE,  a  product  developed  for  Graphic  Arts  applica¬ 
tion  by  the  Canale  Chemical  Corporation.  A  highly  transparent,  strong,  tough,  dimen¬ 
sionally  stable  plastic  sheet  with  superior  characteristics: 

^AM  A  I  ITF  shott«r;  even  after  (009  storo9e/  it  U  not  brittle  •  Hos  very  low  electric 

^^™*^***  ^  *  properties,  will  not  ottroct  dirt  ond  lint  os  reodily  as  other  plastic  sheets  •  Is  inert 
to  woter  ond  is  more  dimensionally  stoble  than  glass  •  Resists  kinking,  ond  even  when  kinked  will 
not  whiten  or  erase  •  Has  light  transmission  valves  eguol  to  most  films  •  Lays  flat,  does  not  hove 
buckles  or  bellies  •  Is  cm  excellent  base  for  blue  glass  keys.  Simply  rub  with  pumice  and  woter, 
then  coot  •  Con  be  opogued  or  ruled 
on  after  o  simple  application  of  Con* 

A*Lite  Rlostic  Kieen  Bose. 

PRINCIPAL  USES; 

As  a  clear  plastk  transparent  key. 

As  a  blue  line,  or  blue  **glass"  key. 
for  any  Graphic  Arts  stripping  op¬ 
eration  requiring  register. 

As  o  backing  sheet  for  any  nego* 
tive  operation  using  golden  rod 
masking  paper.  We  guarantee 
CAN-A-LITE  on  a  money-bock  basis. 

CAN-A-IITE  it  olto  available  at  CAN- 
A-IITE  TEX,  a  matte  surfaced  grained 
plastic  sheet.  Prices  ovailable  on  request. 

Other  sixes  cut  to  order. 

Prices  ore  proportionate  to  obove  price 
list. 


Order  now  from;  CANALE  CHEMICAL  CORPORATION 


2633  NORTH  JERUSALEM  ROAD  •  EAST  MEADOW,  L.  I.,  N.  Y. 


120 


FEBRUARY,  1960  •  THE  GRAPHIC  ARTS  MONTHLY 


FREE!  O  Send  new  brochure  "Profits  for  Printers,”  plus  sample 
produced  on  new  Model  360. 

A.  B.  DICK  COMPANY,  Dept.  GAM-20 
5700  West  Touhy  Avenue,  Chicago  48,  Illinois 

Name _ _ _ 


Position _ 


Company 


City - -  Zone _ State, 


Who  says 

t/ 

there’s  ixo 
ixrofit  in 
short  runs? 


Short  run  jobs  costing  you  money?  If  so,  then 
use  this  new  11'  x  17'  machine  to  run  letter¬ 
heads,  forms  or  bulletins  2-,  3-,  4-  or  more  up, 
at  speeds  up  to  9000  sheets  per  hour  producing 
high  quality  line  work,  solids,  halftones— all 
at  a  profit. 

The  new  A;  B.  Dick  Model  360  handles  a 
wide  variety  of  jobs  from  3'  to  5'  to  11'  x  17'; 
from  12  lb.  bond  to  110  lb.  Bristol  stock.  Even 
runs  envelopes.  Exclusive  Aquamatic  Control 
meters  the  exact  amount  of  fountain  solution 
to  maintain  proper  water-ink  balance. 

Also  available  in  fully  automated  models  for 
magnetic  ink  check  imprinting  and  high  speed 
systems  work.  Call  your  A.  B.  Dick  Company 
distributor  (in  the  Yellow  Pages)  for  information 
or  free  demonstration.  Or  mail  coupon  now! 


ABDICK* 

OUPLICMIHC  PROOHCTS 


Back  in  Business  with  Aid  of 
Automatic  Walkie-Stacker 

Twice  in  eight  years,  first  in  1949, 
and  again  in  1957  Barton-Cotton,  Inc., 
Baltimore,  has  been  completely  gutted 
by  fire.  Both  times,  this  publisher  of 
Nature  and  religious  items  has  resumed 
work  with  renewed  faith  in  the  Ameri¬ 
can  way  of  business. 

“In  only  50  days  after  we  were 
leveled  to  the  ground,  we  were  back 
in  full  operation,”  said  H.  Douglas  Cot¬ 
ton,  president  of  the  company.  “It  was 
truly  an  industrial  miracle  made  pos¬ 
sible  by  the  fine  companies  and  men 
with  whom  we  deal.” 

Right  after  the  fire,  the  new  Auto¬ 
matic  Transporter  walkie-stacker,  a 
WLT-5  electric  truck  with  a  lifting  ca¬ 
pacity  of  5,000  pounds,  was  pressed 
into  service. 

Even  as  it  was  being  used  to  help 
move  in  and  install  $200,000.00  worth 
of  new  machinery,  it  was  kept  at  its 
regular  chores  of  moving,  stacking,  and 
storing  heavy  skids  of  paper  and  fin¬ 
ished  products.  After  unloading,  raw 
material  is  moved  to  the  third  floor 


Finished  printed  material  is  stored  on 
Barton-Cotton's  first  floor  in  an  area  of 
double-decked  steel  racks.  Many  items 
are  printed  far  in  advance  to  keep  ahead 
of  the  seasonal  demand. 


for  storage,  transported  to  the  litho¬ 
graphic  presses,  again  moved  to  the 
second  floor  where  it  is  processed  (cut, 
folded,  and  packaged),  and  then  taken 
to  the  first  floor  where  it  is  stored  as 
finished  goods  before  shipment.  The 


NOW — for  those  low-budget 
!  on  "expensive  typeset  look 
Like  THIS  ... 

Now  •  your  typewriter  it  mere  oteful 
tbeo  ever  Asything  thet  it  now  tet 
up  la  type  cea  be  well  reproduced  with 
typewriter  conpotitian.  end  JUSTIFIEO 
to  that  regular  type«tet  printing  it 
timileted.  Regtrdlett  of  the  procett 
of  reproduction  ••  whether  for  t  daily 
aewtpaper*  an  elaborate  brochure,  or 
a  timple  efftet,  mimeographed,  or 
i  hektographed  bulletia.  the  Marginator 
now  offert  you  compotitioa  at  greater 
tavingt  dwa  ever  before  pettible.  The 
i  two  columnt  thown  are  IDENTICAL 
I  liae  for  line.  Compare  them  and  tee 
!  how  perlecUyt  the  MARGINATOR  event 
up  the  right-hand  margin. 


offset  jobs  Inexpensive  tyfiewriter  composition  with 
'  .  •  •  with  MARGINATOR.  Any  shop  con  afford  it! 

.  .  NOT  like  thisi 

iter  it  more  utcful  Jjfl  j  ^ 

lell  reproduced  with  » 

and  JUSTlFlE^n  ^ 

printing  it 

ilett  of  the  procett  H  V 

whether  for  a  dailyH  ^  ^ 

>orate  brochure,  or^V  k 

imeographed,  or 

tin,  the  Marginato^^k 

nposition  at  greater^^b 

before  postible.  The^H  j— —  —  —  —  —  —  —  —  —  —  —  — 

1  are  IDENTICAl.  I  MARGINATOR  COMPANY: 

pare  them  and  see  I  FREE  illustrated  folder  to 

vdARClNATOR  evena^O  I 


MARGINATOR  creates  customer  satisfaction,  pays  its  way 
quickly.  Get  the  FULL  story  today. 

MARGINATOR  COMPANY 
1121  WEST  MAGNOLIA  AVENUE,  BURBANK.  CALIF. 


MARGINATOR  COMPANY: 
Send  FREE  illustrated  folder  to 
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ASCORLUX 


Modernize  your  Camera  I 

and  Printing  Lamps  with  I  . 

Ascorlux,  the  first  and  still  I  J 

the  best  in  Pulsed  Xenon  I  • 

Arc  equipment.  Its  quality  1  ■ 

and  uniformity  of  produc>  I 

tion  and  low-cost  opera-  I  j 

Hon  have  been  proven  in  I  ' 

many  widespread  installa-  \  ^ 

Hons.  Consider  the  value  \ 

of  an  Ascorlux  installoHon  I 

in  your  plant.  Start  the  \ 

'60's  with  ...  i 

if  CONSTANT  COLOR  BALANCE 
if  CLEAN,  COOL  OPERATION 
if  CONSTANT  INTENSITY  FOR  LIFE 
if  INSTANT  START  AND  STOP 
if  HIGHLY  EFFICIENT  REFLECTORS 
if  SAFE,  LOW  PRESSURE  OPERATION 

The  A1144  featured  here 
is  but  one  example  of 
what  American  Speedlight, 
through  a  decade  of  con¬ 
tinuing  application  engi¬ 
neering  and  equipment 
design,  now  offers  to  the 
Graphic  Arts  Field.  For 
matchless  efRciency,  econ- 
amy  and  quality,  check 
with  AscorluxI 
For  further  technical  in- 
formation,  prices,  illus- 
troted  application  and  WW 

data  sheets,  write  ...  Hi 


PAIR  1000  WAH 


CAMERA  LAMPS 
Model  A 11 44  il¬ 
lustrated;  two 
1000  W.  Strip 
Lights  in  com¬ 
bination  with 
the  compact 
B  1  1  4  4  Power 
Supply. 


»T# 


AM 

ERICAN  i 

SPEI 

edlight] 

i  CORPi 

ORATION  l| 

MIDDLE  VILLAGE,  NEW  YORK 


MAGIC?  No  .  .  . 


Protects  against  cracking, 
drying  out,  glazing.  Prolongs 
roller  life.  Write  for  details. 


WLT-5  walkie-stacker  simplihes  and 
speeds  this  daily  transporting  of  over 
50  tons  of  paper,  right  from  unloading 
skids  of  paper  to  placing  skids  of  com¬ 
pleted  products  on  the  dock,  ready  for 
shipment. 

In  its  new  53,000  square  foot  plant 
at  2604  Sisson  Street,  Barton-Cotton 
has  resumed  its  publishing  business  in 
the  field  of  fine  color  lithography.  In 
addition  to  this  main  plant,  a  storage 
warehouse  of  11,000  square  feet  is 
maintained  at  1701  Guilford  Avenue. 

Effective  material-handling  and  proc¬ 
essing  has  contributed  to  Barton-Cot¬ 
ton’s  phenomenal  growth.  The  firm  be¬ 
gan  as  a  small  envelope  specialty  house 
30  years  ago,  and  switched  to  the  pres¬ 
ent  field  13  years  ago.  In  spite  of  two 
disastrous  fires,  its  volume  of  litho¬ 
graphed  material  has  doubled  in  the 
past  five  years,  and  one  customer’s  sin¬ 
gle  order  calls  for  delivery  of  225,000 
boxes  of  Christmas  cards. 


ROGERSOL  BH-1 76  I 

GLAZE  STOP  I 


Chemicals  for  the  Printing  Industry 

5331  S.  CICERO  •  CHICAGO  32 
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ASKCor&dfi 

HOW  TO  HOLD 


Generous  5  PEI 
sample  of  %  R£( 

Carlson 
Mask  sent  free 
with  answer.  Write 


PERFECT 

REGISTER 


CHESIEYF.  CARLSON  CO. 

2240  Edgewood  Ave. 

L  Minneapolis  26,  Minn. 


"With  our  process  it’s  possible  to  pull  a 
proof  on  any  smooth  surface." 


They  just  work  like  magic  .  .  .  and 
M.  P.  =  P.  A.* 

*MACHINE  PARTS  are  PRESSMAN-APPROVED 

Top  to  Bottom;  MP  106— Boll  Bearing  Water 
Form  Roller,  $17.95.  MP  102  —  Automatic 
Vibration  Water  Roller,  $25.95.  MP  105  — 
Ink  Doctor  Roller,  $9.95.  MP  107  —  Oscil¬ 
lating  Ink  Roller,  $4i.95  .  .  .  All  engineered 
for  superior  performance  and  satisfaction. 
Order  today  or  write  for  more  information. 

MACHINE  PARTS  COMPANY 

Division  of  MUTUAL  ENGINEERING  A  MFG.  CO. 

Precision  A4onufacfurers  for  17  years 
1124  E.  108th  ST.,  LOS  ANGELES  59,  CALIF. 
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^fnl  JOB-RtAOV 

BUSINESS  PAPERS 


if  GRADES  i'lve  yea 
9  wide  selection  of  business  pspets 
tot  ell  office  teyuitemenfs--- 


Booklet  showing  uses  of 
complete  line  of  papers 
sent  on  request. 


BOND 

DUPLICATOR 

MANIFOLD 

MIMEO 

OFFSET 

OPAQUE 

VELLUM 


77t&u'4  aSu/aff4 

ONE  BEST  PAPER 

^/i  tke/o6/ 


From  the  7  Grades  of  the  MACKINAC  line  you  ore  able  to 
select  the  best  paper  to  fit  the  machine  or  process  you  are 
using.  Each  grade  of  MACKINAC  paper  is  specifically 
designed  for  the  job  or  process.  Precision  cut  to  sizes 
8Vj”x1 1  ”  and  S’/z  'xl  4”.  New  MACKINAC  VELLUM  is  avail¬ 
able  in  White  40#,  50#  and  60#.  All  other  MACKINAC 
grades  are  made  in  White  and  6  bright  colors. 


PAPER  COMPANY 

Soles  Offices:  20  North  Wocker  •  Chicago  6,  Illinois 
Mill  at  Alpena.  Michigan 


Litho 

CMd 

Mews 


Chicago  Club 

The  first  portion  of  the  regular  meet¬ 
ing  of  the  Chicago  Litho  Club  was  de¬ 
voted  to  a  Christmas  party  and  grab 
hag.  The  remainder  of  the  evening  was 
devoted  to  the  installation  of  those 
elected  to  office  for  1960.  James  J. 
Spevacek,  past-president  of  the  Na¬ 
tional  Association  of  Litho  Clubs,  con¬ 
ducted  the  installation  ceremonies.  The 
new  officers  are:  Emil  F.  Winter,  presi¬ 
dent;  James  K.  Martin,  first  vice-presi¬ 
dent;  Richard  F.  Boever,  second  vice- 
president;  John  L.  Jachimiec,  secre¬ 
tary';  William  L.  Byers,  treasurer;  and 
J,  W,  Cotter,  legal  counsel. 

President  Winter  appointed  the  fol¬ 
lowing  board  members:  Flton  Baker, 
W.  Stuart  Grau,  and  Edward  M.  Har¬ 
wood.  Committee  chairmen  appointed 
were  Jack  Dudley,  education;  Lester 


Miller,  roster;  Elmer  Given,  member¬ 
ship;  Wayne  Schmuhl,  Hi-lites  and 
publicity;  alter  Gorecki,  entertain¬ 
ment;  W^illiam  E.  Murphy,  sickness 
and  visitation;  Ernest  W.  Karge,  Jr., 
attendance;  Richard  Rehusch,  techni¬ 
cal;  and  Eugene  C.  Bulinski,  sergeant 
at  arms. 

Columbus  Club 

New  officers  were  elected  at  the  regu¬ 
lar  meeting  of  the  Columbus  Litho 
Club.  Marion  G.  Wells  was  elected 
president  of  the  club.  Arch  Robbins 
was  elected  vice-president,  and  Fred 
Yaeger,  secretary-treasurer. 

Connecticut  Valley  Club 

Members  of  the  Connecticut  Valley 
Litho  Club  heard  an  interesting  and 
informative  talk  by  Hugh  H.  Graham 
( board  president  and  chairman,  Hugh 
H.  Graham  .\ssoc.,  Inc.),  whose  main 
topic  was  The  Advertising  Agency  and 
Its  Relation  to  the  Printing  Industry. 

Mr.  Graham  presented  statistics 
pointing  out  the  rapid  growth  of  our 
population,  and  the  challenge  it  pre¬ 
sents  to  the  graphic  arts  in  the  near 
future.  He  then  spoke  on  the  operation 
of  his  advertising  agency  presenting  its 
methods  and  its  problems,  and  the  im¬ 
portant  part  played  by  the  lithographic 
industry. 

On  hand  to  answer  technical  ques¬ 
tions  was  Ed.  Snelgrove  (production 


DEALERS:  at  our  lower  prices  and  fast  delivery,  you'll  sell  more 
SNAP  FORMS  and 
CONTINUOUS  REGISTER  FORMS 

Let  us  prove  that  our  prices  are 
lower!  Send  us  a  sample  of  the 
forms  you  are  now  buying  and 
compare  our  quotation!  Write  to: 

[  THE  DEALERS'  BUSINESS  FORMS  CO.  Inc.  •  279  fifth  Are.,  H.  Y.  U,  LEiingten  2-5180 


126 


FEBRUARY,  1960  •  THE  GRAPHIC  ARTS  MONTHLY 


great  on  press . . .  great  in  the  typewriter 


HAMILTON  BOND 


IT’S  ON  PRESS  that  your  choice  of  YOUR  WORK  IS  AS  GOOD  AS 

Hamilton  Bond  really  begins  to  pay  YOUR  BOND,  and  Hamilton  Bond 

off.  Its  perfect  flatness  and  absence  of  brings  out  the  best  in  your  work.  This 

curl  ...  its  instant  response  to  feeds  fact  is  emphasized  in  the  continuing 

and  grippers  ...  its  uniform  bulk  Hamilton  Bond  advertising  campaign 

from  sheet  to  sheet,  ream  to  ream,  in  Business  Week  and  U.S.  News  & 

shipment  to  shipment  ...  its  genuine  World  Report. 

watermark  and  excellent  ink-recep¬ 
tivity — these  are  the  reasons  for  using 
Hamilton  Bond  No.  1  sulphite  for 
letterheads  and  business  forms. 

AND  IN  THE  TYPEWRITER  Ham¬ 
ilton  Bond  pays  off  again.  Your  cus¬ 
tomer  appreciates  the  elegant  crackle 
and  the  strength  of  Hamilton  Bond. 

Erasures  come  clean — no  fuzz  or  wear- 
through.  And  the  wide  choice  of  1 1  at¬ 
tractive  colors  and  3  finishes  makes 
Hamilton  Bond  an  all-around  printing 
and  typewriter  paper  for  any  office. 


HAMILTON 


HAMILTON  PAPER  COMPANY,  MIQUON,  PA. 

Mills  at  Miquon.  Pa.,  and  Plainwell.  Mich. 
Offices  in  New  York.  Chicago,  Los  Angeles 
BUSINESS  PAPERS  •  TUT  <  COVER  •  OFFSET  •  BOOK 
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manager,  Hugh  H.  Graham  Assoc.), 
who  presented  a  fine  display  of  litho¬ 
graphed  material  used  in  an  up-to-date 
advertising  program. 

Cincinnati  Club 

New  officers  were  installed  at  the 
Cincinnati  Litho  Club  meeting  at  which 
William  Staudt,  a  past-president,  pre¬ 
sided.  Those  installed  were:  Russ 
Esberger,  president;  Buck  Payne,  first 
vice-president;  Harold  Biddle,  second 
vice-president;  Paul  Granger,  secre¬ 
tary;  Bob  Crooker,  treasurer;  and 
Ralph  Guenther,  Ben  Smith,  and  John 
Rogers,  trustees.  Incumbent  trustees 
are  Jack  Kirst  and  Glenn  Menzer. 

In  his  brief  but  interesting  talk  fol¬ 
lowing  the  installation,  the  club's  new 
president,  Russ  Esberger,  spoke  on  its 
history. 


Detroit  Club 

Fred  Fowler,  president,  NALC,  was 
present  at  the  regular  meeting  of  the 
Detroit  Litho  Qub  and  installed  the 
following  elected  officers:  James  Blake, 
president;  A1  Teasdale,  vice-president; 
Lou  Lafrate,  secretary;  and  Frank 
Ohnesorg,  treasurer. 

Frank  Kelly  of  the  Amalgamated 
Lithographers  of  .America.  Larry  Mid- 
dlemas  (Douglas  Offset),  and  John 
Ringles  Paugh  of  Henry  Ford  Com¬ 
munity  College,  were  guest  speakers  on 
the  subject  Operating  .\pprentice 
Training  Program. 

Erwin  Jaffe  paid  tribute  to  the 
speakers: 

“.\t  the  December  meeting,  in  ad¬ 
dition  to  the  installation  of  club  offi¬ 
cers,  I  had  the  opportunity  to  hear  two 
old  friends  speak.  They  were  Larry 
Middlemas  of  Douglas  Offset,  and 
Frank  Kelly  of  the  .\malgamated 


New  officers  of  the  Cincin¬ 
nati  Club  (from  left):  Buck 
Payne,  Bob  Crooker,  Russ 
Esberger,  Paul  Granger,  and 
Harold  Biddle. 


The 

LS  ® 

ink 


SYN-TAC 


FOR  EVERY  MULTILITH  &  DAVIDSON 

e  Standard  and  oversize  rolls  •  Ball  or  nylon  (standard)  bearings 

GUARANTEED 

Ask  your  dealer  about  all  the  "SYN-TAC"  printing  advantages! 

DEALER  INQUIRIES  : 

INVITED  OUR  40th  YEAR 
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PACKAGED  LITHO  INKS 

Now  you  con  produce  nil  kinds  of  bt  outiful  color  work  on  n 
minimum  ink  tnvt'nfory  No  more  costly  speciol  matcfies 
no  more  d*'loyed  delivt  ries  Speed  King  colors  mix  to 
gether  perfe^ctly  for  special  effects  Ask  tfn'  IPI  man  for  a 
Speed  King  color  card  It  fells  iK^'  whole  money  saving  story* 

||  litho4|rt}ph»>cl  Sp»»«*d  Ktnq 
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r\ow  it’s  a  question  of  wfiicfi  Kenro  Vertical 


Not  so  long  ago  it  was  a  question  of  whether  to 
buy  a  bulky  horizontal  camera  or  a  space  saving 
Kenro  “Vertical  18’’.  Now  it’s  a  question  of  which 
Kenro  “V'ertical”  is  best  for  your  application.  All 
are  new,  modern,  engineered  for  versatility,  ac¬ 
curacy,  ruggedness  and  ease  of  operation.  All  have 
new  features  that  improve  production  and  broaden 
usefulness  for  every  application. 

It’s  the  size  of  image  that  governs  the  choice.  If 
you  want  to  shoot  8 Vi  x  11  copy  four-up  or  expose 


a  full  size  newspaper  page  at  same  size,  then 
choose  the  Kenro  “Vertical  24”.  If  your  copy 
comes  two-up,  then  the  “Vertical  18”  is  best  for 
you.  If  your  copy  calls  for  shooting  one-up,  or  your 
work  is  exposing  duplicator  masters,  then  select 
the  “Vertical  14”  Companion. 

Write  for  all  the  facts  on  Kenro  Cam- 
eras  and  related  accessories.  Then 
you’ll  know  which  Kenro  fits  your  // 

requirements  best.  xi// 


KENRO  GRAPHICS.  INC.  b.  zs  ('Ommkkcr  sthkkt  •  i  hath.^m.  si.  j. 


KENRO  “VERTICAL  14”  COMPANION 
shoots  up  to  1  1"  X  14”  .  .  .  tho 
photocopior  and  dupikator  companion 


KENRO  “VERTICAL  18 
shoots  up  to  14"  X  1  8' 
tho  two-up  Comoro. 


KENRO  “VERTICAL  34”, 
shoots  up  to  1  8”  X  34"  .  .  . 
tho  four-up  Comoro. 
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Lithographers  of  America.  These  gen¬ 
tlemen  outlined  some  of  the  things  that 
have  happened  with  the  Apprentice 
Training  Program  over  the  last  few 
years,  and,  in  addition,  outlined  the 
direction  it  was  now  taking.  They  in¬ 
dicated  that  the  next  course  is  going 
to  be  held  at  the  Ford  Community  Col¬ 
lege  in  Dearborn. 

“It  was  through  the  efforts  of  these 
two  men  that  the  apprenticeship  train¬ 
ing  program  sprung  into  being.  With¬ 
out  the  push  of  both  of  these  people, 
no  apprentice  program  would  have 
started.  For,  until  they  were  involved, 
no  one  made  the  initial  effort  to  get 
the  school  into  a  physical  reality.  Peo¬ 
ple  only  met  and  talked  about  it,  but 
Larry  Middlemas  and  Frank  Kelly 
brought  things  to  a  head,  and  brought 
the  actual  program  into  being.  I  would 
like  to  give  you  some  idea  of  what  these 
two  men  are  like,  because  I  believe  it 
is  important  to  understand  the  type  of 
person  they  are  and  what  they  are  try¬ 
ing  to  do. 

“It  was  announced  at  this  meeting 
that  Larry  Middlemas  was  retiring  that 
Friday  and  was  going  to  move  to  Flor¬ 
ida.  He  indicated  that  he  had  done 
about  as  much  as  he  could  for  the 
school  at  the  moment,  but  would  still 
try  to  do  more  on  return  trips.  I  have 


had  the  pleasure  of  working  with  Larr>' 
and  I  can  tell  you  this  —  there  is  no 
man  I  have  ever  met  who,  no  matter 
what  age  he  was  physically,  retired  with 
a  younger  outlook  than  did  Larry  Mid¬ 
dlemas. 

“He  is  intellectually  and  socially 
conscious  of  the  situations  that  go  on 
around  him,  and  was  alert  and  force¬ 
ful  enough  to  help  drive  a  real  program 
into  being.  That  was  what  he  basically 
did;  drive  it  into  being.  For  without 
his  push  and  foresight  it  certainly 
would  have  never  gotten  started.  Larry 
is  truly  an  intelligent  human  being, 
and  he  used  this  intelligence  toward  a 
worthy  goal.  He  believes  that  a  young 
man  who  enters  our  industry  should  be 
prepared  to  continue  in  it  with  reason¬ 
able  hope  of  success.  In  addition,  he 
feels  that  no  one  can  be  a  success  in 
lithography  without  knowledge  and, 
toward  this  end,  he  devoted  his  time 
and  energies  toward  setting  up  an  ap¬ 
prentice  program  to  give  our  young 
men  a  firm  understanding  of  the  crafts¬ 
manship  and  technicalities  involved  in 
the  lithographic  process.  It  has  been, 
for  me,  a  very  great  pleasure  to  work 
with  a  man  such  as  this,  and  I  hope 
that  I  can  do  something  to  help  his 
aim,  the  establishment  of  a  thorough 
and  complete  technical  graphic  arts 
school  in  Detroit. 

“Frank  Kelly  is  another  unusual  per¬ 
son.  He  is  a  union  official  who  not  only 


BIG  PROFITS, 
in  sellina 


^MIKE  ROBERTS  COLOR  CARDS 

Nothing  portrays  a  product  or  place  as  well  as  a  picture 
W  in  color,  and  nothing  can  replace  the  post  card  as  the  best 
means  of  putting  this  color  picture  into  the  hands  of  the 
buyer.  This  happy  combination  makes  money  for  everyone. 
BUYER  makes  more  sales  with  quality  picture  of  his  product  .  .  . 

.  .  .  YOU  make  a  big  commission. 
/  quantities  as  low  as  3,000  for  as  little  as  $90.00  and  make  $30.00. 
Larger  quantities  —  larger  commissions. 

Send  ut  a  note  for  further  information  and  soles  aids. 


MIKE  ROBERTS  COLOR  PRODUCTIONS  Be®rke",  2!'S?nia 
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If  it’s  PRESSURE  SENSITIVE.  .  . 


GET  ACQUAINTED  WITH  THE  BESTI 


results  thru  the 
performance  with  the 

PRESSURE  SENSITIVES  made 


These  are  the  elements  that  spall 
greater  value  and  more  profits  to  you  on  your 

Pressure  Sensitive  product  requirements. 
It  is  a  source  of  pride  that  the  quality  and 
service  behind  PS  brands  prompts  an  ever  increasing 
number  of  new  friends  to  explore  and 
enjoy  its  advantages.  Investigate  the  new  profit  possibilities 
in  the  PS  brands  described  below  .  .  . 


(@)  OVER  ALL  ADHESIVE  BACKED  PAPER-include  cast-coated,  litho-coated, 
vellum,  coated  one  side  tag  and  rubber  impregnated  materials  which  are  stocked 
in  a  wide  selection  of  sizes  in  sheets  or  rolls.  On  jobs  requiring  custom  processing, 
we  guarantee  fastest  service. 

Also  available  is  a  variety  of  fluorescents,  foils,  acetates,  vinyl,  mylar,  etc.  which 
we  tailor  to  your  speci6cations.  Specify  permanent  or  removable  adhesives. 

TRASSFER  TAPE— is  furnished  in  rolls  Vi",  H**  or  l"  wide  by  3000  lineal 
feet.  When  applied  to  most  paper  stocks,  chemical  reaction  transfers  adhesive 
to  that  surface,  reasonable  time  being  granted  for  adhesive  transfer  process. 

Any  printer  can  apply  transfer  tape  in  his  own  plant  on  web  fed  presses, 
collators,  slitters,  special  equipment  or  by  hand. 

HEAVY  DL'TY  T-TAK.  Your  heavier  P.O.P.  material  will  require  more  than 
the  strength  of  regular  transfer  tape.  For  posting  displays  made  of  plastic  or 
cardboard,  for  recipe  dispensers  and  calendars,  we  recommend  T-TAK  double 
coated  tape.  Practical  and  economical  for  web  splicing  too. 

SERVICE  PLAST OPERATIOS— can  funaion  as  your  tape  application  depart¬ 
ment.  You  send  us  your  printed  sheets  and  we  apply  Vi",  34"  or  1"  regular 
transfer  tape  or  T-TAK  in  strips  or  spots  to  your  specifications. 

(^)  BRASD  ADHESIVE  PRODl’CTS  are  distributed  through  a 
select  group  of  top  paper  merchants.  Call,  wire  or  write  for  prices, 
samples  and  name  of  distributor  in  your  area. 

PRESSURE  SENSITIVES  INC. 

Phone  TItlonglo 

7000  8.  Or«*nwood  Av«. 


Chicago  19,  Illinois 


....LITHO  CLUB  NEWS 


has  the  welfare  of  his  members  at 
heart,  but  also  has  a  deep  love  for  the 
lithographic  industry  itself.  He  long 
ago  recognized  the  fact  that  employer 
and  employee  must  work  together.  He 
also  recognized  that  fact  that  the  litho¬ 
graphic  craftsman  cannot  be  a  crafts¬ 
man  until  he  has  had  a  reasonable 
amount  of  experience  and  education. 
In  the  past  most  of  the  people  in  our 
industry  received  this  education  as  an 
on-the-job-training  situation.  However, 
today  we  have  the  opportunity  to  train 
people  under  an  apprentice  program 
that  is  certainly  not  new  but.  in  this 
city,  has  hardly  been  utilized  for  litho¬ 
graphic  apprentices. 

“Frank  not  only  recognized  the  fact 
that  we  are  out  of  the  dark  ages  of 
lithography  where  everyone  had  secrets 
to  sell,  but  that  the  average  craftsman 
of  today  is  quite  willing  to  tell  an  ap¬ 
prentice  what  is  going  on.  This  gives 
the  apprentice  a  chance  to  learn  some¬ 
thing  from  a  craftsman  who  has  long 
ago  added  the  particular  information 
to  his  fund  of  knowledge.  Frank  was 
thus  solidly  behind  setting  up  this 
training  program  and  was  able,  with 
Larry  Middlemas,  to  put  into  being  the 
physical  reality  that  had  been  merely 
a  paper  exercise  for  many,  many  years. 

“Both  of  these  men  are  to  be  con¬ 
gratulated  for  what  they  have  done  and 
will  do.  I  don’t  know  which  member 
of  the  employer  association  will  take 
Larry  Middlemas’  place,  but  he  has  a 
big  job  cut  out  for  him.  There  is  no 
doubt  about  it.  No  matter  what  race 
we  may  compete  in,  no  matter  where 
we  want  our  country  and  our  industry 
to  go,  we  need  to  train  people.  To 
develop  an  efifective  program  everyone 
must  cooperate.  So,  let’s  give  all  the 
help  we  can  to  make  the  dream  of  a 
tremendous  graphic  arts  center  in  De¬ 
troit  a  reality.” 


K  a  complex  subject  made 
Ik  easy  and  understandable 


I  W  I.  H.  Sayre 

■  Revited  and  Enlarged 

•  Essential 
mation  about  chem- 
istry,  platemaking, 
stripping,  photography 
and  many  other  topics 
explained  comprehensive- 
ly  yet  simply.  A  section  on 
color  is  included  with  a 
color  value  chart  insert.  454 
illustrated  pages  6^4  x  9^^". 

W  S7.50  plus  4Sc  for  postage 
F  and  handling 
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60B  SO.  DEARBORN  ST..  CHICAGO  5 


New  ORANGE  MASKING  PLASTIC 
for  LAYOUTS  THAT  “HOLDS-TO-SIZE” 
♦GOLDENPLAST  masking  plastic  — 
new  formulated  medium,  replacing 
Goldenrod  papers  for  those  difficult 
“hard-to-register"  jobs. 

SEE  THE  DIFFERENCE  IN  FEATURES 
•  Solves  Misregister  p.oblems  (in  all 
climatic  conditions)  •  Available  for  all 
press  sizes  •  Easily  cut  •  Used  for 
dropouts  •  Thin  base  •  Available  in 
rolls  too. 

PRICE  LIST  AND  SIZES 

ShMt  Quan  Sheet  Quan 

Size  Pkg  PrKe  Size  Pkg  Price 

H'aU'  100  S8  S0  27’ a  38*  100  841 W 

14'  1  17'  100  12  00  30’  1 40’  100  48  00 

16’«20’  100  14  00  38H’a54’  50  41  50 

20’  1 24’  100  20  50  40’  1 50’  50  41  00 

20’  1 27’  100  22  00  42’  a  54’  50  45  50 

24’ a  27’  100  30  00  46’ a  56’  50  55  50 

24’ a  30’  100  31  50  48’ a  60’  50  62  00 

27i5’a31’  100  38  50  54’ a  60’  50  65  00 

*  iStl  SS  1 0  B.  NY,  Our  Plant 
ROLLS  54’ a  200  ft.  48  W  „  ,  ^ 

54’  a  500  ft  112  00  Pint  Subject  to  Change. 
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This  young  lady  has  written  a 
booklet  about  the  Macey 
Stitch-A-Fold  —  a  machine  that 
stitches  booklets  and  puts  in  the 


Macey  Company 
13831  Enterprise  Ave. 

Cleveland  35,  Ohio 

Okay,  send  me  your  “Sporting  Proposition' 


final  fold  in  one  continuous 
operation.  It  can  be  hand  fed,  or 
attached  to  a  folder  or  collator. 

Her  "proposition”  is  this: 

Send  for  the  booklet  and  let  your 
own  estimator  figure  binding  costs. 
If  your  estimate  is  more  than 
$1.25  per  M,  you’d  better  check 
the  facts  about  this  Stitch-A-Fold. 


Company 


Addrosf 


LOOK  INTO  THE 
MACEY  STITCH-A-FOLD 


A  Subsidiary  of  Harns-lntertype  Corporation 

13831  Enterprise  Ave.  *  Cleveland  35,  Ohio 
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Susquehanna  Club 

Sixty-eight  members  and  guests  at¬ 
tended  the  regular  meeting  of  the  Sus¬ 
quehanna  Litho  Qub  which  was  held 
at  the  Arcadia  in  Lancaster.  Ben 
Clerico  presided  at  the  meeting,  during 
which  there  was  a  moment  of  silent 
prayer  in  memory  of  Joe  Matzaferri. 

Following  dinner,  Mr.  Clerico  intro¬ 
duced  Cliff  Johnson  (Lithographic  Sup¬ 
ply),  who  presented  an  excellent  pro¬ 
gram  consisting  of  slides  and  descrip¬ 
tive  talk  on  Why  Hard  Metal  Plates? 

Twin  City  Club 

The  newly  elected  officers  of  the 
Twin  City  Litho  Club  were  installed 
at  the  regular  meeting.  Herman  C. 
Goebel,  past-president  of  the  National 
Association  of  Litho  Clubs  was  the  in¬ 
stalling  officer.  The  new  officers  are: 
Kip  (ioebel,  president;  Fred  Schulz, 
vice-president;  Andy  Anderson,  secre¬ 
tary;  John  Cawlik,  treasurer. 

Board  of  governors:  Dick  Keller, 
Frank  Behrner,  A1  Werner,  George 
Kueppers,  Ed  Strong,  past-president 
Len  Holzinger,  and  program  chairman 
Ed  Schnidt. 

Past-president  Holzinger  was  pre¬ 
sented  with  a  Senefelder  bust.  The 
club’s  by-laws  were  changed  making 
the  program  chairman  automatically  a 


Herman  Goebel,  past-pr»sid»nt  of  the 
NALC  (right),  and  son  Kip  Goebel,  who 
was  elected  Twin  City  Litho  Club  presi¬ 
dent. 

member  of  the  board  of  governors. 
Richard  Grewe  (Miller  Printing  Co.) 
was  inducted  as  a  new  member. 

One  of  the  finest  programs  on  paper 
manufacturing  ever  enjoyed  by  the 
club  was  sponsored  by  the  Hopper 
Paper  Company,  whose  L.  S.  Wright 
gave  a  most  interesting  and  instructive 
talk  on  paper,  its  manufacturing  prob¬ 
lems  and  a  valuable  list  of  do’s  and 
don’ts  in  the  proper  handling  of  paper. 


.Many  excellent,  technical  graphic  arts 
books  are  available  from  The  Graphic 
Arts  Monthly.  IV rite  for  free  book  list. 


Quote  Business  Forms  in  a  Flash! 

Thinks  to  Adims  new  dealer  catalog,  you  can  now  price  business  forms  in 
half  the  time  with  twice  the  confidence.  One  compact  binder  holds  the 
complete  line,  indexed  for  instant  reference.  You'll  find  the  simplified, 
loose  leaf  price  lists  easy  to  use,  easy  to  keep  up-to-date.  Best  of  all, 
actual  samples  let  you  demonstrate  the  exact  style  you're  selling 

WRITE  TODAY  FOR  DEALER  PLAN 


ADAMS  BROS.  SALESBOOK  CO. 


P.  0.  BOX  91  TOPEKA,  KANSAS 
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NOW! 

high  quality  proofs 

with  a 

LOW  COST  PROOFiPRESS 


CHALLENGE  EZ  MODEL  ^ 

Here— for  the  first  time— is  a  low-cost  quality-built 
proof  press  with  cylinder  grippers,  feed  board 
with  adjustable  side  guide,  impression  trip,  cylin¬ 
der  packing,  and  13V2  x  18"  form  capacity.  It 
enables  you  to  get  good  quality  proofs  .  .  .  make 
the  most  of  your  typographic  facilities  .  .  ,  make 
offset  or  duplicator  plates  direct  from  type  forms. 

See  your  Challenge  dealer  or  write  .  .  . 

^V||^®THE  CHALLENGE  MACHINERY  CO. 
grand  haven.  MICHIGAN  ppiob 


1 


How's  Your  Advertising? 

Continued  from  page  46 

throne,  and  this  copy:  “Step  up  on  the 
royal  throne  reserved  for  you  and  get 
Eagle’s  Regal  Service!”  Mr.  Classman 
is  shown  as  “Keeper  of  the  keys  .  .  . 
puts  the  whole  staff  to  work,  pronto,  to 
produce  accurate  Ace-high  quality 
work  at  deucedly  low  prices.”  On  the 
back  of  the  folder  is  another  sentence, 
“Call  Jack,  now,  for  new  ideas  and 
quick,  efficient  printing  service.” 

Another  piece  that  sells  personnel 
is  another  mailing  sent  out  by 
GRANGE  CO-OPERATIVE  PRINT¬ 
ING  ASSOCIATION,  3104  Western 
Ave.,  Seattle  1,  Wash.,  which  employs 
a  female  Intertype  operator.  The  piece 
is  headed  Girls?  .  .  .  We’ve  Got  ’Em! 
Then  there’s  an  illustration  of  the  girl, 
Phyllis  Guidon,  at  the  keyboard  of  the 
Intertype,  and  here’s  a  part  of  the 
copy:  “She’s  Phyllis  Guidon,  our  at¬ 


tractive  Intertype  operator,  who,  along 
with  seven  (unattractive)  men  opera¬ 
tors  keep  our  linecasting  machines 
humming  two  shifts  each  day.” 

Try  running  your  picture  on  your 
direct  mail,  and  write  the  copy  as 
though  you  are  talking  to  the  pros¬ 
pect.  Buyers  like  to  know  there  is 
someone  in  your  concern  who  will  look 
after  their  jobs,  give  them  personal 
service  and  attention. 

WELLMAN  PRESS.  INC.,  200  N. 
Cedar  St.,  Lansing,  Mich.,  gets  its 
personnel  into  its  advertising  picture 
once  or  twice  a  year.  This  printer 
sends  out  a  regular  monthly  easel  cal¬ 
endar  to  keep  in  constant  contact  with 
all  customers  and  prospects.  Then 
every  now  and  then  it  produces  a 
folder.  The  most  recent  one  shows  a 
picture  of  the  plant,  shots  of  produc¬ 
tion  facilities  showing  “people”  at 
work.  Takes  the  prospective  buyer 
right  through  the  printing  process  from 


ECONOMICAL  •  EASY-TO-USE  •  LONG-LIFE 

WESTERN*  VELVET  grain 
WIPE-ON  PLATE  &  CHEMICALS 

After  continuous  field  testing  and  acceptance  by  professional 
lithographers,  the  WESTERN  WIPE-ON  PLATE  is  now  manu¬ 
factured  to  obey  the  lithographers’  slightest  command.  The  fine, 
velvet  grained,  hydrophilic  aluminum  surface  and  new,  distinc¬ 
tively  colored  velvet-grain  chemicals  assure  you  of: 

•  Greater  ease  and  speed  in  making  the  plate  •  Greater  ink-receptivity  of  the 
image  •  Cleaner  running  on  the  press  •  Greater  length  of  run. 

*  WESTERN'  Products  are  its  own  manufacture  and  are  not 
sold  under  any  other  name. 

Per  additienal  iaforaatieR,  write  teday  aid  plaasa  list  year  prats  tixa. 

al  sxtppx.'y  go. 

1927  S.  Third  Street,  St.  Louis  4,  Mo.  408  Delaney  Street,  Greensboro,  N.C. 

Pioneers  in  Quality  Controlled  Products  for  the  Lithographic  Industry 
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under  every  light 


FOX  rivp:r  improved  arctic  white 

.  .  .  is  a  total  white  .  .  .  intensely 
brilliant  under  all  forms  of  lighting  .  .  .  free 
from  the  toners  which  cause  one  paper 
to  look  bright  under  one  kind  of  light  and 
dull  under  another.  It’s  even  whiter  than 
Fox  River’s  Fluorescent  Arctic  White! 

Too  .  .  .  Fox  River’s  Improved  Arctic  White 
lies  extremely  flat  for  continuous 
non-stop,  high-speed  printing. 

Ask  your  merchant  salesman  for 
demonstration  samples  of  Fox  River’s  new 
Improved  Arctic  White  .  .  .  get  the 
paper  that’s  WHITE  under  ANY  LIGHT. 

FOX  RIVER  IMPROVED  ARCTIC  WHITE 


fO 


PAPER  CORPORATION 

APPLETON,  WISCONSIN 


_ HOW’S  YOUR  ADV.? 

typesetting  to  composing  room  to  art 
department  to  lithoplate  department  to 
pressroom,  to  bindery,  to  shipping,  and 
then  translates  this  tour  into  something 
that  interests  every  printing  buyer  — 
more  for  your  printing  dollar. 

While  1960  is  still  young,  take  a 
critical  look  of  the  direct-mail  mate¬ 
rial  you’ve  been  sending  out  for  the 
last  12  months.  You’ll  find  a  way  to 
inject  new  interest,  new  acceptance 
into  it.  And  making  your  direct  mail 
more  interesting  will  pay  real  divi¬ 
dends  in  more  inquiries  and  more  or¬ 
ders. 

These  reviews  are  being  written  the 
day  after  Christmas.  We  want  to  thank 
all  our  printer  friends  for  sending  us 
Christmas  cards,  Christmas  letters,  and 
other  messages  wishing  us  a  Merry 
Christmas  and  a  Happy  New  Year. 

We  were  struck  with  one  thought  — 


so  few  of  these  Christmas  greetings 
carried  the  true  meaning  of  Christmas. 
Most  of  them  were  holly-bedecked, 
showed  Santa  Claus  in  many  poses, 
some  of  them  were  humorous,  some 
merely  decorative,  but  one  stood  out. 
It  was  sent  by  VERSTEGEN  PRINT¬ 
ING  AND  LITHOGRAPHING  COM- 
P.\NY,  Sioux  City,  Iowa.  It  is  a  beau¬ 
tifully  printed  folder.  On  the  first  page 
is  a  map  of  the  Holy  Land  in  the  days 
of  Herod.  On  the  map  are  illustrations 
of  the  Three  Wise  Men.  Shepherds 
abiding  in  the  fields,  the  return  to 
Nazareth,  the  Flight  into  Egypt.  On 
the  inside  of  the  folder  a  page  is  de¬ 
voted  to  the  Gospel  according  to  St. 
Matthew,  and  opposite  this  message: 
“May  you  have  the  gladness  of  Christ¬ 
mas  which  is  Hope,  the  spirit  of  Christ¬ 
mas  which  is  Peace,  the  heart  of  Christ¬ 
mas  which  is  Love.”  Truly  the  most 
appreciated  Christmas  greeting  we  re¬ 
ceived.  Continued  on  page  140 


1  O'-  CV  0^ 


For  a  few  cenfs,  clean  ink  rollers  in  minutes 

SpeBcly 


TWO  SIDED 

CLEAN  UP  SHEETS 

WITH  ADDED  WET  STRENGTH 


NEW  SHAPES  INCLUDE:  SERRATED  (1),  PIN  BAR  (2), 
SLOTTED  (3),  AND  STRAIGHT  EDGE  (4)  AS  SHOWN. 


Speedy  Mat  Clean  Up  Sheets  are  now  available  in  a  full  range  of  Standard  sizes  to  fit  such 
presses  as;  A  B  Dick  350  &  360,  A  T  F  15,  Davidson  221,  251  &  223,  Miehle  17,  Multilith  1250, 
1250W  (oversize)  &  2066  Std.,  Photostat  1115  &  1116.  Special  sizes  made  upon  request. 

ASK  FOR  FREE  SAMPLES 

Write  for  additional  information  and  your  local  dealer  s  name 

DIRECT  IMAGE  corporation 

5829  t.  BtVtRLY  BLVD.  lOS  ANGfUS  22,  CAUf. 

DEALER  INQUIRIES  INVITED 
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150  LINE  SCREEN 


FOUR-COLOR  PROCESS 


NOTE  THESE  FEATURES; 

•  Now  used  by  some  of 
America’s  finest  color 
printers. 

•  Screened  positives  or  neg¬ 
atives  in  7  working  days. 

•  Progressive  color  proofs 
(one  week  extra  required) 
and  color  mot  proofs 
available  at  following  ex¬ 
tra  charges: 


SIZE 

COLOR 

PROOFS 

COLOR 

MAT 

PROOFS 

4" 

X 

5" 

$20.00 

$  5.00 

5" 

X 

7" 

20.00 

5.50 

6" 

X 

9" 

25.00 

6.00 

8" 

X 

10" 

30.00 

7.00 

11" 

X 

14" 

40.00 

8.00 

12" 

X 

18" 

65.00 

9.00 

13" 

X 

16" 

65.00 

9.00 

16" 

X 

20" 

105.00 

14.00 

YOU  CAN  USE  COLOR 
ABUNDANTLY  AT 
THESE  LOW  PRICES  . . . 

5*  X  7"  $40.00  irxM*  $55.00 

6*  X  9"  $45.00  12"  X  18'  $90.00 

8"  X  10"  $50.00  13"  X  16"  $90.00 

16"x20"  $150.00 

LARGE  DISCOUNTS  ON  VOLUME  ORDERS 

Best  reproductions 
ore  mode  from  4"  x  5" 
Ektochrome  transparencies 

Extra  charge  for  8"  x  10" 
transparencies  $15.00 


•  Our  experience  includes 
the  making  of  over  100,- 
000  sets  of  positives. 


65,  120,  123  and  150 
line  screens  available 


•  Letterpress  negatives  also 
available.  Send  for  special 
price  list. 

•  Free  information  on  press¬ 
room  procedures  including 
inks,  press  and  plates. 


RLD 


COLOR  INC. 

Route  303  •  West  Nyack,  N.  Y.  •  NYACK  7-3500 


274  Madison  An.  New  York,  N.  Y.  MUrrayhill  5-9524 

Route  #1  Ormond  Beach,  Fla.  ORange  7-1332 


SEND  FOR  SAMPLE 
COLOR  PRINTS 


TO  HELP  YOU  SELL 
FULL  COLOR  NOW- 
YOU  MAKE  THE  PROFIT! 


Special  BONUS  OFFER! 

<BELOW  actual  COSTI 


4  Color  Screened  Separations 
—Fully  Corrected 
+  Progs  +  Press  Proofs 


Either  Art  or  Transparencies 


.,*85. 

*175. 


Any  2  —  5X7  sm 

Any  2  —  8X10 

Above  are  complete  prices  —  no  extras. 

5  to  7  days  delivery! 

THEREAFTER-PRICES  AS  FOLLOWS: 

One  5  X  7  or  smaller . $  CS. 

One  txlO . S125. 

All  color  corrected  A  Press  Proofs 
Samples  and  more  details  on  request 
UNION  SHOP 

•  Experience  •  Know-How  •  Handscraftsmen 


CHAMPION  COLOR  CORPORATION,  Dept.  G 
203  East  18  Street,  N.  Y.  C.— GR  5  5960 


The  Midas  Touch 

The  elegance  of  gold  and  metallic 
leaf  stamping  ...  the  sculptured 
beauty  of  precision  embossing . . . 
add  the  touch  to  your  work  that 
turns  new  business  your  way.  Ask 
about  the  golden  opportunities  in 
our  fast,  economical  stamping  and 
embossing  service  for  the  trade. 

ALLIED  ENGRAVING  ^  c 
I  STAMPING  CO.  ^  ^ 

693-701  SENECA  ST  .  BUFFALO  N  Y 


HQF~3M  brand  . . . 

Presensilized  plates 
and  chemicals  in  stock 
ALUMINUM  for  immediate  delivery 

graining... 


Zinc  or  aluminum 
grained  to  your  spe> 


PLATE 

GRAINING 


cific  requirements 

GRAINING  CORP. 

HUmboldt  6-5512 

648  N.  Western  Ave.,  Chicago  12,  III. 


_ HOW’S  YOLR  ADV.? 

During  the  years  I  have  been  privi¬ 
leged  to  review  printers’  advertising 
in  these  pages,  I  have  noticed  a  vast 
improvement  in  such  advertising.  Those 
printers  who  depend  upon  such  themes 
as  quick  service,  low  prices,  and  good 
printing  are  in  the  minority.  More  of 
this  printers’  advertising  shows  ingenu¬ 
ity  in  copy,  layout,  the  use  of  color, 
the  careful  selection  of  paper,  typog¬ 
raphy,  and  the  other  elements  which 
go  into  a  piece  of  printed  advertising. 
But  there  is  still  room  for  improvement. 
And  luckily  there  is  available  to  almost 
every  printer  a  constant  source  of  in¬ 
spiration,  direct-mail  ideas.  This  source 
is  the  Direct  Mail  .Advertising  .Associa¬ 
tion.  Inc.,  with  headquarters  at  3  E. 
57th  St.,  New  York  22.  N.  Y.  This  is 
not  a  plug  in  the  usual  sense  of  the 
word.  The  cost  of  membership  in  the 
DMA.\  is  less  than  $5  a  month  —  a 
good  investment  for  any  printer  who 
wants  to  improve  the  effectiveness  of 
his  direct  mail. 

While  you’re  making  plans  for  a 
bigger  19^  perhaps  a  membership  in 
this  organization  would  pay  any  printer 
lush  dividends  in  more  inquiries,  more 
orders,  by  helping  him  make  his  direct 
mail  more  effective. 
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ri«d  from  client  to  < 
tHe  |ob  Obv>Owslv. 


on  SORG’S  LATEX-IMPREGNATED 


Sorg’s  TEN5ALEX  is  one  of  the  most 

remarkable  papers  ever  developed! 


From  labels  to  maps  .  .  .  book  covers  to  jobs  such  as  the  martin-senoc* 
color  card  shown  above— tinsalex  produces  superior  results,  time  after  time. 
On  the  Color  Card,  for  instance,  tensalex  was  a  natural  choice.  In  actual 
use.  the  Card  is  subjected  to  an  extraordinary  amount  of  daily  handling  and 
repeated  folding  and  unfolding.  Yet  tensalex— latex-impregnated  in  both 
Its  base  paper  and  its  coating  keeps  the  Card  looking  fresh  and  sales- 
appealing.  even  after  long  use. 

Strength  and  durability,  of  course,  are  only  part  of  the  story  .  The  job  was 
printed  five  colors  one  side,  four  colors  the  other,  chips  were  glued  both 
sides,  and  the  sheets  were  scored  and  accordion-folded-  all  operations  accom¬ 
plished  with  impressive  speed  and  ease  .  .  .  with  top-notch  results! 

Why  not  test  tensalex  to  your  own  satisfaction?  Your  Sorg  distributor  will 
be  happy  to  furnish  sample  sheets  for  press-testing  and  personal  examination. 
Call  him  today! 


Be  sure  to  ask  >our  Sorg  distributor  for 
Tf NSAitx  swatch  books  artd  the  Tf sSAifx 
Sample  Portfolio. 


•  ^fddlmfown,  Ohio 


NEW  YORK  •  CHICAGO  •  BOSTON  .  $T.  LOUIS  •  lOS  ANGELES 


SOtO  STOCK  UNtS 

WHITE  SOREX  .  cream  SOREX  .  LEATHER  EMBOSSED  COVER  -  PLATE  FINISH  .  EQUATOR  INDEX  BRISTOL  •  REGISTER  BOND 
MIDDLETOWN  POST  CARD  -  410  TRANSLUCENT  .  EQUATOR  LEDGER  .  SORG'S  BLOHING  •  BRILLIANT  VELLUM 
TENSALEX  «  GRANITEX  •  PARCHTEX 


Xew  Graphic  Arts  Books 


Advertising  Art  Yearbook 

The  ’59/60  Graphic  Annual  (Inter¬ 
national  Yearbook  of  Advertising  Arts) 
is  a  veritable  showcase  of  excellent 
reproductions  of  posters,  magazine  and 
press  advertisements,  booklets,  folders, 
catalogs,  invitations,  programs,  calen¬ 
dars,  letterheads  and  much  else.  It  con¬ 
tains  illustrations  of  many  of  the  best 
examples  of  printed  work  in  many  parts 
of  the  world ;  and  it  undoubtedly  serves 
as  a  source  of  many  ideas  and  sugges¬ 
tions  for  the  artist /designer. 

Printed  by  Amstutz  &  Herdeg,  Zu¬ 
rich,  Switzerland,  it  sells  for  $14.50  a 
copy  in  the  U.  S.  A.  by  Hastings  House 
Publishers,  Inc.,  151  E.  5(hh  St.,  New 
York  22,  N.  Y. 

Fabritecture— A  New  Concept 

What  could  prove  to  be  the  first  ma¬ 
jor  step  in  the  formulating  of  a  new 
concept  in  the  field  of  graphic  arts  and 
industrial  design  was  taken  recently 
with  the  publication  of  Fabritecture 
—  Union  of  Fine  Art  and  Industry,  by 
Oscar  A.  Turner,  Chicago. 

Mr.  Turner,  who  has  made  the  proj¬ 
ect  of  bringing  professional  recognition 
to  the  stencil  printing  industry  his 
life’s  work,  has  brought  to  the  world 
of  industrial  design  an  artistic  ap¬ 
proach  that  lends  new  meaning  and 


Oscar  A.  Turnar 

greater  prominence  to  such  processes. 
In  waging  this  tireless  battle  for  rec¬ 
ognition  Mr.  Turner  has  created  a  new 
word  —  fabritecture  —  which  he  hopes 
will  someday  stand  as  the  symbol  of  a 
professionalized  design  industry. 

The  author  attended  the  Art  Insti¬ 
tute  of  Chicago,  the  Armour  Scientific 
Academy,  also  Chicago,  and  in  1930 
he  received  the  bachelor  of  arts  degree 
from  the  University  of  Oregon.  In  1932 
the  Catholic  University  of  America 
presented  him  with  the  master’s  de¬ 
gree  in  architecture. 

Fabritecture  —  Union  of  Fine  Art 
and  Industry,  by  Oscar  A.  Turner,  was 
published  by  Pageant  Press.  Inc..  101 
Fifth  Ave.,  New  York  3.  N.  Y.  The 
price  of  the  book  is  $3  a  copy. 


GRAPHIC  ARTS  PROCEDURES 

•  Here,  at  last,  is  a  practical  book  about  printing  for  all  who  ore  in  any  way 
concerned  in  planning,  buying,  selling,  using  or  producing  printing.  Whether 
you  have  had  little  or  much  experience  in  any  phase  af  printing,  this  book 
meets  your  need  for  adequate,  easy-to-understand  information  —  much  of  it 
previously  not  available  in  the  printing  field.  Written  by  R.  Randolph  Korch. 
Send  check  for  S4.75  plus  45c  for  postage  and  handling. 

Book  Dept.,  The  Graphic  Arts  Monthly,  608  S.  Dearborn,  Chicago  5 
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Put  “extra  profits”  in  your  photographic 
operation  with  MILLER-TROJAN  equipment 


Process  Camera 
3  sizes-11"x  14", 
16" X  20",  24" X  24" 


All  the  advantages  of  finest  construction, 
features  and  reproductive  quality  are  yours  at 
LOWEST  COST  when  you  buy  a  MILLER -TROJAN. 

Whatever  the  size  of  your  plant  ...  and  what¬ 
ever  the  type  of  equipment  you  want— cameras, 
arc  lamps,  vacuum  frames,  plate  makers,  printers, 
layout  tables,  developing  sinks  or  darkroom  ac¬ 
cessories— there's  a  Miller-Trojan  that's  just  right 
for  your  needs. 

If  you're  interested  in  modernization  of  equipment 
you  already  own— you  can  count  on  Miller-Trojan 
light  integrators,  shutters,  vacuum  backs  and  lamps 
to  do  the  job  well— and  to  do  it  economically. 

It  will  pay  you  to  fully  investigate  the  Miller- 
Trojan  line  before  you  make  your  next  equipment 
purchase.  Why  not  write  today  for  free  catalog  and 
full  details— including  complete  information  on  our 
camera  training  school?  You'll  be  glad  you  did. 


Tilting  layout  Tabitt 


I  f 


1 

BECAUSE  WE  WANT 


COLOR  CORPORATION 


16  Lafayette  Street,  Hackensack,  New  Jersey 

Plonf:  HU  9-9605  In  N.  Y.:  LO  3-1377 


TO  GET  INTO  Cthl-I 


SHELTON 


Shelton's  4-Color  Process  Litho-Screened  Positives  at 
Va  price  on  your  first  order  .  .  .  the  power  behind 
greater  COLOR  profits  for  you.  Check  our  prices  listed 
below,  made  especially  attroctive  because  we  want 
you  to  get  into  COLOR  .  .  .  then  call  or  write  today 
for  free  samples  and  complete  information.  We  guar¬ 
antee  our  work  .  .  .  and  perform  as  promised. 

YOUR  COST 

POSITIVI  FIRST  THIRi. 

SIZI  ORDER  AFTER 

4i  S 

•r  tmolUr  SIS  00  S30  00 

5i7  17  50  35  00 

20  00  40  00 

•  ■  10  32  50  45  00 

II  <14  25  00  50  00 

UilR 

A 19  >14  43  50  15  00 

14 1 30  73  50  145  00 

Eatfo  c>>ef9*  tor  6  ■  10 

tran«poren<.es  SIOOO 

Color  mot  proofs  available  at  following  extra  charges: 

4  "■5  "—$3  00  ir*»l4  — $7  00 

3  k7''— $4  00  12  lift  '—$8  00 

6'  x9  $5  00  13  '*16 '—$8.00 

8  'xlO'  — $6  00  16  ')i20"— $9  00 


7  to  9  working  doy 
delivery 

Yoor  choice  of  65, 
120,  133,  150  or  300 
line  screens 
Large  discounts  on 
Volume  orders 
Free  infcrmotion  on 
pressroom  procedures, 
including  inks,  press 
and  plates 

Clouds  added  to  skies 
at  no  extra  charge 
(when  needed) 


Also,  our  Naturol  Color  Postcard  Division  will  be  happy  to 
forword  Free  Samples  ond  Price  Lists  immediately  upon  request. 
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Paul  Rand 


screen- 

process 

questions 


How  to  Work  on  Cloth 

QWe  are  asked  to  silk-screen  a  pat- 
«  tern  or  design  onto  a  canvas  type 
of  cloth  that  will  be  attached  or  sewed 
onto  a  dust  mop.  The  pieces  are  about 
12x12''  and  the  cloth  width  is  36"  as 
we  purchase  it. 

(1)  Will  we  have  to  cut  these  into 
the  one- foot  square  pieces,  or  can  we 
run  on  a  continuous  basis? 

(2)  What  type  of  screen  or  table  base 
will  we  need? 

(3)  What  type  of  color?  Remember, 
it  must  stand  washing. 

A  There  are  many  specialty  houses 
that  work  on  nothing  but  cloth 
and  have  built  tables  ranging  from  50 
feet  to  as  long  as  100  feet.  They  are 
cloth-covered  and  padded  with  a  rail 
on  each  side  for  the  screen  to  ride  on. 
Guide  marks  are  automatic  on  the  rail 
as  well  as  on  the  screen  which  allows 
butting  of  one  color  directly  against 
the  previously  run  piece. 

The  cloth  is  stretched  from  the  roll 
across  the  table  onto  another  roll  and 
these  are  automatic.  I  simply  bring  this 
up  to  show  the  expense  and  know-how 
necessary  to  do  this  kind  of  work  on  a 
production  basis.  In  your  case: 

(1)  Cut  the  cloth  into  one  foot  by 
36"  strips.  Make  your  screen  to  run 
three  up.  You  did  not  mention  the 
quantity  you  are  to  run,  but  if  the 
amount  is  large  you  can  run  from  three 
to  nine  up. 

(2)  Any  ordinary  table  base  with  a 
regular  silk  screen,  either  knife-cut  or 


photographic.  It  would  be  a  good  idea 
to  pad  the  table  base  and  cover  with 
cloth  to  absorb  any  color  that  may 
possibly  bleed  through. 

(3)  As  to  the  color,  I  suggest  a  tex¬ 
tile  silk-screen  color. 


Fine,  Gloss  Work 

QW e  would  like  information  on 
•  how  the  screen  work  was  done  on 
the  enclosed  sample  which  shows  a 
raised  type  of  gloss  letter  with  very 
sharp  edges.  W e  are  familiar  with  the 
process  in  which  a  resinous  powder  is 
applied  onto  a  printed  adhesive  and 
then  melted  to  give  an  embossed  effect 
to  the  print,  but  feel  the  work  on  the 
enclosed  sample  is  superior  in  many 
respects. 

I  surmise  that  a  hot-ink  method  may 
have  been  used,  thereby  permitting  the 
use  of  a  high  solids  content  of  paint. 
A  The  type  of  work  you  sent  me 
#1.  was  made  in  Germany.  They  use 
a  wire  mesh  screen  of  fine  phosphor 
bronze,  using  the  photographic  method. 
The  color  they  use  is  a  high  gloss  silk- 
screen  enamel. 


"I’d  like  to  order  some  drying  rackf.” 


THE  GRAPHIC  ARTS  MONTHLY  •  FEBRUARY,  1960 


145 


Hairline  on  1  point  body 


1  point  on  1  point  body 
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South  Dakota  State  College 
Printing  Laboratories 


Inserting  Mold  Liners,  Also 
Elevator  Pounds  on  Up  Stroke 

Q/  am  an  apprentice  Linotype  op- 
m  eralor  working  at  a  commercial 
I  plant  which  prints  magazines.  I  would 
I  appreciate  it  if  you  could  answer  a  few 
questions  in  order  to  solve  my  prob- 
!  lem.  /  operate  a  Model  8  Linotype. 
i  At  the  Ohio  Linotype  School,  Logan, 
Ohio,  at  the  time  I  took  a  course  in 
'  Linotyping,  my  instructor  told  me  to 
tighten  the  center  screw  first  and  then 
I  the  side  screws  after  the  liners  have 
1  been  inserted  so  as  not  to  bind  the 
mold  cap. 

In  the  book  Linotype  Machine  Prin¬ 
ciples  published  by  Mergenthaler, 
Chapter  12,  The  Mold,  Mold  Disk,  and 
Mold  Slide,  page  151,  under  the  sub¬ 
head  Changing  Mold  Liners,  it  reads  as 
follows: 

“If  the  left-hand  liner  only  is  to  be 
changed,  it  is  not  necessary  to  loosen 
the  right-hand  mold  cap  screw,  but  if 
the  size  of  the  body  is  to  be  changed, 
loosen  all  three,  and  when  fastening 
the  mold  cap  down,  tighten  the  two 
end  screws  first.  If  the  center  screw  is 
tightened  first,  it  has  a  tendency  to 
force  the  mold  cap  back,  and  may  cause 
it  to  bind  on  the  back  knife.  This  is 
particularly  true  when  changing  liners 
on  a  42-em  mold''  Cont.  on  page  148 
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interested 
in  keeping 
Ouadder 
investment 
to  a 
minimum? 


Write  today  lor  this  new 
brochure  erplaining  all 
the  advantages  and  fea¬ 
tures  of  the  Star  Econ¬ 
omy  Quadder. 


nMKM  1327  BDOAOWtr  lUMSAS  CITY  MO  MMCItS  CMICACO  •  MIWKATOIIS  •  LOS  MCOiS  •  OCNYU 
SO  ACTON.  MASS  •  STU  PAATS  aiNCCASTINC  CANADA  LTD  MONTPEAl  wo  KMTt  OMHUS 


investigate  the 
STAR  ECONOMY 
QUADDER... 

Manufactured  and  guar¬ 
anteed  by  the  pioneera  of  the 
hydraulically  actuated  “out¬ 
board”  quadder,  this  popular 
Star  Economy  (Model  G) 
Quadder  incorporates  all  the 
basic  principles  of  all  Star 
Quadder  models  but  with  a 
new  low  economy  price. 

It  utilizes  simple,  proven, 
hydraulic  actuation  and  se¬ 
lector  control  by  push-pull 
knobs.  Standard  equipment 
also  includes  the  Electro- 
Pump  stop  safety,  left-hand 
vise  jaw  dial  control  and  the 
“No-Set”  delivery  slide. 

Many  other  deluxe  fea¬ 
tures  are  found  in  the 
Economy  Quadder  which 
can  later  be  built  up  to  full 
Selectro-Matic  flexibility 
when  required. 


I 


Dotty^ursetf  ^PENNIES 

Order  Full-Size  Working  Kit  ppd . $23.50 

Enough  to  Ebonize  10  to  13  fonts  of  matrices,  or 
Write  Today  for  Informatioa  and  Free  Sample  Mat 

EBONITE  BANDAID  SYSTEM  WILL 

STOP  SPACEBAND  LEADING 

FREE  TRIAL  OFFER  °»i 

Try  Bandaid  30  Days,  then  send  $14.75  or  Return 

All  Ebonite  Products  Are 
Unconditionally  Guaranteed 
EBONITE  CHEMICAL  CO.  INC. 

2300- D  28th  Avenue,  San  Francisco  16,  Calif. 


A  twist  of  screw 
and  it's  set 

SEND  FOR  CIRCULARSI 


C.  ,F.  ANDERSON  &  CO. 

3229  CALUMET  AVE.,  CHICAdO  16 


100%  PERFECT 


HAND  FINISHED 
RULE 


33< 


lb. 


LEADS,  SLUGS 
FURNITURE 


lb. 


26^ 


PERFECTO 


2  U  so  it. 

MlRlniMni  Order  100  lbs.  (May  be  asserted.) 
Prises  subject  te  cbanae  witbeut  netlee. 
MONOTYPE  BORDER  LB.  4S< 

Write  fer  FREE  Wall  Chart 

Send  Cbwck 
with  Order 
S0C2  ARCHER  AVE..  CHICA60  S2.  ILL. 


....  LINECASTING 

The  operators  at  the  plant  where  / 
work  tighten  the  center  screw  first  and 
then  the  side  screws.  I  also  use  the  same 
procedure  as  taught  at  school. 

— To  clear  up  my  misunderstanding,  I 
would  like  to  know  if  the  center  screw 
should  be  tightened  first  or  the  side 
screws. 

My  second  question  is  in  reference 
to  recasting  borders.  Every  time  I  re¬ 
cast  borders  the  block  jumps  upward 
as  the  elevator  comes  to  a  sudden  stop 
on  the  full  upstroke.  /  never  tried  turn¬ 
ing  the  recasting  block  in  as  is  the 
procedure  when  recasting  on  the  upper 
rail.  If  /  turn  the  recasting  block  in, 
would  the  border  block  stop  jumping, 
or  would  damage  occur  near  the  pawls? 
A  lam  pleased  to  note  your  interest 
in  detail.  It  is  a  good  character¬ 
istic  if  you  plan  to  continue  in  line¬ 
casting  work. 

Every  one  has  his  own  way  of  doing 
things.  Sometimes  there  is  method  and 
a  reason,  but  all  too  frequently  it  is 
just  a  matter  of  getting  the  job  done 
in  an  acceptable  manner.  Then,  at 
times,  we  do  things  the  way  we  are  told 
to  do  them  and  keep  still  about  the  way 
v/e  think  they  should  be  done  because 
we  want  people  to  like  us. 

Here’s  the  way  I  insert  liners  and 
my  reason  for  the  method:  Scrape  the 
pancakes  of  metal  off  the  liners  with 
the  use  of  a  piece  of  discarded  brass 
rule  if  such  a  thing  still  can  be  found 
around  a  print  shop.  Scrape  the  mold 
cell,  too,  occasionally,  using  caution  to 
keep  the  rule  flat  on  the  surfaces  of 
the  mold  cell.  Raise  the  mold  cap,  if 
necessary,  by  inserting  the  screwdriver 
at  the  ends  of  the  mold  only.  Insert 
the  liners  only  far  enough  to  hold  in 
the  mold  and  gently  pry  the  cap  down 
onto  the  liners  by  inserting  the  screw¬ 
driver  between  the  cap  and  the  disk 
flange.  Now  tap  the  liners  in  flush. 
This  will  push  any  foreign  matter  out 
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USERS  SAY  IT  PAYS  FOR  ITSELF  .  .  . 


CONTROLLED  HUMIDITY 


WITH  LOW-COST 

WATER  OR  STEAM 


TYPE  E 


TYPE  H 


Bahnson’s  Fully  Guaranteed  Units  Give  Extra  Production  Savings 
by  Reducing  Static,  Register  Problems,  Dimensional  Changes  in  Stock. 


•  Low  first  cost  •  Low  operating  cost 

•  Automatic  controls 

•  Quickly  installed  from  ceilings  or  on  walls 

•  14  units  in  various  sizes  and  capacities  for  your  needs, 
any  size  area. 


Detailed  information  with  answers  to  humidity 
problems  in  printing  .  .  .  tells  you  how  to  cut 
waste,  insure  quality.  Just  clip  coupon  to 
letterhead  and  mail  today! 


NAME- 


THE  BAHNSON  COMPANY 
WINSTON-SALEM.  N.  C. 


a-11 


. . . .  LINECASTING 


r\ 

r\ 

r\ 

1 - 

Out 

of  Sorts? 


Thif  i>  inventory  time 
and  re  p I  a  c  ement 
time.  When  buying 
new  type  check  your  stocks  of  your 
.c  other  needs.  Stripfounders'  ore  true  to 
S.  form  yet  cost  no  morel 
■o 

Prompt  Delivery  On 
«  Rules,  Leads,  Slugs 

Quick  attention  to  all  orders,  smoll  or 
large.  Phone  (BEverly  3-0712),  requi¬ 
sition  or  write  today. 

|er“  SenJ  for  free  u  all  chart  of 
faces  in  stock. ..and  low  prices. 

A  Good  Rule  to  Follow;  Use 

STRIPfOUNDERS 

2739  West  139th  Street  •  Posen,  Illinois 


formerly  Modern  Business  Forms  Mfg.  Co. 
Tabulating  and  snap-apart  sets  litho'd 
on  Carbon  Interleaved  or  NCR  paper. 
Write  for  new  price  lists 


ARTISTS •  PHOTO  ENGRAVING •  ELECTROTYPING 


85  YEARS  MAKERS  OF  PRINTING  PLATES 


of  the  mold  cell.  The  blade  of  the 
screwdriver,  incidentally,  should  not 
taper  out  wider  above  the  end  of  the 
blade  as  most  screwdrivers  do.  A  con¬ 
ventional  screwdriver  will  wear  the 
screw  threads  and  eventually  make  it 
necessary  to  tap  out  the  threads  for 
a  larger  size. 

Bring  all  three  screws  to  a  bearing, 
starting  at  the  center.  Go  over  them 
again,  progressively,  starting  at  either 
end  —  not  too  tight.  Many  mold  disks 
have  been  cracked  by  operators  (I 
wouldn’t  say  machinists)  who  did  not 
know  their  strength.  Turn  the  disk 
slowly  as  the  mold  passes  the  back 
knife  and  around  to  normal,  check  all 
nine  changes  (there  aren’t  always  nine 
these  days)  and  you  are  ready  to  go. 
If  a  liner  has  been  pushed  in  too  far. 
it  will  be  noticed  if  the  disk  is  turned 
as  directed. 

The  same  applies  when  putting  a 
mold  in  a  pocket,  or  any  job  that  re¬ 
quires  the  setting  of  several  screws. 
Don’t  tighten  the  end  screw  tight  and 
then  work  on  across.  Mold  pockets 
must  be  clean,  of  course,  and  the  mold 
seated  down  and  as  far  to  the  right  a* 
it  will  go. 

Yes,  you  can  loosen  only  two  screws 
when  changing  liners  of  the  same  or 
smaller  point  size,  but  I  do  not  recom¬ 
mend  it.  You  have  seen  liners  with 
screwdriver  notch  almost  worn  out 
from  digging  the  liner  out  of  the  mold. 
This  damage  is  intensified  unless  the 
mold  cap  is  raised  before  the  lineis 
are  removed.  Fussy?  Well,  we  get  that 
way.  Machines  run  with  less  trouble, 
though. 

Here’s  another  for  your  considera¬ 
tion;  If  the  mold  is  doing  a  good  job, 
don’t  remove  it  for  cleaning.  A  gray¬ 
ish  apiJearance  in  the  mold  cell  is  bet¬ 
ter  than  a  mirror-like  finish. 

As  for  the  border  block  jumping  on- 


ISO 
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here's  how 


(^/COXCAj^. 


KfDUCfS  YOUR  TIME  COSTS 


CUT  A  FULL  GALLEY  OF 
MIXED  MEASURES  SLUGS 
IN  ONLY  35  SECONDS 


CUT  1000-1200 
ACCURATE  MITERS  IN 
ONLY  1  HOUR 


BAND  SAW 


No  more  gauge  setting!  No  more  re- 
clamping  or  measuring!  That's  why  the 
Rouse  Band  Saw  offers  you  by  far  the 
most  economical  way  to  accurately  cut 
slug  lines  to  different  measures  in  the 
shortest  possible  time.  No  other  ma¬ 
chine  nor  method  can  even  come  close 
to  this  achievemenT 

If  you  operate  one  or  more  linecast¬ 
ing  machines  on  variable  measure  com¬ 
position,  the  Rouse  Band  Saw  will  do 
the  work  of  hours  in  minutes.  Expen- 
sive  time  saved  will  be  unusually  great 
in  work  requiring  frequent  changes  in 
line  measures,  such  as  ad  work,  catalog 
runaround  work.  etc. 

aiYYJO iO® 

Write  for  your  copy 

TODAY  I 


POWER  MITERER 


If  you  need  miters  in  either  small  or 
large  quantities,  no  other  machine  nor 
method  can  turn  out  anywhere  near  as 
many  perfea  joining  miters  from  strip 
material.  That’s  how  the  Rouse  Power 
Miterer  can  slash  your  time  costs  by 
doing  work  in  minutes  that  now  takes 
hours.  It  quickly  pays  for  itself  in  ex- 
pensive  time  saved. 

From  the  smallest  job  shop  up  to  the 
largest  plant,  only  Rouse  makes  a  Power 
Miterer  for  every  type  o^  use.  Can  *£€ 
bought  as  a  bench  model  or  with  any 
other  equipment  you  wish. 


ite  iAe  ores 

Of  tncte  &tot4A0 

MITERING  MACHINES 
LEAD  and  RULE  CUTTEBS 
COMPOSING  STICKS 
TYPE  GAUGES 
SLUG  CUPPERS 
BAND  SAWS 


H.  B.  ROUSE  &  COMPANY 

2214  N.  WAYNJi  AVENUE,  CHICAGO  14,  ILLINOIS 


r 


ROUSf  PRODUCTS  — THE  STANDARD  OP  THE  WOl 


i 


/S 


>■' 


CHOICE  OF  AMERICA’S 
TOP  ESTIMATORS! 


for 

i'ljuj 

Valuing 

il';”h 

letterpress 

printing 

and 

1 

bindery 

direct-image, 

photo-offset 

lithography 

and 

bindery 


Supplied  on  yearly  lease  with 
constant  revision  service. 

Your  Choice  on 
60-day  FREE  TRIAL 
PORTE  PUBLISHING  CO. 

952  E.  21st  S..  Salt  Lake  6.  Utah 


....  LINECASTING 

to  the  duplex  rail  at  or  near  the  eleva¬ 
tor  transfer  position,  it  is  all  right  to 
use  the  banking  bar  as  when  recasting 
bold  face.  However,  I  suggest  that  you 
raise  the  elevator  by  hand  and  feel  for 
a  bind  as  it  seats.  Try  the  duplex  rail 
by  hand. 

Oil  the  operating  levers  lightly.  Put 
a  teaspoonful  of  dry  graphite  in  a 
small  oil  can  with  gasoline  and  shoot 
it  around  the  duplex  rail.  Put  a  light 
coat  of  grease  or  grease  graphite  on  the 
duplex  rail  operating  lever  lugs  in  the 
slide  guide.  Rub  dry  graphite  on  the 
intermediate  bar  and  in  the  elevator 
jaws.  Spread  oil  on  the  elevator  slide, 
front  and  back,  top  to  bottom.  Graphite 
the  border  block.  This  will  do  the  trick 
unless  by  chance  the  elevator  jaws  are 
just  a  little  too  close  together,  in  which 
case  you’d  better  watch  to  be  sure  that 
the  justification  of  matrix  lines  is  free. 

Now  I’m  going  to  tell  you  what  1 
have  oft  repeated  to  my  pupils:  Refrain 
from  saying  to  fellow  workmen,  “That’s 
wrong,  at  school  we  did  it  this  way.” 
We  resent  being  corrected  in  that  man¬ 
ner,  even  if  we  were  wrong.  But  keep 
your  eyes  open  and  you’ll  learn  some 
things  that  I  hope  you’ll  want  to  tell 
me  about.  How  better  can  we  learn? 

This  is  a  lot  on  a  little  subject,  but 
you  asked  for  it.  If  a  thing’s  worth 
doing  it  is  worth  doing  right. 


“SaT  hairlines  '"tyT 

.  .  .  STICKY  MATS 

Use  the  “ROCLA”  matrix  cleaning  machine,  the  only 
machine  made  which  cleans  all  four  sides  of  the  mats  and 
lugs,  and  a  complete  font  in  15  minutes.  It  is  an  aid  in 

the  prevention  of  hairlines. 

For  full  Information  about  this  and  tho 
“SCHNEIDER  SUPER  SPACEBANDS”  writo  to: 

FEDIRICO  K.  HUTZlERN»%‘«“ro,VY. 


HAIRLINES  nPE 
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IHINSAW 


Cay-Lee  Manufacturing  Co.  of  Clawson, 
Michigan  offers  you  a  FREE  30-day  trial 
of  its  high  quality  Printer’s  CARBIDE 
Thinsaw.  Use  a  Thinsaw  for  one  month. 
If,  after  30  days  the  Thinsaw  fails  to 
stand  up  to  your  requirements,  return  it 
for  full  credit. 

Only  the  manufacturers  of  the  patented 
CARBIDE  Thinsaw  could  afford  to  make 
an  offer  like  this. 

Cay-Lee  puts  the  finest  materials  and 
workmanship  into  its  saws.  The  CAR¬ 
BIDE  tip  is  set  in  a  patented  circular  seat 
and  will  not  break  loose  from  the  saw 
body.  It  offers  more  brazing  area,  gives 

*Carbid«  tip  has  circular  seat  that  provides  more 
braxing  surface,  positive  seating  and  greatest 
holding  strength.  Patented,  Manufactured  under 
license. 


Standard  the  World  Over  . 


cleaner  cuts  with  excellent  back-rake  cut¬ 
ting  and  generally  eliminates  the  need  for 
trimmer  blades. 

The  Cay-Lee  Printer’s  CARBIDE  Thinsaw 
is  14  point  thin  for  delicate  work  yet  cuts 
fast  and  accurately.  There  is  no  bother¬ 
some  sticking,  pile-up  or  scream.  Every 
cut  is  smooth,  fast  and  accurate. 

It  stays  sharper,  and  cuts  all  composing 
room  metals.  Try  it  yourself  during  this 
30  day  FREE  trial  offer! 

Use  it  once  and  we’re  sure  you’ll  agree, 
the  finest  saw  is  made  by  CAY-LEE.  The 
only  saw  with  the  Money  Back  Cuarantee! 


Order  your  Gay-Loo  sow  today  from 
your  printing  supply  distributor. 


NEW  TYPE 

-  FOR - 

OLD  METAL 

- CREATES - 

NEW  BUSINESS 

-  WITH - 

MORE  PROFIT 

- AND - 

SATISFACTION 

-  TO - 

ANY  PRINTER 

-  WHO  TAKES  A - 

FEW  MINUTES 

- TO  SHIP  IT  TO - 

BALTOTYPE 

- FOR - 

NEW  TYPE 


High  Trade-in  Now 

15-17  South  Frederick  Street 
Baltimore-2  Maryland 


composing 

room 


;  Revival  of  Two-Thirds  Case? 

■  This  matter  of  case  lay  and  size  has 
become  an  issue,  with  some  of  the  pro¬ 
ponents  for  a  change  being  quite  em- 
!  phatic.  The  following  letter  from  a 
I  constant  reader  constitutes  a  logical 
'  argument  and  is  here  printed  with  but 
a  few  non-essential  omissions. 

Manufacturers,  no  doubt,  will  be 
happy  to  continue  to  make  and  stock 
cabinets  and  cases  in  two-third  size,  as 
well  as  suggested  changes  in  the  Cali¬ 
fornia  case  lay.  If  other  readers  feel 
as  the  author  of  the  letter  below,  make 
known  your  disposition  and  we  are  sure 
to  get  ready  and  voluntary  action. 

Doubling  and  tripling  even  readily 
I  distinguishable  sizes  is  inconvenient 
both  in  setting  and  distribution.  Which 
again,  prompts  a  limerick  or  capsule 
classic: 

’Twas  a  seasoned  comp  who  spoke, 

“So  help  me.  I’m  ready  to  choke 
I  This  mixed-up  distribution 

I  Is  all-fired  confusion; 

Three  fonts  in  one  case  is  no  joke." 

I  note  your  discussion  on  type  cases  in  a 
recent  issue  of  The  Graphic  Arts  Monthly. 
Actually,  the  essence  of  it  is  in  the  last 
paragraph:  We  no  longer  use  large  quan¬ 
tities  of  hand-set  type  —  in  any  one  face. 

But  we  do  use  lots  of  hand-set  type,  for 
fancy  work,  repro  proofing,  etc.,  in  small 
quantities  of  a  given  style.  As  a  result, 
the  standard  California  case  is  a  space  and 
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hot  of  Operating  Economy 


TRIPLE  DUTY 


TIME-SAVER  for 


•  Composing  Rooms 

•  Stereotype  Departments 

•  Engraving  Plants 

•  Electrotype  Foundries  f 


Prove  this  in  your  plant.  Write  or  phone 
for  complete  details  and  prices. 


Address  Dept.  G,  125  W.  Melvina  St. 
Milwaukee  12,  Wisconsin 


H  ERE,  for  the  first 
time,  is  a  single  com¬ 
pact,  precision-built 
production  machine 
that  performs 
THREE  important 
jobs  in  every  news¬ 
paper  and  printing 
plant — Routing,  Mor¬ 
tising  and  Type  High 
Planing  .  .  .  and  com¬ 
pletes  all  three  jobs 
faster,  easier,  safer, 
with  more  accuracy, . 
at  tremendous  sav¬ 
ings  in  both  time  and  labor!  No  need 
to  invest  in  costly  single-purpose  ma¬ 
chines.  No  need  to  tie  up  valuable 
floor  space  with  three  machines,  when 
the  new  MORRISON  ROUTER- 
MORTISER-PLANER  does  so  much 
more — so  much  better. 


THE  MORRISON  COMPANY 

MILWAUKEE  12.  WISCONSIN 


Hamilton 
knows 
composing 
rooms 


•Hxuniitxm. 

PRINTERS  EQUIPMENT 


PRESSROOM 

STAND*BYS 


•  Indiana  GIom  Ink  Conditionar 

— rellevei  excesilve  tack,  controli  lur- 
face  tension,  enhances  closs. 

•  SafeMt 

— sets  ink  quickly,  corrects  ezcessire 
tack,  increases  distribution  and  cov¬ 
erage. 


Available  in  Chieaie  throuih: 
Cardinal  Colors,  Inc. 


Indiana  Chemical  &  Mfg.  Co.,  Inc. 

624  East  Walnal  St.,  Indianapolis  4,  lad. 


Hot  Spot 

CARBONIZING 

.  .  .  for  the  trade.  The  most  satisfac¬ 
tory  process  for  checks,  gummed  or 
plain  labels,  forms,  receipts,  etc.  Per¬ 
manent  and  clean.  Hot  wax  carbonized 
on  your  own  stock  .  .  .  any  kind  of 
paper.  Hot  Spot  Carbonizing  Corp., 
1500  No.  Hoisted  St.,  Chicago  22,  III. 
Telephone  Michigan  2-1300 


....COMPOSING  ROOM 

money  waster,  especially  with  current 
rents  being  what  they  are  (loft  space  in 
New  York  costs  as  high  as  $5  per  square 
foot,  annually). 

I’m  sure  you  have  bought  and  laid  in 
a  case  a  single  job  font  of,  say,  12  point. 
In  a  full-size  California  case,  this  font  will 
barely  sprinkle  the  bottom  of  the  case, 
and  it  often  seems  a  waste  to  use  a  case 
for  just  one  font.  But  doubling  fonts  in 
a  case  is  a  bad  solution  from  the  composi¬ 
tor’s  point  of  view,  even  if  it  is  done  as 
we  used  to  — by  putting  a  12-  and  a  24- 
point  in  one  case,  so  they  could  be  dis¬ 
tinguished  by  size. 

Actually,  the  answer  is  readily  available 
from  stock  from  the  major  manufacturers 
—  the  time  is  ripe  for  a  revival  of  the 
standard  two-third  size  case.  In  the  same 
six  feet  of  floor  space  which  accommo¬ 
dates  a  standard  rack  holding  48  full-size 
cases,  you  can  accommodate  72  cases  of 
the  two-third  size,  and  a  two-third  size 
case  has  ample  capacity  for  nearly  any 
job  font  of  type,  and  in  most  cases,  several 
job  fonts,  where  larger  quantities  of  let¬ 
ters  are  needed. 

The  only  difficulty  is  the  extra  vertical 
needed  to  make  a  three-row  rack  instead 
of  a  two-row;  it  adds  about  two  inches  to 
the  over-all  length  of  the  rack,  and  makes 
it  impossible  to  transfer  working  tops  from 
the  standard  double  rack  to  the  new  tri¬ 
ples.  And,  unfortunately,  no  working 
tops  are  available  for  triple  two-third 
racks  as  of  this  date. 

Still,  I  am  sure  the  manufacturers  of 
type  cases  and  such  stuff  could  easily  de¬ 
sign  a  one-piece,  triple  two-third  rack 
that  will  be  the  same  length  as  a  double 
full-size  (since  these  days  the  latter  is 
actually  two  single  racks  end  to  end). 
Or,  perhaps  a  local  mechanic  could  be 
found  who  could  adapt  the  v/orking  tops 
from  old  units  to  fit  the  standard  sets 
of  three  two-thirds.  The  saving  to  the 
average  plant  would  be  considerable  —  it 
adds  50%  to  the  type  storage  available  in 
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"lo/ne  Reasons  Why 

Printers  Prefer  Ludlow' 

This  is  the  title  of  the  big,  new  32-page  booklet  that  we  have  just  completed 
since  the  recent  Graphic  Arts  Exposition  in  New  York.  It  outlines  in  detail 
some  outstanding  Ludlow  advantages  and  operating  economies. 

This  booklet  graphically  illustrates  and  describes  the  way  in  which  the 
Ludlow  helps  to  solve  such  printing  plant  problems  as  type  shortages,  type 
breakage,  scarcity  of  spacing  material,  excessive  press  make-ready,  press 
work-ups,  congested  floor  space,  multiple  forms,  and  ruleform  composition. 

As  you  go  through  this  booklet  you  will  realize  some  of  the  reasons 
why  so  many  progressive  printing  and  publishing  firms,  specialty  printers 
and  others  have  discarded  the  old,  time-honored  typesetting  methods  and 
have  changed  to  the  improved  Ludlow  system  of  all-slug  composition. 

Send  for  your  free  copy  of  this  big  32-page  booklet— it  will  give  you  a  better 
understanding  of  Ludlow's  contribution  to  efficient  composing  room  production. 


LUDLOW  TYPOGRAPH  COMPANY 


S«l  in  members  of  the  Ludtow  Tempo  family 


2032  Clybourn  Avenue,  Chicago  14,  Illinois 


igTC 


Fast  Snap-Out 
Compound 

APPLIES 

EASILY 

Use  cold.  Apply  like 
padding  glue.  No 
unpleosont  odor. 
Cleon  brushes  in 
water. 


. . . .  COMPOSING  ROOM 

a  given  area,  or  it  reduces  current  floor 
area  by  one-third,  whichever  seems  more 
necessary. 

Two-thirds  size  cases  are  currently 
available  in  news  cap  (double)  layout, 
and  the  standard  two-third  California 
with  caps  in  the  back.  Blank  cases  are 
available  in  this  size  for  cut  storage  and/or 
wood  type.  Two-thirds  size  plain  lower 
cases  were  available  once,  and  probably 
could  be  made  available  again,  for  the 
occasional  large  font  of  type  which  could 
be  put  into  two  cases  —  a  double  cap  and 
a  lower  (just  like  a  pair  of  news  cases). 

I  am  surprised  that  more  demand  has 
not  yet  developed  considering  the  real 
need  for  more  compact  type  storage.  I 
do  know  of  at  least  one  shop  in  New 
York  that  has  all  its  type  in  two-third 
size  cases.  I’m  surprised  there  are  not 
more. 


DRIES 

QUICKLY 

Cul  sets  apart  in 
two  hours.  Film  is 
tack-free  .  .  .  holds 
difficult  papers  artd 
carbons. 


NO 

AFTER-STICKING 

No  talc  is  needed. 
Sets  will  not  read¬ 
here  in  any  kind  of 
weather.  Will  not 
gum  krrife. 


ASSURE  CUSTOMER  SATISFACTION 
Sets  stay  together  even  with  excessive 
handling.  Forms  can  be  stored  under 
adverse  conditions  of  temperature  and 
humidity  without  fear.  Film  remains 
strong  and  flexible. 

SEND  FOR  PRICES  AND  FREE  SAMPLE 


DOVER  CHEMICAL 

MANUFACTURING  COMPANY,  INC. 
BOX  1663  WILMINGTON  99,  DEL. 
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ruled  form  composition 

made  easy  I 


The  Honig  Multiple  Broach  permits  rapid  setting  of 
punches  by  direct  contact  with  copy,  for  registering. 


Broach  punches  either  linotype  or 

strip  rule  up  to  24  inches  wide  with  triangular 

slots.  Vertical  rules  can  then  be  quickly  inserted. 

So  run  your  forms  two-up  complete  .  .  .  then  shove 
the  forms  in  dead  metal  box  and  eliminate  storage. 


information 


write 


715  NORTH  CENTRAL  EXPRESSWAY  •  RICHARDSON,  TEXAS 


I 


Stereo¬ 

typing 

questions 


Cast  Stereos  .095"  Thick 

QAre  any  newspapers  using  shell- 
«  high  stereotype  plates  .095"  thick, 
instead  of  ,152"  or  thicker? 

A  Yes,  some  newspapers  in  Louis- 
■  ville,  Ky.,  and  Indianapolis,  Ind., 
among  others,  are  casting  thin  shell 
plates  on  some  of  their  flat  work.  Car¬ 
toons,  line  drawings,  halftones,  etc., 
are  cast  about  .095"  high  and  are 
shaved  to  .065"  thickness. 

Casting  thin  castings  involves  in¬ 
creased  time-delay-insulation  paper 
with  temperature  equivalent  close  to 
300  degrees  F.  Few  cardboard  papers 
less  than  .032"  can  provide  adequate 
air-volume  insulation  value  to  produce 
very  thin  castings,  specially  in  large 
areas. 

Plate  Bevels  on  Guillotine 

QAre  there  any  plants  using  a  guil- 
m  lotine  to  produce  plate  bevels? 

A  Yes,  it  is  the  writer’s  understand- 
■  ing  that  a  number  of  publications 
shear  the  bevels  on  stereotype  plates. 
It  appears  necessary  at  first  to  shear 
the  vertical  edges,  with  uniform  mar¬ 
gins. 

In  the  case  of  the  Lawyers  Co-Opera¬ 
tive  Publishing  Co.,  Rochester,  N.  Y., 
a  multiple  of  pages  are  molded  and 
cast  at  a  fixed  distance  apart,  with  the 
center  indicating  lines  reproduced  onto 
the  mat  and  castings.  Thus,  uniform 
page  plate  margins  are  conveniently 
provided  simultaneously  with  separat¬ 


ing  the  page  plates.  Use  of  a  taper¬ 
shaped  saddle  that  holds  plates  at  the 
correct  angle  of  bevel  allows  plates  to 
be  fed  under  the  guillotine  blade  for 
bevels. 

Mat  Density 

QWhat  is  the  property  of  density 
m  in  mats,  and  how  is  it  measured? 
A  Density  is  the  property  of  the  mat 
paper  that  regulates,  to  a  large 
degree,  freezing  time  of  the  casting  at 
the  surface  of  the  plates.  An  accurate 
measurement  of  density  would  involve 
scientific  instruments.  For  practical 
purposes,  mat  densities  are  compared, 
relatively,  by  taking  a  casting  of  un¬ 
molded  paper,  or  if  molded,  perfectly 
smooth  surface,  compared  with  a  pa¬ 
per  density  previously  established. 

Formula  for  Stripping  Mats 

QFor  a  small  volume  of  stereotype 
■  mats  and  plates  we  use  our  own 
mats.  We  brush  in  the  imprint  of  forms. 
Could  you  find  out  from  some  old-timer 
what  paste  formula  would  allow  for 
peeling  the  white  back  away  from  the 
red  rag  and  tissues  for  brushing  and 
powder  before  laying  the  back  over  the 
face  of  the  mat? 

A  We  have  located  the  old-timer, 
who  advises  merely  to  leave  the 
flour  out  of  your  formula.  The  advice 
checks  out,  too. 

Advantages  of  Slitting 
Large  Areas  of  Felt 

Q/s  there  an  advantage  gained  by 
•  slitting  open  edges  of  large  areas 
of  backing  felt  paper,  specially  sup¬ 
porting  plastic-engraving  areas  for  di¬ 
rect  mounting  of  halftones? 

A  While  this  appears  to  be  a  com- 
r\m  mon  practice,  no  material  advan¬ 
tage  known  is  gained  by  slitting  large 
areas  of  the  perforated  felt  paper  open 
at  edges. 
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Type  Faces 


Hit  The  Right  Note 

,  Sales 

For  Bigger 


4-  V 


FLEMISH 

.  .  a-tu/ '  n 

FLOHCMTINC 

a^te/ .  ^^ayrruyn// -^^eui^A/ftr. 

VCNCTIAM 

3k.  Ill  Iks.  ktf  Hililf b  Binurr 

LONDON 

Mr  .  And  Mrs.  TUJ  orr  Harrv  Niclwlson 

SOMAN 

0L.  on^  CHo  ^u^ofpfi  "it  ormo^r 


.IRr.  aa</  ^rs  SVor^  ISJarr^n  Tiot^r 

rLOSIOIAN 

(TV  omj  (TVs  (Doxuiell  (11  Goalujin 

BASQUE 

New  Coronet  Classic,  Grace¬ 
ful  Scriftts  That  Fulfill  Every 
Requirement  Of  The  Most  Dis¬ 
criminating  Taste,  Are  In¬ 
cluded  In  Our  New  Wedding 
.  Album. 


Looks  Like  The 


a 

Most  Expeneive 
Hand-Crafted  Processes 
.  .  .  Costs  Less  Than  Half 

„  plus 

Triple  Inspection 

8-Hour  Service  We  Pay  Postage 
Exacting  Perfection  In 
The  Traditional  New 
England  Manner 
FULL  50%  DISCOUNT 

CORONET’S  WEDDING  ALBUM  — 
GOLD  BOOK  OF  DISTINCTION 
Features: 

•  104  Pages  of  Traditional 
And  Modern  Samples. 

•  Monogrammed  Items, 
Cake  taxes.  Napkins, 
Matches,  Etc. 

•  New  Enlarged  tar-Mitx- 
vah  Section. 

FREE— Write  For  Coronet  Wedding 
Album  On  Your  Letterhead. 


THERMOGRAVERS,  INC. 

99  Webster  Street,  Pawtucket,  Rhode  Island 


V 


<• 


THERMOGRAVERS,  INC. 

99  Webster  Street,  Pawtucket,  Rhode  island 


Includes  IH 

LETTERHEADS  I 

ENVELOPES 
;  BUSINESS  CARDS. 

{  ANNOUNCEMENTS 
'  SPECIALTY  ITEMS 
On  Quality,  Nationally 
Recognized  Papers  Including: 
Strathmore  Bond 
Hammermill  Bond 
Rising  Line  AAarque 


Get  more  profitable  business  by  showing 
this  compelling  presentation  to  your  cus¬ 
tomers.  They'll  recognize  these  nationally 
advertised  papers  as  top  quality: 
STRATHMORE  BOND,  HAMMERMILL  BOND, 
RISING  LINE  MARQUE. 

You'll  find  it  easy  as  pie  ta  sell  Coronet 
craftsmanship,  type  styling,  and  layout 
in  black  and  white  and  colors. 

If  it's  by  Coronet  —  It's  Perfect! 


LOWEST  PRICES 
WITH  FULL  50% 
DISCOUNT  TO  THE  TRADE 
(Cheaper  than  you  can 
produce  it  in  your  own  shop.) 


THIS  CATALOG  IS  FREE 
Write  for  it  on  your  stationery 


RAPID  24-HOUR  SERVICE 
On  Commercial  Work 


This  lnt«rt  Printed  On  120  Lb.  Ri»ing 
Wintted  Glo-Krite  Pur*  White  IriftiM 
Us«d  On  Coronet  Wedding  Acceteory 
Cord*. 


Our  modern  18,240  square  foot  building  on  on* 
floor  housing  the  finest  new  equipment  for  speedy 
service  and  quality  control. 


r. 


NOW! 

Korrex  Super  Royal 
No.  10  Proof  Press 

rugged  construction . . .  precision  finish 
unsurpassed  in  ease  of  control  and  speed  of  operation 


for  full  information  write  on  your  letterhead  to: 

Bauer  Presses,  Inc. 

(Associated  with  Bauer  Alphabets,  Inc.) 

235  East  45th  Street,  New  York  17,  New  York  •  OXford  7-1799 


Wale 

FLOATING  NOZZLES 

STOP  Mis-feeds 

on 

KELLY  PRESSES 


WESLEY 

SCHULZ 


quesiions 


Mechanical  Overlays 

Q  Could  you  furnish  the  names  and 
m  addresses  of  firms  handling  a 
chalk  relief  overlay  or  some  other  type 
of  mechanical  overlay  system  suitable 
for  halftone  makeready  in  a  small  let¬ 
terpress  shop? 

Any  help  or  information  in  this  mat¬ 
ter  would  be  appreciated. 

A  In  answer  to  your  letter,  you  may 
#1.  make  mechanical  overlays  from 
the  powder  that  is  used  in  thermo¬ 
graphic  printing.  Write  one  or  both 
of  the  companies  whose  ads  I  have  en¬ 
closed,  and  I  am  sure  they  will  supply 
you  with  a  powder  and  any  help  you 
need  with  the  use  of  their  product. 

I  spoke  to  the  Chicago  representative 
of  one  of  these  companies,  and  he  has 
powders  ranging  from  very  fine  to 
coarse  with  each  grain  doing  a  specific 
job.  This  powder  can  be  melted  with 
any  kind  of  heat  source  and  does  not 
need  any  special  machine  or  equip¬ 
ment.  W'ith  a  little  experimenting  with 
ink  and  different  kinds  of  paper,  you 
will  soon  find  the  best  combination  that 
will  make  the  quality  overlay  you  de¬ 
sire.  Just  pull  a  sheet  with  enough  im¬ 
pression  and  ink  so  when  you  sprinkle 
the  powder  on  the  wet  ink  it  will  stick 
and  cover  all  the  area  on  which  you 
want  more  impression. 

After  the  powder  is  on  all  the  print, 
you  then  scrape  off  all  the  areas  you 
do  not  want  to  have  more  impression, 
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Wal«  Floating  NozzIm,  o  unique  air  blast  d»' 
vIm,  actually  FLOAT  on  tho  TOP  of  tho  paper 
pile,  giving  full  ihoot  Mparation  right  whoro 
it  it  noodod  most. 

Adiuttoblo  to  compontato  for  all  stock  condi¬ 
tions— curl,  wove,  static,  otc. 

Walo  Floating  Nozzles  ore  net  a  godget  but  a 
daily  aid  to  increase  production  by  eliminating 
mis-feeds  on  EVERY  job. 


I  Weis  FlMting  Nezzltt 
I  300  Broadway,  San  Frantitaa  II.  Calif. 

I  Please  tend  information  on  Wale  Floating 

J  Nozzles  tor  . . . . graaa. 


I  Company 


■  City  and  State 


M 


NOW  ,  .  .  Phenomenal  cost  reductions  in  the  composing  room 
become  a  reality  by  eliminating  costly  hand  operations,  formerly 
accepted  as  standard  procedure.  For  example;  collation  of  split 
takes;  insertion  of  special  characters  to  replace  deadwood  already 
set  on  the  Keyboard  and  double  proof  reading  are  things  of  the  past. 

With  MONOMATIC,  a  completely  New  Keyboard  and  New 
Casting  Machine  with  improved  signalling  and  larger  Matrix  Case 
capacity,  faster  and  more  profitable  composition  becomes  a  reality. 

The  time-saving  features  and  numerous  Keyboard  and  Casting 
Machine  conveniences  combined  in  these  machines  add  up  to 
substantial  profits  for  YOU!  Investigate  this  major  advance  in 
automatic  typesetting.  Write  today  for  our  new  brochure, 
"AND  NOW,  MONO.MATIC”.  Address  Lanston  Monotype  Co. 
(a  division  of  Lanston  Industries.  Inc.)  24th  &  Locust  Streets, 
Philadelphia,  Pennsylvania. 


THE  MODERN  METHOD  OF  TYPESETTING 


\ 


Sensational  New 

GRAPHIC  ARTS  KNIFE 

SAFC  •  RlTRACTABLe 
Locks  and  works  liko  a  ball  point  pan  I 
Kazor  tharp  blade  works  perfectly  for  printers' 
makeready.  photo  stripping,  silk  screen  stendla, 
display  and  sample  work.  Thousands  sold  at 
Graphic  Arts  Show!  Dealers  Inquiries  inrlted. 
CLICK  .  .  .  IT'S  RIADY  FOR  USCi  Extra 


CLICK...  IT'S  SAFELY  SHEATHEDI 


AMEfiKAN  WOOD  TYPE  MF6.  CO.  | 

42-2S  Ml  St,.  Long  Island  City  I,  N.Y. 


r  SOy^^essPei^M 
On  Same  Makeready 

Perf-A-Base  steel  perforation  base  backa 
up  stock  like  die-cutting  plate.  Doca  away 
with  lint,  bulge,  ragged  perforationa.  Savaa 
Time.  Boosts  Profits.  Eny  to  use.  Will  not 
Damage  Platen. 

40  ft.  toil  wHk  adkoshfo  $5.00 

Order  through  your  Deader  or 


PERF-A-BASECOaVu-sisiia 


_ PRESSWORK 

such  as  small  type  and  fine  screens  and 
highlights. 

Now  you  are  ready  to  hold  the  sheet 
over  the  heat  until  all  the  powder  is 
melted  and  raised  into  your  patent  ) 

overlay.  I 

After  a  few  attempts,  I  am  sure  you  I 

will  get  very  good  results  with  this 
type  of  overlay  and  save  time  with  your  I 

makeready.  ! 


Transparent  Ink  on  Acetate 


Q  Enclosed  you  will  find  a  sample  j 

•  of  a  job  for  which  we  seek  a  bet¬ 
ter  production  method.  W e  are  putting  | 

a  solid  application  of  transparent  ink  , 

on  acetate,  but  have  trouble  with  the 
drying  process. 

This  operation  is  done  on  a  letter- 
press,  running  two  at  a  time  and  hang¬ 
ing  them  back  to  back  to  dry. 

A  In  answer  to  your  letter,  the  best 
f\m  way  to  run  the  kind  of  job  you 
have  is  by  the  flexographic  process. 

You  may  find  it  cheaper  to  farm  out 
this  job  to  a  firm  that  has  this  kind  of 
equipment  and  still  make  a  little  profit 
along  with  getting  rid  of  a  few  head¬ 
aches. 

If  you  still  want  to  do  this  job  on 
your  own  equipment,  have  your  ink- 
maker  take  samples  of  the  acetate  and 
make  you  an  ink  that  will  dry  in  a 
couple  of  hours  or  so.  This  ink  has  to 
dry  by  oxidization  which  takes  a  little 
longer  than  the  usual  drying  by  absorp¬ 
tion.  -Atmospheric  and  temperature 
conditions  also  play  a  large  part  in  the 
amount  of  time  the  ink  takes  to  dry.  I 


If  you  have  racks  or  trays,  T  am  sure 
vou  will  make  better  time  by  laying 
the  sheets  out  on  the  trays  as  the  sheets 
come  off  the  press,  being  sure  you  don’t 
place  one  sheet  over  the  printed  matter. 


If  you  have  a  presswork  question  or 
problem,  send  it  in  to  GAM  for  advice 
and  information. 
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DAYCOLLAN^ . .  the  amazing 

urethane  roller . .  .  with  perfect  tack 


Chances  are,  if  you’ve  never  used  Daycollan  Rollers  in  your  plant 
you  may  find  it  difficult  to  believe  any  roller  could  offer  so  many  out¬ 
standing  features.  If  that’s  the  case,  then  there  is  a  surprise  awaiting 
you  when  you  install  your  first  set  of  Daycollan  Rollers.  Like  hundreds 
of  other  printers,  you  will  discover  that  Daycollan  Rollers  have  an 
amazing  combination  of  advantages  .  .  .  making  possible  higher 
quality  printing  at  lower  over-all  costs. 

Here’s  what  Daycollan  Rollers  give  you: 


Exceptional  tack  qualities  .  .  .  for  the  life 
of  the  roller. 

Absolutely  no  bleed-back  .  .  .  Daycollan  is 
non-porous  ...  it  cannot  absorb  ink. 

Easy  wash-up  .  .  .  Usually  one  wipe  com¬ 
pletely  cleans  the  roller. 

Constant  uniformity  . . .  Daycollan  Rollers 


are  cast  to  perfect  size,  and  stay  that 
way. 

Longer  life  .  .  .  Resists  rule  cutting,  chip¬ 
ping  and  abrasion. 

Unequalled  softness  .  .  .  assures  perfect 
ink  transfer  for  top  quality  impres¬ 
sions. 

Unaffected  by  heat  .  .  .  cold  or  humidity. 


OOK.  I960 


Write  today  for  the  complete  story  of  Daycollan  Rollers 
•  any  stock  •  any  oil  base  ink  •  it’s  Daycollan  for  quality. 


na.yca  Q 


pELrtxnexit 

naytan  Industrial  Froducts  Ca. 

Melrose  Park,  III.  A  Division  of  The  Dayton  Rubber  Co. 


UJClICK  NUMBERING  MACHINE  CO. 

ATLANTIC  AVENUf  ft  LOGAN  STNCET  •  BROOKIVN  8.  N  .V 

OWLr  VMION  MAOr  MUMRERIHC  M4CHINf  IN  L/.S  4 


Skip  Wheel  Problem 

QJT e  have  an  unusual  problem  that 
m  we  hope  you  can  help  solve  for  us. 
We  are  enclosing  some  sample  sheets. 
You  will  note  that  the  sheets  are  alter¬ 
nately  white  and  blue  stock,  but  the 
printing  on  them  is  the  same  except  for 
the  change  in  numbers.  The  first  sheet, 
which  is  white,  has  five  numbers  from 
I  through  5.  The  next  sheet,  which  is 
blue,  has  five  numbers  from  6  through 
10.  The  third  sheet,  which  is  white, 
has  five  numbers  from  11  through  16, 
etc.,  throughout  the  fob. 

In  the  past  the  fob  has  been  small. 
W e  first  printed  both  colors  of  stock, 
then  gathered  the  two  colors,  after 
which  we  hand  numbered  the  fob 
which  was  rather  simple.  However,  the 
size  of  the  run  has  now  been  increased, 
and  hand  numbering  would  be  an 
ordeal.  Can  you  suggest  anything?  W e 
would  appreciate  your  advice.  • 

4  There  are  two  ways  of  numbering 
^  •  the  job.  Since  wa  understand  that 
you  do  this  job  regularly  and  there  is 
quite  a  bit  of  numbering  involved,  we 
assume  that  it  would  be  worth  while 
investing  in  five  or  10  numbering  ma¬ 
chines.  From  appearances,  we  judge 
that  the  printing  and  numbering  can 
be  done  in  one  impression. 

One  way  would  be  to  collate  or 
gather  your  blue  and  white  stock  be¬ 
fore  you  print  the  job.  Then,  with  a 
set  of  five  standard  skip-5  numbering 
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Rugged  Wetter  Rotaries  easily 
operate  at  speeds  of  30,000  im¬ 
pressions  an  hour.  With  the  Wet¬ 
ter  QUIK-LOK  clamping  gib, 
setup  time  drops  to  a  minimum. 
Wetter  Rotaries  are  available  in 
Parallel  and  Right  Angle  Models 
in  a  wide  selection  of  figure  styles 
and  sizes.  All  give  perfect  num¬ 
ber  sequence . . .  clean,  sharp  im¬ 
pressions  . . .  accurate  alignment 
of  figures  . . .  every  time! 

Write  tor  free  descriptive  folder. 


4 


T 


j. 


ROBERTS 


SEE  r\VyD[-r\  I  O  .  .  .  TOPS  IN  TYPOGRAPHIC 
NUMBERING  MACHINES  SINCE  1889 


The  Roberts  FB  high  speed  rotary  convex  head 


Write  Roberts  Nembering 
Machine  Division,  Heller 
Reberts  Monefoctwring 
Corp.,  700  Jamaica  Ave., 
Brooklyn  8,  N.  Y.  Phono 
Midway  7*4400. 


The  Roberts  FB  high  speed  rotary  straight  head 


AMERICAN 


PRESENTS 


THE 


REGISTERED 


L  NE 


WRITE 


FOR 


FULL 


DETAILS 


AMERICAN 


NUMBERING 


MACHINE 


CO 


BROOKLYN 


N.Y. 
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NUMBERING  MACHINE 


NORTHEAST 
MIDGET 
NUMBERING 
MACHINES 

Standord  Model  36  $18.50 

Six  Wheels.  Solid  Steel  Frame. 
Hardened  Steel  Wheels.  Individ¬ 
ually  Sprung  Pawls.  Removable 
Slides.  Drop  Ciphers.  Skip  Wheels. 
Repeating  Discs.  Letter  Slides. 
Letter  Wheels.  All  accessories 
available  from  stock.  Converts  to 
skip  wheel  or  repeat  action  in  less 
than  a  minute. 

Form  size:  3  ems  2  pts.  x  6%  ems. 

Roman  or  Gothic  figures 
Several  Dealer  Territories  Open 
See  your  regular  supplier 
WRITE  FOR  FOLDER 

Northeast  Ptg.  Equipment  Corp. 

EVERETT  49,  MASS. 


machines  you  can  run  off  the  job  and 
,  you  are  finished. 

The  other  way  would  be  with  10 
I  skip-10  machines,  if  you  have  a  set. 

;  With  skip-10  machines  you  would  not 
collate  the  sheets  in  advance.  Instead. 

;  you  would  first  run  the  white  stock 
only,  using  only  the  1,  2,  3,  4  and  5 
machines.  On  the  second  impression 
these  would  number  11,  12,  13,  14  and 
!  15,  etc.  After  running  all  of  the  white 
paper  you  can  start  on  the  blue.  On 
these  sheets  you  would  use  the  five  ma- 
j  chines  6,  7,  8,  9  and  10.  On  the  second 
i  impression  these  would  number  16,  17, 
I  18,  19  and  20,  etc.  .\fter  the  printing 
,  is  done  the  job  can  he  collated  and 
you  would  have  the  skip-5  effect.  So 
you  have  a  choice  of  using  skip-5  or 
'  skip-10  and  collating  before  or  after 
printing,  as  you  prefer. 


PAPER  KNIVES 

•  Longer  life  between 
grinds 

•  Cleaner,  brighter  cuts 

•  Lower  trimming  costs 


CARBON 


W  SHEETS  1 

ROUS  nOCSSSBO 


WKITB  fOlt  OBTAtlS 


T*l.  CH.  3-4167 

- .  1 

I  "I  said  somebody  bring  out  Acme 
I  Company’s  order!!" 
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The  Super  Speed  Hydrill  is  a  fast,  efficient 
paper  drilling  machine.  It  features  a  new  simpli¬ 
fied  automatic  side-guide  and  hydraulic  action 
with  two  hand  control  on  the  paper  at  all  times. 
Drill  head  is  under  complete  control  thru  entire 
cycle  and  can  be  stopped  and  re-set  at  any 
point.  Faster  action  saves  money. 

The  Super  Speed  Drillmaster  is  an  economical, 
heavy  duty  drilling  machine  with  automatic  side- 
guide  and  foot  control  action  for  fast  and  efficient 
operation.  Choose  the  drill  the  U.S.  Navy  uses. 

For  more  information  write  Department  2-G 


PRINTING  MACHINERY.  INC. 


MODEtN  DESIGN 


SWIFT  DBPBNDABLB  OBUVBRr 

00  ««  14  0«y  tkipmamt) 

WtITE  TODAY  FOt  OUt  N(W  90  ^ACC  CATAiOCf 


f  the  Trade 


Preventing  Oiling  Mixups 

Operators  of  machines  which  require 
two  or  three  different  grades  of  oils  for 
lubrication  can  prevent  mixups  when 
lubricating  by  using  different  colors  of 
paints.  The  oil  cups  and  oil  cans  re¬ 
quiring  the  same  type  of  oil  are  painted 
in  one  color. 

This  system  of  identification  and 
lubrication  will  lessen  the  time  re¬ 
quired  for  lubrication,  and  will  prevent 
mixups.  S.  I.  Criglak 

North  Elast.  Pa. 

Repairs  Air  Hose  Leak 

1  was  running  a  rush  job  on  a  Kluge 
automatic  when  the  flexible  tubing  air 
hose  between  the  pump  and  the  blower 
pipe  developed  a  leak.  Being  a  rush 
job,  I  tried  to  tape  up  the  leak.  This 
helped  to  some  extent  but  there  wasn't 
sufficient  air  coming  through. 

I  took  padding  compound  and  put  it 
on  over  the  tape.  The  padding  com¬ 
pound  dripped  off  the  tape,  but  some 


remained  in  the  seams  of  the  tape  and 
sealed  the  leak.  This  left  a  neat  look¬ 
ing  job.  Since  then  1  have  run  over  a 
million  impressions  without  the  tape  or 
compound  showing  any  signs  of  deteri¬ 
oration.  Robert  H.  Lener-^ 

St.  Cloud.  Minn. 


Remove  Excess  Oil  with 
Facial  Tissue,  Not  Rags 

Did  you  ever  get  a  rag  caught  in  the 
distributor  gears?  Try  a  facial  tissue 
next  time  you  wipe  excess  oil  from  dis¬ 
tributor  while  the  machine  is  in  motion. 
The  tissue  will  not  jam  the  gears  and 
will  prevent  possible  damage. 

Have  a  box  of  facial  tissues  handy 
at  all  times.  They  are  more  absorbent 
than  rags  and  are  so  easily  disposed  of. 
Excellent  for  wiping  keyboard  cams, 
assembler,  distributor  box;  any  place 
where  excess  oil  must  be  wiped  from 
the  machine.  O.  F.  Hoffman 

Highland,  111. 


Dealer 
Designed 

To  m«ke  register 
forms  more  salable' 


REFORMS 

^8  f  T  I  t  «  D  0  «  F  •  I  0  W  » 
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new  designs  for 


Sprini  and  Summer  Portfolio  ready  now! 

Yes,  the  new  1960  Arthur  Thompson  &  Co.  Portfolio  is  ready  for 
you  to  use — NOW!  The  stationery  displayed  in  this  Portfolio, 
through  seasonal  natural-color  illustration,  allows  you  to  offer 
original,  appropriate  Sales  Ideas  that  put  punch  and  sparkle  in 
your  customers’  sales  letters. 

There  are  new,  beautiful,  full-color  lithographed  letterheads  for 
use  with  the  Easter  Season,  Mother’s  Day,  Father’s  Day  and  other 
occasions  throughout  the  Spring  and  Summer.  Also  included  are 
sales-getting  Punch-line  bulletins  (many  humorous),  so  popular 
as  sales  letters  in  many  of  today’s  businesses.  Your  customers 
have  40  different  designs  from  which  to  choose. 

When  you  receive  your  1960  Spring  and  Summer  Portfolio,  look 
through  it  carefully.  You  will  be  surprised  how  many  of  your 
customers’  mailings  can  be  effectively  printed  on  this  stationery, 
and  how  its  timeliness  will  suggest  new  mailings  for  your  customers 
and  prospects.  Ask  for  your  complimentary  copy  of  this  Portfolio 
from  your  nearest  Arthur  Thompson  &  Co.  Distributor  today. 


ARTHUR  THOMPSON  &  CO. 

109  MARKET  PLAGE  •  BALTIMORE  2,  MD. 


APER 

SEMI  -  DULL 
ENAMELS 


\N  INTERESTING  and  sometimes 
overlooked  member  of  the  book- 
paper  family  is  the  semi-dull  enamel. 
Dull-finish  coated  papers  are  not  new. 
but  appeared  early  in  the  history  of 
coated  papers.  They  were  used  exten¬ 
sively  some  years  ago  for  letterpress 
illustrations.  Black-and-white,  color 
printing,  as  well  as  doubletone  inks, 
appeared  on  dull-finish  coated  papers. 
Some  of  you  may  recall  these  double¬ 
tone  inks.  Although  they  were  printed 
with  one  impression,  they  gave  a  two- 
color.  as  well  as  an  artistic  effect,  dur¬ 
ing  drying  on  the  sheet.  Today,  semi- 
dull  coated  papers  are  printed  either 
by  letterpress  or  offset  in  either  one  or 
more  colors. 

What  Is  Semi-dull  Coated?  Semi- 
dull  coated  paper  is  made  by  applica¬ 
tion  of  a  mineral  coating  to  a  body 
stock  followed  by  supercalendering,  as 
are  the  glossy  enamels.  However,  the 
coating  pigments  differ.  For  semi-dull 
finish,  pigments  that  do  not  develop 
gloss  as  readily  are  used.  Among  these 
are  Calcium  Carbonate.  Coating  for¬ 
mulations  are  such  as  to  develop  a 


smooth  enamel  finish  with  the  mini¬ 
mum  of  gloss. 

The  primary  difference  between  glos¬ 
sy  and  semi-dull  enamels  is  the  man¬ 
ner  in  which  they  are  supercalendered. 
Glossy  enamels  are  supercalendered  by¬ 
passing  the  web  under  pressure  and 
between  a  hard,  metal  roll  and  a  cotton 
or  paper-filled  roll  that  is  relatively 
softer.  The  slippage  that  occurs  along 
the  line  of  contact  of  these  rolls  calen¬ 
ders  and  burnishs  the  coated  surface 
to  a  high  degree  of  gloss  aided  by  the 
formulation  of  the  coating.  In  the 
case  of  semi-dull  enamel,  the  paper, 
after  coating  and  drying,  is  usually 
passed  through  a  supercalender  whose 
rolls  are  all  cotton-filled  instead  of  the 
alternate  cotton  filled  and  metal. 

The  supercalendering  action  is  less 
drastic.  This  type  of  supercalendering, 
combined  with  the  particular  coating 
formulation  develops  an  enamel  finish 
without  a  glossy  reflection.  If  you  will 
examine  a  semi-dull  finish  enamel  by- 
glancing  across  its  surface  at  a  low- 
angle,  you  will  observe  the  sheen  or 
low  angle  gloss.  But  when  you  look  at 
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THE 

HARDEST 
IN  THE  BUSINESS 


It’S  a  recognized  fact  among  critical  workers,  Ansco  Reprolith®  Ortho 
Type  B  film  produces  hard,  crisp  dots  that  mean  better  reproduction  in 
both  line  and  half  tone  work. 

This  superb  emulsion  is  specifically  designed  to  provide  virtually  perfect 
orthochromatic  balance  which  gives  superior  response  to  filtration  saving 
hours  of  handwork  on  negatives. 

When  developed  in  Reprodol®  Developer,  Reprolith  Ortho  Type  B  pro¬ 
duces  images  of  maximum  density  and  a  base  clarity  of  minimum  opacity. 
Try  this  fine  combination  today.  Ansco,  Binghamton,  N.  Y.,  A  Division 
of  General  Aniline  &  Film  Corporation. 


Ansco 


Reprolith  Ortho  Type  B 


the  ^ame  siurface  from  normal  angles 
of  observation,  as  for  reading,  little  or 
no  glare  exists. 

Why  Use  Semi-dull  Enamels? 
Semi-dull  enamels  fill  a  definite  need 
of  the  printing  industry.  They  have 
some  very  definite  advantages  that 
should  be  kept  in  mind  and  used  ac¬ 
cordingly.  Because  of  the  manner  in 
which  they  are  manufactured,  semi- 
dull  enamels  have  greater  bulk  and 
opacity,  weight  for  weight,  than  their 
glossy  enamel  counterparts.  This  will 
be  evident  from  Table  1. 

Note  that  semi-dull  has  almost  the 
same  thickness  as  the  next  higher  basis 
weight  glossy  enamel.  With  respect  to 
opacity,  semi-dull  has  opacity  equal  to 
that  of  the  next  higher  weight  glossy 
enamel.  If,  for  example,  you  have  been 
using  glossy  enamel  and  must  reduce 
the  weight  of  the  paper  for  savings  in 
postage  or  for  other  reasons,  you  can 
change  to  a  lighter  basis  weight  semi- 
dull  enamel  without  loss  of  bulk  and 
opacity,  and  still  maintain  the  advan¬ 
tages  of  printing  on  coated  paper.  It 
might  be  difficult  to  find  another  paper 
that  would  provide  this  same  combina¬ 
tion  of  weight  savings,  equal  opacity, 
and  enamel  printing  surface. 

Semi-dull  enamels  offer  the  added 
richness,  sharpness  and  greater  inten¬ 
sity  of  either  black-and-white  or  color 
printing  characteristic  of  an  enamel 
paper  surface  as  compared  to  an  un¬ 
coated  surface.  Furthermore,  the  semi- 


dull  surface  does  not  have  the  glare  of 
glossy  enamels  which  can  be  objection¬ 
able  at  times.  Reading  the  printed  mes¬ 
sage  on  a  semi-dull  enamel  never  re¬ 
sults  in  eye  strain. 

When  printing  semi-dull  enamels  by 
letterpress,  it  should  be  kept  in  mind, 
for  best  results,  that  engravings  should 
be  etched  more  deeply  than  they  would 
be  for  glossy  coated.  Semi-duU  usu¬ 
ally  have  greater  and  faster  absorbency 
of  printing  ink  than  glossy  enamels. 
Consequently,  they  have  less  tendency 
to  off-set  in  the  delivery  pile,  even 
though  more  ink  may  be  carried  on  the 
press.  Generally,  the  same  inks  are 
used  as  would  be  for  any  coated  paper. 

Semi-dull  enamels  are  regularly 
made  suitable  for  both  offset  and  let¬ 
terpress.  However,  on  manufacturing 
orders  they  can  be  made  specifically 
for  letterpress  or  for  offset.  Always 
state  by  what  process  the  paper  will 
be  printed  when  it  is  made  to  order. 

Semi-dull  enamels  are  ideal  for  many 
jobs.  Numerous  annual  reports  have 
four-color  illustrations  of  the  compa¬ 
ny’s  products  and  operations  in  addi¬ 
tion  to  the  single-color  pages  of  finan¬ 
cial  data.  These  enamels  help  the 
printer  to  produce  attractive  and  dis¬ 
tinctive  multicolor  reports  and  with¬ 
out  glare  objectionable  to  the  stock¬ 
holders  who  study  the  reports.  Calen¬ 
dars  requiring  a  coated  surface  for 
striking  reproduction,  but  without 
background  reflection  under  various 


Average  Thickness 

Average  Contrast 

Coated  Paper  Weight 

Per  Sheet 

Ratio  Opacity 

25x38 — 70  Glossy  Enamel . 

. 0035 

94.5 

25x38 — 70  Semi-dull  Enamel . 

. 0038 

96.5 

25x38 — 80  Glossy  Enamel . 

. 0040 

96.0 

25x38 — 80  Semi-dull  Enamel . 

. 0045 

97.5 

25x38 — 100  Glossy  Enamel . 

. 0050 

97.5 

25x38 — 100  Semi-dull  Enamel . 

. 0057  • 

98.5 

Table  1 
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“Thanks  to  Cl^CO 
REPRO-PROOFING  PAPER  .  .  . 
for  taking  some  of  the  headaches 
away  from  Typographers"  .  . . 

Says  Peter  A.  Altenhofen 
leading  Milwaukee  Typographer 

“We've  been  experimenting  for  years  with 
different  paper  stocks  to  produce  a  good,  sharp, 
clear  reproduction  of  type  forms  for  Advertising 
Agencies,  Lithographers  and  Engravers  to  use 
photographically  .  .  .  Apco  Repro-Proofing  Paper 
has  truly  fulfilled  our  needs.  Its  smooth,  dull  velvet 
finish  permits  an  extremely  accurate  reproduction. 

In  addition,  the  reverse  side's  tinted  resin 
barrier  coating  withstands  penetration  of  various 
adhesives.  Thanks  to  Apco  for  coming  up  with 
a  paper  that  takes  some  of  the  headaches  away 
from  typographers  who  produce  90%  of  their 
work  for  reproduction  purposes." 

Write  for  sample 

kit  today.  It  contains  unprinted  M 

work  sheet  for  you  to  test-try. 


apco  MASKING  PAPER 

now  in  two  functional  colors 
MANDARIN  and  ORTHO-RED 


MANDARIN — an  all-purpose  sheet  for  use  with 
the  fastest  films.  Color  coated  on  both  sides,  it 
gives  complete  protection  to  plates  and  films. 
ORTHO-RED  —  A  scientifically  designed  sheet  for 
use  with  orthochromatic  type  films  with  fast 
emulsions.  Its  color  blocks  light  rays  which  penetrate 
less  effective  masks  that  fog  fast  films  emulsions. 
Both,  are  sufficiently  transparent  for  true 
negative  alignment. 


Product  research  developments 
for  the  Graphic  Arts  Industries 


^  1 

■  1 

conditions  of  illumination,  are  another 
good  use.  Inserts  and  illustrative  work 
in  books  can  take  excellent  advantage 
of  semi-dull  enamel  surfaces.  It  is  most 
aggravating  and  tiring  to  read  a  book 
whose  pages  reflect  light  in  a  mirror¬ 
like  manner  back  into  one’s  eyes. 
Semi-dull  enamels  have  been  used  most 
successfully  for  advertising  in  the  auto¬ 
mobile  industry  and  for  product  bro¬ 
chures,  such  as  chemicals,  pharmaceu¬ 
ticals,  machinery,  etc.  Artists  and  ad¬ 
vertising  people  find  them  helpful  in 
attaining  the  results  they  are  seeking. 

Recently,  semi-dull  enamels  with 


fluorescent  coatings  have  appeared. 
These  very  bright,  glossless  coated  sur¬ 
faces  provide  exceptional  contrast  be¬ 
tween  printing  and  non-printing  areas. 
Highlights  are  accentuated  and  black- 
and-white  as  well  as  color  printing  re¬ 
produces  more  brilliantly  on  these  high 
brightness  enamel  surfaces. 

Semi-dull  enamels  help  fulfill  the 
varied  paper  requirements  of  the 
graphics  arts  industry.  If  you  are  not 
familiar  with  them,  it  may  be  to  your 
benefit  to  know  them  better  and  see 
where  they  can  fit  into  the  planning  of 
your  new  printing  jobs. 


Overtime  Meons  Less  Profit 

While  walking  through  his  plant  re¬ 
cently  one  Kansas  City  printing  firm 
owner  overheard  a  worker  make  the 
following  statement:  “The  boss  must 
be  making  lots  of  money  with  all  this 
overtime.”  Thi>  conversation  prompted 
him  to  write  his  employees  a  newslet¬ 
ter,  part  of  which  is  reprinted  here: 

“Of  course  I  felt  a  little  unhappy 
about  the  statement.  In  the  first  place 
we  seldom  make  any  money  on  over¬ 
time  work.  That’s  a  simple  fact.  Very 
few  customers  will  pay  overtime  in 
order  to  get  their  jobs  out  on  time. 
Very  few  jobs  j)ermit  enough  leeway 
to  work  overtime.  -So  in  most  cases  the 
company  just  absorbs  the  overtime 
costs.  Why  do  we  do  it? 

“In  order  to  give  service.  In  order  to 
build  good-will  with  our  customers;  in 
order  to  meet  competition;  in  order  to 
insure  the  future  of  our  business  —  and 
this  is  where  you  come  in  —  to  build 
the  strongest  job  security  possible, 
which  makes  our  company  stronger. 

“If  we  have  customer  acceptance,  we 
can  build  a  permanent  business  an<I 
grow.  If  we  don’t  our  foundation  be¬ 
comes  weaker;  your  jobs  are  less  se¬ 


cure.  Most  cases  of  overtime  are  caused 
by  conditions  beyond  anyone’s  control. 
Late  copy,  too  long  in  preparation,  pro¬ 
duction  problems,  etc.  We  can’t  con¬ 
trol  these  factors  always,  but  we  must 
always  meet  them. 

“So,  it’s  either  take  the  job  and  get 
it  out  with  overtime,  or  pass  it  up.  .Vnd 
when  we  pass  it  up.  it's  possible  we 
won’t  get  a  second  chance  to  get  any¬ 
thing.  V^  e  take  them  in  most  cases. 

“I  wanted  you  to  understand  my  po¬ 
sition.  I  wish  I  could  say  that  the  more 
business  we  get  and  produce,  the  more 
money  we  make,  but  it  just  ’taint  so. 
At  the  present  time  we  are  in  somewhat 
of  a  squeeze.  I  know,  because  of  the 
hundreds  of  jobs  that  I  am  estimating 
every  month  —  labor  costs  are  rising, 
material  costs  are  going  up,  operating 
costs  are  up.  Yet  the  selling  price  is 
constant  and  in  many  cases  it’s  lower. 
What’s  the  answer? 

“Better  quality  and  better  produc¬ 
tion  is  the  only  way  we  can  whip  it  — 
you  and  I  together.  I  can’t  do  it  alone, 
and  neither  can  you.  That  is  why  you 
see  new  equipment  going  into  the  plant 
at  all  times.  It’s  one  way  of  trying  to 
meet  the  squeeze.” 

— Printcrajter,  Kansas  City 
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SALT  LAKE  CITY,  UTAH.  Quality  Press  is  one  of  this  city's 
leading  producers  of  accounting  and  business  forms. 


Increased  our  forms  business  28%... 


has  dynamic  sales  appeal’ ’-Quality  Press,  Salt  Lake  City,  Utah 


“NCR  Paper  makes  available  to  us  a  new  product  —  tested  and  proved 
a  big  money  maker  —  at  no  expense  to  us,"  writes  John  Anderson  of 
Quality  Press.  “It  is  o  product  with  dynamic  soles  oppeol.  With  NCR 
Paper,  the  only  thing  necessary  for  members  of  the  Graphic  Arts  Indus¬ 
try  is  to  go  out  and  sell  o  product  that  is  new,  practical  and  useful. 

“And  NCR  Paper  is  easy  to  sell.  In  my  own  case  I  have  not  hod  a 
single  turndown  from  customers  who  hove  been  shown  the  advantages 
NCR  Paper  has  to  offer.  Moreover,  repeat  business  is  easy  to  get. 

“NCR  Poper  has  helped  us  design  many  new  forms  for  our  customers. 
Though  the  cost  of  NCR  Poper  is  sometimes  higher  than  forms  with 
carbons  we  hove  found  that  customers  ore  willing  to  pay  o  little  more 
to  get  the  benefits  of  NCR  Paper. 

“Our  success  with  NCR  Paper  is  reflected  in 
lost  yeor's  soles  figures.  NCR  Paper  increased 
our  forms  business  28%.  Every  printer  con  do 
the  some  by  applying  the  new  ideos  NCR 
Paper  mokes  available  to  us." 


Quality  Press 

THE  NATIONAl  CASH  REGISTER  COMPANY,  Dayton  9,  Ohio 

f039  OFFICES  IN  121  COUNTRIES 
76  YEARS  Of  HELPING  BUSINESS  SAVE  MONEY 


NCR  Paper's  morket  for  business  forms 
is  tremendous!  Investigate  today.  NCR 
Paper  is  available  in  sheet  stock  at 
local  paper  suppliers  in  bond,  ledger 
and  tag  grades.  For  roll  stock,  write 
to:  The  National  Cash  Register  Com¬ 
pany,  Dayton  9,  Ohio. 


NCR  PAPER 
ELIMINATES 
CARBON  PAPER 


y  Here  is  a  check  list  of  major 
factors  to  consider  in  trying  to  decide . .. 

when  to 
REPLACE 

Equipment 

by  William  J.  Milford 


“MAYBE  WE  SHOULD  hang  onto  it 
just  a  little  longer  before  replacing  it?” 
This  question  put  by  a  printing-plant 
owner  to  his  partner  is  being  asked 
every  day  of  the  week.  The  desire  to 
obtain  maximum  use  from  investment 
in  plant  equipment  often  outweighs 
the  practical  aspects  of  the  problem  in 
many  cases. 

Just  when  is  it  time  to  replace  such 
equipment?  Unfortunately,  there’s  no 
all-inclusive  formula  one  can  use.  The 
following,  however,  are  some  factors  in 
answer  to  the  question  which  any  read¬ 
er  can  use  to  make  it  easier  to  reach 
a  decision. 

□  When  the  unit  in  question  is  so 
much  slower  than  newer  models  that 
there  is  a  marked  difference  in  time 
required  to  produce  a  given  quantity. 


Today,  time  is  the  most  expensive  seg¬ 
ment  of  overhead  in  every  printing 
plant,  large  or  small,  with  payrolls  at 
their  present  peaks.  When  any  given 
unit  of  old  equipment  is  so  slow  (in 
comparison  with  newer  models)  that 
there  is  a  very  recognizable  difference 
—  then  it  dehnitely  is  time  for  replace¬ 
ment. 

□  When  efficiency  in  handling  pro¬ 
duction  is  reduced  with  respect  to  com¬ 
petitor’s  plant  output  on  any  kind  of 
printing.  “Just  getting  by,”  with  any 
unit  of  production  is  no  longer  possi¬ 
ble  ;  today  even  the  smallest  out-of-the- 
way  plant  must  compete  in  ability  to 
handle  practically  any  average  kind  of 
printing  job  originating  in  its  trade 
territory.  Where  any  old  piece  of 
equipment  has  become  so  outdated  that 
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in  either 
direction 
can  snarl  up 
a  mailing 


Help  your  customers  plan  their  booklets,  bulletins  and  direct 
mail  with  the  proper  envelopes  in  mind  and  avoid  such  snarls. 
It’s  easy  when  you  have  the  U.S.E.  Envelope  Selector  Chart, 
a  pocket  piece  that  shows  70  standard  U.S.E.  Envelopes  and 
gives  sizes.  It’s  free.  Ask  your  U.S.E.  Paper  Merchant  for  a 
copy  or  write  Advertising  and  Sales  Promotion  Department— 


LESS  THAN 
AN  INCH 


even  the  best  employee  cannot  do  a 
satisfactory  job  thereon,  then  it  defi¬ 
nitely  is  time  for  replacement. 

□  When  maintenance  and  repair 
costs  are  starting  to  appear  just  about 
every  month  on  the  overhead  list.  On 
plant  equipment,  this  becomes  of  ex¬ 
treme  importance.  Even  if  the  firm 
must  borrow  money  to  buy  such  new 
equipment,  the  interest  it  pays  will  be 
more  than  offset  by  removal  of  such 
maintenance  and  repair  bills.  In  some 
cases,  payments  on  a  new  piece  of 
equipment  will  almost  be  matched 
where  such  equipment  is  long  past  its 
retirement  stage.  Wherever  any  piece 
of  printing  plant  equipment  begins  to 
need  repairs  every  month  (or  even 
everv' -other-month)  then  it  definitely  is 
time  for  replacement. 

□  When  new  developments  in  such 
equipment  permit  handling  of  a  given 
production  job  at  a  cost  a  great  deal 
less  than  possible  with  present  equip¬ 
ment.  Profit  always  comes  from  the 
difference  between  our  production  costs 
and  the  receipts  brought  in.  In  none 
but  the  rarest  of  cases  will  the  dollar- 
retum  from  output  vary  from  that 
earned  by  competition.  The  printing 
plant  which  can  do  business  at  a  satis¬ 
factory  difference  between  those  two 
figures  (i.e.,  profit)  is  the  one  which 
survives.  Whenever  it  is  becoming  ex¬ 
tremely  difficult  to  make  a  worthwhile 
profit  at  present  competitive  levels  then 
it  definitely  is  time  for  replacement. 

□  When  the  use  of  such  plant  equip¬ 
ment  begins  to  result  in  too  hish  a  rate 
of  rejects  and  spoiled  jobs.  These  we 
cannot  permit  if  we  wish  to  maintain 
a  profitable  business.  Even  one  major 
job  rejection  can  wipe  out  all  profit 
for  the  plant  that  day  or  even  that 
week.  W'hen  it  is  obvious  that  such 
rejects  are  being  caused  by  ancient 


and  dilapidated  equipment,  then  it  defi¬ 
nitely  is  time  for  replacement. 

□  When  the  age  of  any  piece  of 
equipment  has  become  such  that  it  is 
getting  more  and  more  difficult  to  find 
replacement  parts.  W  e  need  only  one 
or  two  experiences  with  having  an  im- 
|)ortant  piece  of  equipment  out  of  use 
while  hunting  around  for  replacement 
of  a  broken  part  to  realize  the  cost  in¬ 
volved.  Not  only  the  high  price  of  such 
replacement  parts  but  the  revenue 
losses  which  must  be  taken  while  such 
a  unit  is  out  of  operation  establish 
this  as  very  definitely  time  for  replace¬ 
ment. 

□  W  hen  a  unit  has  become  so  in¬ 
efficient  that,  when  used  with  other 
more  modern  pieces  of  equipment,  it  is 
actually  slowing  up  work  flow  in  the 
plant.  If,  for  example,  we  have  four 
pieces  of  plant  equipment  involved  in 
handling  a  specific  production  run  with 
three  being  new  and  modern  while  one 
is  old  and  outmoded,  then  invariably 
that  one  will  slow  down  productive 
ability  of  the  three  new  pieces  of  equip¬ 
ment.  Such  a  slow-down  not  only  costs 
in  dollars  and  cents  through  increased 
overhead  charges,  but  wastes  the  invest¬ 
ment  in  the  three  new  units.  W  henever 
this  situation  exists  it  definitely  is  time 
for  replacement. 

□  W  hen  accidents  begin  to  increase 
in  the  use  of  such  equipment  in  the 
plant.  Accidents  are  extremely  costly 
today  (even  the  most  minor  ones)  not 
only  from  the  compensation  and  medi¬ 
cal-insurance  standpoint  but  through 
loss  of  skilled  employee  time.  This  is 
of  such  importance  that  where  use  of 
any  such  piece  of  equipment  has  re¬ 
sulted  in  even  three  accidents  over  a 
short  period,  then  it  definitely  is  time 
for  replacement. 

□  W  hen  bulky  units  which  require 
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THE  ^^ECONO-MITE*^  CAMERA 


Now  . . .  you  can  duplicate  almost  anything 
photographically  in  just  two  minutes  with 
the  new  Robertson  “Econo-mite”  Camera, 
developed  especially  for  the  new  Kodak 
Ektalith  Method ! 

The  “Econo-mite"  is  beautifully  styled  for 
today's  modern  offices.  And  its  years  ahead 
concept  is  more  than  skin  deep!  Advanced 
design  and  operating  features  make  the 
“Econo-mite”  the  fastest,  easiest  to  operate 
camera  you’ve  ever  seen.  For  example,  the 
camera’s  range  of  3  times  enlargement 
through  V3  reduction  is  quickly  and  accu¬ 
rately  obtained  by  direct  reading  percentage 
focusing  tapes;  copy  loading  on  the  big 
18"x23"  copyboard  is  easier,  and  the  adjust¬ 
able,  built-in  light  system  provides  uniform 


copy  illumination  for  crisp,  sparkling  work; 
many  other  features  like  the  automatic 
re-set  timer  and  a  built-in  exposure  com¬ 
puter  guide  make  operation  a  quick,  pleas¬ 
ant  job. 

See  for  yourself  the  speed,  quality  and  ver¬ 
satility  of  the  outstanding  new  Robertson 
“Econo-mite”  Camera  . . .  learn  how  it  helps 
you  get  the  best  results  from  the  Ektalith 
Method.  See  your  Robertson  Dealer,  or  call 
or  write  us  today  for  complete  information. 

The  “Econo-mite”  is  Robertson’s  new  com¬ 
panion  camera  to  the  “Meteorite”  and  “320” 
Lines,  which  are  also  equipped  for  use  with 
the  Ektalith  Method. 


i]  a  Tradtmarli  of  tha  Eastinan  Kodak  Company 
"Econo  mita '  and  "Matoorita’  art  Tradomarks  of  Rofxrtson  Photomachania,  Inc. 


The  complete  line  of  photomechanical  cameras  and 
plate  making  equipment  for  graphic  arts  and  industry 


ROBERTSON  PHOTO-MECHANIX,  INC. 

7440  Lawrence  Ave.  Chicago  31,  Illinois 


considerable  plant  space  have  been  su¬ 
perseded  by  much  smaller  and  more 
compact  units.  With  increasing  spe¬ 
cialization  and  broadening  of  plant  out¬ 
put  today,  there  is  greater  need  for 
additional  pieces  of  specific  equipment 
in  even  the  smallest  printing  plant. 
Space  must  be  found  for  these.  Any 
survey  of  the  printing  plants  in  almost 
every  area  will  reveal  that  space  is  a 
pressing  problem.  Whenever  it  is  pos¬ 
sible  to  replace  an  old  and  outmoded 
unit  with  a  newer  one  of  half  or  less 
space  consumption,  then  it  may  very 
well  be  time  for  replacement. 

□  When  it  is  possible  to  obtain  re¬ 
placement  equipment  which  will  as¬ 
sure  greater  perfection  of  work  output 
it  is  often  advisable  to  make  a  replace¬ 
ment.  Often  such  perfection  is  possible 
in  use  of  older  equipment  where  a 
highly  skilled  worker  is  available,  but 
it  requires  far  too  much  time  even  then. 
The  newer  men  we  are  hiring  these 
days  do  not  possess  such  skills  in  use 
of  old  equipment;  modern  equipment 
has  been  designed  to  do  the  job  instead 
of  the  man.  When  this  situation  exists 
(and  it  is  almost  everywhere)  then  it 
definitely  is  time  for  replacement. 

□  When  production  cannot  keep 
pace  with  sales  or  sales  possibilities, 
then  changes  are  very  definitely  in  or¬ 
der.  The  successful  firm  which  creates 
such  business  cannot  permit  it  to  go 
unfulfilled ;  its  customers  will  start 
placing  business  elsewhere.  If  that 
particular  plant  is  clinging  to  the  use  of 
old  and  outdated  equipment,  then  it 
definitely  is  time  for  replacement  of 
such  equipment. 

□  When  maintenance  costs  on 
equipment  begin  to  rise  sharply  and 
particularly  where  this  involves  exces¬ 
sive  consumption  of  oils  and  greases. 
It  takes  little  time  for  excessive  lubri¬ 


cation  costs  to  mount  up  to  a  sizable 
figure.  In  many  instances,  they  will 
reach  a  level  where  one  is  virtually 
paying  for  a  new  unit  through  such  ex¬ 
penditures  and  still  not  receiving  the 
benefits  possible  with  the  use  of  that 
new  equipment.  Just  as  it  holds  true 
in  operation  of  an  automobile  motor 
when  lubrication  costs  become  exces¬ 
sive  on  any  piece  of  equipment,  then 
it  definitely  is  time  for  replacement. 

□  When  an  over-all  obsolete  condi¬ 
tion  of  plant  equipment  is  becoming 
difficult  from  a  competitive  standpoint. 
This  is  not  only  a  matter  of  costs  but 
of  ability  to  maintain  a  profitable  com¬ 
petitive  position  as  well.  Survival  al¬ 
ways  depends  on  it.  In  many  cases,  cus¬ 
tomers  will  actually  shy  away  from  a 
firm  where  they  know  nothing  but  an¬ 
cient  and  obsolete  equipment  is  in  use. 
When  such  a  condition  develops,  then 
it  definitely  is  time  for  replacement. 

□  When  it  is  becoming  necessary 
to  turn  away  business  possibilities  for 
no  reason  other  than  the  lack  of  equip¬ 
ment  with  which  to  handle  them.  The 
printing  industry  has  done  anything 
but  stand  still.  New  developments 
come  along  every  year.  Elach  of  these 
requires  specific  pieces  of  equipment. 
The  plant  that  neglects  to  keep  pace 
soon  finds  it  must  turn  away  more  and 
more  of  its  routine  business  because  it 
cannot  offer  these  new  services.  If  it 
wishes  to  survive,  then  it  definitely  is 
time  for  replacement. 

There  are,  of  course,  other  factors 
involved  in  determining  if  and  when 
equipment  replacement  is  advisable. 
The  foregoing,  however,  represents  the 
major  ones  which  affect  printing  plants 
of  every  size  and  kind.  They  provide 
a  valuable  check  list  for  securing  the 
answer  to  the  question  of  just  when  it 
is  time  to  replace  a  given  piece  of 
equipment  in  any  printing  plant. 
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„  ORIGINAL  HEIDELBERG  « 


‘Roll  leaf  profits  really  begin 

when  you  ‘put  it  on  the  Heidelberg ' 


QUALITY  ROLL  LEAF  STAMPING- 

at  speeds  up  to  and  including  4,000  iph! 


MAIN  OfftCIS  HEIoeiMIC  EASTERN.  INC  .  73-43  Woodhovcn  Mvd..  Gl*ndal«  27,  long  lilond,  N.  Y 
Now  York  City  Diiptoy  Room  — 160  Vorick  Stroot 

HEIOEIIEIG  WESTERN  SAIES  CO..  1700  South  Wall  Stroot.  loi  Angoloi  IS.  Colilornio 
HEIOEltERC  SOUTHERN  SALES  CO..  6319  Eppoi  Stroot,  PO  Box  13301,  Houtton  17,  Toiot 


With  the  13  X  18*  ouginal  heidelbebc 
Roll  Leaf  Press,  stamping  at  top  speeds 
is  an  actuality.  Here’s  why; 

•  60  tons  impressional  strength,  easily  ad¬ 
justable  (built-in  overload  protection! 

*  'The  dwell  on  impression  is  4  to  6  times 
longer  than  that  of  automatic  side  arm 
presses. 

*  Extra  heavy  duty  calibrated  thermostat 
keeps  heating  plate  constant  at  precise 
temperature  required. 

•  Well  known  ouginal  hetoelbebg  mod¬ 
em  design  and  precision  construction. 

By  simply  discoiuiecting  the  Roll  Leaf 
Feeder,  you  can  use  this  versatile  ougi¬ 
nal  HEiDELBEiiG  for  embossing,  die-cut¬ 
ting,  creasing,  cutting,  scoring  and 
perforating. 


Tour  roNi  coo  ho  fo4  iloiolioooooolr.  Novel  meth¬ 
od  of  feeding  permits  use  of  larger  diameter 
rolls  which  further  increases  prwuction  due 
to  fewer  press  stops . , .  and  different  colored 
rolls  can  be  run  at  same  time. 


You,  Too,  Can  Get  That  Menu  Business 


by  C.  Thomas 

Not  knowing  about  another  man’s 
business  may  cost  a  printer  thousands 
of  dollars,  it’s  not  uncommon  for  in¬ 
stance,  to  find  a  printer  who  has  wist¬ 
fully  longed  for  some  of  his  local  restau¬ 
rant  man’s  business,  then  dismissed 
him  from  his  potential  prospect  list. 

The  following  tells  how  readers  can 
latch  on  to  some  extra  job  printing, 
and,  at  the  same  time,  place  themselves 
in  a  position  to  render  a  real  customer 
service. 

Jimmy  Murphy,  who  is  head  of  the 
Oasis  drive-ins  and  restaurants,  El 
Paso,  Texas,  like  other  restaurant  op¬ 
erators,  had  a  definite  need  for  printed 
matter.  His  most  important  need  was 
for  printed  daily  menus.  But  having 
menus  printed  daily  was  for  him  im¬ 
practical,  and  too  costly. 

By  doing  its  own,  menus  were  cost¬ 
ing  the  Oasis  organization  $100.00  a 
month  in  labor  alone.  “This  plus  all 
the  extra  time  it  was  taking  to  prepare 
the  menus,  then  check  them  every  day,” 


said  Mr.  Murphy.  “And  don’t  forget 
there  was,  also,  the  cost  of  paper  and 
materials.” 

Menus  were  being  run  off  on  a  dupli¬ 
cator,  as  do  most  restaurants.  But  be¬ 
ing  produced  in  a  hurry,  without 
enough  time  to  make  corrections, 
menus  came  out  with  wrong  prices, 
and  misplaced  words. 

“For  some  reason,”  said  Mr.  Mur¬ 
phy,  “people  don’t  order  broiled  cab¬ 
bage,  boiled  steaks,  and  errors  like 
this  were  common.”  Not  only  were 
such  mistakes  annoying,  but  the  menus 
were  hard  to  read,  and  more  so  on 
some  days  than  on  others.  Printed 
menus  were  a  must. 

To  afford  printed  menus,  Murphy 
hit  on  an  idea  that’s  as  practical  as 
it  is  inexpensive.  He  now  sits  down 
and  figures  out  menus  for  the  duration 
of  14  days.  The  restaurant  man  has  to 
do  this  himself,  for  what’s  on  the  menu 
today,  may  appear  the  next  day  as 
left-overs  in  some  other  form. 

The  restaurant  man  figures  this  all 
out  for  a  two-week  period.  Conse- 


Rudy  Woodward,  manager 
of  the  Mountain  View  Oasis 
explains  to  Jimmy  Murphy 
how  well  the  new  printed 
order  forms  are  working  out. 
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Colonial  Golden  Bulesma 


. .  and  to  value  your 
smallest  accounts 
equally  as 
your  largest!** 


We  are  proud  that  the 
superior  quality  of  our  products 
has  earned  us  the  friendship  of 
so  many  fine  firms,  and  we  take 
extra  pride  in  meeting  their 
special  requirements  with 
care  and  promptness. 

We  at  Colonial  will  be  happy  to 
discuss  your  s))ecial  requirements  J 
. . .  may  we  hear  from  you?  p 

h- 

Specialists  in  the  manufacture 
of  spirit  master  units.  p, 

spirit  carbon,  hand  cleansers  p  „ 
and  fluids.  h 

Cohmial  Ctu§m 


Serving  the 

wholesale 

trade 

exclusively 


SKOKIE,  ILUNOIS 


.  .  .  .  MENU  BUSINESS 

quently,  he  will  have  a  different  menu 
for  every  day  over  a  period  of  14  days. 
Say  he  starts  on  a  Sunday,  the  first 
of  the  month.  On  the  15th,  he  will  use 
this  same  menu  again,  and  it  wiU  fall 
on  a  Sunday.  The  date  is  not  printed 
on  the  menus,  just  the  day. 

Mr.  Murphy  uses  his  pressrun  for 
90  days,  2,000  of  each  day,  a  total  press- 
run  of  28,000.  He  then  makes  up  new 
menus  for  another  14  days  to  run  him 
another  90  days.  Thus,  the  printer  gets 
four  jobs  a  year  to  produce  menus  for 
every  day  in  the  year  — 112,000  daily 
menus  a  year. 

The  printed  daily  menus  were  such 
an  advantage  to  Mr.  Murphy  over  those 
made  on  a  duplicator,  that  he  figured 
out  ways  to  use  more  printed  matter. 

For  special  days  like  Easter  Sunday, 
Mother’s  Day,  Valentine  Day,  Thanks¬ 
giving,  Christmas,  New  Year’s,  he  has 
special  menus  printed.  He  holds  back 
just  enough  of  them  for  his  menus. 
The  day  before  he  uses  them  to  adver¬ 
tise  the  next  day’s  special  menu,  and 
places  them  in  customers’  cars,  and 
passes  them  out  at  the  cashier’s  desk. 

“Printed  matter  looks  so  neat  and 
erttractive,”  said  Mr.  Murphy,  “we  have 
all  specials  printed  up  in  quantities 
and  use  them  throughout  the  season, 
rather  than  resort  to  writing  or  typing 
in  the  specials.” 


Would  this  be  prohibitive  for  a  res¬ 
taurant  man  with  only  one  drive-in  or 
cafe,  we  asked  Mr.  Murphy.  “Of 
course  not.  It  would  be  cheaper  than 
his  doing  his  own  on  a  duplicator.  It 
takes  time  to  type  menus  every  day. 
.\nd  if  stencils  are  used,  this  takes  skill 
as  well  as  time.” 

By  preparing  menus  for  14  days,  by 
the  time  a  menu  repeats,  two  weeks 
have  elapsed,  and  even  regular  cus¬ 
tomers  don’t  realize  this  was  the  same 
menu  presented  15  days  ago. 

“Printed  menus,”  Mr.  Murphy  con¬ 
cluded,  “gives  ‘tone’  to  a  drive-in  or 
restaurant  and  places  it  in  the  ‘class’ 
category  of  better  eating  places.” 


QUICK-EZE 


mechanical  page  tie-up 
eliminates  string,  speeds  work 
stays  put  during  correction  &  printing 
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FASTER  WORK  MEANS 

MORE  MOHEY 

FOR  PRINTERS . . . 


Write  for  Bulletin  No.  1  for  facts 
about  MENDES  Tipping  Machines, 
which  “automate”  your  snap-out 
forms  production. 

And  MENDES  gives  you  MORE  than  speed  . . . 

Versatility  —  for  12  years  we  have  offered  $100. 
reward  to  anyone  who  can  show  us  a  practical  form 
which  these  machines  cannot  make. 

(As  yst,  we  havs  seen  no  form  which  cannot  bo  mado 
on  a  MENDES  machine.  Thus,  wo  have  not  boon  askod 
to  pay  this  reward.) 


j. c.  MENDES  coRP. 


NEW  BEDFORD  INDUSTRIAL  PARK  •  NEW  BEDFORD,  MASSACHUSETTS 


Remember:  The  money  you  save  will  be  your  own! 


How  to  Sell  More  Printing 

Selling  more  printing,  be  it  adver¬ 
tising  space  or  job  work,  is  tbe  objec¬ 
tive  of  every  printer.  This  increased 
volume  has  to  be  sold  in  the  market 
where  you  live  and  against  the  com¬ 
petition  of  other  printers. 

Have  you  ever  asked  yourself  why 
you  prefer  to  shop  at  a  certain  store? 
Isn’t  it  because  it  does  some  little 
extra  things  that  please  you?  Well,  the 
same  thing  applies  to  your  own  work. 
And  if  your  composing  room  equipment 
is  such  that  you  can  do  the  little  extra 
things  that  please  your  customers,  you 
will  sell  more  job  printing  or  more 
advertising  space.  Actually,  your  best 
salesmen  can  be  your  saws,  slug  strip¬ 
pers  and  type-high  planers.  For  these 
are  some  of  the  machines  that  add  the 
professional  touches  that  please  your 
customers. 

You  may  have  a  customer  who  has 
a  special  message  that  he  wants  to 
play  up.  One  effective  way  is  to  box 
it.  With  a  new,  accurate  saw  trimmer 
your  comps  can  make  clean  sharp 
mitres  so  that  the  box  is  tight  and 
smooth.  If  your  comp  wants  to  angle 
it — it  is  easy  for  him  to  do  so  with 
proper  equipment,  and  your  customer 
is  pleased  that  you  gave  thought  to  his 
job. 

.Most  job  printing  customers  and 
most  newspaper  space  customers  do 
not  specify  the  kind  of  type  that  they 


want.  They  leave  that  all-important  de¬ 
tail  to  you,  so  when  your  comp  has 
the  proper  equipment  to  produce  in¬ 
dividual  looking  jobs  with  the  small 
custom  touches,  your  customer  is  not 
only  pleased,  but  will  come  back  for 
more  work.  In  other  words,  .you  are 
building  in  him  confidence  in  your 
ability. 

It  may  be  that  your  comps  do  not 
have  the  time  to  do  “artistic”  set-ups, 
but  with  new  saws,  slug  strippers  and 
type-high  planers  they  can  add  indi¬ 
vidual  appearance  to  their  copy.  Fur¬ 
ther  than  that,  new  saws  trim  with 
precision  accuracy.  Workups  do  not 
occur  with  the  result  that  your  finished 
job  is  always  clean  and  neat  looking. 

And  this  is  one  way  to  increase 
printing  volume.  Every  customer  you 
have  wants  to  be  proud  of  bis  copy 
and  he  knows  if  it  looks  right  and 
tells  his  story  right,  he  will  have  in¬ 
creased  business.  Yours  will  be  the 
shop  with  which  he  wants  to  do  busi¬ 
ness. 

rW 

Don't  Look 

The  sight  is  unbearable, 

A  vision  of  horror. 

Someone  dropped  a  case 
Of  six  point  on  the  floor. 

—  W  arren  B.  Smith 


WANT  5  to  6  thousand  MORE 


GeilDEAL8... 
itfitYStomakea 
good  imptession.' 


perfect  impressions  per  day  from  your  Miehle  Vertical  or 
Heidelberg  job  presses? 

You'll  Get  'em  with 

ACE  GRAYTONES 

All  synthetic  rubber.  Most  trouble-free  roller  made 


IDEAL  ROLLER  A  MANUFACTURING  CO. 

3SI3  W  >4t«i  S«  >I.J4  Aveiwe  mmyrneed  Anre.  SIM  PeaiMree  Mi 

9.  N.  Island  1.  M.  ▼.  MuWina***  Cal.  ChasaM**.  Ca 
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THAN  SEPARATE 
VACUUM  FRAME  & 
ARC  LAMP  UNITS! 


LOAD 

Lift  the  glass,  position 
the  negative  and  plate. 


FLIP 

Close  the  glass  frame. 
Pull  the  release  knob 
and  flip  the  vacuum 
frame  over. 


Set  the  timer.  Automat¬ 
ically  controlled  carbon 
arc  lamp  is  built  into  the 
base  with  the  reflector. 


PLATE  MAKER 


Not  only  do  you  save  on  the  initial 
cost  of  a  Hip-top  unit  .  .  .  the  set  up 
cost  is  substantially  reduced:  no  parti¬ 
tions,  curtains,  or  exhaust  systems  be¬ 
cause  the  light  from  its  pMjwerful  arc 
lamp  is  contained  within  the  cabinet. 
Save  on  floor  space;  flip-top  units  oc¬ 
cupy  a  space  only  a  few  inches  larger 
than  the  actual  plate  size.  Save  time  — 
these  simple  to  operate  units  can  be* 
controlled  from  one  position  by  one 
operator. 

Hundreds  of  leading  photo  lithog¬ 
raphers  and  photo  engravers  know, 
there  is  no  easier  or  faster  way  to  make 
perfect  plates.  , _ 

*S«iid  f*r  th«  lat«st 
"flip-tap"  ■allatia  A-5000  / 


COMPANY,  INC. 

General  Office  and  Factory:  4110  W.  Grand  Ave.  •  Chicago  51,  III. 
Eastern  Sales  and  Service:  215  Park  Ave.  So.,  New  York 


TO  PROVE  the  speed  of  his  newly  devel¬ 
oped  stereotype  process,  William  Ged  of 
Edinburgh,  Scotland,  in  the  early  1700’s, 
wagered  with  a  type  founder  that  he  could 
produce  plates  from  a  set  page  of  the  Bible 
within  eight  days — then  proceeded  to  turn 
out  three  plates  in  a  single  day ! 
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Order  Now  FROM  THE  NATION'S  SUPPLY  HOUSE 


HAWES  VERTICAL  TIME  SAVERS 

.  DOUBLE  ROLL 

V  ATTACHMENT 

S'9-50 


Die  Cutting  Jackets  . . .  $25.00 

Cardboard  and  Envelope  Suckars,  Pr._  12.00 
Register  Table  $24.00;  Gripper  ^als  .  7.50 

Cylinder  Bands — Set  of  5 _ 15.00 

Automatic  Cylinder  Trip  . . . 19.00 

Pfle  Guides  set  $19.50;  No  Slur  Bar  ..  20.00 

PUe  Side  BUst,  Pr _ _ _  9.00 

Square  Head  Gripper  Pins,  ea. _  2.40 

S^rt  Sheet  (r  Envelope  Pipe  Guide  ..  25.00 
Vert.  Belts  $10;  Ace  Plastic  Hose  12'  3.60 

Back  Stop,  insures  pert,  register,  pr._  6.50 
#909  Anchor  Numb.  Machine  Cleaner  2.70 
Anchor  Repelsit  Giant  Buss  Bomb  Can  3.50 
Anchor  Sans  Aqua-waterless  Hd.  Cl.  2.25 
Printers  Aprons--— Heavy,  Blue,  Denim  1.25 
Rubber  Suckers  tor  Kluge,  Rice,  ATF,  Harris, 
Miller  Presses,  Cleveland,  Dexter  feeders. 
All  heights  and  sises  Perforating  Rule.  Die 
Cut.  Jackets  for  Cylinders  Cr  Platen  Presses. 
Saber  Tooth  Press  Perforation  Backing 
1/16",  1/8",  l/4~— 15  Ft.  Roll_$  4.25 
Litho-Perf.  Rule  for  Offset,  6'  Roll  _  5.40 

Litho-Snapout  Rule  for  Offset,  6'  Roll  5.40 
LItho-Scoring  Rule  for  Offset,  6'  Roll  5.40 
Litho  Punches  for  Offset  </i"  12.50 

Perf-A-Base  Press  Perf.  Backing  40'  5.00 

Offset  Perfo-Strip  6  Ft.  Coil -  5.40 

Plate  Mounting  Tools,  set  of  6  .  5.25 

Steel  Plate  Lifters,  $1.65;  Nail  Pliers  2.50 

EngMvers  Tools,  set  of  six _  6.00 

Flaf  or  Round  Gravers  _  1.00 

Angle  Tint  &  Elliptical  Tools  _  1.50 

Roulette — $5.00;  Cross  Liners  $5  Cr  6.00 

Magnetic  Plate  Mounters . .  2.50 

Screen  Determiner _ _ 1.50 

Binocular  Magni-Focuser  Loop  _  10.50 

Bausch  fir  Lomb  Linen  Tester  5x  _  10.00 

Imp.  Linen  Tester  1x1  $5.00;  4.00 

Lufkin  Paper  Micrometer  with  ratchet  23.95 
Ames  Paper  Gauge,  Pocket  Size  23.00 

Paper  Cutter  Angle  Guide  . .  12.00 

Bo^  Trimming  Guides,  Pair _  7.60 

Linotype  Chair  Adj  14"  to  17" _  21.50 

"  13"-19",  seat  17V2"xl9"....  25.50 

Galleys — Galley  Cabinets — Matrix  Sort  Cabi- 
i»ets  —  Type  — Cut  —  Mono  Cabinets — Im¬ 
posing  Tables — Chase  Racks. 

PHOTO  EQUIPMENT  .  .  nuArc  Flip-Tops — 
Arc  Lamps — Kcnro  Cameras — Colight  <^bi- 
nets  —  Frames  —  Leedal  Sinks — Tables  and 
Trays — Blueprint  —  Litho  Negative  storage 
cabinets. 


Static  Tinsel  Wire  Cent.  12  yds. - $  2.00 

STATIKIL  Spray  Can _  3.00 

Negastat,  Push  Button,  Spray  Can  ....  2.98 

Economist  Ink  Saver  Spray  Bomb,  ea.  2.75 

Static  Master  Brush  3"  size -  9.95 

Non-Slip  Beek  Quoins,  doz -  3.25 

Challenge  #1  Quoins  $3.50  Dz. — #2  5.25 

Tee  Key  $1.75;  Pressman - 2.95 

Hi-Speed  Quoins — All  sizes  3"  to  12" 

Rouse  Reg.  Quoins  Dz.  #1  $5.40;  #2  6.60 

Adjustable  Quad  Guides,  set  3  — .  3.00 

Gauge  Pins — Hoover  $1.75;  Sure  Grip  2.00 

Ball  Point  Make-Ready  Knife . .  1.75 

Gillette  Style  Make-Ready  Knife -  1.50 

Gillette  Blades  pkg.  5_ . — . 75 

Slide  Pocket  M.R.  Knife  ext.  blades  .85 

Grtfhold  Knife  #119  _  _  1.00 

Plate  Pry  Knife— Special  _ 1.00 

Imp.  Tweezers — $1.00.  with  Bodkin.  1.25 

Fine  Nip  Tweezers  _  .90 

Tympan  Stabbers . . 1.90 

Lufkin  Scribers,  Small  $1.25;  Lge.  .  1.50 

Challenge  Type  Hi  Gauge  3.90 

Ink  Knives  6"  $2.25;  8"  $2.75;  10".  3.25 

Plate  Brush  $1.25;  Type  Brush . .  1.00 

Slug  High  Sinkers,  box . . .  ...  4.55 

Universal  Gripper  Fingers,  set  of  12.  ..  4.00 

Miller  Tail  Slur,  steel  points  _  3.50 

Aluminum  Line  Gauge  $1.30;  Brass.  1.60 

Stainless  12"  6-12  pts.  agates  _  1.70 

Lufkin  Steel  6,  8,  10,  12-pf.  12" _  3.40 

Lufkin  Stainless  12",  6-8-10-12  pt..  4.30 
"  "  12",  6-8-10-12  pt.  fir  ag.  5.40 

Lufkin  White  Tape  Rule  72"pts.in.ag.  2.20 
Mezurall  72"  Tape  Rule  pts.  in.  &  ag.  3.00 
Mezurall  72"  Tape  Rule  pts.  fr  in.  ..  2.60 

Stainless  Steel  6-12  pt.  O  ag.  in  18*  4.00 

6"  pocket  S.S.  w  clip.  Inches  &  Picas  1.00 

24"  Stainless  Steel  6-12  in.  fir  ag. _  5.00 

Stainless  Steel  6-8-10-12  pt.  12  in. 2.25 
72"  White  Face  Tape  Rule  Pts.  &  ln._  1.50 

12"  Copyfitting  Slide  Rule  _  2.00 

Haberule  Vis.  Copy-Caster  1960  Issue  10.00 

Character  Counter  7  gauges  1  tool _ 1.00 

Streamlined  Copyfitter  _  5.95 

Ivory  Bone  Folders,  7"  ea . .  .85 

Quick  Pad  Counter  div.  ream  5  section  1.10 
Adjust.  Pad  Counter,  Reg.  $2.25;  Ig.  2.75 
Presto  Oiler  for  Numbering  Machines  1.25 
Success  Brass  Nozzle  top  Benzine  Cans 

Quart  $4.25;  Pint  _  _  2.95 

Mercury-Lith  Rollers — Mercury-Lith  Blank¬ 
ets  for  all  Multiliths  fr  ATF  Chief  15  Presses 

SPINNIT  PAPER  DRILLS 
Bench  Model  $142.50;  Floor  Model  $216.00 

Lassco  Round  Corner  Cutters  _  25.50 

Master  Paper  Punch — 3  Heads  23.50 

Complete  Challenge  Line  of  Cutters — Drills 
— Proof  Presses — Galleys  and  Cabinefs 


COMPLETE  LINE  OF  ANCHOR  PRODUCTS  IN  STOCK  FOR  IMMEDIATE  DELIVERY 


AUTHORIZED  ATF  TYPE  DEALER 

lead)  ta  serve  the  Craftsaiaa's  ever)  aeed— lepreseatiaf  leadtag  Mfrs.  al  Machiaer)  aa^  EnitpaMit 
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RIT  to  Offer  Degree  in 
Photomechanical  Reproduction 

The  Division  of  Photography,  Printing 
and  Graphic  Arts  at  Rochester  Institute  of 
Technology  will  offer  for  the  first  time, 
in  September  1960,  a  four-year  curricu¬ 
lum  in  Photomechanical  Reproduction 
leading  to  the  Bachelor  of  Science  de¬ 
gree,  according  to  an  announcement  by 
C.  R.  Neblette,  division  chairman. 

The  new  curriculum  will  combine  the 
faculties  and  facilities  of  the  Department 
of  Photography  and  the  Department  of 
Printing  in  a  special  course  in  the  study 
of  reproduction  processes.  In  addition  to 
courses  in  fundamentals  of  photomechani¬ 
cal  reproduction,  lithography,  photoen¬ 
graving,  and  gravure,  the  curriculum  will 
include  chemistry  and  physics,  chemistry 
of  graphic  arts  processes,  optics,  engineer¬ 
ing  mathematics  and  quality  control,  pho¬ 
tographic  sensitometry,  theory  of  color 
processes  and  reproduction,  elements  of 
electronics,  and  courses  in  general  educa¬ 
tion  such  as  college  English  and  psychol¬ 
ogy,  international  affairs,  and  logic. 

Applicants  to  the  new  course  must  be 
graduates  of  an  approved  secondary  school 
and  have  at  least  two  years  of  mathematics 


and  preferably  either  physics  or  chemistry. 
They  must  have  high  school  grades  which 
give  evidence  of  capacity  to  undertake 
college  work  successfully. 

Further  information  may  be  obtained 
from  the  Office  of  .\dmissk)ns,  Rochester 
Institute  of  Technology,  Rochester  8,  N.  Y. 

Folding  Carton  Shipments  Increase 

Shipments  of  folding  cartons  were 
ahead  again  during  December,  the  Fold¬ 
ing  Paper  Box  Association  of  .America  an¬ 
nounced.  The  dollar  volume  of  shipments 
during  the  month  topjjed  December  of 
1958  by  4.4  percent.  .\t  the  same  time, 
tonnage  was  up  2.2  percent  over  the  like 
period  of  last  year. 

The  December  advance  placed  the  vear- 
to-date  figure  3.9  percent  ahead  of  1958 
in  dollar  volume  and  2.5  percent  ahead  in 
tonnage.  Industry  volume  for  the  year  is 
S944, 000,000,  compared  to  $909,000,000 
registered  in  1958.  Total  tonnage  this 
year  is  2,372,000  tons,  which  is  58,000 
tons  better  than  in  1958  when  2,314,000 
tons  were  shipped. 

New  orders  booked  in  December  1^59 
increased  1.0  percent  over  the  volume 
reported  in  December  last  year.  Tonnage 
of  new  orders  during  the  month  totaled 
5.4  percent  more  than  in  December  ol 
1958. 

Designs  Stereotype  Plate  System 

A  unique  conveyor-elevator-storage  sys¬ 
tem  for  stereotype  plates  has  been  de¬ 
signed  by  the  Goss  Company  in  associa¬ 
tion  with  Conveyor  Systems  Inc.,  for  the 
Kansas  City  Star.  This  system  consists  of 
three  parts:  elevators  to  raise  and  lower 
the  plates,  surface  mounted  conveyors  on 
the  pressroom  floor,  and  a  10-high  plate 
storage  rack. 

In  the  Goss  system,  the  nlatcs  travel  to 
and  from  the  pressroom  floor  on  eleva¬ 
tors  at  the  rate  of  about  15  per  minute. 
The  plates  are  taken  from  a  conveyor  for 
the  press  units.  After  the  run,  the  plates 
are  stripped  from  the  press  and  placed  on 
the  conveyor.  They  then  move  to  the  stor- 
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age  rack,  which  holds  approximately  600 
dead  plates.  From  the  rack,  plates  move 
automatically  to  the  elevator  leading  to 
the  stereotype  department.  From  the  time 
plates  are  put  on  the  conveyor,  until  they 
are  taken  off  in  the  stereotype  department 
two  floors  above,  this  system  is  automatic. 

Special  William  Caxton  Book 

As  a  special  tribute  to  National  Print¬ 
ing  Week,  observed  each  year  at  the  time 
of  Benjamin  Franklin’s  birthday,  the  Syra¬ 
cuse  University  Press  released  for  publica¬ 
tion  January  18  William  Caxton  and  His 
Critics.  Introduction  and  translation  are 
by  Dr.  Curt  F.  Buhler,  Keeper  of  Printed 
Books  at  the  J.  Pierpont  Morgan  Library- 
in  New  York  City. 

Highlighting  the  book  itself  are  the  fac¬ 
simile  pages  in  Caxton’s  English  repro¬ 
duced  from  the  1490  Caxton  Aeneas  of 
the  Syracuse  University  Rare  Book  Room, 
a  gift  of  Adrian  Van  Sinderen,  noted  Syra¬ 
cuse  alumnus. 

The  special  Caxton  edition  marks  the 
third  in  the  Brewster  House  typographical 
ABC’s  of  typography,  the  first  of  which 
William  Bulmer  and  The  Shakespeare 
Press  was  selected  as  one  of  the  1957 
Fifty  Books  of  the  Year  selection,  made 
annually  by  the  American  Institute  of 
Graphic  Arts.  1958  publication  was  Aldus 
Manutius  and  His  Thesaurus  Cornucopiae, 
which  presented  two  editions  —  a  small 
trade  book  and  a  larger  book  which  was 
a  replica  of  the  original  Aldus.  The  larger 


book  was  printed  in  a  numbered  edition, 
few  copies  of  which  arc  left. 

Each  book  emphasizes  the  best  in  crafts¬ 
manship  of  the  printing  trade  and  indus¬ 
try.  Except  for  the  numbered  Aldus  edi¬ 
tion,  each  book  is  printed  in  uniform  size 
(4  54x7")  format  on  special  paper  with 
case  bindings  and  unusual  acetate  jackets. 
The  Caxton  publication  will  be  submitted 
later  in  the  year  for  consideration  in  the 
annual  AIGA  Fifty  Books  Show  selection 
for  1960. 


Education  Council's  Movie 
to  Be  Shown  on  TV 

Television  stations  throughout  the 
United  States  will  schedule  showings  of 
the  Education  Council’s  motion  picture. 
Printing  —  A  Future  Unlimited,  as  part 
of  their  public  service  and  educational 
program  policy. 

According  to  Richard  Small  (vice-presi¬ 
dent  of  Western  Printing  and  Lithograph¬ 
ing  Company,  and  eastern  division  man¬ 
ager,  Poughkeepsie)  president  of  the  Edu¬ 
cation  Council,  “We  may  expect  approxi¬ 
mately  150  to  200  stations  to  show  our 
movie  to  a  potential  audience  of  over 
2,000,000  {xople.  We  hope  that  through 
these  showings  more  parents  and  young 
people  will  be  encouraged  to  look  into  the 
career  possibilities  of  the  printing  and  pub¬ 
lishing  industry.” 

Irl  Korsen  (Eureka  Press,  Los  Angeles) 
chairman  of  the  Council’s  Career  Motion 
Picture  Committee,  in  describing  the  pro- 
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ccdural  details  connected  with  this  project, 
stated,  “As  soon  as  we  book  a  showing  of 
the  movie,  we  will  advise  printing  trade 
associations  in  the  area  serviced  by  the 
TV  station.  It  is  hoped  that  these  local 
groups  will  arrange  with  the  TV  station 
for  a  representative  of  our  industry  to  ap¬ 
pear  on  the  program  and  for  appropriate 
local  publicity.  This  should  provide  a 
magnificent  opportunity  for  local  graphic 
arts  industry  educational  relations  pro¬ 
grams.” 

To  the  fullest  extent  possible  the  Edu¬ 
cation  Council  plans  to  utilize  copies  of 
the  movie  which  may  be  available  in  local 
areas.  Approximately  75  copies  of  the 
movie  have  been  produced  and  are  owned 
by  local  printing  association  groups,  print¬ 
ing  companies,  schools,  and  supplier  com¬ 
panies.  Forty  copies  are  available  on  a 
free  loan  basis  through  Crown -Zellerbach 
Corporation. 

For  additional  information  write  to  the 
Education  Council  of  the  Graphic  .Arts 
Industry,  5728  Connecticut  .Ave.,  N.W., 
Washington  15,  D.  C. 

Du  Pont  Publishes  Graphic  Arts 
Handbook 

.A  two-volume,  loose-leaf  Graphic  Arts 
Handbook,  containing  the  most  recent  in¬ 
formation  about  photographic  materials, 
processes  and  techniques,  has  been  pub¬ 
lished  by  the  Du  Pont  Photo  Prcxlucts 
Department  and  will  be  available  through 
dealers  in  the  United  States  early  this  year. 

Priced  to  sell  at  $6.50  for  the  two  vol¬ 


umes,  the  book  condenses  into  a  single 
source  technical  data  on  Du  Pont’s  graphic 
arts  films  on  Cronar  pnilyester  photo¬ 
graphic  film  base  and  other  products,  as 
well  as  information  on  such  subjects  as 
color  separation  and  masking,  halftone 
and  line  procedures,  and  photographic 
film  opaquing. 

It  is  stated  that  purchasers  of  the  book 
will  receive,  at  no  extra  cost,  pages  con¬ 
taining  new  and  supplemental  material 
that  will  be  issued  as  new  products  are 
introduced  and  new  techniques  developed 
by  Du  Pont. 

Sorg  Swatch  Books 

Special  swatch  books,  demonstrating 
the  printing,  scoring,  varnishing,  and  die¬ 
cutting  characteristics  of  three  Sorg  stock 
line  grades  —  Sorex,  Plate  Finish,  and 
Equator  Index  Bristol  — are  now  being 
made  available  by  the  Sorg  Paper  Com¬ 
pany  through  Sorg  merchants. 

The  books  are  so  designed  that  each 
shows  letterpress  printing  in  65-linc,  85- 
line,  and  lOO-line  screen:  and  offset- 
lithography  in  120-line,  133-line,  and 
150-line  screen  — on  each  of  the  colors  in 
which  the  particular  grade  is  made.  In 
addition,  each  swatch  is  scored,  die-cut, 
and  strip  varnished. 

First  Perpetual  Scholarship 
Honors  Giegengack 

The  A.  E.  Giegengack-National  Graphic 
.Arts  Expositions.  Inc.,  Scholarship  has 
been  established  by  the  Scholarship  Trust 
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I  LITHOGRAPHING  CO. 


53  PARK  PLACE.  NEW  YORK  7 


Fund  of  the  Education  Council  of  the 
Graphic  Arts  Industry  through  a  grant  for 
this  purpose  from  the  board  of  directors 
of  the  National  Graphic  Arts  Expositions, 
Inc. 

The  grant,  in  the  sum  of  $15,000,  will 
be  invested  by  the  Scholarship  Trust  Fund 
so  that  the  interest  therefrom  will  make 
possible  a  scholarship  award  of  approxi¬ 
mately  $500.00  per  year  to  the  award 
recipient. 


of  miniaturization  that  is  revolutionizing 
electronics.  Printed  circuits  may  be  small, 
with  few  connecting  links. 

Burke  &  James  has  recently  produced 
this  new  Micro  Module  Camera  for  one 
of  the  largest  laboratories,  taking  many 
months  to  develop  and  perfect  the  lens 
and  camera  needed  in  the  technique. 

The  photographic  system  was  classified 
secret  for  a  while,  but  now  is  available  for 
general  industrial  use. 


Lift  Secrecy  Lid  on  New  Camera 

Burke  &  James,  321  S.  Wabash,  Chi¬ 
cago,  has  built  a  camera  that  is  helping 
to  reduce  complex  electronic  units  to 
3/10  of  an  inch  size.  The  .\rmy  has  esti¬ 
mated  that  the  use  of  this  new  technique 
may  save  taxpayers  as  much  as  $200  mil¬ 
lion  a  year.  It  permits  missiles  to  carry 
lighter  payloads  with  no  loss  in  effective¬ 
ness.  It  may  open  the  way  to  great  ad¬ 
vances  in  rocketry. 

Army  scientists  worked  out  the  tech¬ 
nique,  which  consists  of  “printing”  elec¬ 
tronic  circuits  on  tiny  plastic  wafers. 
Wires,  casings  and  other  parts  are  elimi¬ 
nated.  The  camera,  with  special  lens  for 
micro-inch  work,  takes  pictures  of  circuits. 

Materials  that  make  conductors,  insula¬ 
tors  or  resistors  then  are  printed  with  a 
photographic  negative  into  a  geometric 
pattern.  Other  parts  are  added  micro¬ 
scopically.  The  flow  of  electricity  can 
then  be  regulated  across  the  face  of  the 
wafer.  This  is  part  of  the  new  science 


Morgan  Adhesives  Announces  Two 
New  Mactac  Self-Adhesive  Mediums 

New  tools  for  outdoor  ads'ertising  dis¬ 
play  purposes  are  announced  by  the  Mor¬ 
gan  dhesives  Company  of  Stow,  Ohio. 
Specializing  in  self-adhesive  printstocks. 
this  new  company  has  perfected  two  new 
mediums  for  outdoor  advertising. 

Now  being  manufactured  is  a  pre-dried 
paint  with  adhesive  backing.  This  unique 
paint  has  the  tradename  of  Maglo.  The 
second  item  is  a  printstock,  Lamar,  which 
is  said  to  revolutionize  the  possible  use  of 
gold  or  silver  metal  effects  for  outdoor 
advertising  boards. 

Morgan  .Adhesives  Company  is  a  sub¬ 
sidiary  operation  of  the  Bemis  Bro.  Bag 
Company  of  St.  Louis.  However,  it  is  not 
unfamiliar  with  the  self-adhesive  print- 
stock  field.  The  company  is  headed  up 
by  “Burt”  Morgan,  well-known  in  the 
field  of  self-adhesive  printstocks  for  the 
graphic  arts  industry. 

Located  in  a  new  $300,000  plant  be- 


The  1 5^^  BRACKETT  JOGGER  is  a  real 

PRODUCTION  BOON  TO  SMALLER  PLANTS 


Nothing  equals  it  for  i)€rfect  jog¬ 
ging  in  small  shops,  or  as  an 
auxiliary  in  larger  plants.  Height 
is  adjustable.  Ruggedly  built  for 
solid  service.  Handles  onion¬ 
skins,  tissues,  interleaves,  heavy 
stocks.  Adjustable  stroke.  Smooth 
operation.  Easily  portable. 


OTHER 
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38  X  38 
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1  WRITE  rOR 
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Price,  $235.00.  Larger  models  prepertlenalely  priced. 
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STRIPPING  and  OPAQUING 

TABLES 

MODEL  K-D  —  New!  assemble  it  yourself  and 
save  money.  Solid  construction,  adjustable 
straight  edges,  ample  leg  room,  adjustable 

feet.  Prices:  20"  x  24" . $149,00 

30"x45"  . $187.50 

MODEL  ASL  —  This  economical,  precision 
built.  Colight  Art  Stripping  Table,  is  de¬ 
signed  for  the  Artist,  Photographer,  and  the 
Lithographer.  Adjustable  straight  edges, 
double  glass  for  coolness  and  better  light 
diffusion.  Prices:  ASL  No.  1,  16"xl8"  work¬ 
ing  area  . $59.50 

ASL  No.  2,  19"x25"  working  area.  .$79.50 

MODEL  TST  —  The  Colight  Tilting  Stripping 
Table  is  a  unit  you  never  have  to  leave. 
While  seated,  necessary  materials  are  at 
your  fingertips.  Adjustable  tilt,  straight  edges, 
and  feet.  Price:  Model  TST,  working  area 
19"x25"  . $149.50 

MODEL  CSO  — The  Colight  Cabinet  Strip¬ 
ping  and  Opaquing  Table  combines  a  large 
working  area  with  storage  facilities.  A  side 
tray,  adjustable  straight  edges  and  feet,  and 
double  glass  are  additional  deluxe  features. 

Price:  Model  CSO,  working  area, 

25"x27»/2"  . $165.00 


All  Prices  include  crating  and  are  F.O.B.  Minneapolis 
Write  for  free  catalog  of  all  Colight  products  for  the  Lithographer 


MANUFACTURED  BY 

COLWELL  LITHO  PRODUCTS^  INC 

402  Chicago  Ave.,  Minneopolis  15,  Minn. 


NEW!  ANTI-STATIC 

SPRAY  GUARANTEED  TO 
STOP  STATIC! 


GREASELESS  .  .  .  SMEARLESS  .  .  .  this 
new  NEUTRO-STAT  Aerosol  Spray 
works  on  all  graphic  arts  materials  and 
machinery.  Developed  by  SIMCO  — 
leaders  in  the  field  of  static  elimination 
—  NEUTRO-STAT  actually  costs  less! 
Prevents  sticking,  dust  attraction.  Try 
it  now,  on  a  money-back  guarantee ! 


TODAY ! 

Ship  16  oi.  coni  Neutro-Sfol  @  $2.75 
_ corlons  (I  doz.  coni)  @  $27.50 


FIRM, 


address _ 

SIGNATURE. 


THE  SIMCO  COMPANY 
920  WALNUT  ST.,  LANSDALE.  PA. 


!  tween  .■Mcron  and  Cleveland,  The  Morgan 
Co.  has  employed  the  newest  techniques 
I  in  producing  the  best  printstocks  possible. 

!  The  property  of  Maglo  is  elimination  of 
i  the  messy  pnxess  of  the  brush  and  bucket, 

,  and  impierfect  fluorescent  color.  Maglo  is 
described  as  a  uniform  film  of  fluorescent 
color  with  an  adhesive  backing,  both 
sandwiched  between  two  protective  layers 
of  paper.  .Announced  as  the  most  lightfast, 
daylight  fluorescent  paint  made,  Maglo  is 
said  to  be  the  perfect  thickness  for  the 
absolute  fluorescent  brightness,  retaining 
its  original  color  brilliance  for  approxi¬ 
mately  two  years. 

In  its  application,  the  sheet  of  pre-dried 
paint  is  cut  to  fit  the  desired  area.  It  is 
said  to  adhere  to  most  smooth  surfaces, 
being  applied  directly  to  clean  surfaces  of 
aluminum,  stainless  steel,  chromium, 
chrome  plate,  well-painted  wckkI  or  metal, 
glass,  porcelain  enamel,  or  dimensionally 
stable  plastics. 

Maglo  is  available  in  sheet  sizes  24x36" 
and  comes  in  six  colors:  Red-Orange,  Yel¬ 
low-Orange,  Green,  Orange-Yellow,  Char¬ 
treuse  and  Fire-Engine  Red. 

The  company  states  that  this  new  pre¬ 
dried  fluorescent  paint  should  not  be  con¬ 
fused  with  retro-reflective  materials.  The 
Red-Orange  and  Yellow-Orange  do  have 
excellent  color  reflectance  at  night  in  re¬ 
sponse  to  auto  headlight  beams. 

A  second  new  printstock  (i.e.,  a  self- 
adhesive  backed  stock  for  the  graphic  arts 
industry)  created  by  Morgan  Adhesives 
Company  is  Mactac  Lamar.  This  print- 
stock  is  a  contraction  of  laminated  vinyl 
and  metallized  Mylar  w-hich  is  claimed  to 
have  four  times  the  tensile  strength  of 
steel.  Yet,  it  is  pliable,  printable,  and 
easily  used.  It  is  so  designed  that  a  die 
will  cut  easily  through  the  Mylar  and 
vinyl,  but  will  not  cut  the  easy  release 
;  backing  protecting  the  self-adhesive. 

Lamar  is  available  in  silver  or  gold.  Its 
j  permanent  self-adhesive  backing  makes  it 
i  easy  to  apply.  With  its  eye-catching  qual¬ 
ity  this  printstock  comes  in  sheet  sizes 

I  27x36". 
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Make  accurate,  money-saving  decisions 

with 

Planning  for 
Better  Imposition 

by  II.  WAYNE  WARNER 

This  is  a  niaiuial  prepared  by  printers  with  many 
years  of  experience  in  the  preparing  of  all  kinds  of 
forms  going  into  the  pressroom. 

The  book  covers  the  subjects  of  lockup,  lineup, 
establishing  margins,  elimination  of  workups, 
“tricks”  of  imposition,  and  contains  62  imposition 
layouts.  It  is  914x121/4  in  size  and  is  Wire-0  bound. 

It  is  an  excellent  reference  work  not  only  for  the 
man  on  the  stone  but  for  everyone  who  has  any¬ 
thing  to  do  with  the  planning  of  a  job  of  printing. 

I  Price  $10.00  a  copy 

m  |)lus  4S<'  per  copy  for  postage  and  handling 

I  THE  GRAPHIC  ARTS  MONTHLY 

I  608  S.  Dearborn  St,,  Chicago  5,  ill. 
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rVew  Equipnienf 
and  Supplies 

Unusual  Gathering  Machine 

No.  2652.  The  Gather-All,  described  as 
an  unusual  and  striking  departure  from 
run-of-the-mill  gathering  machines,  was 
introduced  by  Didde-Glaser,  Inc. 

The  Gather-All  is  said  to  be  designed 
for  operating  speeds  up  to  6,000  sets  per 
hour.  No-stop  top  loading,  vacuum  bot¬ 
tom  feed  and  continuous  one-direction 
stock  movement,  is  said  to  permit  con¬ 
tinuous-feed  operation.  The  unit,  oper¬ 
ated  from  one  side  only,  may  be  placed 
against  a  wall  to  save  floor  space.  Three 
simple  steps  are  all  that  is  said  to  be  re¬ 
quired  for  set-up,  and  micromatic  detec- 

...-.-----it 

;  READERS'  SERVICE  DEPARTMENT 

J  The  Graphic  Arts  Monthly,  608  South  Dearborn  Street,  Chicago  5,  III. 

■  ^Circle  numbers  below  for  more  information  or  literature. 

■  Please  print  or  type  and  attach  to  your  business  letterhead. 

I  Name  of  individual  must  be  included  in  coupon. 

■  ‘  NAME _ TITLE _ 

I  COMPANY _ 

I  ADDRESS _  _ _ 

■  CITY  tr  ZONE _ _ STATE _ 

■  This  coupon  good  only  until  May  I,  I960 

I  2651  2652  2653  2654  2655  2656  2657 

I  2658  2659  2660  2661  2662  2663 

■  2664  2665  2666  2667  2668  2669  2670 

■  2671  2672  2673  2674  2675 

■  FEB. 


Gather-All  Gathering  Machine 


tors  at  each  station  assure  absolute  colla¬ 
tion  accuracy.  The  Gather-.Ml  will  handle 
16  lb.  and  heavier  sheets  up  to  9!4xH" 
and  signatures  up  to  9  Vi  to  12/4”.  Maxi- 
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I 


1612  DOUGLAS  AVENUE 


KALAMAZOO.  MICHIGAN 


mum  thickness  of  the  set  is  1".  The  basic 
Gather-All  consists  of  a  four-station  unit. 
.■\dd-on  units  are  available  in  3-  or  4-sta- 
tion  sizes  and  may  be  added  in  the  own¬ 
er’s  plant  or  office. 

When  coupled  with  a  stitcher,  bander, 
creeper,  criss-cross  or  other  attachment, 
this  versatile  machine  becomes  a  complete 
and  compact  bindery  all  in  itself. 

For  more  data  use  coupon  on  page  202. 

Compact  Stereotypers  Band  Saw 

No.  2651.  A  new,  economical  stereo¬ 
typers  band  saw  for  rough  cutting  large 
stereo  plates  or  jobs  where  hand  feeding 
and  visual  gauging  is  adequate  is  an¬ 
nounced  by  H.  B.  Rouse  &  Company. 
The  unit  is  said  to  be  the  basic  model  of 
the  Rouse  Plate  Saw,  except  there  are  no 
gauges,  automatic  devices,  etc.,  thus  low¬ 
ering  machine  cost.  A  conveniently  lo¬ 
cated  lever  releases  spring  tension,  permit¬ 
ting  instant  blade  removal.  It  also  is  stated 
that  blades  can  be  completely  changed  in 
one  minute.  The  machine  cuts  up  large 


and  small  casts  of  type-high  work  easily 
and  occupies  only  26x26"  floor  space. 
The  skip  tooth  blade  is  supported  by  ball¬ 
bearings  immediately  above  and  below  the 
cut.  A  handy  work  lamp  is  attached  to 
the  machine.  The  saw  is  supplied  with 
full  Yi  h.p.  motor. 

For  more  data  use  coupon  on  page  202. 

Spinning  Vacuum  Table 
Has  Many  Uses 

No.  2653.  Paul  .Anderson  Manufactur¬ 
ing  Company  announces  the  Anderson 
Spin-Vac  spinning  vacuum  table.  It  is  said 
to  be  designed  for  the  mechanical  conver- 


Kouse  Stereotypers  Band  Saw 


Spin-Vac  Vacuum  Table 

sion  of  continuous-tone  photography  to 
line  reprrxluctions  without  the  necessity  of 
hand  or  air-brush  artwork. 

Other  uses  include  making  unsharp 
color-correction  masks  in  color-separation 
work;  photomechanical  production  of 
novel  and  otherwise  unobtainable  tyjje- 
faces  and  designs. 

For  more  data  use  coupon  on  page  202. 

Measures  Magnetic  Ink  Thickness 

No.  2671.  The  Cheville  Gage,  which  is 
said  to  accurately  measure  wet  magnetic 
ink  thickness  on  lithographic  press  rollers 
in  motion,  is  announced  by  Gardner  Labo¬ 
ratory,  Inc. 

It  is  described  as  a  precision-made,  go- 
no-go  instrument  that  can  be  mounted 
directly  above  a  lithographic  press  roller. 
The  pressman,  by  periodically  placing  the 
gauge  against  the  roller,  can  immediately 
determine  whether  the  wet  ink  thickness 
is  correct,  and  quickly  correct  the  ink 
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Bob  Plunkett,  owner  of  the  Angeleno 
Photo  Ser\ice,  Los  Angeles,  says  “Full- 
color  work  produced  by  high-quality 
Davidson  £>ual-Lith  small  offset  ecjuip- 
ment  can  be  every  bit  as  good  as  that 
produced  by  more  expensive  and  c-ompli- 
cated  presses.  Not  only  does  the  Dual-Lith 
produce  highest  finality  color  work,  but 
costs  are  often  reduced  .  .  .  sometimes  as 
much  as  25%. ” 

Mr.  Plunkett  gets  such  high  quality  from 
his  Davidson  Dual-Lith  that  it  is  used  on 
famous  movie  stars’  greeting  cards,  for 
handsome  phonograph  record  jackets,  on 
c'olorful  “fan-mail”  items,  and  hundreds 
of  other  jobs  where  only  top-fpiality,  full¬ 
dimensional  color  will  do,  even  though 
f'conomy  is  the  watchword. 

Long  ago,  Mr.  Plunkett  learned  that  the 


succ-essful  way  to  do  simple,  quality  color 
litho  is  to  depend  on  the  Davidson  Dual- 
Lith.  For  his  operations,  he  chose  the 
Dual-Lith  Model  251. 

The  secret  is  Dual-Lith’s  unbeatable 
register  and  superior  ink  cwerage  ...  in¬ 
herent  qualities  of  the  famous  Davidson 
Two-Cylinder  Principle.  And,  simplicity 
of  operation  makes  the  Davidson  Dual- 
Lith  the  perfect  choice  for  color  work  — 
and  every  other  offset  job!  For  case  his¬ 
tory  on  Dual-Lith  at  Angeleno  Photo 
Service,  call  your  Daxidson  Distributor 
(he’s  listed  in  the  Yellow  Pages)  —  or 
write  toflay  to  Davidson  Corporation,  29 
Ryerson  Street,  Brooklyn  5,  New  York. 

DAVIDSON  CORPORATION 

Subsidiary  of  Mcrgenthalcr  Linotype  Company 

29  Ryerson  Street,  Brooklyn  5,  New  York. 


Ch«Wf/c  Gog* 

feed  if  necessary.  The  gauge  can  be 
moved  to  any  position  on  the  roller.  It  is 
stated  that  by  allowing  the  pressman  to 
hold  a  wet  film  thickness  tolerance  to  ink 
on  the  lithographic  press  roller,  the  Che- 
ville  Gage  acts  as  a  precision  quality  con¬ 
trol  instrument  in  the  magnetic  ink  check 
printing  process. 

For  more  data  use  coupon  on  page  202. 

Lightweight  Metal  Furniture 

No.  2663.  A  new  metal  furniture  called 
Trulite  that  is  said  to  offer  accuracy,  light¬ 
ness,  and  relatively  low  cost,  has  been  an¬ 
nounced  by  The  Challenge  Machinery 
Company. 

This  new  furniture  is  made  of  mag¬ 
nesium  and  is  approximately  one-fourth 
the  weight  of  cast  iron.  It  is  said  to  be 
tough  and  will  hold  its  accuracy  under 
tight  lockup  conditions.  The  new  furni¬ 
ture  b  available  in  sizes  ranging  from  2 


to  10  ems  in  width  and  from  4  up  to  70 
ems  in  length. 

For  more  data  use  coupon  on  page  202. 

Magenta  Contact  Screen  in  110  Line 

No.  2675.  A  new  1 1 0-line  magenta  con¬ 
tact  screen,  designed  for  photoengravers 
using  the  new  powderless  etch  process, 
has  been  added  to  Eastman  Kodak’s 
graphic  arts  line.  Other  screens  with  65, 
85,  100,  120,  and  133  lines  per  inch  also 
are  available  to  the  photoengraving  held. 
It  Is  also  stated  that  these  screens  are 
available  in  all  standard  sizes  from  8x10 
through  24x24,  and  will  be  priced  the 
same  as  other  Kodak  Contact  Screens. 

For  more  data  use  coupon  on  page  202. 

Dual  Point  Static  Eliminator 

No.  2658.  A  new  static  eliminator  bar 
with  two  rows  of  emitting  points  has  been 
introduced  by  the  Takk  Corporation.  This 
is  said  to  double  the  amount  of  discharge 
from  a  single  bar  and  increase  the  breadth 
of  scan. 

When  the  bar  is  set  at  6"  from  the  ma¬ 
terial  to  be  discharged,  the  ionization 
field  is  approximately  14"  wide  —  par¬ 
ticularly  valuable  for  mounting  over  feeder 
and  delivery  piles.  Strict  control  of  current 
through  a  patented  resistance  principle  is 
said  to  assure  high  ionization  without  a 
shock  hazard.  Operated  from  a  standard 
Takk  Power  Unit,  they  can  be  installed 
in  series  or  in  conjunction  with  other 
Takk  Model  90  bars. 

For  more  data  use  coupon  on  page  202. 


Truf/te  Metal  Furniture 


Model  90-2  Dual  Point  Static  Eliminator 
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PROFIT 

with 

these  operating 
advantages 


CAP  CRAFTSMAN  SIDE  DELIVERY 
AUTOMATICS  10X15  12X18 


1.  Impression  Ihrow-off  and  automatic 
stop.  Pret*i»  ran  be  net  to  throw 
off  or  ntop  automatically  when 
either  feed  or  delivery  linen  are 
open. 

2.  Side-dolivory  provides  the  same 
ample  capacity  on  both  feed  and 
delivery  tables  — 14”  on  each. 

3.  TwO'Up  hoirlino  rogistor  of  lM)th  one 
and  multi-color  forms  doubles 
prtMliiction  of  small  sizes. 

4.  Dual  improssion  controls  built-in  to 
sul»stantially  rerliice  make-ready 
time  in  changing  forms. 

5.  Loft  or  right  rogistor  provides  greater 
facility  on  "work-and-turn”  jobs. 

6.  Timo^ovod  ink  distribution  insures 
correct  inking  over  entire  form, 
both  large  halftones  and  heavy 
solids. 


7.  Extra  largo  shoot  sisos — (11”  x  17” 
on  10”  X  15”;  13”  x  19”  on  12” 

X  18”)  can  he  accommodated  with 
smallest  size  of  sheet  down  to 
Ipi"  35^”  to  hairline  register, 
t.  Foodor  handles  onvolopos,  small 
cards  and  sheets  using  full  14- 
inch  capacity  of  feed  and  delivery 
tables,  either  single  or  two-up. 

9.  High  Spood  Production  which  de¬ 
livers  quality  printing  at  speeds 
consistent  with  the  kind  of  work 
being  produced. 

In  addition,  complete  convenience 
in  operating  controls,  oiling,  washup 
and  adjustments  without  swing- 
aways  or  moving  of  guards  is 
provided  for  the  pressman. 

Ask  your  C&P  dealer  for  full  de¬ 
tails  of  the  Craftsman  Side  Delivery 
Automatic  or  uvite  us. 


THE  CHANDLER  AND  PRICE  COMPANY 


CLEVELAND  3,  OHIO 


improved  RCA  Electro  Typesetter  for 
Automatic  Linecasting  Operation 

No.  2674.  An  improved  Electro  Type¬ 
setter  system  for  automatic  operation  of 
linecasting  machines  is  now  being  manu¬ 
factured  and  marketed  by  Radio  Corpora¬ 
tion  of  America.  This  new  equipment, 
designated  type  DMD  (for  Direct  Mat 
Drop)  bypasses  the  keyboard  assembly 
and  actuates  the  escapement  verge  di¬ 
rectly  by  means  of  solenoids  connected  to 
each  verge  in  the  magazine  of  the  type¬ 
setter.  The  result  is  said  to  be  increased 
type  output  with  fewer  errors. 

RCA  Electro  Typesetters  use  6  unit  code 
perforated  tapes  to  set  type  automatically 
at  speeds  up  to  540  characters  per  minute 
—  the  speed  being  limited  only  by  the 
capacity  of  the  linecasting  machine.  The 
new  equipment  is  also  said  to  eliminate 
the  vagaries  and  inaccuracies  which  stem 
from  failures  in  the  keyboard  mechanism 
and  provide  true  sequential  dropping  of 
mats  from  the  magazine  at  high  speeds. 
Dow-Jones  &  Company,  Inc.,  developed 
the  Type  DMD  Electro  Typesetter  and  it 
is  being  used  at  the  Wall  Street  Journal. 


RCA  Efoefro  Typesetters  operate  from 
standard  six-unit  code  perforated  tapes. 
The  tapes  are  sent  through  a  Tape  Read¬ 
er  which  converts  the  information  to 
electrical  impulses,  which  are  transmitted 
to  the  linecasting  machine  automatically 
setting  type. 


With  the  RC.^  Type  DMD  Electro 
Typesetter,  a  keyboard  assembly  is  not 
required  on  the  linecaster.  However,  if  it 
is  desired  to  have  a  combined  automatic 
and  manual  operation,  this  can  be  accom¬ 
plished  by  a  single  switching  arrangement. 

The  ETS  equipment  consists  of  a  syn¬ 
chronizing  unit,  relays,  and  a  solenoid 
assembly  which  are  mounted  on  the  line¬ 
casting  machine,  and  a  Tape  Reader 
which  can  be  located  remotely  from  the 
linecaster. 

Perforated  tape  is  fed  into  a  Tape  Read¬ 
er.  The  arrangement  of  perforations  on 
the  tap»-  controls  the  selection  by  the  Elec¬ 
tro  Typesetter  of  the  characters  t«  be  set 
in  type,  and  electrical  instructions  are  thus 
transmitted  to  the  operating  as.sembly 
mounted  on  the  linecasting  machine. 
Tiny  pins  in  the  Tape  Reader  constantly 
feel  the  tape.  When  they  meet  no  resist¬ 
ance  because  of  the  perforations,  the  de¬ 
sired  electrical  impulses  are  transmitted. 
When  a  sufficient  number  of  characters 
have  been  selected  to  complete  a  line  of 
type,  a  signal  perforated  in  the  tape  in¬ 
structs  the  typesetting  machine  to  elevate 
and  cast  the  characters  into  a  line  of  lead 
type. 

RC.\  states  that  when  operating  any 
automatic  typesetting  equipment  from  the 
keyboard,  the  high  operating  speed  makes 
the  timing  of  each  function  more  critical 
than  with  the  slower  manual  operation. 
.4t  540  characters  per  minute,  the  inter¬ 
val  between  functions  is  only  l/9th  of 
a  second.  This  speed  requires  near-perfect 
timing  to  assure  mats  dropping  from  the 
verge  in  the  proper  sequence  to  avoid 
transpositions  and  similar  errors.  Since, 
it  is  stated,  the  Type  DMD  Electro  Type¬ 
setter  eliminates  the  keyboard  and  reed 
rack,  it  is  estimated  that  75%  of  the  in¬ 
accuracies  which  fKTCurs  in  automatically 
set  copy  will  also  be  eliminated.  Main¬ 
tenance  on  typesetters  equipped  with  the 
Type  DMD  system  also  is  said  to  be  dras¬ 
tically  reduced,  since  none  is  required  for 
the  keyboard  and  rack  assemblies. 

The  accurate,  sequential  dropping  of 
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3  REASONS  WHY 

PLASTICO 

BINDING 


Will  attract  additional 
printing  sales  to  your 
business. 


^  PLASTIC  BINDING  corp.^ 

SOUTH  SHERMAN  STREET  •  CHICAGO  5,  ILL 


MODEL  NO.  24 
HAND-OPERATED 
PUNCHING  MACHINE 


MODEL  NO.  24 
HAND-OPERATED 
BINDING  MACHINE 


MODEL  30 
POWER 
PUNCHING 
MACHINE 


MODEL  27 
POWER 

PUNCHING  MACHINE 


MODEL  27  FOOT-OPERATED 
BINDING  MACHINE 


Exclusive 

ARCH  DESIGN 

for  added  strength 
^  ond  beauty 


Any  girl  can  easily  and  quickly  learn  to 
produce  handsome  PLASTICO-boimd  books. 
Exclusive  shearing  action  makes  punching 
cleaner,  prolongs  die-life.  Portable  table  models 
handle  even  big  jobs.  Compact  power 
equipment  fits  small  floor  area. 

Books,  booklets,  brochures,  presentations,  etc. 
open  flat,  lie  flat,  stand  up  under  long 
use . . .  are  easy  to  “sell  on  sight.” 
Whatever  your  plant  set-up,  low  cost 
PLASTICO  PUNCHING  &  BINDING 
MACHINES  will  make  more  money  for  you. 

Originators  of  Plastic  Binding  in  America 


FREE! 


Ask  for  our  ' 
now,  hondiomo 
Plastico- bound 
Cotolofl. 


f 


mats  out  of  the  magazine  possible  with 
the  Type  DMD  Electro  Typesetter  im¬ 
proves  assembly  of  line  and  reduces  as¬ 
sembler  jams,  according  to  RCA. 

A  Check-Light  arrangement  which  is 
mounted  on  the  linecasting  machine  gives 
immediate  visual  indication  of  a  trouble 
source,  shutting  down  the  machine  auto¬ 
matically  and  permitting  quick  correc¬ 
tion.  Lights  show  whether  a  loose  or 
tight  line  has  been  set,  or  whether  there 
is  a  distributor  jam.  Safety  interlock  is 
provided  to  protect  electrical  parts  and 
prolong  the  operating  life  of  components. 

For  more  data  use  coupon  on  page  202. 

nuArc  36x51  Light  Table 

No.  2656.  nuArc  Company,  Inc.  has 
added  a  new  light  table  to  its  line,  the 
LT-51,  with  a  36x51  working  area. 

The  table  features:  Highly  polished, 
chromed,  machine  steel  straight  edge  on 


nuArc  Model  LT-51  Light  Table 


all  four  sides,  adjustable;  ceramic  glass 
top;  softly  diffused  fluorescent  light;  silver 
hammerloid  baked  enamel  finish;  large 
steel  storage  shelf.  Tops  are  easily  remov¬ 
able  to  facilitate  moving  three  doors.  It  is 
also  said  to  be  shipped  completely  set-up, 
ready  to  use  —  no  crating  charges  on  any 
models.  Other  nuArc  tables  run  from 
18x20  to  40x60. 

For  more  data  use  coupon  on  page  202. 

New  Model  Heidelberg  Press 
For  High-speed  Roll-leaf  Stamping 

No.  2654.  A  new  model  Original 
Heidelberg  13x18"  roll-leaf  stamping 
press  was  introduced  by  Heidelberg  East¬ 
ern,  Inc. 

A  novel  method  of  feeding-in  is  said  to 
permit  the  use  of  larger  diameter  rolls, 
further  increasing  production  by  eliminat¬ 
ing  frequent  stops  for  roll  changing.  Rolls 
up  to  454"  width  are  easily  and  quickly 
set  into  the  feeder.  Four  rolls  can  be  fed 
simultaneously,  permitting  the  use  of  mul¬ 
tiple  dies  and  different  colored  rolls.  All 
three  draw  rollers  of  the  Brighten  Model 
“OH”  feeder  are  individually  adjustable 
from  0-13  draw.  Three  rolls  can  be  run 
at  varying  speeds,  or  draw,  and  the  fourth 
roll  will  have  the  same  draw  as  any  one  of 
the  other  three.  It  is  further  stated  that, 
in  order  to  obtain  these  appreciably  higher 
speeds,  a  special  and  faster  Brighten  roll- 
leaf  feeder  was  designed  as  an  integral 
part  of  the  press. 

According  to  a  Heidelberg  spokesman 
fine  quality  roll-leaf  stamping  and  em- 


FiLM  LAMINATIONS 
ACETATE  •  MYLAR  •  PLIOFILM 

•  STREAMLINED  EFFICIENCY 

•  EXCELLENT  PLANT  FACILITIES 

•  SERVICE  AROUND  THE  CLOCK 
FINEST  QUALITY  and  SERVICE.  Full  insur- 
ante  coverage  on  your  stock  while  in  our  poaaession. 

Phone  VAN  BUREN  6-5800 

PAPER  CONVERTING  &  HNISHING  CO. 

nOI  so  KILBOURN  AVE.  CHICAGO  24,  ILL. 


alto  QUALITY  PRODUCERS  OP 

PLASTIC  COATINGS 
LACQUERING 
VARNISHING 
WAXING  —  GUMMING 
DIE-CUTTING 
PUNCHING  —  STIPPUNG 
HEAT  SEAL  COATINGS  for 
Skin  Pack  and  Blister  Pack 
for  Wrappers  and  Labels. 
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30"  .  36" 
43".  45* 
lOTASY 


To  cut  down  costs  ...  to  speed  up  the  day's 
work  .  .  .  and  to  turn  out  the  finest  perforat¬ 
ing  it  is  possible  for  any  machine  to  produce 
.  .  .  that's  the  built-in  objective  of  these  in- 
comporoble  N-D  PERFORATORS.  There's  never 
been  anything  like  them  .  .  .  and  any  test 
proves  it.  They  crimp  .  .  .  slot  .  .  .  score.  They 
do  snap-out  and  cut-out  slot-hole  work.  They're 
positive  on  strike-in  jobs.  And  the  22"  AAodel 
does  BOTH  slot-hole  and  round  hole  work. 
Don't  buy  any  perforator  until  you've  checked 
on  these.  They're  TOPSI  Write  for  literature. 


3.IN.1  AUTOfMATIC 
FEEDER  .  PERFORATOR  .  JOOOO 


-  'ww  '^1 

Heidelberg  Roll-leaf  Stamping  Press 


bossing  is  achieved  even  at  these  higher 
speeds  through  an  extra  long  dwell  on  im¬ 
pression  and  a  mercury  type  thermostat 
that  accurately  holds  the  desired  tempera¬ 
ture  of  the  heating  plate.  The  thermostat, 
mounted  at  eye  level,  is  calibrated  for  ease 
in  setting.  For  repeat  jobs,  the  thermostat 
is  simply  reset,  avoiding  loss  of  time  and 
waste  sheets. 

The  heating  plate  is  built  right  into  the 
chase  and  is  drilled  and  tapped  on  1"  cen¬ 
ters.  Dies  are  mounted  quickly  and  se¬ 
curely,  using  hunter  posts  or  screws. 

By  simply  disconnecting  the  roll-leaf 
feeder,  this  new  model  Heidelberg  may 
be  usetl  for  embossing,  die-cutting,  creas¬ 
ing  and  perforating.  It  has  all  the  same 
features  of  the  13x18"  Heidelberg  Platen 
Cutter  and  Greaser. 


Specifications  cited  for  the  13x18"  Orig¬ 
inal  Heidelberg  roll-leaf  stamping  press: 
largest  sheet  size —  13^*xl8'/8";  smallest 
sheet  size  —  3'/2x4";  smallest  sheet,  two- 
up —  3Jix4";  maximum  sheet  width, 
two-up — 6’*";  range  of  stock — up  to 
10-ply  cardboard;  impressional  strength 
— •  60  tons;  inside  chase  measurement  — 
12)ixl7%";  gripper  margin  — 
sjieed  range —  1,500  to  4,000  i.p.h.;  2 
h.p.  motor;  overall  length — 6' 6";  over¬ 
all  width  —  4'  7";  net  w’eight  —  approxi¬ 
mately  4,630  lbs.  150  lbs.;  gross  weight 
(crated)  —  approximately  5,295  lbs.  -|- 
150  lbs. 

For  more  data  use  coupon  on  page  202. 

Internal  Data  Collecting  System 
for  Acevrate  Production  Control 

No.  2668.  Friden,  Inc.  announces  its 
Friden  Collectadata  system,  which  is  said 
to  accumulate  up-to-the-minute  records 
each  day  of  every  factory  job  as  it  prog¬ 
resses  from  start-work  to  shipping.  Posi¬ 
tive  control  is  said  to  be  exercised  over 
stockroom  and  work-in-process  inventory. 

Collectadata  is  said  to  be  applicable  to 
almost  any  system  where  fast,  accurate 
channeling  of  data  to  a  central  location  is 
essential.  Here  is  how  it  operates: 

An  input  document  (tape,  edge  card, 
tab  card,  or  form  card)  may  be  coded  by 
combinations  of  punched  holes  to  desig¬ 
nate  order  number,  part  number,  and 
quantity.  This  form  will  accompany  a 
production  order  through  each  step  of  the 
manufacturing  process.  As  work  is  started 


GIVE  YOUR  CUSTOMER 

what  he  wants 

ll  ’  ■  ■  economical 

fv  CARBON  FORMS 

\  '•  /V  re  you  getting  your  share  of  the  profits  from  the  fast-growing 

]  ^  '  -p  carbon  form  business?  You  can,  with  no  it. vestment,  simply 

/  t-y  sending  your  orders  to  Columbus  Business  Forms.  Write  now 

i.x’  details  and  prices. 

COLUMBUS  BUSINESS  FORMS,  !NC.  •  1459  Central  Ave.,  Columbus,  Ind.,  Ph.  2-2535 
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IF  IT  Hnsni  GOT  n 
SnORKEL 

IT'S  noT  n 

POIDR 

IRRCEST-SElimC  FRPER 
CUTTER  IR  TNE  UlORlD. 


‘'SNORKEL"  is  what  we  call  the  Polar’s 
exclusive  measuring  scale,  because  it  stands 
up  like  a  periscope.  Works  like  a  periscope, 
too;  it’s  connected  directly  to  the  back  gauge 
and  reflects  the  actual  markings  on  the  back 
gauge  scale.  No  intermediate  connections,  no 
linkages,  cables  or  wires.  It  simply  can’t  be 
inaccurate.  Ever. 

And  the  markings  —  including  a  vernier 
scale  down  to  1/128"— are  right  at  eye  level. 
Large  and  clear:  magnified  five  times  and 
brightly  lit.  With  the  Snorkel,  there’s  no  guess¬ 
work,  no  possibility  of  error. 

That’s  also  the  reason  for  the  LINE-O-LITE, 
another  Polar  first.  A  thin  beam  of  light  is 
projected  between  the  clamp  and  the  blade, 
falling  across  the  stock  and  showing  exactly 
where  the  knife  will  cut.  Fast,  error-free  pro¬ 
duction. 

These  are  just  two  of  Polar’s  special  fea¬ 
tures.  Add  the  hydraulic  clamp  with  infinitely 
variable  pressure  control,  exclusive  Eltromat 
auto-spacer,  electromagnetic  clutch  and 
brake,  electric-eye  hand  guards,  simple  oper- 
|;)tion.  high  production  and  it's  obvious  why 
r  Polar  is  the  world  leader  with  more  than  1 500 
cutters  built  and  sold  every  year.  Peak  pro¬ 
duction  like  this  brings  lower  unit  costs  — 
delivers  Polar  to  you  at  substantial  savings. 

Three  sizes:  31V4"  42",  57"— with  hydrau¬ 
lic  skid  lifts  available  on  the  two  larger  models. 
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Shown  above  (from  left)  are  the  Fr/den 
Collectadata  Transmitter,  Receiver,  and 
Time  Code  Emitter. 


or  completed,  a  card  or  tape  with  coded 
information  covering  the  job  is  inserted  in 
a  Collectadata  Transmitter  where  it  is 
read  automatically.  In  addition,  Collecta¬ 
data  has  the  ability  to  transmit  numeric 
information  with  each  transmission  by 
means  of  manually  controlled  dials,  each 
adjustable  to  one  of  12  (X)sitions. 

All  variable  and  constant  input  then  is 
channeled  by  cable  to  a  data  collecting 
center  where  it  is  reproduced  in  a  continu¬ 
ous  punched  taiie  on  a  Collectadata  Re¬ 
ceiver.  Daily  this  tape  would  be  used  on 
other  automatic  equipment,  such  as  a  com¬ 
puter,  tape-to-card  converter,  or  Fridcn 
Flexowriter  automatic  writing  machine, 
to  prepare  documents  used  for  scheduling, 
job  priorities,  anticipated  shortages,  shop 
loan  conditions,  backlogs,  and  many  other 
reporting  functions.  Information  obtained 
in  this  manner  also  may  be  used  for  pro¬ 
duction  time  recording  in  cost  accounting 
and  labor  rejxirting.  Facility  is  made  at 
the  Collectadata  Receiver  for  connecting  a 


Time  Code  Emitter  which  will  read  out  a 
time  indication  automatically  with  each 
transmission. 

No  matter  what  the  size  of  business  or 
system,  it  is  stated,  Collectadata  can  be 
started  on  the  “building-block”  principle 
whereby  any  number  of  Transmitters  and 
Receivers  can  be  added  as  needed.  Even 
one  Transmitter  and  one  Receiver  could 
be  operated  economically. 

For  more  data  use  coupon  on  page  202. 

Automatic  Water  Temperature 
Controller  for  Photo  Processing 

No.  2672.  Colorgard,  a  new  automatic- 
thermostatic  water  temperature  controller 
that  is  said  to  hold  temperature  changes 
to  less  than  1°  F.,  is  announced  by  Syin- 
mons  Engineering  Company. 

It  is  stated  that  the  mechanism  auto¬ 
matically  and  instantly  compensates  for 
all  normal  changes  in  supply  pressure  or 
temperature.  It  is  said  to  be  machined 
to  exact  tolerances  from  finest  materials. 
Quick,  simple  disassembly  for  inspection 
and  cleaning  is  said  to  be  possible.  The 
thermostatic  bellows  is  mounted  out  of 
water  in  its  own  self-contained  chamber. 
Capacities  range  from  2  to  8  gallons  per 
minute,  depending  on  flow  requirement. 

For  more  data  use  coupon  on  page  202. 

Extra  Stripping  Cylinder  on  Royal 
Zenith  Presses  Gains  Wide  Use 

No.  2659.  Offset  printers  in  all  parts  of 
the  country  are  making  extensive  use  of 
the  extra  stripping  cylintler  on  the  Royal 


NEW  stock  truck 

RSMOVABU  SHaVIS— Two  sholvM— 2V'  x  26".  Extandad  af«d  tiHad 
for  practical  handling  of  all  loads.  •  MO  WHEELS  I  MOVES  EASILY  I 
Big  5"  diamatar  rubber-tirad  whaels  parmlt  aaty  movamant  ovar  rough 
spots— ovan  whan  fully  loaded,  a  STURDY  ROD  AND  RIRE  CON¬ 
STRUCTION  —  Securely  welded  for  heavy  duty  use.  Built  for  yaors  of 
sarvice.  •  TWO  LOCKINO  WHEELS  — ‘Parking  Brokas*  on  two  wheals 
permit  looding  and  storage  on  romps.  •  Shipped  KD.  Easily  Assamblad. 
IMMEDIATB  DRUVERY.  For  price  and  details  writat 


F.  P,  ROSBACK  COMPANY  Benton  Harher,  MUhifan 
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It  may  seem  unusual  for  a  printer  to  buy  business  cards  by  mail,  but  if 
you  take  a  chance  once,  we  think  you’ll  change  your  mind . . .  For  less 
money,  and  with  less  fuss  and  bother  than  doing  it  yourself,  you  can  get 
high  quality  business  cards  from  Main  Line,  and  fast  too! . .  .  We  do  every¬ 
thing.  Set  type,  supply  high  quality  card  stock,  do  de-luxe  thermograph 
embossing  and  ship  1  to  2  days  after  receiving  your  order.  Free  delivery . . . 
And  because  we’re  specialists  you  can  be  sure  your  order  will  be  handled 
quickly  and  intelligently ...  It’s  a  small  enough  gamble...  So  write  for 
our  catalog . . .  now! 

SIMULATED  ENGRAVED  BUSINESS  CARDS  $2.50  per  1000,  2  colors  $3.25. 
Wholesale  only. 


MAIN  LINE  EMBOSSING  CO.  1760  S.  La  Cienega  Blvd.,  Los  Angeles  35,  Calif. 
THE  GRAPHIC  ARTS  MONTHLY  •  FEBRUARY,  1960 
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Zenith  single-color  press  for  scoring,  slit¬ 
ting,  and  perforating,  according  to  a  na¬ 
tion-wide  survey  by  the  Royal  Zenith 
Corp. 

Because  of  the  simplicity  and  accuracy 
of  these  operations  in  the  same  gripper 
setting  as  the  offset  printing  itself,  the 
survey  revealed,  many  printers  who  for¬ 
merly  used  letterpress,  particularly  for  per¬ 
forating,  now  find  that  they  are  able  to 
provide  faster  service,  and  achieve  higher 
profits,  by  perforating  on  the  Royal  Zenith. 

The  stripping  cylinder,  in  addition  to 
its  function  in  scoring,  slitting,  and  per¬ 
forating  with  optionally  supplied  cutting 
heads,  also  serves  a  quality  function  on 
the  Royal  Zenith.  It  is  said  to  transfer 
each  sheet  smoothly  from  the  impression 
cylinder  to  the  delivery  grippers,  eliminate 
gripper  pull  and  tear,  and  prevent  impres¬ 
sion  slurring  and  dropped  sheets.  The 
stripping  cylinder  is  standard  on  all  Royal 
Zenith  presses:  23",  25"  and  30". 

For  more  tlata  use  coufx>n  on  page  202. 

Adhesive  For  Paste-ups 

No.  2660.  I  .ectro-stik,  a  translucent  ad¬ 
hesive  in  dry  bar  form  has  been  an¬ 
nounced  by  Halber  Corp. 

Said  to  facilitate  paste-ups  on  paper, 
film,  or  any  clean  dry  surface,  Lectro-stik 
is  applied  with  an  inexpensive  electric 
coater  that  is  economical  to  of)erate.  Only 
one  surface  need  be  coated,  and  there  is 
said  to  be  no  drying  time.  It  is  stated  that, 
after  mounting,  paper  may  be  peeled  and 


L»ctro-stik 


re-adhered  many  times  without  re-coat¬ 
ing.  Papers  may  also  be  pre-coated.  Bur¬ 
nishing  is  said  to  produce  a  lasting  bond. 

Other  features  cited  for  Lectro-stik  are 
that  it  does  not  sfxjil,  dry  out,  or  change 
chemically;  it  will  not  stain,  shrink,  or 
curl  paper;  there  is  no  need  to  clean  up; 
if  necessary,  it  is  easily  removetl;  and 
paper  df)es  not  grab,  but  slides  into  fxjsi- 
tion. 

For  more  data  use  coupon  on  page  202. 

Will  Automatic  Banding  Machines 

No.  2670.  .\msterdam  Continental 
Types  U  Graphic  Equipment,  Inc.,  an¬ 
nounces  two  new  nKxlels  of  the  Will 
banding  machinery.  The  newly-designed 
West-German  manufactured  banding  ma¬ 
chinery  is  available  in  two  capacities. 
Mcnlel  A  bands  a  size  range  of  from  3x5" 
to  8x10".  Model  B  takes  sizes  of  from 
7x7" to  12x15". 

With  the  Will  Banding  Machinery,  it  is 
stated,  production  runs  f)f  between  2,500 
and  3,000  piles  per  hour  may  be  obtained. 
Both  mrnlels  will  operate  parallel  to  either 
dimension  and  feature  automatic  band  in¬ 
sertion. 

The  Will  Banding  Machine  may  be 
hand-fed  or  cf)mbined  with  rotary  units. 
It  is  a'so  stated  that  an  added  feature  of 
the  Will  Banding  Machine  is  the  high¬ 
speed  air  suction  feeder  equipment  for 
the  bands. 

For  more  data  use  coupon  on  page  202. 

Goodkin  Vertical  Camera  Adapter  For 
Ektalith  Paper  Offset  Masters 

No.  2657.  The  M.  P.  Goodkin  Company 
announces  a  special  adapter  head  that  is 
said  to  facilitate  the  use  of  the  Goodkin 
V’ertical  1 8  as  a  copy  camera  for  the  new 
KfKlak  Ektalith  methcKl  of  making  paper 
offset  masters. 

This  new  camera,  which  has  recently 
undergone  design  and  engineering  im¬ 
provements,  is  said  to  feature  a  special 
Goerz  lens,  300%  enlargement  and  re¬ 
duction,  exclusive  balanced  lighting,  and 
daylight  or  darkroom  exftosures  up  to 
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.^txx^z’oLEIMAN 

for  the  best  features  in  AIR  PUMPS 


Exclusive,  time-tested 

HINGED  VANE  DESIGN 

^  •  Curved  Vanes  on  easy-action  hinge 
maintain  continuous  wall  contact. 


•  Cast  Iron  Vanes  cmd  Cylinders  hone 
themselves  to  hard  glassy  smoothness 
— take  up  their  own  wear — assure 
leakproof  seal  for  years. 


I  Extra-large  Air  Space  provides 

^  greater  air  capacity,  permits  use  of 

I  smaller  pumps. 


Yacun  to  29.9"  Hg.  Pressure  to  20  p.sXg. 
Volume  2.4  to  162  c.f.m. 

>  Single  Cylinder  •  Donble  Cylinder  •  Oil  less  Models 
•  Integral  Panip  and  Motor 


"Lifetime"  Durability- -no  troibles  - 
no  shutdowns-  -little  maintenance 

Lriman  Air  Pumps  are  the  quality 
pumps  of  the  graphic  arts  field  .  .  .  assure 
years  of  dependable  vacuum,  suction  or 
pressure.  The  reason?  Simplified  design — 
precision  parts — durable  metal  construc¬ 
tion  (no  compKMition) — rigid  testing  be¬ 
fore  shipment.  Specify  Leiman  Air  Pumps 
in  equipment  you  build  ...  or  equipment 
you  buy. 

WRITE  FOR  LATEST  CATALOG 


LEIMAN  BROS.,  Inc. 

ISO  Cbrlsti*  St. 
Newark  S.N.J. 


Establishad  1887 


18x24".  It,  as  well  as  the  newer  GcKxlkin 
Same-Size  and  Vertical  24  cameras,  arc 
also  adaptable  for  other  matrix-transfer 
processes  such  as  the  Gevaert  method  for 
making  Gevacopy  Rapid  Offset  Plates. 

For  more  data  use  coupon  on  page  202. 

Smokeless,  Odor  Eliminating  Flux 
Stabilizes  Type  Metal  in  Melt 

No.  2655.  A  real  “break-through”  in 
development  of  a  flux  for  lead  alloys 
which  creates  neither  smoke  nor  fumes 
to  contaminate  the  atmosphere  is  claimed 
for  Sun-Britc,  distributed  nationally  to  the 
graphic  arts  industry  by  Los  Angeles  Type 
Founders,  Inc. 

The  action  of  Sun-Brite  is  physical,  and 
no  chemical  changes  of  any  sort  arc  in- 
rluced  when  it  is  used,  yet  it  is  said  to  per¬ 
form  a  superb  cleaning  job  by  removing 
all  impurities  and  dirt  from  the  melt. 
Used  as  a  cover,  it  is  said  to  prevent  the 
oxidation  which  otherwise  occurs  during 
the  pouring  period.  Simultaneously  it 
homogenizes  the  alloy  and  provides  a 
dressing  action,  so  that  the  original  specifi¬ 
cation  of  the  metal  is  maintained  for  a 
longer  period.  .41so  claimed  is  that  it 
docs  not  absorb  moisture  and  is  uniform 
under  all  climatic  conditions. 

Procedure  described  for  its  use  is  simple. 
The  pot  is  charged  as  usual.  .\s  soon  as 
there  is  a  heel  melted,  Sun-Brite  is  added, 
and  more  metal  is  charged  through  the 
flux,  fust  before  the  metal  is  poured,  the 
melt  is  agitated  with  a  skimmer,  an  action 
which  brings  the  impurities  to  the  surface. 


The  dross  is  skimmed  off  and  a  light  cover 
of  Sun-Britc  is  thrown  on  to  prevent  sur¬ 
face  oxidation.  For  those  who  prefer  to 
flux  after  the  melt  is  completed,  the  Sun- 
Britc  is  thrown  on  the  melt  and  folded 
in  with  a  skimmer,  and  the  metal  is  agi¬ 
tated.  After  completion  of  the  Sun-Britc 
action,  the  dross  is  skimmed  off  and  again 
a  light  cover  of  the  flux  is  thrown  on  to 
prevent  surface  oxidation. 

For  more  data  use  coupon  on  page  202. 


Xew  Literal ur«‘ 


Describes  Haas  Laminator 

No.  2666.  A  new  folder  which  describes 
and  illustrates  the  features  of  its  Haas  dry- 
process  film  laminating  machine  is  offered 
by  Haas  Laminator  Corporation. 

The  folder  also  answers  several  ques¬ 
tions  on  lamination,  and  is  laminated  as 
a  demonstration  of  the  process. 

For  a  copy  use  coupH)n  on  page  202. 

Data  on  Macey  Gatherer, 

Book  Trimmer 

No.  2661.  The  Macey  Company  has 
prepared  a  file  folder  with  data  on  its 
saddle  gatherer  and  single  book  trimmer. 
Containing  product  literature,  floor  plans, 
etc.,  the  folder  gives  essential  information 
for  those  interested  in  gathering  and  trim¬ 
ming  equipment. 

For  a  copy  use  coupH)n  on  page  202. 


SiMARTS 


A-u 


Specif  21 


DEALERS  WANTED 


AAany  liKrative  ar«as  open.  Wide  range  of  Press  Sizes,  wide  variety  of  Pope* 
Selection.  Shipments  made  in  your  name,  carrying  your  imprint  and  protect¬ 
ed  on  repeats.  Rock  bottom  prices  plus  good  deliveries  you  can  count  on. 


P  O.  iOX  6 


Forms  Press,  Inc. 


MonvfochKers  of  Sytf«in  $«H 

HIUStORO,  OHIO 
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first  in  demand 
The  New  "C"  Series 

KLUGE  AUTOMATIC 

Printers  buy 
Kluge  2  to  1 

Kluge  outsells  its  closest  competitor  2  to  1  and  a  second  platen  press 
manufacturer  5  to  1.  It’s  no  accident  that  Kluge  is  the  number  1 
press  in  its  field.  Kluge  pioneered  the  automatic  platen  press  and 
has  led  the  industry  in  its  manufacture  since  1919.  Over  40  years  of 
experience  and  training  go  into  every  press  that  leaves  our  plant. 

If  you’re  in  the  market  for  a  platen  press  that’s  designed  and  built 
to  put  profits  into  your  pocket,  why  not  contact  us  today  .  .  .  we 
make  them. 

Additional  information,  prices,  and  terms  upon  request.  Write: 

BRANDTJEN  &  KLUGE,  INC.,  ST.  PAUL  3,  MINNESOTA 


Duplicating  Handbook 

No.  2662.  Champion  Paper  Specialties, 
Inc.  has  announced  publication  of  Better 
Processing  with  Your  Duplicating  Equip¬ 
ment,  a  handb<x>k  designed  to  show  the 
extensive  capabilities  of  today’s  duplicat¬ 
ing  processes,  machines,  and  papers. 

The  spiral  bound,  tabbed  edition  is  di¬ 
vided  into  six  sections:  Major  Processes  — 
a  discussion  of  basic  duplicating  methods. 
Duplicator  Manufacturers — a  chart  of 
major  manufacturers  of  offset  duplicating 
equipment  and  specifications.  The  Paper 
Story  —  a  detailed  and  illustrated  account 
of  how  paper  is  made;  requirements  for 
offset  papers;  a  section  of  good  paper  buy¬ 
ing  practices;  a  chart  of  grades,  weights, 
and  sizes  of  Trim-Pak  —  Champion  Pa¬ 
per  Specialties  line  of  cut-size  papers. 
Prorluction  Samples  —  samples  of  jobs 
run  on  duplicating  equipment,  including 
black-and-white  and  multicolor  work  on 
different  grades,  weights,  and  finishes  of 
papers  with  a  detailed  explanation  of  how 
each  was  produced.  Helpful  Hints  —  a 
section  of  suggestions  for  ways  to  improve 
production  and  remedy  common  offset 
duplicating  problems.  Glossary  —  a  list  of 
terms  and  definitions  of  particular  inter¬ 
est  to  duplicator  users. 

For  a  copy  use  coupon  on  page  202. 

How  to  Lithograph  Aluminum  Foil 

No.  2669.  Lithographic  Printing  on 
.\luminum  Foil  —  how-to-do-it  informa¬ 
tion  for  lithographers  —  is  contained  in  a 


20-page  booklet  available  from  .\naconda 
■Aluminum  Company. 

Prepared  for  all  lithographers  interested 
in  more  efficiently  and  profitably  running 
aluminum  foil  jobs,  the  booklet  includes 
semi-technical  information  on  the  selec¬ 
tion,  storage,  handling,  and  cutting  lami¬ 
nated  foil  stock;  the  proper  plates  and 
inks;  drying  and  racking  of  finished  work; 
and  the  latest  developments  in  inks,  coat¬ 
ings,  and  foil  preparation  techniques. 

For  a  copy  use  coujion  on  page  202. 

Relation  of  Type  to  Paper 

No.  2664.  Type  and  its  Relation  to  Pa¬ 
per,  another  educational  booklet  in  its 
“better  printing  through  better  planning” 
series,  has  been  published  by  Kimberly- 
Clark  Corporation. 

Written  by  R.  Hunter  Miildleton,  well- 
known  typographer  and  calligrapher,  the 
booklet  discusses  typo  selection,  typo  ar¬ 
rangement,  and  proper  printing  surfaces. 
How  this  process  can  be  simplified  —  to 
make  the  client’s  advertising  materials 
easier  to  read  —  is  the  theme. 

For  a  copy  use  coupon  on  p)dge  202. 

Testing  Machines  Described 

No.  2665.  Testing  Machines,  Inc.  of¬ 
fers  a  six-page  folder  illustrating  and  de¬ 
scribing  18  different  testing  machines  for 
use  in  the  papor  and  paporboard  field. 
Printers  and  carton  converters  will  also 
find  this  literature  to  be  of  much  interest. 

For  a  copy  use  coupon  on  page  202. 


ELIMINATES 
ALL 
HAND 
JOGGING . . . 


GUARANTEED 


I.S  ■  silent,  electro-mechenicsl 

iouer  operates  flat,  titled  or  upright 
-will  jog  tissue,  cellophane, carbon, 
board  ana  plastics  in  sheets,  sets, 
pads  or  lifts. 

Consult  us  for  all 
jogging  problems. 


New  models  in  all  sizes. 

ILYA  SChEINKER 

MECHANICAL  ENGINEERING 

n  SrMt  J«MS  DU  New  Vert  City  It.  N.  V. 

Tel.  AL  4-24M  iwemuMMl 
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Exclusive  with  the  UNIVERSAL  STRIP  CASTER 


The  stroke  on  the  Universal  Strip  Caster  can  be  lengthened 
or  shortened  while  casting.  Puller  will  not  slip  or  mar  the 
strip  on  either  side,  giving  you  quality  material  free  of 
nicks  and  scrapes. 

Compare  production,  performance  and  price  and 
you’ll  choose  the  Universal  Strip  Caster. 

Send  for  free  folder  and  sample  2  pt.  hairline 


NIVERSAL  MONO-TABULAR  CORPORATION 

Manufacturers  of  the  Honig  Multiple  Broach 
715  N.  CENTRAL  EXPRESSWAY  RICHARDSON,  TEXAS 


Speed  up  paper 
handling 


syA/r/^OA/ 


Vibrating  I 

PAPER  JOGGERS 

— designed  to  reduce  paper  handling  i 
time  at  the  press,  cutter,  bir*dery,  etc.  ] 
Save  man  power,  increase  the  effi¬ 
ciency  of  your  operation — eliminate  | 
slow  harKl  jogging. 

SYNTRON  Paper  Joggers  align  all 
weights  of  paper  stock.  Rate  of  vibra¬ 
tion  is  instantly  adjustable.  The  power¬ 
ful  electromagnetic  drive  assures  long 
deperKJable  operation  with  very  little 
maintenance. 

SYNTRON  builds  a  Paper  Jogger  for 
every  need. 

Writ*  for  litoraturo  today 

SYNTRON  COMPANY 

579  Leiligtoa  Are.  Moaer  Citj,  Pa. 


Started  in  Offset 
Package  Plan 

No.  2667.  Primers  who  wish  to  get 
started  in  offset  printing  for  the  first  time 
may  now  take  advantage  of  two  complete 
offset  department  Package  Plans  offered 
by  American  Type  Founders  Co. 

Package  Plan  A,  as  presented  by  ATF, 
is  designed  for  complete  independent  off¬ 
set  operation.  It  includes  all  basic  equip¬ 
ment  necessary  for  high  quality  offset 
printing,  from  copy  to  finished  product. 
Complete  specifications  on  alternate  mod¬ 
els  of  offset  presses,  process  cameras,  de¬ 
veloping  sinks,  platemakers,  and  layout 
tables  are  given  in  full  detail. 

Package  Plan  B  is  the  growth  plan.  It 
includes  platemaking,  but  eliminates  dark¬ 
room,  camera,  and  developing  sink.  Neg¬ 
atives  arc  prepared  by  outside  sources. 
Designed  for  plants  which  are  limited  by 
space  or  other  factors.  Plan  B  specifics 
equipment  which  will  still  be  of  use  when 
the  installer  “grows  up  with  offset”  and 
expands  with  additional  equipment. 

Complete  details  on  both  plans,  together 
with  floor  layouts,  specifications,  and  illus¬ 
trations  of  recommended  equipment,  arc 
available  in  a  new  four-page  booklet.  How 
to  Set  Up  for  Offset-Package  Plans. 

For  a  copy  use  coupon  on  page  202. 


Demonstrates  New  Flecopake 

No.  2673.  Fletcher  Paper  Company  has 
published  a  brochure  printed  in  four 
colors,  announcing  the  availability  of 
New  Flecopake. 

The  brochure  is  a  press  demonstration 
giving  concrete  examples  of  reproductions 
of  line  drawing,  halftone,  screen  and  duo- 
tone  and  showing  the  brilliance,  whiteness 
and  uniformity  of  this  new  paper.  It  is 
printed  on  both  sides  to  demonstrate 
Flecopakc’s  high  opacity  for  weight. 
Swatches  are  tipped  in  to  provide  imme¬ 
diately  available  samples  of  each  of  the 
basis  weights  in  which  Flecopake  b  manu¬ 
factured,  40,  50  and  60. 

For  a  copy  use  coupon  on  page  202. 
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DEALERS 


HERE’S  A  PROFIT 
OPPORTUNITY 


Our  Snap-Apart  Forms  ' 
hav*  been  a  standard  of  I 
quality  for  years.  For  | 
fine  printing;  just  right  i 
"snap  -  apart"  action,  ' 
they  are  unexcelled.  IN-  I 
TERNATIONAL  BUSI-  . 
NESS  FORMS  snap-  ' 
a  parts  assure  customer  | 
satisfaction.  i 


Continuous  Forms,  TOO! 
Now  —  offer  your  cus¬ 
tomers  Continuous  car¬ 
bon-interleaved  forms  — 
Line  Hole  Punched  Tab¬ 
ulating;  pasted;  or  sta¬ 
pled — up  to  10  parts.  In 
Continuous  as  in  Snap- 
aparts.  International 
means  quality  —  at  the 
right  price. 


INTERNATIONAL  BUSINESS  FORMS  offers: 

QUALITY  Forms,  produced  on  modern  rotary  equipment — sold  only  through  our 
dealers. 

COMPETITIVE  Prices — liberal  dealer  discbunts — You're  "in  the  running"  with  an 
IBF  Quote.  Quantity  advantage,  tool  Orders  accepted  for  only  2500  sets  of 
Snap-Aparts  —NEW  POLICY! 

DELIVERY  PROMISES  you  can  count  on.  Try  us  on  one  job  and  see! 

EASY-TO-USE  PRICE  LIST — Anyone  can  make  estimates  with  a  little  practice. 
RAPID  QUOTATION  SERVICE — Your  quotation  requests  handled  AT  ONCE.  Same 
day  if  specified.  WRITE  NEW  DEALER  DEPT.  2 


Write  today  for  complete  information 
on  this  profitable  line.  Try  Interna¬ 
tional.  We  are  confident  of  our 
ability  to  satisfy  the  Dealer  and  his 
customer! 


INTERNATIONAL  BUSINESS  FORMS 


1600  E.  26th  ST.  LITTLE  ROCK ,  ARK , 


a 

complete 
TYPE  SERVICE 
at 

SERVICE  TYPOGRAPHERS 

^  linoi 
^  mono 


WHERE  TYPESETTINB  IS  STILL  AN  ART  . . . 

SERVICE  TYPOGRAPHERS,  INC. 


When  you  need 
type  set  swiftly  and 
accurately,  call  SERVICE 
TYPOGRAPHERS,  now  offering 
you  full  linotype  and  monotyp# 
facilities.  SERVICE  hii 
established  an  outstanding 
record  of  quality  work  it 
modest  prices— two  valuob'B 
requirements  in  today's  typi 
market.  Have  your  next  job 
SERVICE  set  and  cill 


723  S.  WELLS.  CHICAGO  7.  ILL.  HA  7-8560 


type 
type 
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Meetings  and 
Conventions 

Flexographic  Technical  Association,  Feb¬ 
ruary  4,  5,  Palmer  House.  Chicago.  Julian 
Ross,  executive  secretary,  220  W.  42nd  St., 
New  York  36. 

PIA  President’s  Conference  for  Top  Man¬ 
agement,  February  7,  8,  9,  10,  11,  12, 
El  Mirador  Hotel,  Palm  Springs,  Calif. 
Bernard  J.  Taymans,  general  manager, 
57-28  Connecticut  .\vc.,  N.W.,  Washing¬ 
ton  15,  D.  C. 

International  Typographic  Composition 
Association,  Mid-Winter  Conference,  Feb¬ 
ruary  18,  19,  20,  New  Monteleone  Hotel, 
New  Orleans,  La.  McKinley  M.  Luther, 
executive  secretary,  15th  St.  and  New 
York  .\ve..  N.W.,  Washington  5,  D.  C. 

Gravure  Technical  Association,  Inc., 
March  2.  3,  4,  Commodore  Hotel,  New 
York.  Edward  S.  St.  John,  assistant  secre¬ 
tary,  30  Rr)ckefeller  Plaza,  New  York  20. 

Pennsylvania  Newspaper  Publishers  As¬ 
sociation,  Mid-Atlantic  Newspaper  Me¬ 
chanical  Conference,  March  17,  18,  19, 
Bcllevue-Stratford  Hotel,  Philadelphia.  G. 
Richard  Drew-,  general  manager.  Tele¬ 
graph  Bldg..  Harrisburg,  Pa. 

Folding  Paper  Box  Association  of  Amer¬ 
ica,  March  21,  22,  23,  Ambassador  Hotel, 
Los  Angeles.  Calif.  Gustav  L.  Nordstrom, 
executive  director,  222  W.  .Adams  St., 
Chicago  6. 

PIA  Sales  Training  Institute,  March  21, 
22,  23,  Edgewater  Beach  Hotel,  Chicago. 
Bernard  J.  Taymans,  general  manager, 
5728  Connecticut  Ave.,  N.W.,  Washing¬ 
ton  15,  D.  C. 

PIA  Sales  Conference,  March  24,  25, 
Edgewater  Beach  Hotel,  Chicago.  Bernard 


J.  Taymans,  general  manager,  5728  Con¬ 
necticut  .Ave.,  N.W.,  Washington  15,  D.C. 

National  Paper  Trade  Association,  Inc., 
March  27,  28,  29,  30,  Waldorf-Astoria. 
New  York.  O.  Glenn  Leach,  executive 
secretary,  220  E.  42nd  St.,  New  York  17. 

National  Packaging  Conference  and  Ex¬ 
position,  .April  4,  5,  6,  7,  8,  Atlantic  Con¬ 
vention  Hall,  .Atlantic  City,  N.  J.  Donald 
G.  Keen,  press  relations  director,  Ameri¬ 
can  Management  Association,  1515  Broad¬ 
way,  New  York  36. 

PIA  Spring  Board  Meeting  and  associated 
meetings,  April  6,  7,  8,  9,  Greenbrier 
Hotel,  White  Sulphur  Springs,  W.  Va. 
Bernard  J.  Taymans,  general  manager, 
5728  Connecticut  .Ave.,  N.W.,  Washing¬ 
ton  15,  D.  C. 

PIA  Web  Offset  Annual  Meeting,  April 
21,  22,  23,  Chase  Hotel,  St.  Louis.  Ber¬ 
nard  J.  Taymans,  general  manager,  5728 
Connecticut  Ave.,  N.W.,  Washington  15, 
D.  C. 

Southern  Graphic  Arts  Association,  an¬ 
nual  convention,  .April  21,  22,  23,  Hotel 
Eola,  Natchez,  Miss.  Charles  E.  Kennedy, 
secretary,  1514  South  St.,  Nashville  2, 
Tenn. 

PIA  Rotary  Business  Forms  Annual  Meet¬ 
ing,  .April  24,  25,  26,  27,  Edgewater 
Beach  Hotel,  Chicago.  Bernard  J.  Tay¬ 
mans,  general  manager,  5728  Connecticut 
.Ave.,  N.W.,  Washington  15,  D.  C. 

American  Newspaper  Publishers  Associa¬ 
tion,  annual  convention,  April  25,  26,  27, 
28,  Hotel  Waldorf-.Astoria,  New  York 
City.  Cranston  Williams,  general  man¬ 
ager,  750  Third  .Ave.,  New-  York  17. 

International  Association  of  Electrotypers 
&  Stereotypers,  Inc.,  Annual  Spring  Tech¬ 
nical  Conference  and  Exhibition,  April  25, 
26.  Sheraton-Gibson  Hotel,  Cincinnati, 


224 


FEBRUARY,  1960  •  THE  GRAPHIC  ARTS  MONTHLY 


Get  dependable 

Acme  Steel  Book  Stitchers 


Choose  from  the  Acme  Steel  line  a  model  to 
stitch  from  2  sheets  to  ZV*  Inch  catalogs. 


Learn  more  about  Acme  Steel  Book  Stitchers  at  any  leading  graphic 
arts  dealer.  He  will  be  glad  to  explain  their  advantages  with  no 
obligation  to  you.  Or  write  Dept.  GCB-20.  Acme  Steel  Products 
Division,  Acme  Steel  Company,  Chicago  27,  Illinois.  In  Canada, 
Acme  Steel  Company  of  Canada,  Ltd.,  743  Warden  Avenue, 
Toronto  1 3,  Ontario. 

MODEL  A— accurately  stitches  from  2  sheets  up  to  booklets  >i-inch  thick, 
as  fast  as  250  stitches  per  minute.  Low-priced,  Model  A  has  high  quality 
features.  Table  tilts  for  side  or  saddle  stitching— back  and  side  gauges  for 
easy  positioning  of  work— single  lever  adjusts  work  thickness. 


BOOK  STITCHING 


Ohio.  Floyd  C.  Larson,  executive  secre¬ 
tary,  758  Leader  Bldg.,  Cleveland  14. 

Lithographers  &  Printers  National  Asso¬ 
ciation,  April  25,  26,  27,  28,  Boca  Raton 
Hotel  and  Club,  Boca  Raton,  Fla.  Oscar 
Whitehouse,  executive  director,  1025  Con¬ 
necticut  Ave.,  Washington  6,  D.  C. 

National  Paper  Box  Manufacturers  Asso¬ 
ciation,  April  27,  28,  29,  30,  May  1,  Jung 
Hotel,  New  Orleans,  La.  Norman  T.  Bald¬ 
win,  executive  secretary.  Liberty  Trust 
Bldg.,  Philadelphia  7. 

International  Typographic  Composition 
Association,  Spring  Conference,  May  12, 
13,  14,  Statler  Hilton  Hotel,  Boston,  Mass. 
McKinley  M.  Luther,  executive  secretary, 
15th  St.  and  New  York  Ave.,  N.W., 
Washington  5,  D.  C. 

National  Association  of  Printing  Ink 
Makers,  May  16,  17,  18,  Grove  Park  Inn, 
Asheville,  N.  C.  Herbert  Livesey,  1440 
Broadway,  New  York  18. 

National  Association  of  Litho  Clubs,  Inc., 
May  19,  20,  21,  Statler  Hilton,  Boston, 
Mass.  Fred  A.  Schulz,  executive  secretary, 
2143  E.  Fourth  St.,  St.  Paul,  Minn. 

Research  and  Engineering  Council  of  the 
Graphic  Arts  Industry,  Inc.,  annual  con¬ 
ference,  May  23,  24,  25,  Dayton  Biltmore 
Hotel,  Dayton,  Ohio.  Robert  E.  Rossell, 


managing  director,  5728  Connecticut 
.^ve.,  N.W.,  Washington  15,  D.  C. 

Technical  Association  of  the  Pulp  and 
Paper  Industry,  Coating  Conference,  May 
23,  24,  25,  Edgewater  Beach  Hotel,  Chi¬ 
cago.  James  W.  Field,  155  E.  44th  St., 
New  York  17. 

PIA  Production  Seminar,  June  13,  14,  15, 
Edgewater  Beach  Hotel,  Chicago.  Bernard 
J.  Taymans,  general  manager,  5728  Con¬ 
necticut  Ave.,  N.W.,  Washington  15,  D.C. 

PIA  Production  Conference,  June  16,  17, 
Edgewater  Beach  Hotel,  Chicago.  Bernard 
J.  Taymans,  general  manager,  5728  Con¬ 
necticut  Ave.,  N.W.,  Washington  15,  D.C. 

American  Newspaper  Publishers  Associa¬ 
tion,  Mechanical  Conference,  June  19,  20, 
21,  22,  Americana  Hotel,  Miami  Beach, 
Fla.  Cranston  Williams,  general  manager, 
750  Third  .^ve..  New  York  17. 

Technical  Association  of  the  Graphic  Arts, 
June  20,  21,  22,  23,  Sheraton  Park  Hotel, 
Washington,  D.  C.  Earl  Sundeen,  P.  O. 
Box  3064,  Federal  Station,  Rochester  14, 
N.  Y. 

International  Printers  Supply  Salesmen’s 
Guild,  August  6,  7,  Biltmore  Hotel,  At¬ 
lanta,  Ga.  Herbert  L.  Mitchell,  president, 
1450  Lorain  Rd.,  San  Marino,  Calif. 


MULTIFORM  MORTISER 
MODEL  MJM.2 


CUT  COST  with  RICHARO^ 


CAW  TRIMMERS  •  ROUTERS  •  MORTISERS 

?0«  COMPOVING  ROOM.  STHtCOTYPIRS  4  £NG«aVfRS 

■  I.A  acrsCCTAl 


•  BAIL  BEARING  •  RADIAL  ARM  • 

TABLE  '^ODELS  ,  ^^0  (3  si^gs) 

•  SLIDING  GAUGE  CURVED  PLATES 

MODELS  •  BENCH  MODEL 

•  DELUXE  UNIVERSAL  •  SPECIALS  TO 

MODELS  ORDER 

Write  TODAY  tor  Complete  Littratur* _ 

J  A.  RICHARDS  CO.ka’amazooI^michigVn 

I*UIIDERS  SINCE  1900  OP  QUALITY  EQUIPMENT 
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•  FLAT  AND 

CURVED  PLATES 


•  PEDESTAL 

MODEL 
(3  SIZES) 

•  BENCH  MODEL 


^  why  the 

SOUTHWORTH  CORNER  CUTTER 

i5l«P^‘  a 


Cuts  up  to  4-V^  inch  lifts 
direct  from  cutter,  thus  in¬ 
creasing  production  30^ 


Gauge  guides  may  be  set 
at  either  side  for  quicker, 
more  accurate  alignment. 


Larger  table  gives  greater 
wqrk  surface  area,  extra 
convenience  in  stacking. 


Three-way  control  switch, 
enclosed  knife  and  treadle 
guard,  reduce  floor  haz¬ 
ards,  prevent  accidents. 


New  *4  h.  p.  motor  and  an 
improved  clutch  deliver 
double  the  power. 


This  ruggedly-constructed  Southworth  Power  Corner 
Cutter  makes  the  toughest  assignment  simple  .  .  . 
cutting  round  corners,  diagonals,  and  reverse  corners 
on  paper,  plastic,  cloth  or  board  with  equal  ease.  Stand¬ 
ard  knives  available  in  a  wide  size  range.  Special  knives 
designed  to  order.  In  addition,  only  Southworth  offers 
a  24-hour  resharpening  service! 

For  complete  information  write 

SOUTHWORTH  MACHINE  CO 

GRAPHIC  ARTS  DIVISION 
251  Warren  Avenue  Portland.  Me. 


f  sinee  Vt 


%JU8TRITB  OFFERS 


Printers,  here’s  your  opportunity  to 
sell  profitable  hank  by  mail  enve¬ 
lopes  at  competitive  prices.  Justrite 
now  offers  you  its  new  and  modern 
line  in  a  full  range  of  popular  sizes 
and  paper  stocks  .  .  .  and  will  ship 
under  your  label  direct  to  your  cus¬ 
tomers.  Write  for  compact  sample 
kit  and  prices. 

—  TWO  .M(>I>I-:KN  F-ACTORlKSi  — 

NORTHERN  STATES  ENVELOPE  CO. 

300  E.  Fourth  St.,  St.  Paul  1,  Minn. 

JUSTRITE  ENVELOPE  MFC.  CO. 

523  Stewart  Ave.,  S.W.,  Atlanta,  Ga. 
—  soi,i>  FOR  rf:sai.k  oNi.y  — 


International  Association  of  Printing 
House  Craftsmen,  Inc.,  August  7,  8,  9, 
10,  Biltmorc  Hotel,  Atlanta,  Ga.  Pearl  E. 
Oldt,  executive  secretary,  411  Oak  St., 
Cincinnati  19,  Ohio. 

International  Graphic  Arts  Education  As¬ 
sociation,  August  14,  15,  16,  17,  18,  19, 
University  of  Houston,  Houston,  Tex. 
Samuel  M.  Burt,  executive  secretary,  5728 
Connecticut  Ave.,  N.W.,  Washington  15, 
D.  C. 

I  Mail  Advertising  Service  Association,  Sep- 
I  tember  16,  17.  18.  19,  Sheraton  Cadillac 
Hotel,  Detroit,  Mich.  Max  T.  Lloyd,  ex¬ 
ecutive  secretary,  18120  James  Couzens 
Highway,  Detroit  35,  Mich. 

National  Paper  Trade  Association,  Inc., 
September  18,  19,  20,  21,  Conrad  Hilton, 
Chicago.  O.  Glenn  Leach,  executive  sec¬ 
retary,  220  E.  42nd  St.,  New  York  17. 

National  Association  of  Photo-Lithogra¬ 
phers,  October  5,  Conrad  Hilton  Hotel, 
Chicago.  W’alter  E.  Soderstrom,  executive 
vice-president.  317  W.  45th  St.,  New- 
!  York  36. 

Direct  Mail  Advertising  Association,  Inc., 

I  October  9,  10,  11,  12,  13,  .Americana 
!  Hotel,  Miami  Beach,  Fla.  Charles  E.  Cas- 
;  sidy,  3  E.  57th  St.,  New  York. 

.  American  Photoengravers  Association,  Oc- 
I  tober  10,  11,  12,  Hotel  Staffer,  Buffalo, 
j  N.  Y.  Frank  J.  Schrieber,  executive  sec- 
:  rctary,  166  W'.  V'an  Buren  St.,  Chicago  4. 

National  Association  of  Metal  Decorators, 
I  October  17,  18,  19,  Shoreham  Hotel, 
j  Washington,  D.  C.  James  G.  Smith,  sec¬ 
retary-treasurer.  P.  O.  Box  506,  Craw- 
fordsville,  Ind. 

,  International  Typographic  Composition 
I  Association,  annual  convention,  October 
19,  20,  21,  22,  Statler  Hilton  Hotel,  Dal- 
•  las,  Tex.  McKinley  M.  Luther,  executive 
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The  importance  of  saving  time  and  making  money  in  your  plant 


PERFORATE-SCORE-SLIT  WITH 

PERF-A-MATIC 

Automatic  feed 

control  at 
highest  speeds. 

MOST  PRACTI- 
CAL  ROTARY  PERFO¬ 
RATOR  MADE.  Pays  for  itself 
time  and  time  again. 


is  measured  by  your  use  of  Pierce  Specialized  Equipment 
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secretary,,  1015  Chestnut  St.,  Philadel¬ 
phia  7. 

International  Assn,  of  Electrotypers  & 
Stereotypers,  annual  convention,  October 
23,  24,  25,  26,  Continental  Hilton  Hotel, 
Mexico  City,  Mex.  Floyd  C.  Larson,  ex¬ 
ecutive  secretary,  758  l.eader  Building, 
Cleveland  14. 

Printing  Industry  of  America,  Inc.,  annual 
convention,  October  24,  25,  26,  27,  Shera¬ 
ton  Park,  Washington,  D.  C.  Bernard  J. 
Taymans,  general  manager,  5728  Con¬ 
necticut  Ave.,  N.W.,  Washington  15,  D.C. 

Packaging  Institute,  Annual  National 
Packaging  Forum,  October  31,  Novem¬ 
ber  1,  2,  Statler-Hilton  Hotel,  New  York. 
Charles  A.  Feld,  executive  director,  342 
Madison  Ave.,  New  York  17. 

Point-of-Purchase  Advertising  Institute, 
■Annual  Symposium  and  Exhibit,  Novem¬ 


ber  1,  2,  3,  Coliseum,  New  York  City. 
William  W.  Mec,  executive  director,  11 
W.  42nd  St.,  New  York  36. 

Screen  Process  Printing  Association  Inti., 
November  11,  12,  13,  Hotel  Sherman, 
Chicago.  Robert  H.  Blundred,  executive 
secretary,  549  W.  Randolph  St.,  Chicago  6. 

TAPPI  Meeting  to  Attract  3000 

The  45th  annual  meeting  of  the  Tech¬ 
nical  Association  of  the  Pulp  and  Paper 
Industry  will  be  held  in  the  Hotel  Com¬ 
modore,  New  York,  N,  Y.,  on  February 
22-25.  Twenty-nine  technical  sessions, 
the  annual  business  meeting,  and  nearly 
60  committee  meetings  highlight  the  pro¬ 
gram. 

A  yearly  event,  held  during  the  week 
of  Washington’s  birthday,  this  meeting  is 
expected  to  attract  3000  papermakers  and 
allied  industry  personnel.  Technical  ses¬ 
sions  will  cover  topics  as  diverse  as  Acid 
Pulping  and  Graphic  Arts. 


HIGH  SPEED, 
ECONOMICAL 
WEB  DRYERS 

for 

•  Offset 
•  Letterpress 
•  Gravure 

Over  25  years*  experience 

B.  OFFEN  &  CO. 

r 

29  E,  Madison  St.,  Chicago  7,  III. 


THE  PRACTICE 
of  PRINTING 

by  RALPH  W.  POLK 

A  complete  and 
well  rounded  course 
in  typography  for  adver¬ 
tising  men,  salesmen,  print¬ 
ing  office,  executives,  and  students. 
SEND  CHECK  FOR  $4.75 
Please  add  45c  for  handling 

BOOK  DEPT.  GRAPHIC  ARTS  MONTHLY 

608  S.  Dearborn  St.  Chieafo  S.  III. 
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7^  MULTIPRESS 


ENVELOPE 


VERSATILE:  Prints  frsni  SI  etin  ts 
9x12  tiasp. 

FLAT  BED:  Far  cylindar  praat  duality 
af  impratsion. 

REGISTER:  Dspandabla  data  raiistar 
an  talors. 

FORMS:  Prints  from  standard  foundry 
type,  maehina  composition  FLAT  rubber 
or  matal  piatos. 

PRODUCTION:  Up  to  50.000  ENVE¬ 
LOPES  PER  DAY. 

FORM  CHANGE:  Diroetly  on  flat  bod 
vllbaut  ramavini  ebaso. 

3  in  I  Utility:  Can  also  print  small  Jobs 
from  business  cards  to  lotterhaads.  Im- 
prlnMni  from  ta|  to  tabloids. 

THE  CLINCHER:  Installation  arraniod 
an  trial  ta  preva  Multlpross  superiarity 
an  Envalopa  Printina. 


B.VERNER&COo,  INC.^ 

DEPT.G  52  DUANE  ST.,  NEW  YORK  7 


H«del  FH  r  1 12"  Model  FS  13"  1 19 


Used  by  the  top  Graphic  Arts  camera  manufacturers 


SharpMst,  Highest  Fully  Color-corrected  Lens  availabi 


GOERZ  «  ARTAR 

a  Fully  corrected  apochromat  •  Hard  coated  air  epaeed  optica  •  i'  to  70’  focal  lengtha 
•  For  all  color  or  black  and  white  applicationa 


/  ^  C.  P.  GOERZ  AMERICAN  OPTICAL  COMPANY  inwood  96,  i.  i.,  n.  y. 

atm-  antern  butes  6  ttr  l.ttf  lA  INC  Maiiyet««  Jt.  Cw  •  0  am  i  f  PH^o  SAKS  tsC  C«tA*r*') 

B'ttfiSutsr  a  f  tMtu  C*m|iMy  liOilct  t;  *«:'rtr  Si 
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(  Advertisement  j 


AUTOMATION 

Increases  small  trade  bindery 

business  by  50% 


The  Form  House,  Inc.,  Cicero, 
Illinois,  doubles  operation  in 
one  year  with  automatic 
collating  equipment 

When  Ray  Pavlik,  owner  of  The 
Form  House,  moved  into  new  quarters 
at  5200  West  26th  Street  in  Cicero,  he 
maintained  a  ten-man  shop  that  had 
built  its  business  entirely  doing  Bnish- 
ing  work  on  business  forms  for  the 
trade. 

Within  one  year  from  the  time  he 
moved  in,  his  payroll  had  doubled  and 
his  volume  of  business  had  increased 
more  than  50%,  and  is  continuing  to 
progressively  expand. 

.Mr.  Pavlik  attributes  this  profitable 
new  business  directly  to  the  introduc¬ 
tion  of  modern  Speed-Klect  high-speed 
automatic  collating  equipment  into 
The  Form  House  operation. 

Adds  Two  Speed-Klecfs  in  Two  Years 

In  1957,  shortly  after  moving  to  the 
new  quarters,  Mr.  Pavlik  purchased 
his  first  fully-automatic  collating  ma¬ 
chine — a  Didde-Glaser  5-station  Speed- 
Klect  Sheet  Collator.  In  June  of  1959. 
business  had  expanded  to  the  point 
that  he  added  a  second  larger  Didde- 
Glaser  machine:  the  7-station.  .Model 
71-lG.  Speed-Klect  Sheet  Collator. 

Apprehensive  of  First  Purchase 

“When  I  first  bought  my  five-station 
model,  ril  admit  1  was  apprehensive 
about  having  a  large  enough  volume 
to  keep  the  machine  busy.  That  didn’t 
last  long.  Before  my  first  year  of  pro¬ 
duction  was  out.  mv  volume  was  up  a 
full  50%.” 


Roy  Pavlik,  owner  of  The  Form  House, 
Cicero,  Illinois. 


Now,  two  years  later,  according  to 
Mr.  Pavlik,  he  keeps  both  machines 
going  on  a  shift-and-a-half,  14  hours 
a  day,  and  is  contemplating  the  pur¬ 
chase  of  a  third  .Speed-Klect  to  handle 
his  increased  work  in  tab  card  sets. 

Hourly  Average:  2,500  Sets 

“We  haven’t  run  into  a  job  yet  that 
we  couldn’t  handle,”  .Mr.  Pavlik  said. 
“We  have  found  our  Speed-Klects  open 
up  new  markets  we  formerly  were  un¬ 
able  to  touch.” 

With  average  runs  of  2,500  com¬ 
pleted  sets  per  hour.  The  Form  House 
found  their  Speed-Klects  invaluable  in 
handling  larger  jobs. 

3  Million  Tab  Cards  in  3-Part  Sets 

One  of  the  more  recent  large  jobs 
handled  by  The  Form  House  consisted 
of  a  run  of  three  million  tab  cards  in 
3-part  sets.  The  total  run  was  Dual 
Streamed  and  completed  with  a  run¬ 
ning  average  of  5.000  sets  per  hour. 


(.•idz  crtistment  > 


But,  according  to  Mr.  Pavlik,  small 
runs  have  been  handled  equally  well, 
and  just  as  profitably.  He  has  been 
able  to  handle  jobs  as  small  as  1,000 
sets  and  still  make  money  with  his 
Speed-Klects. 

Mr.  Pavlik  also  mentioned  that  all 
accounts,  and  work  in  process,  are 
held  in  the  strictest  confidence. 

5pe«d-Klect  Automation  Outmedes 
Old-Fashioned  Collating  Methods 

Plant  operators  who  formerly  de¬ 
pended  on  binderv'  girls  and  tipping 
machines  have  found  the  Speed-Klect 
the  most  successful  of  automated  sheet 
collators,  because  S|)eed-Klect  is  the 
only  fully-automatic  sheet  collator  to 
successfully  gather  and  glue  even  one¬ 
time  carbon  forms  at  high  speeds. 

.\s  an  example,  the  .Model  71-lG 
purchased  by  The  Form  House  is  a 
seven-station  gathering  and  gluing 
sheet  collator  which  will  gather  and 
glue  up  to  10.000  quadruplicate 
business  forms — with  complete  accu¬ 
racy  and  in  |>erfect  register.  Numbered 
work  can  be  run  with  full  confidence, 
since  micromatic  detectors  at  each  sta¬ 
tion  assure  absrdute  accuracy  in  num¬ 
bered  forms. 

Highly  Advantageous  to  User 

Didde-Claser’s  Speed-Klect  sheet  col¬ 
lators  —  in  addition  to  fully-automatic, 
high-8|)eed  accuracy  —  have  many  fea¬ 
tures  that  speed  up  binderv  operation 
advantageously. 

The  sealed  central  glue  system  re- 
(]uires  no  maintenance  and  completely 
eliminates  wash-up.  Inactivity  does  not 
hamper  glue  flow.  Speed-Klects  also 
feature  positive  pick-up  and  separation 
without  stock  movement.  Vertical-ac¬ 


tion  feeders,  coupled  with  the  continu¬ 
ous  conveyor  principle  of  stock  move¬ 
ment,  permit  the  handling  of  almost 
any  kind  of  stock  —  ranging  from  sin¬ 
gle  sheets  of  one-time  carbon,  bond 
and  NCR  paper  to  pre-collated  sections 
and  folded  signatures.  The  machine 
can  be  used  for  straight  gathering  sim¬ 
ply  by  disengaging  the  glue  supply 
clutch.  If  desired,  any  one  or  any  num¬ 
ber  of  glue  tips  may  be  used,  as  re¬ 
quired.  Glue  is  applied  while  stock  is 
in  continuous  motion. 

Many  Models  Offered 

Uidde-Glaser  offers  single-stream  and 
dual-stream  .Speed-Klect  r.ollator8  in  3-, 
+-,  5-.  6-,  7-.  8-  and  9-station  standard 
models  and  12-  and  13-station  calen¬ 
dar  collators  in  special  sizes  with  addi¬ 
tional  stations  to  order.  Their  recently- 
introduced  Dual-Stream  doubles  even 
automatic  production,  by  allowing  the 
same  collating  job  to  be  “dual- 
streamed”  side-by-side,  or  two  different 
jobs  to  be  collated  side-by-side. 

Maximum  pickup  of  Speed-Klect 
models  range  from  2,5.000  to  90,000 
|)er  hour  depending  on  the  number  of 
stations  and  model  type. 

New  Office  Collator 

A  recent  addition  to  the  Didde- 
Glaser  line  is  the  comt)act  sheet  and 
signature  collator,  the  G.\THER-ALL. 
Designed  as  a  cost-reducing  and  labor- 
saving  unit  for  binderies,  offices  and 
mail  rooms,  the  Gather-.\11  has  operat¬ 
ing  speeds  up  to  6,000  sets  per  hour. 
Complete  information  and  specifica¬ 
tions  on  all  machines  may  be  obtained 
by  writing  directly  to  the  designers 
and  manufacturers:  Didde-GIaser,  Inc., 
.50  Hi-way  and  West  12th  .\venue.  Em¬ 
poria.  Kansas.  Dept.  C.42. 


Sp—d-Kloct  operator, 
Al  Mroz,  putt  The 
Form  House  71 -I  G 
through  its  paces. 
Mrs.  Jeon  Manka  it 
the  helper. 


Annual  LTF  Meeting 

The  Lithographic  Technical  Foundation 
announces  that  it  will  hold  its  annual 
members’  meeting  on  March  22  at  the 
Conrad  Hilton  Hotel,  Chicago.  The  an¬ 
nual  meeting  of  the  board  of  directors 
will  also  be  held  on  March  22  at  the 
Conrad  Hilton  Hotel. 

The  LTF  annual  Research  Committee 
meeting  will  extend  over  a  two-day  period 
and  will  be  held  on  March  23  and  24, 
also  at  the  Conrad  Hilton  Hotel  in  Chi- 


New  OfRcers  Elected 
by  Education  Council 

Richard  Small  (vice-president  and  east- 
tern  division  manager  of  Western  Printing 
and  Lithographing  Company,  Poughkeep¬ 
sie,  N.  Y.)  was  elected  president  of  the 
Education  Council  of  the  Graphic  Arts  In¬ 
dustry  for  the  year  1960  at  the  Council’s 
executive  committee  meeting  in  Washing¬ 
ton,  D.  C.,  on  December  5. 


Kichard  Small 

Other  officers  elected  are:  Harold  D. 
Ross  (Kable  Printing  Company,  Mt.  Mor¬ 
ris,  III.),  vice-president;  Alan  S.  Holliday 
(Craftsmen,  Incorporated,  Kutztown, 
Pa.),  vice-president;  Ralph  D.  Cole  (Con¬ 
solidated  Lithographing  Corp.,  Long  Is¬ 
land,  N.  Y.),  vice-president;  George  S. 


Divcly  (Harris-Intcrtypc  Corporation, 
Cleveland),  vice-president;  James  W. 
Coultrap  (Michle-Goss-Dexter,  Inc.,  Chi¬ 
cago),  vice-president  and  treasurer;  Byron 
G.  Culver  (Rochester  Institute  of  Tech¬ 
nology,  Rochester,  N.  Y.) ,  secretary. 

Mr.  Ross  is,  in  addition  to  vice-president 
of  the  Education  Council,  chairman  of  the 
Board  of  Trustees  of  the  National  Scholar¬ 
ship  Trust  Fund. 

Web-offset  at  Chicago  Paper  Club 

The  Paper  Club  of  Chicago  held  a  din¬ 
ner  meeting  on  February  10.  The  topic, 
The  Ins  and  Outs  of  Web-offset,  was  dis¬ 
cussed  by  Art  Brooks  (Deere  8c  Com¬ 
pany),  Karl  Schmied  (West  Virginia  Pulp 
Sc  Paper  Co.)  and  Walter  Surgeon  (Gen¬ 
eral  Printing  Ink).  These  men  are  pio¬ 
neers  in  web-offset,  and  covered  differ¬ 
ent  phases  of  the  subject. 

Photoengravers  Research,  Inc. 
Expands  Program 

An  expanded  program  of  research  and 
development  was  announced  by  Photoen¬ 
gravers  Research,  Inc.  during  the  annual 
meeting  of  the  American  Photoengravers 
Association  in  Dallas  recently.  Paul  F. 
Borth,  formerly  a  research  engineer  at  R. 
R.  Donnelley  and  Sons  (Company,  Chi¬ 
cago.  was  named  research  director;  and 
Dr.  Marvin  C.  Rogers,  who  has  been  serv¬ 
ing  as  research  coordinator,  was  named 
executive  director.  Mr.  Borth  will  devote 
his  full  time  to  the  activities  in  the  new 
laboratory  IcKated  at  2447  Western  Ave., 
Park  Forest,  HI. 

.'dded  support  for  the  research  pro¬ 
gram  has  come  from  the  International 
Photoengravers  Union,  and  the  American 
Photoengravers  Association.  Each  organ¬ 
ization  has  made  substantial  contributions 
to  the  funds  already  available  from  in¬ 
dividual  members  of  Photoengravers  Re¬ 
search,  Inc.  Photoengravers  Research,  Inc. 
is  a  not-for-profit  association  of  120  en¬ 
gravers,  which  devotes  its  entire  attention 
to  research  and  development  for  the  in¬ 
dustry. 


!  Sells  on  sight  to 
stores,  banks,  auto 
service  stations, 
insurance  agents, 
manufacturers. 

Use  as  a  Door-Opener 
for  Salesmen 
Every  businessman  is 
I  interested  in  build- 
i  ing  goodwill,  in¬ 
creasing  traffic,  ob¬ 
taining  sales  leads 
and  inquiries.  You 
help  by  selling  them 
I  I  booklets  with  proven 
I  consumer  appeal. 

^  Handle  Orders 
with  Ease 

'  We  imprint,  supply 
_  free  streamers,  dis- 
k  plays,  ad  mats  and 
ship  direct  to 
I  customer  with  your 
*  label.  You  bill.  Easy 
repeat  business — 
.  YOUR  MARK-UP  50% 
•  OF  COST. 


FREE  SALES  KIT 

Judge  for  yourself...  ^|L  ^^1 

get  all  the  facts  and  |^| 

see  how  easy  you  can 

profit  with  no  invest- 

ment.  Portfolio  comes 

complete  with  sam-  _ 

pies  of  entire  line,  promotion  material, 

order  forms  and  a  brief,  easy-reading  sales 

manual.  It’s  all  absolutely  FREE  and  places 

you  under  no  obligation. 


Clip  and  mail  today  SAMPLES 

WEDGEWOOD  PRESS.  inc. 'INFORMATION 
Box  446.  Roslyn  Heights,  New  York 
Gentlemen; 

I  Rush  the  FREE  samples  and  information 
I  on  Printed  Business  Builders.  I  understand 
I  that  I  am  not  obligated  in  any  way. 


jJTtle _ 
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YOU'RE 

LOSING 

BUSINESS! 


IF  YOU  DON'T  INCLUDE 
ROGERSNAP  CUSTOM  AND 
STOCK  FORMS  IN  YOUR 
CUSTOMER  SERVICES! 


Ring  up  profits  and  good  will 
for  yourself  by  offering  econ¬ 
omy  and  efficiency  to  your 
customers.  ‘  •Write  for 
information 
to  Dept.  G 


’Registered 


ROGERSNAp 

trademark  ie 

P.  0.  BOX  10425  •  DALLAS,  TEXAS 


Philadelphia  Conference  to  Be 
Bigger  and  Better 

In  1960,  Philadelphia  celebrates  the 
270th  anniversary  of  the  start  of  .\iQciKa's 
first  paper  mill  by  Wilhelm  Rittenhaus  in 
Germantown,  Pa.,  and  the  275th  anniver¬ 
sary  of  the  starting  of  the  first  print  shop 
in  the  Middle  Colonies  by  William  Brad¬ 
ford. 

The  Delaware  Valley  section  of  the 
Technical  .\ssociation  of  the  Pulp  and  Pa¬ 
per  Industry,  in  cooperation  with  the 
Philadelphia  Litho  Club,  the  Philadelphi.i 
Printing  Ink  Makers  Club,  the  Philadel¬ 
phia  Club  of  Printing  House  Craftsmen, 
and  the  Printing  Indu.stries  of  Philadel¬ 
phia,  is  planning  a  bigger  and  better  third 
annual  Philadelphia  G)nfercnce  of  the 
Graphic  .\rts  Industry  to  be  held  at  die 
Benjamin  Franklin  Hotel  in  Philadelphia 
on  Saturday,  March  26,  from  9:00  a.m.  to 
5:00  p.m. 

Subjects  to  be  discussed  arc  Web-offset 
Printing,  Gloss  Ink  Printing,  Paper  Sur¬ 
face  Characteristics,  and  New  DeveUp- 
ments  in  the  Graphic  ,\rts. 

Each  session  will  feature,  during  its 
first  hour,  the  presentation  of  technical 
papers  on  the  subject  under  consideration. 
The  secfind  hour  of  each  session  will  be 
devoted  to  round-table  discussions  of  the 
papers  and  the  subject  in  general. 


I  Aboni 

I  Companies 


Harris-Intertype  Corporation  recently 
announced  the  acquisition  of  Polytechnic 
Research  and  Development  Company, 
Brooklyn,  the  nation’s  leading  producer 
of  microwave  test  equipment,  from  the 
Polytechnic  Institute  of  Brooklyn. 

PRI),  as  the  electronics  firm  is  generally 
known,  has  annual  sales  of  $5  million  and 
employs  about  400  people,  including  a 
large  staff  of  engineers.  Products  include 
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FAST,  HIGH  FIDELITY  ELECTRONIC  PROCESS 


4  COLOR  LETTERPRESS  ENGRAVINGS 


COMPLETE  SET  4"  X  5"  BLOCKED  SQUARE-UPS  ANY  SCREEN 


OhIu  COMPLETE  WITH 

PROCESS  PROOFS 

FROM  REFLECTION  OR  TRANSPARENCY 
€U44  4  COLOR  OFFSET  NEGATIVES  OR  POSITIVES 


DELIVERY  IN  DAYS  NOT  WEEKS 


•  Flnt  Elwtranic  uyipaMiit  •!  Iti  ty*t  la  th*  U.S.A. 

•  Elwtraal,  •Aallty  —  luarantMd 

•  L*«|  run  Mimvcra  nMtal  —  not  alaatlr 

•  Raduca  ta  1/3  alia,  aniarta  ta  4  tiniaa  —  12"  a  tr 
aapy  Mailt 

•  Lariar  tizaa  aad  axtra  warfc  auatad  aa  raauaat 


Saaiala  Pricaa  —  Sauara  Flaitk 

4-  *  S“  SM.OO 

5-  1  r  $120.00 

a  10"  IISS.OO 

10"  a  12"  $195.00 

II"  a  U"  $245.00 

QUANTITY  DISCOUNTS 


20%  WITH  ORDER  OR  ESTABLISHED  CREDIT 


FOR  COMPLETE 
INFORMATION 


mOUUBRflY 

COLORTRONICS 

23  PECK  STREET  PROVIDENCE,  R. 


eaa 

UNion  MOOO 


A  NEW  STANDARD  OF  QUALITY  IN  ELECTRONIC  ENGRAVING 


700 


STYLES,  SIZES,  GRADES 

Worid's  Largest  VARIETY  of  "MADE-UP"  enve¬ 
lopes  in  stock  .  . .  ready  for  immediate  shipment. 
Hundreds  of  special  dies  for  any  sixe  desired. 


X  /  ^^^^OUR  ONLY  PRODUCT 

With  many  Allied  Services 

XI  Coll  or  Write  for  Representative 

EVERGREEN  4-5310 

WESTERN  STATES  ENVELOPE  CO. 

1«16  W.  PIERCE  STREET  a  MILWAUKEE  4«,  WISCONSIN 
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ArchilKl't  drawing  of  n*w  63  by  300  fool  building  at  Du  PonI't  Pariin,  N.  J.,  photo  product*  plant 
whom  “Dycril"  pholopolymor  printing  plotoi  am  to  bo  monufocturod  on  a  comntorciol  «calo.  Whon 
complolod  in  mid-1961,  tho  unit  will  hovo  a  capacity  of  ono  million  squaro  foot  of  ploto*  por  yoor. 
Tho  now  building  will  houto  production  and  inspection  facilitios,  and  control  loborolorios.  Port  of 
tho  adjoining  proco**  dovolopmoni  building,  loft  background,  in  which  initial  ''Dycril"  ploto  pro¬ 
duction  it  now  being  carried  out,  will  bo  used  for  office*  and  change  room*. 

(The  above  cut  with  caption  is  a  Dycril  plate) 


microwave  signal  sources  and  frequency 
meters,  klystron  power  supplies,  attenua¬ 
tors,  power  measuring  devices,  and  other 
electronic  instruments  and  components. 

Harris-Intertype  has  long  emphasized 
the  increasing  importance  of  electronics 
to  modern  graphic  arts  equipment.  The 
company  recently  revealed  that  its  ex¬ 
penditures  for  engineering  and  research 
development  (about  5%  of  annual  sales) 
totaled  around  $20  million  in  the  past 
decade.  Of  this  amount,  almost  half,  or 
about  $10  million,  has  been  invested  in 
products  which  are  just  beginning  to  reach 
the  commercial  market. 

Plans  to  build  a  full-scale  plant  to  pro¬ 
duce  Dycril  photopolymer  printing  plates 
were  annoanced  on  January  3 1 ,  by  the  Du 
Pont  Photo  Products  Department. 

The  manufacturing  unit  will  be  built 
on  the  site  of  the  company’s  Pariin,  N.  J., 
photo  products  plant.  When  completed  in 
mid-1961,  it  will  have  an  initial  capacity 


of  one  million  square  feet  of  printing 
plates  per  year.  Meanwhile,  to  supply  the 
growing  demand  for  these  unique  photo¬ 
sensitive  plates,  the  capacity  of  the  existing 
pilot-scale  manufacturing  facilities  at  Par 
lin  will  be  doubled. 

“From  here  on  out,  Dycril  plates  will  be 
offered  on  a  continuing  basis,”  said  Paul 
H.  Smith,  printing  plate  sales  manager  for 
the  Photo  Products  Department. 

Du  Pont  has  spent  more  than  $6  mil¬ 
lion  over  a  10-year  period  in  research  and 
development  work  on  the  photopolymer 
plates,  Mr.  Smith  said.  The  decision  to 
begin  making  the  plates  on  a  commercial 
scale  follows  24  months  of  extensive  field 
evaluation  work  in  which  4,600  Dycril 
plates  were  tested  under  regular  produc¬ 
tion  run  conditions  by  more  than  50  dif¬ 
ferent  printing  firms  representing  each  of 
the  major  segments  of  the  industry.  Some 
of  the  plates  for  these  tests  were  made  in 
Du  Font’s  Philadelphia  Printing  Develop¬ 
ment  Laboratory,  but  most  were  prepared 
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MITOGRAPHY,  The  Art  and 
Craft  of  Screen  Process  Printing 


By  ALBERT  KOSLOFF 

A  biksic  and  coniprehensire  work  on  the  new- 
est  of  printiniT  processes,  this  book  covers  all 
types  of  screen -pro(  ess  printing.  Ideal  for 
use  as  a  referente  book  for  those  in  other 
fields  as  well  as  a  text  for  novices  in  the 
field.  131  pages,  fiV4  x  f»^*. 

$3.25  plus  45€  for  postafo  and  handhnf. 
Please  send  remittance  with  order. 

BOOK  DEPT.  GRAPHIC  ARTS  MONTHLY 

608  S.  Dearborn  St.  Chicago  5,  III. 


Many  excellent,  technical  graphic  arts 
hooks  are  a-.ailahle  from  The  Graphic 
Arts  Monthly.  ITrite  for  free  book  list. 


by  the  pruihn};  concerns  with  their  own 
equipment  using  blank  plates  supplied  by 
Du  Pont. 

Marketing  plans  call  for  selling  the  un- 
exposed  plates  directly  to  users  and  to 
strategically  located  trade  shops  which 
will  supply  finished  relief  plates  to  print¬ 
ers,  advertising  agencies,  and  others.  Ten 
trade  shops  are  already  set  up  to  process 
the  plates,  and  three  additional  shops  are 
awaiting  delivery  of  equipment.  Three 
manufacturers  now  offer  exposure  and 
washout  equipment  specifically  designed 
for  use  with  Dycril  photopolymer  print¬ 
ing  plates. 

Robertson  Photo-Mechanix,  Inc.,  Chi¬ 
cago  manufacturer  of  photomechanical 
equipment,  has  announced  a  complete 
dealer  and  product  promotion  package 
built  around  Robertson  Cameras  for  use 
with  the  Kodak  Ektalith  Method. 

Designed  entirely  for  local  dealer  pro¬ 
motion,  the  Robertson  Camera-Ektalith 
promotion  includes  window  streamers, 
wall  plaques,  newspaper  and  magazine 
advertisements,  direct-mail  letters,  and 
demonstration  aids  and  assistance.  In  ad¬ 
dition,  attractive  literature  illustrating  and 
describing  the  new  cameras  is  inclined  for 
dealer  hand-out  and  direct-mail  distribu¬ 
tion. 

The  last  step  in  a  four  plant  expansion 
program  by  Klecn-Stik  Products,  Inc.,  is 
under  w’ay  with  construction  of  a  new 
addition  to  the  Chicago  plant.  The  com¬ 
pany  manufactures  pressure-sensitive  ad¬ 
hesive  stocks  for  the  graphic  arts  industry. 

Kleen-Slik’s  Newark,  N.  J.,  plant  re¬ 
cently  expanded  into  an  adioining  build¬ 
ing.  During  the  past  year,  the  plant  in 
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Los  Angeles  moved  into  larger  quarters; 
and  the  Toronto,  Canada,  plant  built  an 
addition  to  existing  facilities. 

The  Chicago  plant  addition  will  in¬ 
crease  production  and  office  area  by  ap¬ 
proximately  50%,  according  to  Gerald  E. 
Cole,  president.  Construction  in  Chicago 
will  include  two  floors.  The  first  floor 
will  house  a  receiving  area,  raw  material 
storage  space,  and  a  section  for  slitting 
equipment.  Two  laboratories  will  be  lo¬ 
cated  on  the  second  fl<K)r,  one  for  product 
development  and  the  other  for  mechanical 
development.  .Also  situated  on  the  second 
floor  will  be  the  accounting  department 
and  a  lunch  room.  Space  will  be  avail¬ 
able  for  new  and  improved  equipment, 
permitting  application  of  straight-line  pro¬ 
duction. 

The  expansion  will  result  in  increased 
inventories  of  stock  sheets  and  rolls,  as 
well  as  improved  customer  service,  com¬ 
pany  officials  stated. 

The  increased  laboratory  facilities  will 
include  new  pilot  coating  equipment, 
completely  controlled  humidity  and  tem¬ 
perature  test  rooms.  .Additional  research 
personnel  are  being  added  to  the  labora¬ 
tory  staff. 

In  addition  to  its  four  manufacturing 
operations  in  the  United  States  and  Can¬ 
ada,  Kleen-Stik  has  a  countrv-wide  net¬ 
work  of  franchised  service  plants,  which 
apply  pressure-sensitive  adhesives  to 
printed  materials.  In  1959,  a  franchised 
manufiacturing  facility  was  established  in 
England. 
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The  establishment  of  the  General  Bank 
Check  Company  in  Nashville,  Tenn.,  for 
the  manufacture  of  magnetic  bank  check 
forms  and  accounting  forms  for  a  variety 
of  businesses,  has  been  announced  by  Cul- 
lom  4c  Ghertner  Company,  Nashville  gen¬ 
eral  and  business  forms  printing  organiza¬ 
tion. 

The  Company  will  use  sensing  instru¬ 
mentation  and  optical  equipment  designed 
to  evaluate  magnetic  ink  quality  of  print¬ 
ing.  Its  functions  will  include  magnetic 
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ink  personalizing,  encoding  and  number¬ 
ing,  magnetic  ink  applications  for  ac¬ 
counting  forms  used  in  automated  proc¬ 
esses,  and  a  24-hour  service  concept  for 
planographic  forms  production. 

The  firm  is  headed  by  Cullom  & 
Gherncr  personnel,  but  it  has  been  organ¬ 
ized,  and  will  operate,  as  a  separate  cor¬ 
poration.  A.  D.  Bayne  has  been  named 
general  sales  manager,  and  R.  E.  Loren- 
zen  has  been  appointed  production  man¬ 
ager. 

Minnesota  Mining  and  Manufacturing 
Company  will  build  a  10-milIion-doIlar, 
14-story  administration  building  at  its  re¬ 
search  center  just  east  of  St.  Paul,  Minn., 
Herbert  P.  Buctow,  president,  announced. 
Site  preparation  has  begun  and  the  build¬ 
ing  is  expected  to  be  completed  early  in 
1962.  .K  two-story  cafeteria  building  and 
an  underground  ramp  garage  also  will  be 
built. 

The  265-acre  tract  is  planned  to  accom¬ 
modate  all  the  research  and  administrative 
facilities  which  present  sales  forecasts  in¬ 
dicate  3M  will  need  through  the  late 
1960’s  or  early  1970’s,  he  said. 

The  new  headquarters  building  will 
become  the  center  of  a  complex  of  build¬ 
ings  for  staff  and  division  offices  and  all 
related  office  functions.  “The  key  role 
of  research  in  our  continued  growth 
makes  it  logical  that  research  and  ad¬ 
ministrative  facilities  be  coordinated  in 
one  3M  center,”  Mr.  Buetow  said. 

Beckett  Paper  Company,  Hamilton, 
Ohio,  has  announced  the  purchase  of  one 
of  the  plants  of  the  Baldwin-Lima-Hamfl- 
ton  Corporation  which  adjoins  the  Beckett 
mill.  The  purchase  price  was  approxi¬ 
mately  one-half  million  dollars. 

The  fltxrr  space  of  the  newly  acquired 
building  is  in  excess  of  125,000  square 
feet.  It  will  be  used  to  house  finishing 
operations,  for  the  storage  of  raw  mate¬ 
rials,  for  work  in  process,  and  finished 
products. 

The  purchase  of  the  big  adjoining  plant 
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is  part  of  the  company's  long-range  plan 
for  growth  in  Hamilton.  The  mill,  estab¬ 
lished  in  18-48,  has  been  operating  con¬ 
tinuously  on  the  same  site  over  the  pieriod 
I  of  1 12  vears. 

I 

Indiana  Chemical  and  Manufacturing 
Company  has  been  purchased  by  Russell 
E.  Kennedy,  formerly  an  executive  with 
one  of  Indiana's  large  offset  firms.  Mr. 
Kennedy  states  that  he  plans  an  aggres¬ 
sive  sales  program  for  the  company’s  prod¬ 
ucts  which  include  Gloss  Ink  G)nditi<)ncr, 
which  ct>ntrols  surfa^  tension  and  levels 
i  the  film;  Litho  Reducol,  a  lithographic 
ink  corrective;  Reducol  Compound,  an 
ink  reducer:  Safeset,  an  anti-offsetting,  ink 
softener  and  safe  dryer;  India  Wax,  which 
jirevents  offsetting,  tacking,  smudging  and 
crystallizing.  Other  products  include  dry¬ 
ers.  solvents  and  electrical  destroyers. 

.  More  than  1,0(10  (jersons  filled  the 
grand  ballroom  of  the  Statler-Hilton  Hotel 
in  Dallas,  on  December  19,  to  celebrate 
the  50th  anniversary  of  Ennis  Business 
Forms,  Inc.,  Ennis,  Texas.  .\s  part  of  the 
siK-cial  entertainment  for  the  golden  an¬ 
niversary  tlinner-dance,  top  talent  was 
flown  in  from  New  York  and  Holly wockI. 
.\lso  included  on  the  guest  list  were  mem 
tiers  of  the  press,  representatives  from  the 
company’s  plants  and  warehouses  through¬ 
out  the  nation,  as  well  as  paper  mill  amt 
:  supplier  friends. 

Highlight  of  the  evening  was  the  pres¬ 
entation  of  special  service  pins  to  772  em¬ 
ployees. 

Start  of  construction  of  a  new,  modern 
$500,000  plant  in  Tallahassee  and  the 
o(x.-ning  of  a  new  plant  in  Jacksonville 
have  been  announced  for  Rose  Printing 
Company  in  Florida  by  Charles  Rosen- 
;  berg,  president,  as  the  latest  steps  in  a 
^  program  of  reorganization  and  expansion 
started  in  1955. 

The  new  Tallahassee  plant  will  replace 
the  building  which  has  housed  Rose 
'  Printing  Company  since  its  founding  in 
I  1932.  The  new  lacksonville  plant,  lo- 
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cated  in  the  former  studios  of  Station 
WJHP,  brings  to  four  the  number  of 
printing  plants  in  the  Rose  chain. 

The  new  Tallahassee  plant  is  expected 
to  be  one  of  the  most  modern  in  the 
southeast.  It  will  be  a  60,000  square-foot, 
steel  and  masonry  building,  completely 
air-conditioned  and  air-humidihed.  It 
will  be  a  wholly  coordinated  and  inte¬ 
grated  unit,  with  warehousing,  shipping, 
,;^ministration,  and  all  phases  of  produc- 
||on  housed  under  one  roof. 


Mrs.  Charles  A.  Ward,  president  of 
Brown  &  Bigelow,  and  R.  Carl  Chandler, 
chairman  of  the  board  of  Standard  Pack¬ 
aging  Corporation,  New  York  City,  jointly 
announced  that  the  boards  of  directors  of 
their  respective  companies  have  authorized 
negotiations  of  a  merger  agreement  be¬ 
tween  the  two  firms. 

Upon  completion  of  the  merger,  Mrs. 
Ward  and  Philip  H.  Nason,  president  of 
St.  Paul’s  First  National  Bank  and  a 


Abont  People 


Alfred  Barclay  has  been  appointed  man¬ 
ager  of  magazine  press  division  of  The 
Curtis  Publishing  Company,  succeeding 
Nelson  B.  Coleman  who  retired  January  1. 
John  W.  Moody,  who  has  been  in  maga¬ 
zine  press  division  since  1923,  will  succeed 
Mr.  Barclay  as  assistant  manager  of  the 
division.  Mr.  Coleman  retired  after  more 
than  43  years  service  with  Curtis.  .  .  . 
Herbert  A.  Mac  Donough  has  been  ap¬ 
pointed  to  the  newly  created  position  of 


Brown  A  Bigelow  director,  have  agreed 
to  serve  on  the  board  of  directors  of  Stand¬ 
ard  Packaging  Corporation.  Ernest  C. 
Peterson,  executive  vice-president  of 
Brown  8c  Bigelow,  also  will  continue  in 
an  active  capacity  as  a  vice-president  of 
the  merged  company. 
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manager  of  product  marketing  for  Ansco, 
the  photographic  manufacturing  division 
of  General  Aniline  &  Film  Corporation. 

.  .  .  John  B.  Haworth  has  been  appointed 
assistant  sales  manager  of  Heidelberg  East¬ 
ern,  Inc.,  distributor  of  Original  Heidel¬ 
berg  automatic  platen  and  cylinder  presses. 
He  has  been  with  the  Heidelberg  organ¬ 
ization  9  years,  in  direct  sales  and  sales 
management.  .  .  .  Paul  I.  Nederman  has 
been  named  vice-president  and  general 
manager  of  Regan  Industries,  Inc.,  Bur¬ 
lingame,  Calif.  At  the  same  time,  it  was 
announced  that  Mr.  Nederman  has  also 
been  elected  to  the  board  of  directors.  .  .  . 
Lawson  Ware  has  joined  the  staff  of 
Sam’l  Bingham’s  Son  Mfg.  Co., Newspaper 
Division,  as  assistant  to  A1  Shopnitz.  He 
will  work  directly  with  newspapers  and 
newspaper  press  manufacturers,  assisting 
in  the  selection  and  use  of  Bingham’s  new 
ROP  newspaper  rollers. 

James  E.  Bennet 

James  E.  Bennet,  secretary  of  the  Na¬ 
tional  Printing  Equipment  Association, 
Inc.,  died  on  January  1 1 .  He  was  instru¬ 
mental  in  organizing  the  association,  and 
was  elected  its  first  secretary  in  1933.  Prior 
to  assuming  this  position,  he  was  president 
of  Babcock  Printing  Press  &  Manufactur¬ 
ing  Co. 

Mr.  Bennet  was  affiliated  with  more 
than  20  religious  and  educational  organ¬ 
izations. 

Will  Rogers 

Will  Rogers,  president  and  chairman  of 
the  board  of  Rogersnap  Business  Forms, 
Inc.,  Dallas,  Texas,  died  on  January  2  after 
a  short  illness  in  a  Dallas  hospital. 

The  founder  of  Rogersnap  Business 
Forms,  he  headed  the  firm’s  entry  into  the 
dealer  field,  establishing  the  company  as 
one  Qt  the  largest  independently  owned 
manufacturers  of  carbon-interleaved  busi¬ 
ness  forms.  Mr.  Rogers  was  active  in  most 
trade  associations  and  known  personally 
to  many  stationers,  printers,  and  forms 
specialists  throughout  the  country. 


Your  operator  con 
feed  stock  with  both 
hands  with  this 
Foot-Control  Floor  Model 

PAPER  DRILL 


ONLY 

$21600 


Faster  workflow.  Positive  2- 
hand  control  of  stock.  Ideal  for 
women  operators.  A  real  bind* 
ary  drilL 


lASSCO  PRODUCTS JNC. 
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This  dramatic  advertising  / 
for  the  distinctive  / 


will  reach 

32^69,536  readers! 


Practically  every  luide-to-lie  in  America  will  l»e  alerted  to  Regency  <|uality  and 
service  hy  this  round-the-calendar  campaign  in  the  magazines  brides  lielieve  in. 
And  you  can  translate  this  nation-wide  recognition  into  sales  where  you  sell,  if 
you’re  all  set  to  sell  the  Flower  Wedding  Line! 

You’ll  be  able  to  offer  a  complete  line  of  Raised  Letter  Wedding  Stationery;  all  the 
most  wanted  styles,  scripts,  papers— ever>'thing  from  informals  and  shower  invita¬ 
tions  to  formal  invitations  and  announcements.  You'll  get  a  full  50%  discount. 
What’s  more,  with  3  great  plants  from  coast  to  coast— Regency  can  GU.\RANTEE 
you  48-hour  processing  of  every  order,  large  or  small! 

So  get  ready  for  the  tidal  wave  of  bridal  business  this  exciting  new  Regency  cam¬ 
paign  will  roll  your  way.  Send  for  your  Flower  Wedding  Line  Catalog,  plus  the 
l>eautifnl  4-color  window  display  of  wedding  stationery,  today— they’re  both  FREE! 


REGENCY  THERMOGRAPHERS 


13212  SATICOY  STREET 

NORTH  HOLLYWOOD,  CAUT. 


28  WEST  23RD  STREET 

HEW  YORK,  NEW  YORK 


225  WEST  OHIO  STREET 

CHICAGO,  ILUNOIS 


Write  to:  Robert  B.  Dowse,  Classified  Advertising  AAonoger, 


Graphic  Arts  AAonthly,  608  S.  Dearborn  St.,  Chicago  5,  III. 
n  .  YpQ  *  $3.75  per  agate  lirte,  $50.00  per  inch  per  issue. 

*  $3.00  per  agate  line,  $40.00  per  inch  on  a  12  insertion  contract. 

*  Approximately  36  characters  of  body  type  to  the  line. 

*  If  credit  has  not  been  established  with  us,  please  send  remittance  with  order. 

CLOSING  DATE  ...  21st  of  month  preceding  issue 


Index  of  Classified  Headings 
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__  - . -.282 

irrfTrn^^  is  FIRST! 

3  times  that  of  the  next  highest  publication  in 
the  field. 


Most  Advertiseril 

Most  EXCIUSIVE  Advertisers 

Most  Advertisers  Running  Multiple  Pages 

Most  Classified  Advertising 

More  DEALER  ADVERTISING  Than 

All  Other  Printing  Media  Combined 


In  1958,  GAM  ron  2,433  poges 
of  paid  national  advertising. 

GAM  has  earned  that  leadership 
.  .  .  leading  in  advertising  vol¬ 
ume  for  more  than  20  years. 
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acme  no.  9  duplex 

Flat  and  Saddleback  Foot- Power  Stapler 


the 

speed 

demon 


cuts  Stapling  time 


in  half 


•k  ADVERTISING 


ACME 


Automatically  drives  2 
staples  in  one  operation  on 
centers.  Staples  2 
sheets  to  H'  thickness 
with  no  mechanical  chanje 
Staples  in  4  leg  lengths— 
V4,  */u.  H  and  V4' 

$173.25  FOB  factoby 


STAPLE  COMPANY 
VEST  FIINIUII.  M.  a. 


GRC  MINIATURES 
REALLY  WORK 

spark  ideas— 
help  you  sell 
more  printing 
Um  ’em  yourself. 

Sell  'em  te  customers. 

Authentic  •  Attentien- 
Gcttlna  -  Lew  in  Cost. 

Wide  selectien.  Writs 
ter  sampies  and  prieaa. 

GRIES  REPRODUCER  CORP. 

144  Beechwoed  Avs..  New  Rocheiie. 
NEW  Rochelle  3-8600 


YOUR  OWN 
HOUSE  ORGAN 


This  fine  little  book  SELLS  for  you— brinps 
new  customers,  keeps  old  ones  happy.  Used 
by  alert  printers  who  want  a  top  nuality  pub¬ 
lication.  Write  today  for  samples,  prices. 
THE  COMMA 

P.  0.  Bos  2645  Sacramento  12.  Call#. 


k  ACETATE  LAMINATING 

ACETATE  LAMINATING 
Can  be  done  profitably  with  the  Haas  Dry 
Process,  Continuous  Laminator  without 
messy  adhesives.  Laminate  one  or  both 
sides  up  to  24”  width,  any  length.  12" 
model  also  available.  Write  today. 

HAAS  LAMINATOR  CORP. 

110  East  31st  Street,  New  York  16,  N.  Y. 
ROTOBOND  laminating  machines  use 
low  cost  plastic  film,  excellent  for  menus, 
book  covers,  displays,  plaques,  game  boards. 
Priced  from  $1550.  Rotobond  Co.,  P.  O. 
Box  69,  Bound  Brook  7,  N.  J. 

★  APiftSIVES 

ADHESIVE — Need  a  good  "all  around" 
adhesive?  Try  May's  No.  915  Cement.  Will 
do  your  Padding,  Mounting,  Tipping,  etc. 
Remit  $1  for  trial  iar,  postpaid.  May 
Cheimcal  Works,  1742  E.  7Sth  St.,  Chi- 

eago  49,  III. _ 

CARB-N-SET  Penetrating  Glues.  "Grip 
like  Samson — Smell  good  too.’’  Ready-to- 
use  for  all  kinds  of  business  forms.  Carb- 
N-Set,  3318  W.  2nd  St.,  Dayton,  O. 


k  ADVERnSING _ 

MAILING  PIECES  for  the  printer.  Var¬ 
ied  selection.  Wayside  Press,  Interurban 
Bldg.,  Dallas,  Texas. 


til*  world's  fiiwst 
printing  tales  magazine 
with  yonr  own  imprint, 

.  .  .  may  be  exclusively  yours  In  your 
own  sales  area.  Gives  helps,  hints  to 
buyer  of  printing.  Uses  process  color, 
quality  design,  teme  franchises  open. 
Write  today  for  free  samples,  prices. 
Tips  •  1S1  E.  Grand  Ave.  •  Chicago,  III. 


PRINTERS: 

10,  20,  30,  40  and  240  lights.  Every 
business  a  prospect.  Repeats.  High 
quality,  low  prices.  Complete  sales  kit 
furnished. 

MATCH  CORPORATION  OF  AMERICA 
DEPT.  CB-20,  CHICAGO  32,  ILL. 


Reach  5,000  Chicago  purchasing  agents  in 
portfolio.  Send  us  your  2-page  inserts. 
Mailed  for  $100.  Sales  Letters  •  Direct 
Mail  Advertising  •  Catalogs.  Perry’s,  Box 
137,  Barrington,  Ill.  DUnkirk  1-4274. 

HOUSE  organ  for  printers.  Slip  Sheets. 
Perry,  918  Yankee,  Middletown,  Ohio. 
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ATTkACTIVE 
il  CC  44  PAGE  SAMPLE  BOOK 

of  over  200  Actual  samples  of  Social 
and  Commercial  blank  forms  for  your  own  printing 
Featuring  the  new  “Slim”  deckle  edge 
Weddings,  Informals  in  White  and  Colors 

Every  alert  printer  and  ttationer  should  have  this  most  complete  line  of  BLANK 
FORMS  in  Weddings,  Anniversaries,  Confirmation,  Engagement,  Liturgical, 
Informals,  Thank  you’s.  Reception,  Birth  Announcement,  Sympathy  Cards,  as 
well  as  a  full  line  of  all  sizes  in  Social  and  Commercial  Announcements,  Business 
Cards  and  Boxed  Stationery  and  Plain  and  Decorated  Napkins  for  Personalizing. 
Sell  the  famous  ROYAL  LINE — finest  quality  in  new  White  stocks — excellent 
craftsmanship— neat  packing— quick  service  plus  lowest  prices  and  quantity  dis¬ 
counts  with  PREPAID  transportation  on  special  orders. 

WRITf  WOW  on  your  business  stationery  for  this  fine  fine  FRfE 


ROYAL  PAPER  PRODUCTS  CO.-DEPT.  B-3949  W.  DIVISION  ST..  CHICAGO  51.  ILL. 


^^NOUNCEMENTS 


WEDDING  CAKE  BAGS 

Beautifully  printed  in  Two  Colors 

For  Menogramming  or  Imprinting 

Write  for  samples  and  prices 

Papercraft  Inc. 

3920  No.  2nd  St..  Milwaukee  12,  WIs. 


“PERSONALIZED”  WEDDING 
THANK-YOU-NOTES  Beautifully  Hand 
Stamped  in  real  GOLD  or  SILVER.  Fast 
selling  EXTRA  PROFIT  item.  Write  for 
free  samples  TOD.'XY.  Stuart  Brown  Co.. 
15100  Plymouth  Rd.,  Detroit  27,  Michigan. 


WEDDINGS -PANEL  CARDS-CUT  CARDS 
Buy  Direct  and  Save — Largest  Selection 
CHASE  PAPER  COMPANY.  INC. 

2-12  Eden  St.,  Worcester,  Massachusetts 


GAM  CLASSIFIED 

Your  Monthly  ^'Buying  Guide" 


it  ANNOUNCEMENTS 


NATIONAL  ENGRAVING  CO. 

1 107  so.  loth  ST.,  BIRMINGHAM,  ALA 


GAM  =  100%  Coverage 


TWT  lj\TEST  LITURGICAL  STYLES 

11  fJTQ  Now  “SLIM’’  DosIons  •  Porchmont  •  Pink  A  Blwo  • 

w  W  ^  ve/ve/ 1/  a  Croduotlons  •  Cut  Cords  •  largest  stock  In  mtddle- 

j  AMiwrsiTisrr'rMirM'rG  '***’  *  ^  •""'p'**  for  printing  • 

and  ANNOUNCEMEISTS  Brilliant  Vellum — Frostaleen— IridMcnnt. 

EXCEL  PAPER  CO.,  25  S.  Dasplainas,  Chicago  6,  Illinois,  PR  2-1996 
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Ward  Kah  Glendale  6.  Calif 


INTERMOUHTAIM  ENCRAVINC 

. —  cmriMNi.  WYO.^ 

*HOTd  CNCRAv7N(^ 
J44COtOR- POSTAGE  PREPAID 


EMBOSSED  Bus.  Cds.  $2.60  per  M.  Black 
or  Blue.  $3.75  per  M,  2  Color — ^$2.10  per 
M.  Flat.  Prepaid — send  for  Catalog. 

Penn  Press,  Dept.  G,  722  B’way,  N.  Y.  3. 

GAM  CLASSIFIED 

Your  Monthly  ^'Buying  Guide'" 
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*  BUSINESS  OPPORTUNITIES 


FOR  SALE 

Smalt  Business  with  Exclusive  Patent 
Rights  to  New  Invention  in  Paper 
Handling  Equipment. 

.  .  PROVEN  ACCEPTANCE 
.  .  TERRIFIC  POTENTIAL 
BOX  5613  CO  GAM 


BUSINESS  FORMS  PLANT 

Old  Kstablished  Company,  all  rotary  equip¬ 
ment.  Much  of  finished  products  come  off 
machines  ready  to  ship.  Modern  composing 
room  and  plate  department ;  with  one  ex¬ 
ception  pressroom  and  bindery  equipment 
less  than  4  years  old  —  some  brand  new. 
N’ever  offered  for  sale  before,  this  plant  has  ; 
always  been  a  money-maker  and  is  a  good  j 
going  concern  now,  free  and  clear  of  in¬ 
debtedness.  Owner  retiring.  $500,000  cash 
—  terms  to  qualified  buyer ;  term  buyer, 
give  financial  references  and  resume  in  hrst 
letter.  Box  5601  c/o  GAM. 

Print  &  Litho  plant,  est.  25  yrs.,  Omaha, 
N'ebr.,  gateway  of  West;  center  of  nation; 
pop.  growth  250,000  to  350,000  last  10  yrs. ; 

15  new  industries  est.  10  more  under  const, 
or  contemplated.  Plant  occupies  11,000  sq. 
ft.  downtown  loc. ;  good  lease;  equipped  to 
gross  million  or  more ;  due  to  health  present 
owner  only  grossing  $250,000 ;  this  plant 
has  everything  ;  if  not  sold  as  going  business 
will  liquidate,  send  for  list  of  equipment  or 
make  offer.  Box  5615  c/o  G.AM. 

Copy  Preparation  Shop.  est.  20  years.  Rated 
Al.  Top  accounts.  Highly  skilled  personnel. 
$100,000  plus  annually.  Exceptional  oppor¬ 
tunity.  Chicago  iMop.  Illness  forces  sale. 
The  Typecrafters,  22  W.  .Madison  St.,  Chi¬ 
cago  2,  Ill.,  CEntral  6-8053. 

LETTER  PRESS  PRI.NT  SHOP,  well 
equipped,  in  state  capital ;  $40,000  volume 
could  be  much  better;  $10,000  will  finance. 
Wayne  Peterson,  214  Xat'l  Bldg.,  Moor¬ 
head,  Minn. 

Fine  Paper  &  envelope  business  for  sale 
NYC.  Est.  1921.  Sole  agencies.  Go<xl  mill 
connections,  onion  skins,  bonds.  $7,500. 
Box  5607  c/o  GAM.  _ 

Offset  &  Letterpress  plant  in  Omaha,  Nebr, 
$80M  gross.  Exc.  opp.  Box  5599  c/o  GAM. 


GAM  CLASSIFIED 
ADVERTISING 
GETS  RESULTS! 


★  BUSINESS  OPPORTUNITIES _ 

DESIRABLE  SPACE  TO  RENT  FOR 
PRINTERS  IN  THE  PRINTERS 
BUILDI.NG.  2,000  to  40,000  ft.  Small  or 
Large  Units.  Excellent  loading  facilities. 
Sprinkled.  732  S.  Sherman  St.,  Chicago. 
H.\  7-7613,  or  sec  your  broker. 

Going  LP  shop,  est.  20  yrs.  Only  shop  in 
fast-growing  sub.  of  Portland.  $15,000. 
Ed  Finley,  P.O.  Box  6394,  Tigard,  Oregon. 
.MODERN  fully  equipped  offset  and  letter- 
press  plant  in  large  mid  western  city.  Last 
year’s  gross  $120.00  without  solicitation. 
Could  easily  1  e  doubled  w  ith  present  equip¬ 
ment.  Price  $100,000.  Terms  to  right  party. 
Box  5618  c/o  GAM. 


A_CALEmARS _ 

WHOLESALE  CALENDARS,  MATCHES, 
ADVERTISING  NOVELTIES  TO  THE 
PRINTER — Sell  your  regular  printing  cus¬ 
tomers  and  others.  Fleming  Calendar  Co., 
6535  Cottage  Grove,  Dept.  R,  Chicago  37. 

★  CALENDAR  MAILING  WRAPPERS 

PULL  THE  STRING  and  Package  Flies 
Open.  Great  Time  Saver.  Send  for  details. 
Mfg.  by  Pull  the  String  Mailing  Wrapper 
Co.,  813  E.  Pleasant  St.,  Belvidere,  Ill. 


★  CALENDAR  PADS _ _ 

SULLIVAN  CALENDAR  PADS 
Send  for  Catalogue 
Large  Selection  in  Stock 
SULLIVAN  PRINTING  WORKS  CO. 
1050  Gilbert,  Cincinnati,  Ohio 
CALENDAR  PADS 

Varied  sizes :  One-,  two-,  and  four-color. 
Catalog  and  sample  sheets  sent  on  request. 

JOHN  BAUMGARTH  COMPANY 
3001  North  Ave.,  Melrose  Park,  Illinois 


j  #^AMS  REMILLED _ 

I  Cams  remilled;  Steel  Chases,  Parts  &  Re¬ 
pairs  for  C&Ps.  Thompsons,  Universals, 
I  Die  Cutters.  Mfg.  Ever  Ready  Paper  Cutter. 

I  EVER  READY  .MACHINISTS,  INC., 
137  W.  19th  St.,  WAtkins  9-7142,  N.  Y. 


★  CARBON  (HOT  WAX) 


DArbO-spoT 

Hot  Wax  Carbon  for  the  Trade 

DcpnidaWc,  Etonornictil  Sfrtiif 
Ask  for  E.stimtifcs 

STANDARD  HUNTING  I.  rumSHIWG  CO 

910.914  Fifth  Av*.  •  Huntington,  W.  V«. 
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ic  CARBON  FORMS 


CARBON  INTERLEAVED 

BUSINESS  FORMS 


WE  MANUFACTURE  BUSINESS  FORMS 
FOR  THE  TRADE  ONLY. 

WRITE  FOR  CATALOG  &  PRICE  LIST 


Midwest  Rotary  Maniforms  Co. 

Box  112  Caro,  Michigan 


STOCK  SNAPFORMS 

READY  FOR  IMPRINTING 

O  lO*  Wl  IMPIINT  rO«  YOU; 

FOR  EVERY  APPLICATION 
wtiTi  roa  Pticts  «n4  samplis 

HILL  BUSINESS  SYSTEMS 

P  O  141  •  D«p<  i  •  Mayw«a4  Ul.no.i 


Carbon  Interleaved  Forms  and  Systems, 
Salesbooks,  Billhooks,  Bills  of  Ladinf;- 
Business  Forms,  Bx.  502,  Great  Neck,  N.Y. 


miM’lJiJT: 


ONE  TIME  SPECIALISTS 

-  riND  OUT  ABOUT  OUR  R 

NEW  FLAT  CARBON 
L  WON'T  CURL,  EASILY  HANDLED,  V 
COLLATES  FASTER  L 

j  CARBON  WEB  CORP.  ' 

P.  0.  Boi  1591,  Cincinnati  1,  0. 


SPECIFY 

one-time  carbons 
sheets,  rolls,  processed... 
■  ■  stock  and  made  to  order 

tend  for  cotelog  of  designs,  siies  ond  grices 

FRYE  MANUFACTURING  COMPANY 

P.  O.  Bor  B54  Dos  Moinos  4.  Iowa  Ph;  AM  3.1333 


p^STEEL  CHASES*-! 

I  60  YEARS  of  making 

I  steel  chases  exclusively  | 

SANDBLOM  STEEL  CHASE  CO. 

1426  South  Clinton  Street  I 
Chicago  7,  Illinois  I 


★  CHRISTMAS  CARPS _ 

Christmas  Card  Close-outs,  half  price  and 
less,  wonderful  values.  Williams  Paper, 
19  iludson  St.,  N.  Y.  C.  13. 


A  COMMENCEMENT  INVITATIONS 


COMMENCEMENT  INVITATIONS 

FREE  SAMPLES 

Prlnttrsi  Taka  arSars  in  yaar  eoannaity 
fron  yoar  Local  Hi^k  Sebeoli  S  Collaiat 
for  Ssriac  Gradaation  Invitatieai,  Blank 
Oasifas — Ton  <a  Rriat. 

Completely  Eniraved  or  Thermofriphed 
Liberal  Ditceunt 

Writ*  on  your  busiaau  letterhead. 
STAUDER  ENGRAVING  COMPANY 
4130  W.  Belmont  Ave.,  Chicaio  41,  IHineit 


it  CONTINUOUS  FORMS 


I  CONTINUOUS  FORMS  | 


SALESBOOKS-IBH-MANIFOLD  BOMS 


I  CARBON  -  SNAPS  | 
I  FOR  PRINTERS  ONLY 


ACTIVE  SALESBOOK  CO.  Est.  1928 

215  Fourth  Ave.  New  Yerk  3,  N.  Y. 


GAM  CLASSIFIED 

Your  Monthly  "Buying  Guide" 
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ie  CORDS  AND  TASSELS 


TASSELS.  CORDS  and  PENCILS 

for  the  printing  trade 

Large  quantities  stocked 
Prompt  service 
BUTLER  &  KELLEY  CO. 

I  18  Spruce  Street,  New  York  38,  N.  Y.  | 

CORDS— TASSELS— PENCILS 
For  PROGRAMS,  MENUS,  etc. 
Colors  in  Stock.  Samples  on  request. 
MANUFACTURERS 
HOFMANN  0  LEAVY,  INC. 

828  Broadway  New  York  3,  X.  Y. 

CORDS,  TASSELS  fr  RIBBONS  tor  Menus, 
PROGRAMS,  CALENDARS,  etc.  METAL 
TIPPED  ELASTICS  &  CORDS,  for  mounting 
&  carding.  Write  for  samples,  prompt  serv- 
ice.  Linet  &  Epstein,  22  W.  Madison,  Chgo.  2. 
G.  HELMUS  &  SON,  INC.— Cords  and 
tassels  made  to  order.  Program  pencils  in 
stock.  Prompt  service.  Samples  mailed  upon 
request.  648  Broadway,  New  York. 

it  DIES  A  DIE  CUTTING  ~~ 


if  DIES  A  DIE^  CUTTING _ 

For  fast  service — Low  cost  cutting  dies — 
contact  Prose  Die  Co.,  1635  N.  Leclaire 
.•\ve.,  Chicago,  III.  NA  2-389S. 

"DI-KRAFT"  P RENTERS  SERVICl 
Steel  Rule  Cutting  Dies  —  for  Folding 
Boxes,  Labels,  Cutouts.  Write  for  estimate. 
P.  O.  BOX  805,  SOUTH  BEND,  IND. 


if  DIES  (STEEL  RULE) 


TOUCH  TEMPERDIES  ““-J 

r  1,  ,•  *•  ^ 

.  AO-cn. 


RICHARDS'  ORIGINAL 
TAPERED  THROAT 
^  Cleaning  Punches 

We  mke  ill  kiids  if  Panclies 
Tubilar  Cup  Steel  Rule 

I  SCIENTIFICALLY  TEMPERED 

J.  A.  RICHARDS  CO. 

Kcriamoxoo  13F,  Mich. 

Springfield  Steel  Rule  Die  Co. 
.Manufacturers  of  Precision  Steel  Rule  Cut¬ 
ting  Dies — Serving  the  Greater  Midwest. 

2054  N.  Campbell  Springfield,  Mo. 

Fussy  about  your  die  work.  Then  have  it 
made  by  your  fussy  diemaker  COLUMBIA 
STEEL  RULE  DIE  CORP.,  270  Lafayette  St., 
New  York  12,  N.  Y. 


PARA.MOUNT  DIE  CORP.,  1502  Parade 
•St..  Erie,  Pa. — steel  rule  cutting  dies — 
QUALITY* SERVICE  at  low,  low  costs 


'  f ^  1' ' 


BUY  YOUR  DIES  FROM  THE 
PIONEERS,  SINCE  1900 

J.A.RICHARDS  CO..  KALAMAZOO 


IMPORTANT 

When  ontwering  box  number  ods.  c/o 
GAM.  be  sure  to  address  your  replies  to: 

Box  .  - . 

c  o  Graphic  Arts  Monthly 

608  S.  Dearborn  St. 

Chicago  5,  III. 


SAME  DAY  SERVICE© 


NEVER  SAY  DIE  — SAY  PRECISION 

SMALL  ORDERS  WELCOAAED  Cs//  f  M 

om  » TOWN  MAM  onus  $n  iMMiDun  ATmmoM 


ECI5ION  STEEL  RULE  DIE  CO.  4i9  broome  st.,  new  york  I3.  n  y 
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ir  EASELS  _ _ _ _ 

STURDY  EASELS  FOR  EVERY  PUR¬ 
POSE — Single  Wing  5"  to  20".  Double 
Wing  7"  to  36".  Estimate  cheerfully  given. 
CHITTUM-KIDD  CO.,  INC.,  Baltimore 
23,  Maryland. 

EASELS — Carried  in  stock.  All  sizes  from 
354"  to  18  inches — single  and  double  wing. 
Will  quote  on  any  special  designs. 

THE  DEL.MAR  PAPER  BOX  CO. 
4625  Red  Bank  Rd.  Cincinnati  27,  Ohio 
I M M EDI.KTE'DELI VERY  on  Single  & 
Double  Wing  Easels  up  to  20". 

Schneider  Printing  Co.,  Palmyra,  Pa. 

i(  ELECTRICAl  CONTWOl  EQUIPMENT 
Cline  Electric  Control  Equipment 

Parts — Engineering — Maintenance 
Highest  Quality  Service— Write  Today 

Tri-Par  Controls,  Schiller  Park,  III.  * 


i(  ENVELOPES _ _ 

Envelopes  Plain  fr  Printed  4-5  days  service. 
Trade  price  list.  Long  Island  Envelope  Co., 
8806  Van  Wyck  Blvd.,  Jamaica  18,  N.  Y. 
Envelopes:  24  sub.  WW.  #63/4 — $2.25  M. 
#10— $3.25  M.  lots  ot  10,000  assorted. 
Printing  .75  extra.  Trade  Protection. 
Hudson  Env.,  65  Fourth  Ave.,  N.Y.C.  3. 


it  EQUIPMENT  FOR  SALE 


EQUIPMENT  AYAILABLE 

Due  to  Merger  of 

WOODWARD  t  TIERNAN  PRINTING  COMPANY 

AND 

SIHHONS-StSLER  COMPANY 

ST.  LOUIS,  MO. 

•  5/0  65"  Miehle  Single  &  Two- 
Color  Units 

o  Miller  SY  &  TY  Units,  28x41 
o  Miller  Simplex 
o  Miehle  Verticals 
o  Miehle  No.  57  S.C.  Offset 
o  Harris  LTW  S.C.  Offset,  21x28 
o  44"  Seybold  Cutters 
o  Brackett  Mod.  B  Safety  Trims. 
Plus  other  desirable  items. 

WRITE  FOR  DETAILS  NOW! 

Sole  Selling  Agents 

SAMUEL  C.  STOUT  CO. 

343  S.  Dearborn  St.,  Chicago  4,  Ill. 
Harrison  7-7464 


#  EQUIPMENT  FOR  SALE 


REBUILT  &  GUARANTEED 

STITCHERS 

i  Standard  Christensen  Pony,  16"  Face 

j  Plate 

#55  Special  Christensen,  26"  Face 
I  Plate 

#1  Christensen  Standard 
#1  Christensen  Heavy  Duty  7/16" 

.  Thick,  #18  Heads 

16"  Nat'l  Straight  Needle  Sewing  Mch 
#3  Smyth  Sewer 
#1  Smyth  Casemaker 

DEXTER  FOLDERS 
30"  X  44",  #189 
36"  X  48",  #189 
39"  X  52",  #189A 
42"  X  57",  #191A 
44"  X  62",  2  Par  after  2nd  fold 
40"  X  54",  Dfal  16-32  #103 
42"  X  56",  Dbl  16-32  DD104 
!  42"  X  56",  Dbl  16  only 

40"  X  54",  4  Rt  Angles,  late  Style 
News 

25"  to  56",  Single  fold 
62"  &  70",  Brown  Quad's 
50",  Brown  Double  16 
Cross  Feeders  for  all  types  Felders  and 
Presses 

Rebuilt  Leiman  Air  Pumps 
Folder  and  Feeder  Parts  &  Service 
Stitching  and  trimming  attachment  for 
tape  folders 

Special  attachments  for  Tape  Folders 
Tear  out  attachments  for  Tape  Folders 

STOLP-GORE  CO. 

123  S.  Jefferson  St.,  Chicago  6,  III. 
Telephone:  CEntral  6-2955 


Goss  single  width,  decker  type  rotary  press, 
32  pages  capacity,  23-9/16  cutoff.  A  won¬ 
derful  printer  replaced  by  units  to  double 
capacity.  Priced  at  $23,000,  as  and  where 
is.  Beckley  Newspapers  Corp.,  Beckley, 
West  Virginia. 

V-36  Miehle  Vertical  reconditioned,  A.C., 
latest  attachments,  electric  heater,  3  new 
rubber  rollers  $2,250.00  12x18  C&P,  Rice 
Feeder  9  yrs.  old.  A.C.  electric  heater, 
$1,200.00.  Box  5619  c/o  GAM. 


FOR  SALE 

ATF  GREEN  HORNET 

2  color  or  perfector  equipped  with 
Baldwin  water  levelers — used  1  year; 
must  sell  to  make  room  for  larger 
equipment.  Contact 

SOWERS  PRINTING  COMPANY 
Box  37,  Lebanon,  Penna. 
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FEBRUARY  CLEARANCE  .  .  .  E.  G.  RYAN  A  COMPANY 

Rciular  SpMial 

OFFSET  PRESSES  SalMni  Sala 

15x21  Wabandoiitr  Mtdel  M.  Good  roaiater.  3  form  roll*.  Suction  pilo  Price  Prioo 

faodor,  chain  dol'y.  AC  motors.  Used.  “As  it  where  is"  SI795  SI52S 

14x20  Model  MP  Chief  20.  Good  proas.  Clean,  cheeked,  ready  to  pe.  AC.3ph  motor 

epuipment.  Ryan  Okayed.  Fob  Chicapo.  plus  eratinp . . . 4950  4500 

14x20  Model  DM  Chief  20.  Very  late:  top  shape.  Includes  dry  spray,  color  repistor 
system,  varispeed  drive,  all  standard  epuipment  and  AC  motors.  Hat  not  seen  heavy 

piwductlon.  Real  Buy!  Ryan  Okayed.  Fob  Chicapo.  plus  eratinp . . 7295  6500 

10x14  Multilith  Model  1250,  late  series  w/suction  pile  feed,  AC  motors.  Ryco 

Reconditioned.  Fob  Chicapo  . 2050  1950 

10x14  Model  221  Davidson.  Very  clean;  pood  rap.  Ryan  Okayed.  Fob  Chpo.,  plus  crat.  1450  1250 

OFFSET  CAMERA  AND  PLATEMAKING  EQUIPMENT 

Vacuum  Printinp  Frames:  64x94  Consolidated,  power  operated,  elevatinp  type  w  tank 

A  auto,  pump,  AC  motor.  Ryan  Okayed.  Fob  Chicapo,  plus  eratinp . .  1995  1850 

27x48  Brown,  hinpe-type  Special  w  Mercury  lipht.  pump  and  AC  motor.  Ryco  Recon¬ 
ditioned.  Fob  Chicapo . . . 525  400 

28x36  Brawn,  hinpe-type.  Complete;  in  excellent  conditien.  Ryan  Okayed.  AC  pump 

A  motor.  Fob  Chicapo,  plus  eratinp  . 350  295 

22x28  Addressopraph-Multipraph.  w  stand.  AC  motor  A  pump.  Ryco  Rocon.  Fob  Chi.  175  150 

17x22  Colipht  Print.  Frame,  w  timer.  Lata  style.  Ryan  Okayed.  Fob  Chi.,  plus  crat.  150  97.50 

RP  13  nuArc  Rapid  Printer  w, timer,  AC  motor  and  pump.  Ryan  Okayed.  Fob  Chi- 

caps,  plus  eratinp  . 150  97.50 

FT  40  Flip-Top  nuAre  Printer.  Like  new;  only  used  as  demonstrator.  AC  motor 

epuipment.  Fob  Chicapo  . . . - . . . . . . . . .  695  582.50 

Whirlers:  27'/ta29  Brown,  strip  heaters.  AC  motor.  Ryan  Okayed.  Fob  Chi.,  plus  crat.  195  99.50 

22x28  Brown,  strip  heaters,  var.  speed  motor,  AC.  Ryan  Okayed.  Fob  Chi.,  plus  crat.  185  150 

BINDERY  EQUIPMENT 

Model  202  Resbaek  2  head  Stitcher,  AC  motor,  packer  delivery.  Good  eondi— cleaned, 

checked,  ready  to  po.  Ryan  Okayed.  Fob  Chicapo,  plus  eratinp . . . 875  795 

20x24  Ilya  Scheinkor  Jopper.  Adjustable  table.  AC.  Demonstrator.  Fob  Chicapo  .  395  345 

Cumminpton  8-ttation  w  eriss  cross  delivery.  New:  never  used.  IIOV  AC  motor .  2950  2500 

4  head  Berry  Drill,  w.  two  factory -rebuilt  heads.  AC  motor.  Ryan  Okayed.  Fob 

rhicapo.  plus  eratinp . . . 1175  1025 

4.  head  Berry  Drill,  w  four  factory- rebuilt  heads.  Ryan  Okayed  Fob  Chi.,  plus  crat.  1350  1225 

4/hoad  Berry  Drill.  "As  it  where  is".  750  650 

Seybold  Wripht  Paper  Drill.  Fair  condition.  AC  motor.  “At  Is."  Fob  Chi.,  plus  crat.  225  150 

Cumminptan  4  station  mail  insertinp  machine,  envelope  feeder.  Demonstrator;  like 

new.  AC,  IIOV.  Fob  Chicapo.  plus  eratinp...  2950  2500 

25x38  Model  333  Baum  Felder.  Air  wheel  cent,  feeder,  AC  3  ph.  220V  motor.  1st 

elau  conditien.  Ryan  Okayed.  Fob  Chicapo.  plus  eratinp  . 4150  3995 

36'  New  Model  Sheridan  Paper  Cutter,  auto,  clamp.  AC  motor.  Cleaned  up  and 

checked  for  operation.  Ready  to  po!  Ryan  Okayed.  Fob  Chicapo.  plus  eratinp  .  985  825 

26’  Chandler  A  Price  Lever  Paper  Cutter.  Top  shape.  Can't  po  wronp  on  this  a.ie. 

Ryan  Okayed.  Fob  Chicapo.  plus  eratinp  .  450  395 

LETTERPRESS  EQUIPMENT 

V-36  Miehle  Vertical,  AC  motor.  Good  condition,  “As  is.”  Fob  Chicapo.  plus  eratinp  1725  1650 

46x62—4/0  Miohle.  s,  n  over  10.000.  Cross  feed,  ext.  del'y.  AC  3  ph  motor.  Fine  con¬ 
dition;  has  had  best  of  care.  Ready  to  ship.  “As  is  where  is”.  . . 3000  2250 

22x28--  I  Kelly,  Aux.  ink  distributor,  dry  spray,  AC  3/ph  motor.  Good  condition. 

ready  to  po.  “As  is  where  is” . . 1750  1495 

10x15  Chandler  A  Price,  w  Klupe  feed,  AC  motor.  Good  shape.  “As  is  where  is”  600  450 

10x15  Chandler  A  Price,  side  delivery,  dry  spray.  5000  per  hour.  max.  sheet  11x17. 

Used  as  domonstrator.  New  press  puarantee.  AC  motor.  Fob  customor's  city  .  3100  2950 

V-45  Miehio  Vertical.  AC  motors.  Ryco  Roconditioned.  Fob  Chicapo  .  3975  3500 

V-36  Miehle  Vortical,  AC  motors.  Ryco  Reconditioned.  Fob  Chicapo . 2975  2595 

SPECIALS:  34'/ix45''i  Web  Fed  Perfector  w  folder.  New  1951.  Avail,  immed.  Prints  from  rubber 
plates,  wrap-around  or  Nylon.  Ideal  for  books,  catalops.  stamp  books,  and  misc.  lit. 
SPECIFICATIONS:  Product  w  max.  width  roll: 

Max.  paper  width  45'/>  2-32  pape  5  11/16  x  8'/s'.  untrimmed 

Max.  printinp  width  44V4  2-16  papa  8'/tXllH',  untrimmed 

Cylinder  cire.  34.1648  w  minimum  width  roll: 

Max.  Prtp.  lenpth  33.4148  2-32  papa  4'/ix8'/t',  untrimmed 

Folder:  Ribbon  w  packer  box  delivery  2-16  pape  8'',x9'.  untrimmod 

Speed:  Max.  12.000  IPH.  approx.  575  fpm. 

Reliance  AC/OC  v/s  drive.  Anple  bars  drilled  for  air;  blower  included  with  3  ph 

motor.  “As  is  whore  Is" . . . . . .  . $27,500  $25,000 

l7‘/sx24  4/eol.  Web  Offset  Press  w  12.000  per  hr.  sheet  del'y.  Like  new.  Litho- 
praphs  4  cels.  I  side  or  2  cels.  ea.  side.  Complete  with  AC  mtrs,  Fife  web  puide 

A  chain  hoist.  "As  is  where  ls”..„ . . .  .  22,500 

224^x35  2/unit  ATF  Part.  Web  Offset  Press  wTolder  A  dryer.  AC  motors. 

Immed.  delivery.  Also  4  unit,  same  style . . . . .  Price  on  Application 

155  W.  HURON  STREET,  CHICAGO  10  DE.  7-3313 


•  M. 
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Leavitt,  Chicago,  III. 
ne:  SEeley  8-1200 

Specializing  in  Quality  Lithographic  and  (irujihic  Arts  Machinery 


INCORPORATED 


Eieo 

23x16  MILLER 
EieO— Exe.  eotd. 


4/0  MlEdLE 

46x62  I  Ctl«r— SIISO.OO 


21x36  LTR  HARRIS 
Still  Ir  OpcratltR 
RaplaelRi  with  Larcar  Rratt 


44x46  LT  HARRIS 
2  Caler— S6TS0.00 


.  5 


QUALITY  Rebuilt  Lithographic  and  Printing  Machinery 


■■fflniiJinnTfrrwT' . 

^^VTiTTVTt  1  i  t  III,  rr  M .  1 1 1  ■  1  j 

OFFSET  LETTERPRESS  MISC. 


Harris  LTM  4>Color  43kS9 
Harris  LTL  2-Color  43x59 
Serial  No.  over  190 
Harris  LSJ  42x58  l-Color 
Harris  LSK  42x58  2-Color 
Harris  GT  41x54 
Harris  LST  2-Color  36x48 
Harris  LSS  1 -Color  36x48 
Harris  LTN  1 -Color  23x36 
Harris  LTP  2-Color  23x36 
Harris  LTW  1  -Color  23x30 
Harris  LTC  21x28 
Harris  LTV,  LTG,  LSB  17x22 
Miehlo  42x58  4-Color  Offset 
Michle  23x30  1 -Color 
Miehlc  36 — 1C  AC 
Miehle  41 — 1C  AC 
Miehle  41— 2C  AC 
Miehle  49— 2C  AC 
ATF  14x20  AC  Rebuilt 
ATF  17x22  AC  Rebuilt 
ATF  22x29  AC  Rebuilt 
ATF  36x48  Mann  1C 
Davidson  10x14  241 
Multilith— 1 250 — 1 0x  1 4 
ATF  Green  Hornet 

Complete — 2  Years  Old 
Dutro  Forms  Press 
Priced  at  Fraction 
of  Replacement  Cost 


Cottrell  48x71  2-Color 
Cottrell  54x79  5-Color 
Miehle  27x41  Chain  2-Color 
Miehle  27x41  Chain  1 -Color 
Miehle  22x29  3-Roller 
Miehle  22x29  2-Roller 
Miehle  OTC  42x56  2-Col.  Auto 
Miehle  2/0  42x56  1  -Col.  Auto 
Miehle  #4  27x41  1-Col.  Auto 
Miehle  5/0  Sp  46x65 — Prtg. 
Miehle  4/0  46x62 — Prtq.  Auto 
Miehle  Vertical  V-50 
Miehle  Vertical  V-45 
Miehle  Vertical  V-36 
Miller  TY  27x41  2-Col.  Rbit. 
Miller  SY  27x41  1-Col.  RbIt. 
Miller  SG  20x26  1-Col.  Rbit. 
Miller  SU  20x26  1-Col.  Rbit. 
Miller  TW  21x28  2-Col.  Rbit. 
Miller  SW  21x28 
ATF  #2  Kelly  AC 
ATF  B  Kelly  AC 
ATF  #4  Giant  #5  Giant 
Kluge  12x18  AC 
8x12 — 10x15 — 12x18  Opens 
Heidelberg  10x15  &  12x18 


Seybold  44"  10Z  AC 
Seybold  50"  10Z  AC 
Seybold  56"  Rebuilt 
Seybold  65"  Rebuilt 
Lawson  52"  Rbit.  AC 
Dexter  Auto— 44"  AC 
Dexter  Auto— 38"  AC 
Challenge  341/2"  AC 
Seybold  44"  20th  Cen. 

Linotype  Mod.  27  Display 
Challenge  Proof  Press — $275 
Cleveland  21x28  Fold — $1250 
Olsen  Folder  17x22 — $850 
Baum  28x44  Rbit.— $4950 
Potdevin  Gluer 
Baum  17<4x22V2  AC 
79"  Christensen  Stream 
Feeder 

4  Post  Dexter  Pile  Feed — 

6  0  Miehle  (68") 

4  Post  Dexter  Pile  Feed — 

5  0  Sp.  Miehle  (62") 

28x41  MM  Cleveland  Folder 
— Like  New 

14x20  WWC  Cleveland  Felder 
— Like  New 


"■“■■■“■■•■PLFASf  SfND  ADDITIONAL  INFORMATION  ON  .  .  .• 

□  Special  equipment _ _ _  .  .  _  _ _ _ 

□  Prices  for  surplus  machinery _ _  _  _ 

□  Prices  for  rebuilding.  _ 

□  Remarks— _  _  _  _  _  _ 


Compony  Name  Company  Representative 


M6r»u  City  State  Tel.  No. 


IPEC  INCORPORATED 


401  N.  lIAVin,  CHICAGO  13.  III.,  Sleley  8-1300 


it  EQUIPMENT  FOR  SALE 


OFFSET  PRESSES 
HARRIS 
LTG  17x22 

LSC  35x45  single  color 
LSD  35x45  two  color 
LSG  50x69  two  color 
EBCO — 22x34 

LETTERPRESS 

Miehle  6/0  2-Color  70“  unit 
Miehle  7/0  1 -color  74"  unit 
Miehle  46"  two  color  auto.;  Miller 
TY  27x41  two  color;  Claybourn 
36x48  sheet  fed  two-color  high 
speed  rotary  press;  Dexter  suction 
pile  feeders. 

BINDERY  EQUIPMENT 

CLEVELAND  AUTOMATIC  FOLD- 
ERS  Model  O,  19x25;  Model  OO, 
22x28;  M,  25x38;  K,  39x52;  56" 
Modern  Job  Folder,  Smythe  #2 
auto,  casemaker;  Murray  triple 
liner  with  head  band  attachment; 
Sheridan  Perfect  Binder;  Sheridan 
20  pocket  gathering  machine  12x16 
with  side  stitcher  A.  covering  ma¬ 
chine;  Seybold  Cutters,  44"-10Z; 
50"  Precision  auto  spacer;  Brack¬ 
ett  model  A  safety  trimmer. 

MISC.  EQUIPMENT 

I  Elevating  vacuum  frames  28x38"  &. 

1  48x64";  Brown  whirlers  28x38", 
47x55"  A,  60x80";  Macbeth  A.  Pease 
arc  lamps;  Vandercook  offset  proof 
press  25x37;  Levy  34"  Circular 
Screen — 133  line. 

J.  SPERO  &  CO. 

S49  W.  RANDOLPH  ST.,  CHICABO  6,  ILL. 


ON  OUR  FLOOR  YOU  CAN  SEE 
THESE  MACHINES  IN  OPERATION: 
Msdtl  6140  Aatsnalic  GrasliotyM 
A.C.  Mater  witk  Oada  Sklyyar 
Medal  1140  Tape  Perferatar  A.C.  netar 
Medal  10  AN  lasartisc  aad  Saaliaf  Maohiaa 
12"  X  IS"  C.  A  C.  Daahia  fly  wkaal  Klata 
Heavy  Daty  Wasal  Raater 
C.  Kelly  Pratt  witk  A.  C.  Matart 
Medal  41  MIekla  Uait  21  i  41 
Medal  21  Liaatypa  wltk  aiatt 

THE  M.  L.  ABRAMS  COMPANY 

1841  Protpect  Are.,  Cleveland  15,  O. 


FOR  SALE:  New  Era  Presses 

1 — 12*  X  12'  2/1  Movable  headi,  many  at- 
tachnirnu 

1 — 13'  X  28'  2/0  Movable  heads,  suitable 
for  Business  Forms 

1 —  9'  X  12'  2/1  Non-Movable  heads,  many 
attachments 

2 —  1  color  Tab  Card  Presses 

Address  Box  Number 

5610  e  a  THE  GRAPHIC  ARTS  MONTHLY 


Retd  V  belt  drive  for  Linotype — One  to 
hang  on  ejector  lever  shaft — One  that  fasten 
to  lett  of  machine  and  do  not  have  to  put 
in  longer  ejec  lever  shaft  (and  this  is  lot 
of  work  on  some  machines).  Double  groove 
V  belt  clutch  wheel  has  extra  large  bronze 
bushings  to  work  on  steel  sleeve  made  fast 
to  drive  shaft  by  set  screws,  steel  sleeve  is 
like  a  new  shaft  for  clutch  wheel  to  work 
on.  Xow  make  several  drives — $125  to  150. 
Like  to  have  your  order.  Arch  Reid,  2271 
Clyhourn,  Chicago  14.  Also  matrix  file  tool 
$4.50;  well  scraper,  4  blade  $4.50 — Reid 
racks,  31  stock  sizes  to  store  Linotype  or 
Intertype  magazines  or  will  make  any  rack 
to  order  that  will  best  suit  users  needs. 
Need  a  good  used  36J4  Challenge  Cutter, 
recently  overhauled,  at  a  bargain  price? 
Box  5595  c/o  G.\M. 


IMPORTANT 

When  anxwering  box  numbor  odt,  c/o 
GAM,  bo  luro  to  oddrou  your  roplioi  to: 

Box _ _ 

c/o  Graphic  Arts  Monthly 
608  S.  Dearborn  St. 

Chicago  5.  III. 
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Now  Manufactured 
in  Sizes: 

32",  34  V2", 
37",  42",  45" 


a  tfivisioii  of 

Robsamon  ti  Almeroth,  Inc. 


SAFEST  CUTTER  on  the  market  —  impossible  to  have  a 
defect  and  repeat. 

TROUBLE-FREE  simplicity  of  design  and  operation  re¬ 
duces  maintenance  by  95%  under  any  gear-driven  cutter. 

SALES  &  SERVICE  internationally— write  for  nearest  agent 


FULLY  HYDRAULIC  PAPER  CUTTERS 

2328-2330  NO.  ELSTON  AVE.  •  CHICAGO  14,  ILL. 
Phone  Bbimont  5-5500 


PAPER 

CUTTERS 


SO"  SHERIDAN,  Power  Back 
Gauge 

44"  PIVAHO  AUTO.  SPACER. 

Denoostrater 
Si"  SEYBOLD  PB6 
4S"  SEYBOLD  10Z 
44"  SEYBOLD 
40"  SEYBOLD 
3S"  DEXTER 
3i"  SHERIDAN 
34"  CHALLENGE 
34"  DEXTER 
BRACKEH  TRIMMER 
SEYBOLD  3-kBlfe  Book  Trinmer 
30",  24",  23"  Le»er  Catters 

TURNER 


CASTING 

EQUIPMENT 


Model  14  Liootpe 
Model  0  Linotype 
Model  S  Linotype 
Modei  F  Elrod  Caster 
Model  E  Elrod  Caster 
Monotype  Giant  Caster 
Monotype  Display  Caster 
Monotype  Sorts  Caster 
Wesei  Fuii-page  Shaver 
Wesei  Radiai  Arm  Router 


TURNER 


BINDERY  I  LEHERPRESS 


DEXTER  FOLDERS 

S1"x74"  ^SPECIAL 
4i"xii"  ^CLEARANCE 
44”  X  42"  )  PRICES 

BAUM  FOLDERS 
25"  I  30" 

22"  i  20" 

19"  I  25" 

ITVi"  x22Vi" 

14"x20" 

CLEVELAND  FOLDERS 
25"  *  30" 

22"  X  20" 

17"  x22" 
MISCELLANEOUS 

21"  to  45"  Perforators 
Christensen  Gang  Stitchers 

10"  X  24"  Thomson 
Embossing  Press 

Berry  Mnitipie  Spindle  Drill 
N3A  Va"  Acme  Stitcher 
Roshack  Gang  Stitcher 
Sheridan  Embossing  Press 


TURNER 


CLEVELAND  3,  OHIO 
Express  1-1480 

CHICAGO  S,  lUINOIS 
HArrison  7-7613 

DETROIT  8,  MICHIGAN 
TYIer  8-3141 


MIEHLE  PRESSES 
52"  X  70"  No.  4/0 
Two  Color 

44"  X  4S"  No.  5/0 
Special 

44"  X  45"  No.  5/0 
44"  X  42"  No.  3/0 
Two  Color 

44"  X  42"  No.  4/0 
43"  X  54"  No.  2/0 
43"x54"  No.  1/0 
Two  Color 
39"  X  53"  No.  1 
33"  X  44"  No.  3 
31"x41"  No.  4 
V50  V45  V34  Verticals 
22"  X  34"  Pony 
44"  X  42"  No.  4/0  Cn- 
verted  Cotter  B  Creaser 
43"  X  54"  No.  2/0  Con¬ 
verted  Cutter  I  Creaser 
22"x29"  No.  29.  1952 
Model 

22"  X  20"  Horizontal, 
StralghtHne 

MILLER  PRESSES 
27"  X  41"  Two  Color, 
excellent  condition 
27"  X  41"  Single  Color 
20"  X  24"  Simplex 

KELLY  PRESSES 
24"  X  35"  No.  2  Kelly 
22"  X  28"  No.  1  Kelly 
W’/i"  X  22 Vi"  Style  C  Kelly 
17"  X  22"  Style  B  Kelly  .S07S 
14"  x20"  Glockner 

AUTO.  PLATENS 
12"  xIO"  Heidelberg 

12"xl8"  Klnge . 5075 

12"  X  18"  CAP.  Kluge 
10"  X  15"  Heidelberg 
10"  X  15"  Kluge 
10"x15"  CAP,  Klnge 

TURNER 


1 


HERE'S  PROOF 
TURNER 

mm  BK  SAmes 


SELLING  OUT 

WISCONSIN  GRAPHIC  LITHOGRAPHERS 
MILWAUKEE,  WISC. 

26"  X  34"  AURELIA  Offset  press.  Hew  in  19S4. 

41"  OMSCA  Automatic  power  cutter,  only  five  yrs.  oU. 
25"  X  38"  Model  333  BAUM  Auto  folder,  pile  feeder. 
10"  X  14"  ROTAPRINT. 

24"  ATF  CAMERA,  vacuum  back,  18"  lens,  arc  lights. 

AcMe  ChinpiM  wire  stltcber,  Hiller  Trejai  Vataan  frane 
'/*"  cap.  Steel  aegative  cabinet 

Resback  paper  drill  Beardmaster  draftiag  nach. 

Twa  plate  wbirlers 

INSPECTION  BY  APPOINTMENT 


MARTIN  ROTARY  GATHERING  UNIT  | 

17  pocket  coverer,  two  stitching  units,  double  glue  { 
pot.  The  biggest  bindery  bargain  in  years.  | 

LEASE  PLANS  NOW  AVAILABLE 
SEND  FOR  OUR  LATEST  MACHINERY  NEWS 

^  M  for  additional  INFORMATION  MAIL  TODAY  TO: 

TURNER  PRINTING  MACHINERY,  INC.  (Write  Turner 
PLEASE  SEND  INFORMATION  ON  THE  FOLLOWING: 


NAME _ _  -  COMPANY _ 


OFFSET 

PRESSES 

HARRIS  PRESSES 
42"  I  SB"  LSI  Twa  Calar 
41"  s  S4”  Slagle  Calar 
3S"  X  45"  LSS,  excelleit 
22"  X  34"  IT?  Twa  Calar 
22"  X  34"  IT)I 
21"x2B"  ITC 
ir  x25"  Cl 
17%"  X  22 Vi"  ITS 
14"  X  20"  LOH 

ATF  PRESSES 
22"  X  2r'  BIG  CHIEF 
17yi"x22yi"  DE  CHIEF 

nyr*  x  22yi"  hac  wei 

14"  X  20"  lITTlE  CHIEF 
10"  X  14"  Hadel  1250 
Haltilith 

10"  X  14"  Hadel  221 
Daridsea 

17"  x20"  Hadel  20i4 
Haltllitb 

14"  X  20"  Hodel  20AA 
Haltllitb 
Tasope  Caoiera 


NEWSPAPER 

PRESSES 

GOSS  COMET 
8  PAGE  DUPLEX 


TURNER 


Office  Nearest  You) 


ADDRESS _ 


CITY. _ 


_STATI 


ir  EQUIPMENT  FCR  SALE 


e  UNUSUAL  MIEHLE  PRESSES 
DIRECT  FROM  OWNER 

Tak*  advantai*  of  thia  outatandini  aquip- 
mant  bainp  afferad  at  a  fraetioa  af  ita  real 
wortli.  Check  each  carefully  .  .  .  than  phone, 
wire  or  write  if  you  want  a  really  feed  buy. 
•  T/0  Mithit  (50x74)  reeppfly  rtballf 
frpH  atpM  tp  ttarn.  Past  war  6>F 
Dtxftr  4  past  (aadar  and  axtaasiaa 
dalivary  plat  aaw  A.C.  alaetrieal 
apaipmant  aakat  tbit  aadaabtadly  tba 
batt  T  O  baiac  affarad  far  tala  taday. 
#4/0  Miabla  (46x02)  with  Oaxtar  4 
patt  faadar  aad  axtaatiaa  dalivary 
plat  aaw  A.O.  alaetrieal  apaipaiaat. 
Priead  ta  tall. 

•  Na.  4  Miabla  (20x40</2)  Haw  A.O. 
alaetrieal  apaipaiaat,  4  patt  faadar 
aad  axtaatiaa  dalivary.  Raalittieally 
priead. 


Can  be  teen  under  power  until  April  I. 
Phene,  wire  er  write— taka  advantaae  at 
theee  baraaint  today. 

JOHN  MAHER  PRINTING  COMPANY 
205  Watt  Maaraa  St.,  Cbieaga  6,  III. 
Flaaaeial  6-7III 


Over  20  Linotypes  and  Intertypes  in  stock. 

Linotype,  Ludlow,  Monotype  MATS. 

Save  25%  to  75%.  Send  for  lists. 
Midwest,  633  Plymouth  Ct.,  Chicago  5,  Ill. 
Composing  room  specialists. 

.Multilith  Offset  Press  Model  2066,  14x20”. 

Csed  very  little,  excellent  condition.  Lee 
&  Cady,  1111  E.  8  Mile  Rd.,  Detroit  20, 
Michigan. 

(.,'amera — very  large — 48  inch  Zeiss  lenz-up 
to  74  inch  negative,  all  metal,  ideal  for  Silk 
Screen  work,  cheap,  $1000.00.  Mailing  Ma¬ 
chines,  Inc.,  3030  Lawton,  St.  Louis,  Mo. 
Must  sell  in  next  30  days— we  are  moving — 
(23x36)  Ebco — 220/60/3 — can  l)e  inspected 
in  daily  production.  Box  5594  c/o  GAM. 


SAVE  50% 

MILLER  Model  SG  19x25"  Post-war 

All  modern  efficiencies  including  auto¬ 
matic  oiling.  Minimum  usage.  Mainte¬ 
nance  the  vei7  best.  A.  C.  60  cycle 
electrical  equipment . $7750. 

ANTES  PRESS,  Evan$ville,  Wi$con$in 


★  EQUIPMENT  FOR  SALE 


BINDERY  EQUIPMENT 

Shwldan  9  x  12  Gatlwrw.  Stitchpr,  Pwfwt 
Bindinp  A  Cevpripp  Unit 
Pony  Labolrite 

Cloveland  Modol  00,  Continuous  Food 
Clovoland  Model  E,  Friction  Food 
Smyth  ft  I  Automatic  Case  Maker 
Smyth  «24  Casinp  In  Machine 

Smyth  SI2  Sowers,  A  C  Motors 

Smyth  91  A  S2  Casa  Makars 

Smyth  sio  Casinp  In  Machine 

Nat’l  Straipht  Needle  Sewers 
Pleper  Hinped  Paper  Coverer 
Pleper  Rd.  Corner  Turninp  In  Machine 
Crawley  Rounders  A  Backers 
Book  Back  Gluers 
Latham  Multiplex  Power  Punch 
Potdevin  24'  Type  “0”  Gluer 
14  X  20  Celt’s  Press 
Anderson  Bundlinp  Presses 
Power  Round  Corner  Cutters 
Roeback  202  Auto  Stitcher 
Portland  Index  Hoad 
Baum  Folder  Model  289,  19  x  25 
30'  Hand  Lover  Paper  Cutter 
Pleper  Library  Roller  Backer 
Sheridan  33'  Cutter.  Hand  Clamp 
Jacpuos  Slitter  A  Rowinder  28' 

Std.  2  Rod  Embosser  A  Stamper 
Brackett  Stripper  Sinpio  Head 

JAMES  H.  JONES  COMPANY 

808  W.  Washinpton  Blvd..  Chicapo  7.  III. 

SEeley  3-6020 


2 — Kelly  B’s  auxiliary  distributor.  Good 
condition,  $500  each.  Also  Model  22  display 

Linotype,  4  magazines,  4  molds.  Monomelt, 

lots  of  mats.  All  AC  equip.  Perfect  condi¬ 
tion.  $2,250.  Fischer  Prtg.  Co.,  5844  Peoria 
St.,  Chicago  21.  HUdson  7-2010. 

Harris  L.T.G.  17Vjx22i/i  Offset  Press,  Pri¬ 
vate  plant.  Excellent,  $3250.00.  Sam  Con- 
dosta,  3067  E.  61st  St.,  Cleveland,  Ohio. 

4  COLOR  WEB  OFFSET  PRESS.  Ex. 
cond.  Immed.  Sale.  Box  5616  c/o  GAM. 


iiiiiiuniiiniiiiiniiiiiimiiniiiiiiiHUNiMiniiiHiiwnmuimmHmiuiim 

STILL  AVAILABLE 

A  limited  number  of  copies  of 

A  HISTORY  OF  THE 
PLATEN  JOBBER 

by  RALPH  GREEN 

Tho  book  tells  about  the  more  than  112  differ¬ 
ent  platen  jobbers  manufactured  in  the  United 
States  in  the  past  110  years. 

Price  $3.00  plus  454  far  postapa  and  handlinp. 

THE  GRAPHIC  ARTS  MONTHLY 

608  S.  Dearborn  St.  Chicago  5,  III- 

illinilMllllllllllltIHIIIIIIIIIIIIUIIIIIIIIIIIIIIIIIIIIinilllllllllllllllllHHIIIIIUI 
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SALE  OF  PLANTS 

Available  wired,  set  up  or  removable 
or  we  will  set  up  a  plant  for  your  requirements 


41"  CAMERA 

Robertson  Overhead  Tri-Color  with 
NIIO  NuArcs,  only  1  yr.  old. 


CAMERA-PLATE — PRESSES 

50x104  SS  Temp.  Sink 
40x60  SS  Sink 
38x48  Plate  Whirler 
33x48  Vacuum  Frames 
40x60  Light  Tables 
NuArc  Lights 

Harris  23x30  LTW  (optional) 

ATF  Web  22x29  (optional) 

44"  Seybold  Cutter  (optional) 


4  Color  24" 

Roll  Fed  Offset 
Press  with  17"  Cutoff 


CAMERA  &  PLATC  PLANT 

31"  Robertson  CD  Camera 
Macbeth  and  NuArc  Lights 
Brown  60x80  Elevating  Frame 
Brown  60x80  Whirler 
40x60 — 30x40  Light  Tables 
30x83  SS  Darkroom  Sink 

TYPESETTING  PLANT 

Linotype  #49000,  Mod.  8,  Quadder 
Linotype  #30000,  Mod.  8 
Glider  Saw 
Margach  Slug  Router 
6  Galley  Cabinets,  etc. 

TYPESETTING  PLANT 

Linotype  #56000,  Model  8 
21  Magazines  Late  Faces 
Ludlow  #5000 
Universal  Stripcaster 
Rouse  Miterer — Miller  Saw 
Mono-Tab  Broach-Cabinets 


ALSO  LARGE  STOCK  INVENTORY 


OFFSET  PRESSES 
MitkU  29  I  Mior— 23x30 
Mi*kl«  36  I  Mlor— 23x36 
MUhl«  61  2  *2x58 

76'  2  Mixr  (2  yn.) 
Hwrit  LTW  23x30  lik*  new 
Harrii  LTG  l7'/,x22'/, 
Harrif  LS8  l7'/,x23'/, 
Harrit  GT  41x54—2  celer 
HarrU  LB  41x54 
Harrii  S7L— SSL  A  ethers 
ATF  Webanderfar  14x20 
ATF  Chief  l7</ix22</, 

ATF  Bii  Chief  22x29 
Multilith— Oavidtan— 
Parisalith 


LETTERPRESS 
20x26  Millar  Simplex 
V-50— V-36  Vertical 
Kelly  B.  alsa  s2 
Miahle  :2-3-4 
CAP  l4'/,x22  Heavy  Duty 
12x18—10x15  Klute 
10x15  Heidalbart 
30'  Aute  Bran-er 

PAPER  CUTTERS 

}0.44-40-32'  Seybold 
50-44'  CAP  Auto 
52'  Lawson  Spacer 
30'-26'-l9'  Lever 
26'','- 19'  Lever 
33'  Jaeauei  Shear 


SAWS 

Millar  Pad.  and  Bench 
Nelson  Ped.  and  Beneh 
Morrison- Bench,  Pad. 

PROOF  PRESSES 
19x24  Van.  No.  320G 
25x32  Potter  Full  Pape 
19x25  Hacker  Hydraulic 

COMPOSITION 

Lino  8.  Ser.  30.000 
Ludlow.  Gas  Pot 
Universal  Strip  Caster 

PLATEMAKING 
32x49  Vacuum  Frame 
48'  Brown  Whirlor 


Sinks,  layout  tables 
NuArc  Rapid  Printer 
Craftsman  OS'  Table 

CAMERAS 

20-24-31-36'  Robertson 
24-14'  Mlller-Trelan 
36"  Berrewdale 
14x18  Kanro 

AGENTS  FOR 
all  new  oduipment 


T  O  M  P  K  I  N  S  EQUIPMENT  C  O  . 

712  SO.  CLARK  ST.  •  WABASH  2-4725  •  CHICAGO,  ILLINOIS 


ir  EQUIPMENT  FOR  SALE 


^**ltems  of  Economy*’^ 

44"  C  t  P  AUTO.  PAPER  CUHER 
30'/4"  DIAMOND  POWER  CUHER 
30’^"  and  EAVi"  CHALLEN6E  LEVER 
CUTTERS 

10  1  15—12  X  18  KLUGE  UNITS 
14  I  22  COLTS  LAUREATE  PRESS 
V-3i.  V-45  and  V-SO  MIEHLE  VERTICALS 
17V>  I  22  y>  L.T.G.  HARRIS-Rebuilt 
14  I  20  A.T.F.  CHIEF  MODEL  MP 
1250  MULTILITH-Rebuilt 
BAR  PUTE  STEP  &  REPEAT  MACHINE 
Demonstrator  10%  discount 
MODEL  0  &  00  CLEVELAND  FOLDERS 
with  continuous  feeders 


STATIC  TINSEL 

(Copper  Center)  72  feet,  $4.50 
postpaid  anywhere  in  the  U.S.A. 


.WAbosh  2-2775> 


609  So.  lo  Salle  St.,  Chicago  5.  Ill 


FOR  SALE— BOOKBINDING  EQUIP¬ 
MENT:  32"  Hickok  table  shear  with  foot 
clamp,  $125.00. 

Small  Hickok  Standing  Press,  $50.00.  Also 
Press  Boards. 

The  Schneider  Printing  Co.,  Palmyra,  Pa. 


CARL  W.  HAGMAN 

59  Cliff  St..  New  York  38.  N.  Y. 
PFet"r  O.09SI 

Complete  Service,  Soles,  Ports 
For  Paper  Cutters 


Speedflex  “B”  Press  $13,500.00.  Dutro 
Slitter-Colorvertor  $3,600.00.  Speedklect 
5  station  Collator,  with  gravity  glue  feed, 
$5,500.00.  All  in  top  shape,  producing  daily. 
Midwest  Rotary,  Caro,  Michigan. 


DAVIDSON  PARTS 
New  parts  tor  all  old  and  new 
Models  221,  241.  Folders  121,  129,  133. 

Old  Davidson  Suction  Feeds. 
Kaminer,  32  Ferry  St.,  New  York  City  38 

Cameras  :  Offset — used  &  demonstrators. 
814  X  1 1  to  24  X  24  negatives.  Lacey-Luci 
Products  Co.,  31  Central  Av.,  Newark,  N.J. 
Miller  21x28 — 3  years  old — 3  phase — AC 
equipment  —  excellent  condition  —  $10,000. 
Box  5604  c/o  G.'XM. 


it  EQUIPMENT  FOR  SALE 


REBUILT  PAPER  CUTTERS 

Seybold  3-Knife  Trimmer 
84"-64''  Seybold  12Z 
56"-44”  Seybold  Dayton 
38"  Seybold  20th  Century 
54"-44"-34"  Seybold  Holyoke 
34"  Seybold  7Y 
57"-44".38".32"  Oswego 
44"-40"-36"  Sheridan 
44"  National 
44".38"-32"  Dexter 
36 14 ">341/2"  Hand  Clamp  Diamond 
341/2"  Hand  Clamp  Craftsman 
25"  Dexter  Brackett  Trimmer 

HAGMAN  &  PETERSON 

10-02  38th  Avenue,  L.  I.  C.  1,  N.  Y. 
EMpire  1-2738 
OR 

59  Cliff  Street,  New  York  38,  N.  Y. 
REctor  2-2865 


Want  to  get  your  feet  wet  in  offset  with  a 
reasonable  investment?  We  have  a  14x20 
Wel  endorfer,  single  phase  equipment  and 
a  17x22  Harris  Offset  Press,  3  phase  equip¬ 
ment — both  in  fairly  good  shaj^  and  priced 
to  move,  that  we  think  will  interest  you. 
Box  5596  c/o  GAM. 

Post-war  Kelly  C  in  A-l  condition.  220 
Volt,  60  cycle,  3  phase,  A.C.  motor  equip¬ 
ment.  .American  Type  Founders,  519  W. 
Monroe,  Chicago  6,  Ill. 


PETERSON  &  SONS,  INC. 

10-02  38th  Avt.,  Long  Island  City  I,  N.  Y. 
FMoIrt  |.77'’8 

Complete  Service,  Soles,  Parts 
for  Paper  Cutters 


12xl8C&P  Press$325:  11x17  Miller  Crafts¬ 
men  Auto.  Press,  $475;  Multilith  Model 
80,  $295  ;  Miehle  Vert.  V36,  Type  Cabinets. 
Tumbaugh  Service,  Mechanicsburg,  Pa. 


Varifypers  inch  DSJ,  selec.  of  type  fonts. 
Schenk,  1024  Wilson  Ave.,  Chicago. 


IMPORTANT 

When  answering  box  number  ads,  c/o 
GAM,  be  sure  to  address  your  replies  to: 

Box  _ 

c  'o  Graphic  Arts  Monthly 

608  S.  Dearborn  St. 

Chicago  5,  Ml. 
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YEAR  AFTER  YEAR . . .  THEY  COME  BACK 

Here  ore  letters  from  two  more  customers  who  will  think  of  Croftsmen  first,  the  next  time 
they  need  printing  equipment; 

^We  would  like  to  take  this  opportunity  to  express  our  thanks  for  the  wonderful  service 
end  help  you  have  given  to  us  over  the  past  two  and  one  half  years.  As  you  well  know  we 
have  purchased  most  of  our  equipment  from  you  and  we  have  been  very  satisfied  with  its 
performance.  We  are  looking  forward  to  many  years  of  close  friendship  and  business 
relations.”  Donald  F.  Doyle,  Towne  Press,  Franklin,  Moss. 

.  a  tour  of  our  plant  prompts  me  to  write  you  stating  how  pleased  we  are  with  the 
two  pieces  of  equipment  purchased  from  your  company.  ...  I  assure  you  that  when  we 
are  in  the  market  for  equipment,  you  will  be  first  in  our  minds." 

N.  W.  Rofuse,  Pres.,  The  Bridgewater  Bulletin,  Ltd.  Bridgewater,  Novo  Scotia 


PAPER  CUTTERS 

I — 7S*  Stybold  fully  auto. 

I — M'  Fully  Automatic  Osaroflo.  liant  ond  frama 

1 —  S6*  Saybold  Precision,  like  now 

2 —  SO*  Saybold  lOZ  fully  auto. 

1 —  SO*  Dsster  fully  automatic 

2 —  SI'  and  59*  Porfocta  cuttars,  auto,  tpacort 

I— 4(r  National,  like  new 

I— Sa*  Saybold 

I — 34'  Saybold  hand  clamp 

1— 51'  Osweio  hand  clamp 

2 —  32'  Challania  Diamond  hand  clamp 
1—32*  Saybold  Auto.  3  VA 

1 —  32'  Oiwafo  lavar  cutter 

2 —  26*  National  lavar  cutter 

1 —  72*  Hudson-Sharp  Slitter,  Rawindar,  Auto,  count¬ 
er  and  stop  :I463 

5 — Polar  Paper  Cutter  31*.  Exceptional  food  buy. 
Like  new. 

LUDLOW  TYPECASTERS 

2 —  Ludlow  Typacastars,  200  fonts,  cabinets 

LINOTYPES 

2 — Modal  C4-2  Intartypas.  with  four  90-channal.  two 
auxiliary  mafaiinas.  quaddars.  feeders,  pot  cam 
eovars.  Mohr  saws,  blowers. 

S— Modal  F2  Intartypas.  two  90-channal  mafarinas, 
feeders. 

I — Modal  F2-4  Intartypa.  two  90-ehannal.  four  aux- 
lliary  mafaiinas.  electric  pot,  Mohr  saw,  feeder, 
quaddar. 

10— Modal  18  Linotypes,  modernized,  two  main  90- 
channal  mafaiinas,  electric  pots. 

9— Modal  8  Linotypes,  three  90-channel  mafaiinas, 
electric  pots. 

1—  Medal  8  Blue  Streak.  No.  52254 

2 —  Model  14  Blue  Streak  Linotypes 

8— Model  8  Linotypes,  fan  style,  late  models 

3 —  Model  25  Linotypes,  new  style  Mixers 

4 —  Model  25  Linotypes,  swinfinf  keyboards. 

3 —  Model  25  Linotypes,  electric  pots.  AC  motors, 
in  food  operatinf  condition. 

I — Model  26  Linotype.  Mixer  r 48000 

4 —  Model  14  Linotypes,  electric  pots.  AC  motors 
10— Model  9  Linotypes 

1—  Model  H  Intertype  No.  12269 

3 — Monotype  Casters,  one  display.  39  molds 

AUTOMATIC  AND  JOB  PRESSES 

2—  ATF  Little  Giant  Models  4.  5.  12  x  18 
I — Glnckner- Mercedes  Automatic,  15  x  21 

3 —  Miehle  Ho.  4  presses.  39  x  41  with  feeders 
I — Miehle  No.  3  press.  33  x  46  with  feeder 

I — Miehle  2-0  press,  43  x  56  with  feeder 


1—  Miehle  V50  Vertical 

2 —  Pony  Miehle  26  x  34  with  suction  feeder,  E.D. 

I — Pony  Miehle  26  x  34  hand  fed 

I — Miller  Major  two-color  27  x  41  late  model 

1 —  Miller  Major  sinfle-color  27  x  41  late  medal 

2 —  Miller  Simplex.  20*  x  26'  vary  late  models 

3—  Miller  Hl-Speeds 

12 — Kelly  Pressoi.  No.  2.  No.  I,  A's.  B's.  C's 
25— Chandler  A  Price  job  presses,  all  sizes 

3—  Klufe  10  X  15  hand  fed 

4 —  CAP  Craftsman  10  x  15  and  12  x  18 

5—  Klufe  10  X  15  automatics 

1 —  Ultra  Heidelberf  Refister  10  x  15  automatic 

2 — Very  latest  model  Urifinal  Heidelberf  Press¬ 
es,  equipped  with  spray  fun — wash-up  attach¬ 
ments.  can  hardly  be  told  from  new.  excep¬ 
tionally  food  values. 

6 —  Orifinal  Heildelberf  Presses.  10  x  15*  and  12 
X  18*.  late  models,  spray  fun,  wash-up.  fuar- 
anteed  to  look  and  peHorm  like  new 

OFFSET  PRESSES 

2—  Harris  Model  EL.  size  22  x  34 

4— Harris  Model  LSB.  size  22'/,  x  l7'/i 

2 —  ATF-Webendorfer,  size  l7'/j  x  22'/t 
I— ATF-LIttle  Chief,  size  14  x  20 

4 —  1250  Multiliths.  brown  cracklo  finish 

3—  Multiliths.  II  X  17 

3 — Davidson  221 

I — Hoe  Offset  Proef  Press,  32  x  44 

MISCELLANEOUS 

1—  Seybold  hifh  die  cutter  2d  x  36— UA358  with 
wooden  block,  late  model 

2 —  Kidder  Rotary  2-Color  Presses.  30  x  40  and 
36  X  48 

5—  Rosback  Rotary  Pin  Hole  Perforators.  24,  26. 
28.  30.  36' 

I — Wafner  Offset  Proof  Press,  size  48  x  84 
I — Model  24  Vandercook  Proof  Press,  size  24  x  28 
I — Southworth  Foot  Power  Perforator 
I — Harris  Seybold  Multi-Spindle  Drill,  3  heads 
9 — Boston  Wire  Stitchers — 2.  3.  4.  17 

1 —  Portland  Punch — Foot  Power 

2—  Cleveland  Folders— O.  E— 19  x  25.  17  x  22 
2 — Baum  Folders  21  x  28 

I — Baum  Sextuplicate  Fnider.  l7'/s  x  22'/a,  con¬ 
tinuous  air  feeder,  like  now 
I — Standard  No.  9  Embossinf  Press,  4  poster,  with 
inker,  auto.  feed.  14  x  20 
I — Hamilton  steel-top  stone,  28'/4  x  72* 

1 —  Model  21  Vandercook  Proof  Press.  14'  x  23* 

2 —  Automatic  Mafazine  Tape  Edfa  Ceverars 


For  more  information  on  the  above  equipment  write  or  call 


CRAFTSMEN  MACHINERY  CO. 


The  firm  with  financial  Integrity  and  responsibility 


75  WEST  DEDHAM  STREET,  BOSTON,  MASS. 


Tcl.  COpley  7-5390 


FAMTABULOUS  FEBRUARY 


OFFSET  PRESSES 
I2S0  Multi  AC.  r«buill$l250 
14  X  17  DavidtMi,  Mtdal  233. 

ExmII.  cond . $2950 

I7</,  X  22</>  Harrii  LSB.  AC. 

•xcell.  cMd.  . $4950 

l7>/«  X  22'/,  Hairis  LTG.  AC. 

•xmII.  (and.  . . ...  $5495 

21  X  28  Harrit  LTC.  AC. 
Thix  pruu  pruducM  4  eel. 
precew  warfc  det  upea  dat. 

Part,  tend . $10,000 

23  X  36  Harris  LTM.  AC. 

Save  60*/,  . $10,500 

44  X  60  Steinmeasa  offset  proof 
press.  Model  DU  FA.  AC. 

. $3500 

LETTERPRESS 

10  X  15  C  A  P.  AC . $375 

12  X  18  C  A  P.  AC. . $475 

12  X  18  C  A  P  CraftsaiaB 

auto,  uait  . $995 

12  X  18  C  A  P  v/KlufS 

feeder.  AC  . $995 

10  X  15  Klupe  Uait.  AC  $995 
12  X  18  Klufs  Uait.  AC.  $1395 
10  X  15  Heidelbart. 

Reeend . $2295 

SHELDON 

8059  GRAND  RIVER 


V-36  Miehls.  AC . $1695 

V-45  Miehle.  AC.._ . $2295 

V-50  Miehle.  AC . $3295 

22  X  28  Miehle  Herizeatal. 

„AC  . $239S 

22  X  28  Miehle  29.  AC.  la 
really  wonderful  seadltlea. 

At  Dealer  cost  . $7500 

Kelly  B.  Exten.  del. . $795 

10  X  15  ATF  eyiindar  prase. 

AC  $595 

21  X  28  Miller  8W  S/Cel. 

Like  new.  3  yrs.  eld.  $9750 

BINDERY 

34‘/i'  CAP  power  sutter. 

Hand  elamp.  AC  $1250 
40*  Seyheld  praeisian  auts. 

elamp  power  euttar . $3450 

Christensen  heavy  duty  6  sta¬ 
tion  pani  stiteher.  4  heads. 

AC  . $2495 

Acme  Model  N3D  2Vs'  heavy 
duty  wire  stitcher.  AC  $995 
28*  Rosback  5  wheel  pinhole 

perforator.  AC  . $450 

22'  Rosback  rotary  slot  hole 

pertorator.  2  heads _ $395 

Brackett  Model  2A  double 
head  stripper  .  $895 


Wrifht  SeyhoM  haavy  duty 
power  punch  w/lvpe  assart, 
of  Kalamaise  x  %  tab 
aad  miss.  dies.  AC  . _$  1995 
Challents  Hyd.  EKH  paper 

drill.  RebulR.  AC _ $^ 

Stimson  Power  Eyelettsr 
3  Mag.  AC . $350 

FOLDERS 

Twe  sxeell.  Medal  K  Clave, 
folders.  Cent  feed.  AC. 

Feb.  special  - $2995  ea. 

Twe  25  X  38  Baum  cant,  feed 
fsiders  Medela  4332  A  432. 

AC  . .  frsm  $2995 

19  X  25  Clave.  Model  “0” 
sent,  feed,  16  pg.  attach.. 

AC  $1295 

W/i  X  22'/t  Baum  chart  cent. 

food.  AC  . $1495 

17  X  22  Cleva.  Medal  E  fric¬ 
tion  feed  feldor.  AC  ..  $595 
Darkroom  A  gallery  cameras 
camplete  $356  wp-  12  ts 
cheese  from. 

24*  Conselidadsd  $14006  cma- 
sra.  Save  60*/.. 


PRINTING  MACHINERY,  INC. 

DETROIT  4,  MICH.  TYIer  8-1861 


it  EQUIPMENT  FOR  SALE 


BINDERY  EQUIPMENT 

1— Rosback  Gangstitcher  with  3  sta¬ 
tions 

1— #4  Nationai  Sewing  Machine 
1— #3  Smyth  Sewing  Machine 
1— Model  00  Cleveland  Folder.  22-28 

Rebuilt  ond  Guoranteed 

QUOG  MACHINERY  CO..  INC. 

11  Barrow  St.,  New  York  14,  N.  Y. 
Telephone  CHelsea  2-7460 


it  EQUIPMENT  FOR  SALE 


-VlIKHLE  29  LETTERPRESS,  rebuilt 
less  than  one  year  ago.  Has  new  3  ph.,  -\C 
motors.  Priced  to  sell  at  $8,500.00.  W.  E. 
Petrie  Co.,  1008  Lawrence,  Denver,  Colo. 


1  Sheridan  Label  Dieculfer  22x44  serial 
1001  with  3Vj^  stroke  and  Clutch  com¬ 
plete  with  AC  motor  and  controls. 

110"  Rogers  Knife  Grinder  Model  110  NT 
with  Air  Cylinder  Clamping  device  com¬ 
plete  with  AC  motor  ond  controls. 

Inland-Magill  Weinsheimer  Corp. 
4545  Touhy,  Lincolnwood,  Illinois 
IRving  8-5500 


1  Rotary  (Rubber)  Business  Forms  Press 
22x30._  3  printing  units  (3  face  and  2  back¬ 
er).  Numbering  units,  file  hole  punching. 
Line  hole  punching.  Slit  and/or  perforate 
(regular  and  cross).  .AC  motora.  (k>od 
running  condition.  Priced  to  sell.  Imme¬ 
diate  delivery.  For  additional  details  con¬ 
tact  Box  5608  c/o  G.AM. 
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PACKAGED  BOLEEBS 

A  Complete  Unit  at  an  Absolute  Price  in  Advance 

These  are  our  Nationally  Advertised  DURO-MAJOR,  Non-Melt,  All  Seoson  Composition 
Rollers— guaranteed  not  to  get  hard  or  lose  their  tack.  Prove  the  superiority  of  these 

rollers  to  yourself.  PRICE  LIST 

Cores,  boxes  and  postage  THROUGH  FOURTH  ZONE  from  Cleveland  included.  Postage  beyond 
FOURTH  ZONE  from  Cleveland  added.  The  following  prices  and  conditions  are  limited  to  the 
CONTINENTAL  United  States.  Check  with  order  or  C.O.D. 


Theso  ore  new  style  lightweight  cores 
for  all  Kellys 

4—  ATF  or  C  Kelly,  2  Forms,  2  Dis¬ 
tributors  . $33.00 

1 —  aTF  Ductor  221/3x25 .  11.00 

5—  Kelly  A  B  or  clipper,  3  Forms, 

2  Distributors  .  35.00 

3 —  Kelly  A  B  or  Clipper,  Forms 

Only  .  22.00 

6—  Miehle  Horizontal  29  Old  or 

New  Style  21/4" .  55.00 

New  Style  less  Oilite  Bearings 
and  Fittings.  If  included  add 
$1.50  per  roller. 

2—  Miehle  Horizontal  Old  Style 

Forms  23/4"  .  22.00 

S — Miehle  Vertical  50,  45  and  36  33.00 
For  V-50,  state  if  bearings  are 
used,  or  for  new  style  press. 

Also  roller  diameter. 

5— kittle  Giant,  Series  4,  3  Forms, 

2  Distributors  . 

5— kittle  Giant,  Series  5  A  6,  2 
Forms,  2  Distributors,  1  Ductor 

4—  kittle  Giant,  Series  5  A  6,  4 

Forms  . 

5 —  Little  Giant  10x15,  3  Forms, 

2  Distributors  . 

4— Heidelberg  10x15  . 

For  rollers  not  listed, 

NO  CORES  TO 


6— Multicolor  M  24,  3  Forms, 

3  Distributors  . $22.00 

6—12x18  New  Style  Kluge .  38.S0 

4—12x18  New  Style  Kluge .  26.S0 

6—10x15  New  Style  Kluge .  31.00 

4 —  Miller  Master  Speed  11x17 

Forms  .  24.00 

Complete  set,  4  Forms,  2  Dis¬ 
tributors,  1  Rider  or  Ductor....  3S.00 

2—  Miller  High  Speed  Forms _  1S.00 

Full  set,  2  Forms,  2  Distribu¬ 
tors,  1  Rider  or  Ductor .  33.00 

CHANDLER  A  PRICE 

5— 12x18  Craftsman,  4  Forms,  1 

Distributor,  Old  Style .  33.00 

6— 12x18  Craftsman,  4  Forms,  2 

Distributors,  New  Style .  38. SO 

State  if  Distributor  same  length 

or  shorter  than  forms. 

4—12x18  Craftsman,  Forms  Only, 

Old  or  New  Style .  28.S0 

4—10x15  Craftsman  Forms .  22.00 

4— 14i/jx22  Craftsman  Forms .  32.50 

1^141/2x22  Craftsman  Ductor .  7.50 

4 — 14i/,x22  CAP  Open .  30.50 

4 — 14x20  CAP  Open .  28.50 

3 —  12x18  CAP  Open .  19.00 

3 — 10x15  CAP  Open .  13.50 


27.50 

36.00 

27.50 


22.00  3 — 8x12,  7x11,  6I/3XIO,  6x9 

28.50  CAP  Open . 

prices  will  be  furnished  upon  request 

SEND  IN  —  NO  WAITING 


8.00 


Shipped  immediately  on  receipt  of  your  order 


fxxtsszs.  XoiCUuj  tffUA  (^ilo  cf^oCCtxs." 


OHIO  ROLLER  COMPANY 

4408  DETROIT  AVENUE,  CLEVELAND  13,  OHIO— WOodbine  1-6742 


It  EQUIPMENT  FOR  SALE 


it  EQUIPMENT  FOR  SALE 


QUALITY  TRADE-INS 

VSO  Vertical,  lata,  eoinpletaly  rabuilt....$S300 
V50  Vertical,  complete,  oparatlnp  cend.  42S0 
LTG  Harris  Offset,  17x22,  late  style...  5700 
SOL  Harris  Offset  28x34.  recently  rebuilt 

Ne.  3  Miabla,  hand  fed,  spiral  pears .  850 

Ne.  2  Kelly  Automatic,  rebuilt .  5500 

Model  6  Little  Giant,  excellent,  latest 

4  Kelly  B  Presses  w/motors . $450  to  1200 

12x18  Klupe  Auto.  Unit,  reconditioned..  1250 

10x15  Rica  Automatic,  reconditioned _  1100 

12x18  Rico  Aute.  Unit,  completely  rebuilt 
26x38  Thompson  Cuttor/creaser,  rebuilt  3850 
I4</|X22  CAP  N.S.  Poster  Press,  rebuilt  1095 

Halftone  Screens,  60  A  50  line,  each .  50 

22x34  Brawn  Horixontal  Whirlar.  like  new 

1250  Multilith,  rebuilt  lata  style .  1250 

ATF  IS*  Camera  w/liphts,  lata  style....  950 
Helialite  Arc  Lamp,  35  amp.  controls....  295 
34'/i'  Craftsman  Power  Cutter,  rebuilt.  1450 
32'/i’  Challanpe  Power  Cutter,  rebuilt.  1295 

32'  Oswapo  Power  Cutter,  rebuilt .  950 

30'/t'  CAP  Lever  Cutter,  rebuilt .  595 

Portland  Geared  Power  Punch,  comp .  450 

12x30'  Sheridan  Hi-Die  Stamper _  600 

DIAMOND  PRINTING  MACHINERY  CO. 

3067  East  61  St,  Cleveland  27.  Ohie 
phone:  BRoadway  1-6054 


QUALITY  USED  VARI-TYPEItS 
Most  Models.  Overhauled  by  Vari-typer 
specialist.  Brechlin,  1 826  Foster,  Chgo.  40. 


SE.N’p  FOR  FREE  CATALOG  and  used 
machinery  list  from  the  big  supply  house. 
Prices,  service  and  location  the  best.  Mo- 
Central  Type  Fdy.,  Wichita,  Kansas. 


WE  BUY  AND  SELL  ALL  KINDS  OF 
PRINTING  MACHINERY.  SPECIAL 
DEPT.  FOR  EXPORTS.  DILLER  PTG. 
.MCHY.  CO.,  154  W.  26  St.,  N,  Y.  1,  N,  Y. 

REBUILT  1  YEAR  GUARANTEED 
Addressograph — Speedaumat — Elliott 
Machines — Supplies — Embossing 
Tying  Machines — Pitney  Bowes — Sealers 
Folders — Letter  Openers — Duplicators 
Dept.  G,  MAILERS,  40  W.  IS  St.,  N.Y.C.  11 


Where  to  buy  it? 

See  page  249 

Index  of  Classified 
Headings 
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LITTLE  GIANTS 

2  Week  Trial  to  Acceptable  Firm 
Msdtis  l-E-l-a-S-S  A  SFteials 
AVAILABLE  AS  BEST  BUYS  IN: 

•  Exclusively  Improved  and  Rebuilt. 

•  Rebuilt  •  Reconditioned 

Roputable  Guarantee 

FREE  SERVICE  INFORMATION  TO  ALL 
Parts  for  Every  Model — Rebuilt  Assembliea 
Superior  Service— 22  Years  Specializatian 

JACK  L  POPKIN  &  CO. 

262  Mott  St.,  N.T.C.  12  CAnal  6-3382 


Lawson  39  Hydraulic,  side  tables,  very  fine 
cond.,  $3000.00.  Seylwld  32-3 Y  model,  com¬ 
pletely  automatic,  $2750.00.  Diamond  3654 
Hand  clamp,  late  model,  $1250.00.  Dia¬ 
mond  3454  Hand  clamp,  late  model,  $1000. 
Mailing  Machines,  Inc.,  3030  Lawton,  St. 
Louis,  Mo. 


For  Sale;  Consolidated  Pearl  offset  press. 
Two  years  old,  excellent  condition.  Equip¬ 
ment:  Ortman-McCain  dry  spray,  two  com¬ 
plete  sets  of  rollers,  roller  rack,  and  com¬ 
plete  tool  kit.  Must  replace  with  larger 
equipment.  Reply  Box  631,  Elgin,  Texas. 


ART  and  TECHNIQUE  of 

PHOTOENGRAVING 


by  JULIEN  J.  SOUBIRAN 

A  well  written,  cleorly  Illustrated  book, 
newly  revised.  "Mr.  Soubiron  handles  the 
halftone  and  zinc  etching  with  remarkable 
clearness." 

$2.00  plus  45c  for  postage  and  handling 

BOOK  DEPT.  GRAPHIC  ARTS  HOHTHLY 

608  S.  Dearbem  St.  Chicage  5,  III. 
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ir  EQUIPMENT  FOR  MLE 


A  NEW 

EXCLUSIVE  SERVICE! 

Completely  reconditioned  cylinders 
on  an  exchange  basis.  No  press 
down  time. 


GUARANTEED  .  .  . 

to  equal  original  manufacturers 
standards.  Stainless  steel  finishes 
for  superior  performance 
IMMEDIATE  SHIPMENT  on  the 
following  Harris  Seybold  Offset 
Press  cylinders 


UB 

(eld  aed 

■iw  style) 

L$T 

LT8 

LTW 

LTL 

LTP 

LTK 

LTN 

LSK 

L$N 

EL 

LSI 

LTD 

LI 

LTN 

LSS 

LTZ 

Writt  or  phono  for  dcfoi/s 


METALLIZING  INC. 

3844  S.  Wallace  St. 

Chicago  9 
LAtayette  3-6760 


LINO  -  INTER  -  LUDLOW  -  MONO 
mats  bought  and  sold.  Over  1,000  fonts  for 
immediate  delivery.  Proofs  on  request.  Send 
for  latest  list.  Also  magazines,  new  and 
used.  Mike  Carbone,  617  Cherry  St.,  Phila- 

delphia.  Pa.  MArket  7-0702. _ 

ALL  SIZES  Rebuilt  cylinder  presses,  job 
presses,  Kelly  presses,  Kluge  units.  Miller 
units.  Thompson  presses.  Linotypes,  Inter¬ 
types.  Complete  plants,  bought  and  sold. 
GRAPHIC  MACHY.  EXCHANGE.  Inc., 
30  West  24th  St.,  New  York  City  10. 
Varitypers.  Multiliths,  Folders,  IBM  mim- 
eos,  etc.  Reasonable.  All  Languages  Co., 
(GA),  119  W.  23d.  N.Y.C.  11,  CH  3-8086. 
For  Sale:  Vandercook  proof  presses  .  . 
Like  new  .  .  #219  .  .  #232  .  .  #317  Power. 
Charles  Germain  Co.,  25  West  15th  St., 
New  York  11,  N.  Y, 

ATF  35"  Web  Fed  Two  Unit  Off¬ 
set  Perfector  with  Folder,  A.C. 

Electrical  Equipment. 

AFpreiiaately  10  yaars  alO. 

Availahia  at  aaa  halt  at  raFlaeanaal  east 

J.  SPERO  &  CO. 

841  W.  RANDOLPH  ST.,  CHICADO  S,  ILL. 

Phaaa  ANAarar  3-4113 


DIETCH'S  PEACHES 

COMPOSING  ROOM 

Universal  Strip  Caster:  Electric  Pot, 

as  new— used  as  Demon,  only . $1995 

19x25"  Hacker  Repro  Proof  Press 

with  Power  Distribution,  etc . . 1250 

#0  Poco  12x18"  Proof  Press .  175 

#1  Nolan  13x26"  Proof  Press .  150 

Nolan  Comet  .\d-.-\lley  Saw-Trimmer  175 
Super  Speed  Pedestal  Saw-Trimmer..  345 
STEREO 

Nolan  Full  Page  Mat  Roller . $  495 

Nolan  6-col.  Electric  Caster:  as  new 
with  Preheater  &  Thermo  Control..  395 

LETTERPRESS 

V-36  Miehle  Vertical:  13}4x20"  $1745 

#1  Kelly  -Automatic:  22x28" .  1745 

#2  Kelly  Automatic:  24x35" .  2245 

#4  Little  Giant  12x18"  Auto .  995 

12x18"  C&P  Craftsman  Kluge:  recon.  1075 

12x18"  C&P  Rice  Unit:  recond .  1075 

10x15"  C&P  Rice  Unit:  recond .  995 

Model  241  Davidson  Imprinter .  745 

14x22"  National  Die  Cutter .  475 

42x55"  Mashek  Form  Truck .  245 

#41  Miehle  PMC  Chase  &  Base .  95 

8x12,  10x15.  12x18,  14x22  C&P  Jobbers 
OFFSET 

17;'ix22}4"  LTG  Harris  Press . $4950 

#2066  -Multilith:  14x20" .  1975 

#1300  Multi:  11x17"  w.  Extn .  745 

#1250  Multi:  10x14"  w.  Extn .  1295 

#221  Davidson  Dual:  10x14" .  995 

RP-17  nuArc  14x20"  Prtr;  as  new....  275 

nu-Arc  17x22"  A’ac.  Frame  &  Lite .  195 

M-T  11x16"  Vacuum  Frame  &  -Arc....  145 

Gelb  30x40"  Vacuum  Frame .  250 

nuArc  H-35  Hi-Lit  &  Timer:  as  new  195 

M-T  Twin  35  amp  Arc  Lamp .  175 

Macbeth  Type  8F  35  amp  Arc  Lite....  195 
nuArc  50  amp  Mtr.  Driven  -Arc :  new  450 
Brown  12x15"  Temp.  Control  Sink....  495 

DSJ  Varityper  &  2  fonts  Type .  695 

Monotype  46"  Vertical  Whirler .  745 

Carlson  Photo  Comp  Spacer:  new....  575 

Bar-Plate  Step  &  Repeat  Machine: 

30x40"  w.  Register  Table:  new....  2500 
BINDERY 

44"  Seybold  Auto.  Clamp  Cutter . $  945 

33"  Oswego  Hand  Clamp  Power  Ctr.  795 

30"  Paragon  Hand  Lever  Cutter .  325 

23"  late  Challenge  Cutter  &  Std .  550 

Lassco  foot  power  Paper  Drill .  145 

22"  Rosback  Rty.  Slot  Perf. — recon  425 

28"  Rosback  f.p.  Perforator .  145 

14x20"  Baum  5-fold  Suction  Folder..  745 
17x22"  Baum  5-fold  Suction  Folder..  1495 

#2  late  Bostitch  54"  Stitcher .  245 

#4  Boston  54"  Stitcher:  recond .  375 

EIIFS  late  Bostitch  f.p.  Stapler .  145 

PIE  foot  power  Corner  Cutter .  125 

Complote  Lino  Now  equipment 

ALAN  DIETCH 
PRINTING  EQUIPMENT 
1320  Ridge  Road  East 
ROCHESTER  21,  N.  Y. 
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■k  EQUIPMENT  FOR  SALE 


CUHERS 

New  machine  efficiency 

CHALLENGE  current  model  193 
CHALLENGE  193HB  hydraulic,  new  1957 
CHALLENGE  current  model  265 
CHALLENGE  30V2'’  hand  clamp  power 
cutter 

New  CHALLENGE  30^2”  hand  clamp 
power  cutter  $500.  off  list 
SEYBOLD  lOZ  40  and  44"  cutters 
SEYBOLO  Dayton  model  50"  cutter 
SEYBOLD  50"  Precision  Autospacer 
SEYBOLD  Model  60  50"  cutter 
BRACKETT  Model  B  Safety  Trimmer  20" 
BRACKETT  Model  A  Safety  Trimmer  25" 
SEYBOLD  three  knife  model  4-VA 
heavy  duty  tumbler  trimmer 


TYPE  &  PRESS  of  Illinois  Inc. 

3312  North  Ravenswood.  Chicago 


Rotary  Preit  51"  x  29-5/16"  or  17"  x  29- 
5/16",  2  colors  2  sides,  curved  electros 
or  rubber  plates,  delivery  —  sheets,  re¬ 
winder  or  folded. 

H.  E.  Phillips 

Con  P.  Curran  Printing  Co. 
Eiihth  A  Walnut  Sts..  St.  Louis  2,  Mo. 

Tolophono  MAin  1-5188 _ 


Kelly  Excellent  cond.,  $1750.  Kelly  #2, 
Excel,  cond.,  22x.l4,  $1500.  Mailing  Ma- 
chines,  Inc.,  3030  Lawton.  St.  Louis,  Mo. 
Near  new  C&P  auto  clamp  37"  cutter.  Lost 
job  bought  for.  Barg.  Box  5606  c/o  G.AM. 

GAM  =  100%  Coverage 


•k  EQUIPMENT  FOR  SALE 


EXCEUENT  EQUIPMENT  | - 

I  SETBOLD  50"  Ser.  “60’*  Cutter,  like  new 

I  MACET  I  Sta  9il2  Stag’r  Eel  brand  new 

I  CHRISTENSEN  5  sta  4  bead  Qatig  eew  1956 
ROSBACK  5  sta  Gang  w  extra  hd.  SI, 000 
SHERIDAN  15  bx  Cnnib.  8athar-Stitch>6a*. 
SETBOLD  2Sx44  2  Head  4  Fast  Dla-Enbaat 
j  #4  BOSTON  Stitebari  #700  Addraatagrapb 
Elwall-Parfcar  6000  lb  Gai  12'  Hi  Stackar 
Air  Canipa.  i  A  5  HP  Practically  new  (S) 
j  10  HP  Trial  Pickap-Blawar  w  lOO'  dacts 
PITNET-BOWES  Mailiag  ngaipt..  Ilka  new 
DEXTER  #I09-A  39x52  w/l6A32pgParfald 


BANKRUPTa  BARGAINS  | 

I  Adviaa  year  aaadt — aver  200  itana  aa: 

I  Mach.  Shcp  Latbcai  Shapan  Mill'g  machi 

I  Drill  praam  Pwr.  Hackaawi  Tapai  Oiaai 
Raaniarai  Braachaa;  Padaatal  Griadarai  300 
Amp.  Elec.  Waldari  Acatylana  waldan 
Micraniatara  atci  Flaaraacaat  llghtai  let 
AC  niatarai  Steal  baadarm  Tima  clacka  w. 

I  card  racket  Safaai  Hyd.  Lift  trnckai  Ig. 

Bindery  trackai  Hi>Prnaanra  Staani  Jannyi 
I  10,000  Iba.  IO%-5%  STEREOTYPE  METAL 
I  CLEVE.  "M"  26x40  6  BAUM  22x20  C./fda. 
MIEHLE  Na3  A  PREMIER  36x40 CrnaaarDax 
feed  A  0  pg  OMAHA  faldar.  Bead,  ebaap. 

COLUMBIA  MACHINE  CO.,  COLUMBIA,  N.  J. 


Christensen  model  Pony  Gang 
Stitcher  with  new  Boston  Stitcher 
Heads,  4,  5,  or  6  Feeding  Stations. 
220/440  3  ph.  A.C.  Motor.  A-1  con¬ 
dition. 

A.  R.  QUAINTANCE  CO. 

551  FULTON  ST.  CHICAGO  6,  ILL. 


Multilitha  #1250'a  tan  models  %  900 
Miehle  Verticals,  V-36's  rbit.  guar*.  2750 
Miehle  Verticals  V-36's  good  used  .  1500 
Little  Giant  12x18  #4,  equipped  ..  600 

Banthin  13V2x20  auto  cyl.,  equipped  900 
Kluges  12x18  6  roller,  late,  nice  1250 
Kelly  #1  22x28  nice  auto,  hairline.  2200 
Kelly  #2  23x35  oiling  ays.,  reloader  2500 
Heidelberg  10x15,  oil,  wash,  2-up  2300 
.  Miehle  #29  22x28  letterpress,  excel.  4500 
I  Challenge  19”  cutter  w/stand  300 

PRINTERS  EQUIPMENT  EXCHANGE 
I  35  Prouty  Lane  Worcester  2,  Mass. 
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#  {QUIPMENT  rot  SALE 


INCOME 
INCREASERS 


SEE  THEM  IN  MIAMI 


20x26  W*b«ndorfer  Offset  $7900 

14x20  Model  2066  Mullililh .  1800 

34x44  Light  Table,  wood .  35  ' 

Nord-Wizord  Photo  Copy  Machine  135 

Multigraph  1470  Exposure  Frame  59  ^ 

Morrison  Model  3-K  Box  Stitcher  335 

M-24  Verner  Press  (os  it) .  159 

Upper  Split  linotype  Magazine .  99  ^ 

Lower  Split  Lino  32  Channel  Aux  .  59 

Monomelt,  gat,  42  em.  Thermostat  .  65 

1700  Ludlow  Goudy  Bold  Mats,  18-24- 
30-36-48  pt.  (lot) . .  369 


Used  Type,  Cotes,  Wood  Type,  Brats 
Rule,  Linotype  Metal,  Mott 

TOP  PRICES  FOR  PLANTS  ANTWHERE 
•nEiet  Ttmt  ....  PLaza  S-OISS 


GENERAL  PRINTING 
EQUIPMENT  &  Supply,  in<. 

570t  N.W.  AVI.  •  (MIAMI  37.  IIA 


MOOKL  8  LI. \OTY PE— Serial  #25611. 
Tins  pot,  Kendall  feeder,  Cushman  220-volt 
Reared  motor,  three  full-length  90-channel  j 
magazines,  four  I’A  molds,  outside  galley.  I 
.\o  saw  or  quadder.  Purchaser  must  remove 
from  premises.  Price  is  $1,500  and  worth 
every  dollar  of  it.  L.  J.  LeNeve,  Commer¬ 
cial-News,  Danville,  Ill. 

Step  &■  Repeat  Machine-Lanston,  complete, 
SKWO.OO.  Camera-Lanston  24  x  30,  vac. 
bade,  arc  lights,  $2000.00.  Mailing  Ma- 
chines,  Inc.,  3030  Lawton.  St.  Louis,  Mo. 
Numbering  Machines  Repaired  „  S3.00  ea. 
Numbering  Machines  Rented  $2.50  wk. 
Atlas  Numb.  Mach.,  270  Lafayette,  N.Y.C. 
22x34  SSL  Harris,  grjod  condition  $2,250.00 
Dexter  Newspaper  Folder,  good  con.  $400.00 
Ntl.  Prts.,  1421  Poplar,  Memphis  4,  Tenn. 


IMPORTANT 

When  answering  box  number  ads,  c/o 
GAM,  be  sure  to  address  your  replies  to: 

Box 

c/o  Graphic  Arts  Monthly 

608  S.  Dearborn  St. 

Chicago  5,  III. 


NEON 

TYPE 


Just  arrivod  from 
our  European  foundry 

COPPERPLATE  GOTHIC 

LIGHT-BOLD-HEAVY  6Dt.-12pt. 
all  4  sizes  on  each  weight 

BANK  GOTHIC 

MBDIUM-LIGHT  6pt.-12pt. 
all  4  sizes  on  each  weight 

C^oronet  and  ejCi^lit 

14  pt.-72  pt.  ItkI. 

^n'Citation  etc. 

14-18-24  pt. 


TYPE,  QUADS,  SPACES 

foreign  and  FAf"F^ 

demestic  foundry  . 

including  Typefoundry  Antsterdam,  Stephen¬ 
son  Blake.  Barthold.  Nebiolo.  Haas.  Stempel. 
Kllngtpor.  Deberny  at  Peignot.  Wagnar,  ate. 


LEADS,  SLUGS,  FURNITURE 
HAND  FINISHED  RULES,  BORDER 
in  stock  for  immediate  delivery 


DEALER  INQUIRIES  INVITED 

NEON  TYPE  DIVISION 

Dept.  N.  1100  S.  Kostner  Ave. 

Chicago  24.  Ilhneis 

□  Send  Type  Catalog 

□  Send  Rule  and  Border  Chart 


Co.  Name 


Address 

City 
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Schimanek. . .  Dk  e  word ^or  paper  C^utten  . . . 

—  OFFERS  FOR  IMMEDIATE  SALE  — 

A  Harris  22x34  LTP  2-Color  Offset  Press.  This  excellent  machine 
was  rebuilt  90  days  ago  and  may  be  seen  in  operation  in  Chicago. 
It  is  available  for  immediate  delivery. 

C  h  8  MM  M  M  A  Ir  PHONE  BELMONT  5-5500 

B  SB  a  division  of  Rebsamon  A  Almoroth,  Ins. 

2330  ELSTON  AVENUE  •  CHICAGO  14,  ILLINOIS 


C^ulteri  . . . 


Schimanek 

2330  ELSTON  AVENUE 


■k  EQUIPMENT  FoTI  SALE _ _ 


DEXTER  3F  PAR.  FOLDER 

with  Pile  Feeder 

Hex.  size  5Sxi4":  Hin.  size  27x32" 
Seriil  Ni.  Till 


REINKE  AUTO.  SlU  SCREEN  PRESS 
1Sx22"  Fall  VacmiBi  Bed 
220-44,  3  phise,  iO  cycle,  AC  motor. 
Fostorii  Model  M46  4P-000  Infra-red  Oven 
3C— 0  Blower 
34‘  Cowreyor 

Call  or  Write  Mr.  E.  B.  Parkes 

BAND  McNALLY  V  CO. 

I2SS  CENTIAL  PARK  AYE.,  SKOKIE,  ILL. 
Phaatt  eOraolia  7-6161 


12x18  Klugre  Unit  Complete  $1050. 

Ludlow  $1950. 

19"  Advance  Lever  Paper  Cutter  $125. 
Pitney-Bowes  Postage  Machine  $325. 
Abbott  Vacuum  former,  24x24",  two  sta¬ 
tion  $1750. 

Vi-Tronic,  Inc.  Doniphan,  Missouri 


NOTICE— KELLY  "B"  OWNERS 

Eliminate  90%  of  your  feeding  problems. 
Send  $10.25  for  a  BARCO  Feeder  Attach. 
Satisfaction  guaranteed.  Write  for  particu¬ 
lars  if  desired.  BARCO,  W.  Manchester,  O. 


Mod.  6  Little  Giant.  Linotype.  Roman 
lino  mats.  Giant  mono  mats.  Lino  san-serif 
mats.  Mod.  5,  15,  16  magazines.  RR12, 
Box  519x,  Indianapolis,  Ind. 


Offset  Presses —  10x14 —  14x20  —  17x22  — 
22x28  Web  Presses,  Multiliths,  Davidsons. 
Send  for  a  list  of  Happy  Buys.  Printers 
Trouble  Shooter,  New  Haven,  Conn. 

GAM  =  100%  Coverage 


it  EQUIPMENT  FOR  SALE 


Howl  A  ROUTER 
_for  the  PRESS  BED 

The  first  router  te  handle  this  isaccee* 
tible  «rork.  Puts  the  chisel  and  hand 
drill  back  la  the  tool  box.  Can't  irind 
chips  into  the  form  because  it  rides  en 
an  open  frame  placed  over  the  spot  to  be 
routed.  Fine  visibility.  Continuous  con¬ 
trol  for  depth  of  cut.  Quick-actiat  in- 
and-out  lever.  Another  Pioneer  “First.** 
Will  pay  for  itself  repeatedly  on  any 
cylinder  press.  Brochure  on  reauest. 

PIONEER-TOLEDO 

1111  Nebraska  •  Toledo  7,  Ohio 


DELETE  HAIRLINES  IN  YOUR  SHOP! 

$5  saves  over  $300  of  “lino”  mats.  Buy  $1 
local  item.  Send  $4  for  Full  Know-How  and 
Mat  Jig.  Treated  mats  are  “good  as  new.*’ 
Satisfaction  or  Your  Money  Back ! 
Mat  Jig,  4966  Hamilton,  Omaha  32,  Nebr. 


Davidson  Dual  Offset  Recon.  $875.00. 

1227  Multilitli,  Recon.  $475.00. 

Zaier,  6212  Cr.rol  Drive,  Minneapolis  21. 


I 


Where  to  buy  it? 

See  page  249 

Index  of  Classified 
Headings 


GAM  CLASSIFIED 
ADVERTISING 
GETS  RESULTS! 


274 


FEBRUARY,  1960  •  THE  GRAPHIC  ARTS  MONTHLY 


Quality  Equipment 
At  a  Fraction  Of 
Original  Cost 


MIEHLE  PRESSES: 

Single  b  Two  Color,  All  Sizes 
Auto  Feeder — Board  Lifts  Available 
6/0— 7/0  s/c  Miehle  Presses 
#46  2/c  chain  del.,  AC  motor 
#29  Miehle  Letterpress 
V-SO  Miehle  Vertical 

MILLER  PRESSES: 

20  X  26  Simplex,  oiling  system 
27  X  41,  2/c,  oMing  system 
27  X  41,  s/c,  oiling  system 

OFFSET  PRESSES: 

2/c  &  4  c 

LSH  4-C  Harris  48"x68V2‘' 

2 — #49  2-c  Miehle 

HARRIS  PRESSES: 

LSQ  26  X  40  %/  color 
LTC  22  X  29  s  color 
LTG  1 7  Vi  *  22  Vz  *  color 
LTV  171/5  «  22  Vi  »  color 

ATF  PRESSES: 

Mann  30  x  42  A.T.F. 

#29  22  X  29  A.T.F.  Big  Chief 
DE  171/2  X  22  A.T.F.  Chief 

SEYBOLD  CUTTERS: 

44”,  50”,  56”,  64” 

50”  Seybold  Auto  Spacer 

MISCELLANEOUS: 

14x22  HHK  C.  fr  P.  Printer  b  Emb. 
26  X  38  Thompson  Die  Cutting  Press 
#2  Kelly,  Reloading  feeder,  AC  mtr 
G-2  Intertype — B — C  Intertypes 
#14  Linotype — Model  30  Linotype 

Information  and  Prices  on  Ktquett. 
Call  or  Write 

Northern  Machine  Works 

323  NORTH  FOURTH  ST. 
PHILADELPHIA,  PENNSYLVANIA 
Telephone:  Market  7-3800 


LEADS  &  SLUGS 

ASSORTED  26c  lb.’ 


ELROD 


HAND  PLANED 
RULE 


TOP 

QUALITY 


34c  lb. 


•MINIMUM  ORDER  100  LBS. 

CASH  WITH  ORDER— FOB  CMICABO 

TffDAfCD  732  SHERMAN 
f  VRIvEll  CHIClfiOS,  III. 
Prtg.  Machinery,  Ine.  HArrlson  7-7413 


H.VRRIS  LTP,  LSS.  LTX.  LTW,  LTC 
.\TF  BIG  CHIEF.  CHIEF.  LTL  CHIEF 
.MIEHLE  5/0  PERFECTOR  45x69 
MILLER  20x26,  27x41,  two  color 
THOMPSON  28x41  die  cutter 
COTTRELL  36x4«,  28x45.  2  &  4  col. 
MIEHLE  7/0  Dexter  Feed,  ex.  del. 

HUDSON  .MACHINERY  COMPANY 
71  Beckman  Street,  New  York,  N.  Y. 


★  EQUIPMENT  WANTID _ 


NEEDED  AT  ONCE 

.4Ui  TYPES  OK  PltlNTINr.  EQKIPMENT. 
COMPLETE  PLANTS  OR  SINGU:  ITEMS. 
UNIVERSAL  PRINTING  EQUIP.  CO.  INC. 
7M  ValUybrook  Ave.,  Lyndhurit,  N.  J. 
GEneva  8-3744 


Envelope  manufacturing  equipment.  State 
condition  and  price.  Box  5614  c/o  G.4M. 


New  Era  Press  6x6  or  9x12.  Give  descrip¬ 
tion.  price  &  location.  Box  5578  c/o  GAM. 


Gam’s  advertisers  make  it  possible 
for  you  to  receive  the  world's  lead¬ 
ing  graphic  arts  publication. 

They  deserve  your  continued 
patronoge. 


I 
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Only  MEGILL  makes  Spring  Tongue®  Gauge  Pins 

$1.80  doz.  with  extra  Tongues 

^  YrMmrt  Supply  Duulurt 

THE  EDWARD  L.  MEGILL  CO. 

e-T  Originoters  of  Oaugu  YIns.  itf.  1870 

761  Atlantic  Ave.,  Brooklyn  38,  N.  Y. 


^  EQUIPMENT  WANTED 
WAMTSD 

LINOTYPES — INTERTYPES 
LUDLOWS — ELRODS  and 
COMPOSING  ROOM  EQUIPMENT 

COMPLETE  PLANTS  OR  SINGLE  UNITS 
PRINTRADE  ASSOCIATES 
8  Beach  Street,  New  York  13,  N.  Y. 
WAIkcr  5-4364 


AUCTIONIER  M 

mKlUmiiiTlLim  appraiser  H 

me  *  iwDff  •  nMnB 

■  ptMCNAsaa  H 

M  in  NASUU  ST.,  WW  TOM  U.  N.  T.  •  H  S-73U  B 

WE  NEED  TWO  I 

Used  Hamilton  cut  storage  cabinets.  Two-  I 
thirds  size,  steel.  Good  condition  only. 

DEMPSEY  &  CARROLL  | 

260  WEST  41st  STREET 
NEW'  YORK  36,  N.  Y. 

waT^d 

COMPLETE  PLANTS 

printers  supply  CO.,  INC. 

10  WHITE  ST.,  NEW  YORK  13,  N.  Y. 

WANTED  AT  ONCE 
Complete  medium  or  large  size  offset  or  I 
letterpress  shop.  Regardless  of  location.  , 
Good  equipment  utmost  importance.  Box  ' 
5365  c/o  GAM.  1 


.\niline  4  color  press,  for  printing  Polye-  : 
thylene  &  Cellophane.  .Mso  Bag  making 
machines,  slitter,  entire  plant.  Box  5bl7  i 

c/o  GAM. _  I 

STATIONERY  ENGRAVING  PRESS — 
CLAYBOURN  SUPERIOR  MULTI-COLOR 

_ _ PRES^Box  5140  c  o  GAM 

Wanted:  A  Catholic  organization  desires  a  i 
good  used  two-color  Miehle  46  Press,  chain 
del.,  Dexter  feeder.  Box  5598  c/o  GAM.  | 
Wanted  Multilith.  Multigraph,  Varitypers,  j 
Hand-Presses,  Typewriters,  Office  Ma-  I 
chines.  Write  Dixie  Mail  Service,  King,  N.C.  I 
Wanted:  Plastic  Multiplate  Equipment.  I 
Box  5602  c/o  GAM  i 

Want  Dick  350  offset.  Box  5603  c/o  GAM.  i 


if  FOLDING  MACHINES 

ALL  .MAKES  —  .\irSizes.  ^ Models  — 
Eolding  Machines.  Baum  Folders,  Various 
Model  Cleveland  Folders.  Finest  Value  for 
Finest  Folders — Rebuilt — Guaranteed. 

RUSSELL  ERNEST  BAUM 
1540  Wood  St.  Philadelphia,  Pa. 


FOLDERS  O  FEEDERS 

Large  selection.  New,  Used  and  Rebuilt, 

BROWN  FOLDING  MACHINE  CO. 

3767  Chester  Ave.,  Cleveland  14,  Ohio 


if  GALLEY  CABINETS  AND  GALL^S^ _ 

BUILD  YOUR  OWN  CABINETS,  mfrs. 
Galleys — Wood  Furniture — Type 
L.  Beecher,  1150  Diversey,  Chicago  14,  III. 

★  GUMMIN^ 

EDGE-GUMMING 

Exclusively 

"Chicaio’s  Leadint  Edfc-Gummers” 
Special  Service  on  Rush  Orders 
CHAS.  H.  LUCK  ENVELOPE  CO.,  INC. 

333  S.  Clinten  St.,  Chicaie— Tel. :  WE  9-20S2 

★  HELP  WANTED 

WANiED:  Cylinder  pressmen,  linotype  op¬ 
erators;  monotype  keyboard  and  caster; 
Harris  and  Miehle  offset  pressmen,  1 ,  2  and 
4  col.;  cameramen;  platemakers;  strippers; 
Miehle  pressmen  on  folding  cartons;  cutters 
ond  folder  operators.  Journeyman  to  Exec¬ 
utive.  File  a  confidential  application  with 

MAPHIC  ARTS  EMPLOYMENT  SERVICE 

Helen  M.  Winters,  Manager 
Dept.  G-2.  367  E.  4th  Street 
Cincinnati  2.  Ohin 


PRESSM.\N — Needed  for  night  shift  by 
Jacksonville,  Florida  publication  plant. 
Experience  on  publication  work,  Miehle  41, 
desirable.  Good  opportunity  for  advance¬ 
ment  if  ambitious  and  w  illing  to  work.  Blue 
Cross  plus  pension  and  insurance  1  enefits. 
Open  shop.  Prefer  energetic  younger  man 
even  though  less  experienced.  Write,  don’t 
call,  and  give  all  details  and  date  available. 
Convention  Press,  218  West  Church  St., 
Jacksonville,  Florida. 

Snapout  Forms  Salesman  for  Miami,  Flor¬ 
ida.  Salary  and  Commission.  Florida  Busi¬ 
ness  Forms  Co.  (Made  in  Miami),  3635 
N.W.  67th  St.,  Miami  47,  Fla. 
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MANAGER— PRINTING 

Progressive,  well  established  nationally  known  Chicago  area  multi-plant 
operation  printing  and  servicing  business  forms  and  business  systems  is 
seeking  a  Manager  of  its  Printing  Division  (several  hundred  employees). 
While  general  management  experience  is  preferred,  a  progressive,  growing 
Factory  Manager  in  the  graphic  arts  field  could  qualify.  Must  have  pro¬ 
duction  experience  in  continuous  and  snap  out  forms  and  have  knowledge 
of  letter  press,  offset,  sheet-fed,  and  rotary  equipment,  as  well  as  composing 
and  bindery  operations,  and  cost  and  estimating  procedures.  Engineering 
training  an  asset,  preferred  age  35-45.  Attractive  compensation.  Candidate 
should  be  of  sufficient  stature  to  be  able  to  take  on  in  due  time  additional 
and  greater  responsibilities  in  production  and  management.  For  the  un¬ 
usual  man  we  are  seeking,  we  offer  a  challenging,  stimulating  opportunity. 
Replies  are  respected  and  held  in  confidence. 

Box  5597  c  o  GAM 


«  HELP  WANTED  it  HELP  WANTED 


SUPERINTENDENT 

Large  complete  West  Coast 
Litho  plant  needs  all  around 
man  with  practical  experience 
in  multi-color  WEB  OFFSET 
PRESSES  and  plate  making. 
To  the  right  man  we  offer  a 
challenging  future,  with  salary 
commensurate  with  ability 
and  results. 

Box  No.  5609  c  o  GAM 


LITHO  PREPARATORY  JOUR.N HY¬ 
MEN .  Excellent  positions  for  3  journey¬ 
men  Color  Strippers  and  one  Plate  Maker. 
Also  re<iuire  top  man  for  Night  Litho  Prep. 
Foreman.  Large  air-conditioned  plant, 
established  growing  company,  first  class 
equipment.  .Address  replies  giving  expe¬ 
rience  to  Mr.  Wooldridge,  Oarby  Print¬ 
ing  Company,  2414  Douglas  Street,  N.E., 

Washington  18,  D.  C. _ 

DIECUTTING  Salesman  experienced,  for 
lithographed  paper  and  cardboard  advertis¬ 
ing.  Also  young  man  to  train,  with  some 
experience  graphic  arts  or  allied  field.  Ace 
Finishing  Co.,  120  No.  Green  St.,  Chicago. 
Estimator — Excellent  salary  and  opportu¬ 
nity  with  future.  Experienced  in  offset,  let¬ 
terpress  and  bindery.  Progressive  mid-west¬ 
ern  company.  Send  summary  to  Box  5611 
c/o  GAM. _  _  _ 

GAM  =100%  Coverage 


Wanted:  New  Era  Pressman  to  work  in 
Hudson  County,  N.  J.  State  qualifica¬ 
tions.  Box  5605  c/o  GAM. 


it  SITUATIONS  WANTED 

PLANT  MANAGER— production' 
Over  20  yrs.  experience,  quality  letterpress 
and  offset.  Desire  connection  with  progress 
sive  shop  with  production  problems.  Write 
for  resume.  Box  561 2  c/o  GAM. 
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•k  INK  (METALLIC) 


ir  LEADS,  SLUGS,  KULES 


GOLD  AND  SILVER  METALLIC  INKS 
for  Letterpreu  and  Offset 
No  False  Claims  —  No  Gimmieks 
But  the  Finest  and  Best 
Produeint  Metallic  Inks 
Backed  by  an  “Army"  of  Satisfled 
Customers  Coast  to  Coast 
Thlr^-eigbt  years  of  solving  your 
Metallic  Ink  Problems 
MILTON  LEVY  COMPANY 
272  Lafayette  Street.  New  York  12.  N.  Y. 


#  INK  ADDITIVES _ 

this  Can  Help  You! 

as  it  has  thousands  of 
Pressmen  for  over  a 
Quarter  of  a  Century 
.  .  .  makes  inks  trap 
when  wet  colors  are 
printed  over  another 
.  .  .  improves  distribu¬ 
tion  of  inks  and  allows 
free  flowing  ronsistenry 
without  reducing  tact. 
BECCAitli  8  Combined  Ink  Regulator  &  Drier 
will  Improve  your  Presswork  .  .  ,  order  from  your 
Supply  House,  or 


BKCAAO  DIVISION 

BOND  EQUIPMENT  CO. 

?V  MOODY  AVE.  •  DEPT  f  •  ST.  lOUlS,  MO. 


ir  INSTRUCTION 


LINOTYPE  OPERATING 

Also  special  advanced  maintenance 
course  for  qualified  operatorc. 
WRITE  FOR  FREE  BOOKLET  "G" 

N.  Y.  MERGENTHALER 
LINOTYPE  SCHOOL 

(Established  60  years) 

G.  I.  Approved — N.  Y.  State  Licensed 
244  W.  23rd  St.,  New  York  11,  N.  Y. 

OHIO  LINOTYPE  SCHOOL 
Logan  2,  Ohio 
Linotype- Intertype  Instruction 
GI  Approved — State  Approved 
Free  Information 


ir  JOGGERS _ 

12x12  Autojoggers — $129.50 
MOORE  ENGINEERING  CO. 

1686  E.  33rd  St.,  Los  Angeles  11,  Calif. 


★  LABELS 


5000  ROLL  LABELS 

Printed  in  Red  or  Blue  Ink.  Your  Copy — 
Slia  4x2'/a’  per  M  $l.7»— 5x3'  per  M  $2.59. 


MERIT  LABEL  CO. 


515  GREENE  AVE. 
B’KLYN.  16.  N.  Y. 


“Oust  Designed  Kromekote  Labels"  Rush 
lOc  Samples.  Gene  Lamb,  Lakeland  29,  Fla. 


Superior 

Oiaranlted  LEADS,  SLUGS,  RULES 
FURNITURE  Elrod  Cast,  mads  frsM  high 
trade  Liggtype  Metal. 

RULES — ALL  FACES 

2  to  36  PT.  PERFECT  IN  On.  I  D 

EVERY  DETAIL  _  LD. 

LEADS  &  SLUGS 

2  PT.  TO  36  PT _ 

Check  with  order,  please 

SUPERIOR  RULE 

2753  W.  North  Avo.,  Chicago  41,  III. 


24c  LB. 


1  POINT  LFADS  $48.00  per  100  pounds 
shippted  prepaid  anywhere  in  U.  S.  A.  if 
check  accompanies  order.  Zimmer  Ptr. 
Supply,  72  Beekman,  X.  Y.  C.  7. _ 

★  LETTERHEAD  DESIGNS 

NATIONAL  ENCRAVIN6  CG  Birmingham  s.  ala. 


'  1  SO  iwMiiil  HixMnai,  In  a  a  3 

colori!  M«m  fm  ■pynBowust  ot 

(1Z9  KWTPwn  •  LI 

MOV,  WmNollolUv  NtHPlAt  ond 
color— •  cwnooo  mNutk*  took 
^  for  ffiOM  «rtio  4€«14n,  orodocc. 
Mtl  or  UM  SiirtmH  Statloo«rv. 

ETTCRART,  Canml  3.  Mdlaita 

it  AAATRICES 


REVERSE  TYPE 


Individual  matrices  for_  casting  on  the 
Ludlow.  Sold  in  fonts.  Linotype  &  Ludlow 
matrices  to  your  order.  Folder.  Service 
Fngravers,  692  Broadway,  New  York,  X.  Y. 
O.  R.  Kolen,  Fngrayer  of  Linotype,  Mono¬ 
type,  Ludlow  Matrices — Special  characters, 
type  faces,  trademarks.  Write  for  sample 
proofs.  5315  V'enice  Blvd.,  Los  Angeles  19. 

ir  MATS  (LINOTYPE,  LUDLOW  A  MONO) 

GUARAXTFFD  USFD  MATS,  Get  16- 
page  list  of  bargains.  Matrix  Market,  1622C 

F.  I2th  St.,  Oakland,  Calif. _ 

Lino  Mats  —  Ask  for  List  —  Big  Savings. 
Thomas,  121  Fulton  St.,  X.  Y.  38,  X.  Y. 


★  MEMORIAL  CARDS _ 

PRAYER  CARDS 

Direct  from  the  Manufacturer,  Colored  and 
Black  and  White,  Litho  in  Italy. 

As  low  as  $4.75  per  1000 
Free  Samples,  Memorial  Specialty  Co. 
430  Southern  Blvd.,  Bronx  55,  N.  Y. 

Memorial  Cards  and  Booklets  I  Black  and 
White),  Colored  and  Genuine  Steel  En¬ 
graved.  Samples  25c.  Solace  Art  Co.,  202* 
206  E.  44th  St.,  New  York  17,  N.  Y. 
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THE  RELIABLE  3  Disc  Cam  WICKERSHAM 


OVER  18,000,000  SOLD 

This  «uoin  will  not  loooon  or  dip;  eonformt  to  non-parallol  turfaoM; 
lock!  indantly  by  ono  turn  of  koy.  When  limit  of  oxpanolon  it 
roachod  and  another  reflet  or  duf  it  requirod,  it  elo*ot  automatically. 
No  loot  time.  No  fuotdnt  at  to  tocurity.  Send  for  cireular  and 
Price  Lid. 

Samuel  Stephens  and  Wickersham  Quoin  Co. 

200  HIGH  ST.  (FT.  HILL  SQ.I,  BOSTON,  MASS.,  U.SJk. 


★  MIEHIE  VERTICAL  BELTS _ 

A  complete  line  of  belts  for  all  models  of 
the  Miehle  Vertical,  Leather-Fabric-Com- 
position.  Also  V  type. 

WRITE  FOR  CATALOG. 

Jack  Beall  Vertical  Service,  Inc. 

641  S.  Dearijorn,  Chicago  5  WE  9-74_07 


»  MIEHIE  VERTICAL  PRESS  ATTACHMENTS 
"HAWES"  Hard  Steel  Die  Cutting  Jackets. 
For  Verticals  only.  Specify  Model.  Fast 
Delivery.  "HAWES",  1545  East  Orchid  Dr., 
San  Bernardino,  Calif. 


it  MULTILITH  PARTS  &  SUPPLIES 

MULTILITH  Sheet  Separator  Clips,  $1 
doz.  ppd.  Check  with  onler.  Servicemen, 
dealers,  write  for  discounts.  M.  KOLSKY, 
1156  S.  Main,  Loa  Angeles  15,  Calif. 


it  NAPKINS _ 

All  Sizes  &  Colors,  Plain  &  Wedding  num¬ 
bers,  Bulk  &  Gift  Boxes.  Hot  Stamped  if 
desired.  Free  Samples,  -\rtcraft  Supply  Co., 

509  Minnesota  St.,  St.  Paul  1,  Minn. _ 

Wedding  Napkins — Bulk  Only.  Free  Sam¬ 
ples.  Hall  &  Riggans.  New  Castle,  Pa. 


it  NUMBERING  MACHINES  _  _ 

CAIFI  Numbering  Machines  $10 

Roberts  •  Americans  •  Wetters 
Repairs  $3.00  each.  Rentals  $2.50  a  week. 
Slides:  Single  75c;  Double  $2;  Triple  $3. 
New  low  plunger  midget  machines — $17. 

Atlas  Numbering  Machine  Service 
270  LafayeHe  St.,  N.Y.C.  Tel.  WO  6-0494 
REBUILTS — While  they  last,  $10. 

SKIP  MACHINES,  National  &  American 
Keon  &  Jacobson  Est.  1920 

71  West  B‘way,  N.Y.C.  BE  3-4740 

PrintersNumberingMachinesCii. 

655  Sixth  Ave.,  New  York  10,  N.  Y. 
Press  &  Hand  Machines 
Rented  •  Repaired  •  Parts  -  Bought  -  Sold 


gam's  advertisers  make  it  possible 
for  you  to  receive  the  world's  lead¬ 
ing  graphic  arts  publication. 

They  deserve  your  continued 
patronage. 


it  NUMBERING  MACHINES 


REPAIRS  •  RENTALS 

Guoronfeed  repairs  all  models  ... 

We  Rent:  Forwird,  B«ck.  Skip,  Salesboek,  etc. 

PROMPT  DELIVERY  ANYWHERE 

SALE:  NEW  MACHINES  $13.50  Cach 

MIDWEST  SALES  COMPANY 
2630  W.  LUNT  AVE.,  CHICAGO  4S.  ILL. 


★  NUMBERING  MACHINE  SLIDES _ 

Special  prefix  no.  machine  slides,  wheels 
engraved — any  style.  Wetter — American — 
Rot)erts,  etc.  Specimens,  prices  on  request. 
Kolen,  5315  Venice  Blvd.,  Los  Angeles  19. 


★  OFFSET  NEGATIVE  8  PLATE  SERVICE 
BUY — 65,  120  screen— 3  &  4  color  process 

pos.  and  negs.  corrected  for  offset  or  pow¬ 
derless  etch.  From  $40  to  $75,  includes  1 
return  for  correction.  Also  b&w,  2  color 
and  photomechanical  prints.  Johnstown 
Color  Graphic,  Box  534.  Johnstown,  Pa. 
F.AST  SERVICE — Negatives  &  plates 
mailed  same  day  copy  rec’d.  Up  to  16x20. 
Work  guaranteed.  Howlace  Plate  &  Nega- 
tive  Serv.,  Box  103,  Dyersburg,  Tenn. 
MULTILITH  &  Davidson—  Plate  $2.00 
complete  with  any  size  negative.  JOE 
REK.  P.  O.  Box  1467,  Lexington,  Ky. 


it  OFFSET  PRimiNG _ 

OFFSET  PRINTING  TO  THE  TRADE 
Single  Color  Presses  up  to  sheet  size  42'’x 
58".  Perfector  Press:  up  to  sheet  size  41’'x 
58".  Call  Joe  Locascio  GR  7-6100,  N.  Y. 
Lithographing  Corp.,  52  E.  19th,  N.Y.C.  3. 


it  PAPER 

>0  lb.  lOATED  11x17  ^  $5.00  per  m; 
WHITE  BOND  8'/5xll.  20  lb.  @  90c  rm; 
RULED  ST.ATEMENTS,  $1.40  m:  6« 
V  Flap  Envelopes,  $2.25  per  m;  NEWS¬ 
PRINT  24x36.  $175.00  per  ton.  Brook- 
man  Paper  Corp.,  555  Westchester  Ave., 
N.  Y.  C.  55. 


*  PLASTICS _ 

LL'.MINOUS  Plastic.  Gives  light  in  dark. 
Free  Sample.  Miracle,  39  Cortlandt,  N.Y, 7. 
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•k  MtESStOOM  EQUIPMENT  A  SUPPLIES 


Stop  "tail  slur" 

on  job -cylinder  and  cylinder 
presses  with  “Steelpoints”®. 
12  pts.  thk.,  10  picas  long  for 
easy  lockup.  Solid  steel  pins 
last  indefinitely.  Guaranteed. 

$3.50  per  dozen  pair 

EDDIE  MILLER 

3113  Sherman  Anderson.  Ind. 


★  REGRAINING _ _ _ 

ALL  plates  Regrained,  one  or  one  million  : 
satisfaction  guaranteed.  E.  A.  Bittle,  1604 
Fourth,  \.W.,  Cedar  Rapids,  Iowa. 


c . 


I 


A  SALESBOOKS _ 

Carbon  Interleaved  Forms  and  Systems, 
Salesbooks,  Billhooks,  Bills  of  Lading. 
Business  Forms,  Bx.  502,  Great  Neck,  N.Y. 


gam's  advertisers  make  it  possible 
for  you  to  receive  the  world's  lead¬ 
ing  graphic  arts  publication. 

They  deserve  your  continued 
I  patronage.  i 


Professional  appraisals 
of  graphic  arts  equipment 
TYPE  &  PRESS  of  Illinois,  Inc. 

3312  North  Ravenswood,  Chicago 


BANK  LITHOGRAPHING 

For  the  Trade 
CtM^tltive  Prices  Oi  QMlit)  Wwk 
Writo  for  Proposition 

FREDONIA  LITHOGRAPHING  CO 

Fredonia,  Kansas 


CHECKS — DEPOSIT  TICKHS 
POSTING  SHEETS  AND 
OTHER  BANK  FORMS 

LIBERAL  DISCOUNT  TO  THE  TRADE 
Inquiries  Given  Prompt  Attention 

J.  W.  COCKRUM  PRINTING  CO. 

OAKLAND  CITY,  IND. 


SKELETON  CHECKS 

FOR  THE  TRADE— WRITE  FOR  CATALOG 
SWINNEY  PRINTING  COMPANY 
FORT  BRANCH.  INDIANA 


bECALS  IMPRINTED 

IX  YOUR  OWN  SHOP 
We  supply  blanks.  Big  profits — Quick  de¬ 
livery.  VV'rite  for  Jobbers  Proposition. 
“RALCO”  GAM,  XL,  Boston  19.  Mass 


Turn  your  ‘nuisance’  orders  to  profitable 
ones — 1000  embossed  business  cards  (1  or 
2  colors)  $3.50  delivered;  cash  with  or¬ 
der  ;  same  day  shipment  prepaid ;  4 1  years 
in  business.  Tear-Off  Cards,  Inc.,  5310  W. 
North  .Avenue,  Chicago  39,  Illinois. 


★  STATIC  ELIMINATORS _ 

STATIC  TINSEL 

Attractive  quantity  prices.  Dealer  inquiries 
invited.  ROYAL  TINSEL,  42  Greene  St., 
New  York  13,  N.  Y. 


GAM  =100%  Coverage 
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ifsr  roLDiNO  STAriONtnr  box  in  aahhicai 

P^/j/^  SHUUf-W  STATIONERY  BOXES^^ 

Holds  500  Shoots  ■  Stays  up  •  Can't  Collapso  *  UncenditioiMl  guoront** 

•Hill:  1  cerlen|700baiM)$l0*  3ctn«.  (600)  SM.SO  •  5  ctm.  (1000)  $4S  •  Ot»Mr  mms:  tHiU,  7HslOH.  THittk 

rot  nt.c — wtijiw  17  mt.  •  na  Dfuvar  n.t.c  lotos  t  Nassau  co.  •  ?•  ttWf  piioiit  su  s-izaj 


llVP/rf  fOR  mu  SAMPLE!  PRESTO  BOX  CORPORATION  •  337S  Port  A.t,,  Wowtogh,  i  i.,  n  Y 


*  STATIONERY  SUPPLIES 


NEW  —  64  tatmlH  •* 
(tatlMiiry  aat  tup- 

pIlM.  N*w  ■vallahip  fraa. 
Writa  far  yaur  fraa  tapy. 


Vr^ _ 

CySdr 


iHi  I.  kuiiiii  mmm  co. 


IBS  UFATETTE  ST.,  NEW  TORN  II.  N.  T. 
w  stri^Tng  ~  ~ 


WE  PUNCH  AND 
STIIN6  YOUR 

•  BOOKLETS 

•  FOLDERS 

•  DIE  CUTS 

•  WIRIN8 

•  ETELETTIH8  CHICAGO  TAG 

•  PROGRAM  BARDS  CTDIIICrDC  InM 
.  FABRICATORS  OF  dlKlNbtKO,  IIIC. 


ir  TICKETS  OF  EVERY  DESCRIPTION 


MOBILE  DISPUTS 


Mail  Inaulriai 


Ckicaca,  VA  S-SOOO 


★  S1RIP  GUMMING  _  _  _ 

STRIP  (lUMMIXG — Free  Layout  before 
Vou  Print  Will  Save  You  .Money. 

Schneider  PrintinK  Co..  Palmyra,  Pa. 


SPECIAL  PRINTING  YOU’RE  NOT 
equipped  to  handle.  Tickets  in  Strips,  Rolls, 
Coupon  Books,  Reserved  Seats,  any  kind  of 
Numliering  Jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co.,  Dept.  G,  Toledo,  Ohio. 

BIG  PROFIT  WITHOUT  ANY  EX- 
F’FINSE.  Send  us  your  orders  for  Waiter 
Checks  —  Amusement  Tickets  —  Parking 
Tags  —  Coupon  Books — Prize  Tickets  and 
other  numbered  jobs.  ELLIOTT  TICKET 
CO..  Dept.  G,  409  Lafayette  St.,  N.  Y.  C. 


■A  TRAVEL  SERVICE,  TRADE  _ 

PARIS  EXHIBIT— Travel  Reservations 
Extended  Tours.  Free  Follies  Tickets, 
i  Trade  Tours.  Graphic  .\rts,  Box  167, 
:  Hartford,  Conn. 


TOwa  accouMTS  raoilCftai 

high  quality 


REPETITION 


V.S.TAG  e-  TICKET  CO 


2217  ROBB  ST..  BALTIMORE  IB,  MD. 


Tag  Patching  or  String  Machines,  $985  up. 
Start  tag  business  on  easy  terms.  Patches  ! 
all  sizes.  Set  up  ready  to  run.  Trial. 
Makatag  Corp.,  2  Linden.  Reading.  Pa. 


IS  THE 
KEY  TO 


SUCCESSFUL  ADVERTISING 

ADVERTISE  REGULARLY  IN  GAM 
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NEW  TYPE  M.85 

Our  hondy  fonts  hovo  givan  20  yoon  of  solisfaciian  Is 
thousands  of  printors... coast  to  coast  No  grootar  vatuok 
F.  W.  RICSS,  Bm  732,  Hswrtsww  (Dili.  C>J  Fa. 

FOUNDRY  CAST  ANTIQUE  TYPE  now 
available  locally  in  some  areas.  A  few 
dealerships  still  open.  Write  typefounders 
inc.,  P.  O.  Box  11313,  Phoenix,  Arixona. 


#  TYPE  METAL  THERMOMETERS 


Onlv  S7  50  Linotypes  or  any 

Guar,  accurate  50  to  900*.  Send  for  folder. 
United  Stereotype  Supply  Corporation 
Box  38,  West  Lynn,  Mass. 

ir  VARI-TYPER  MACHINES 

VARI-TYPERS  &  FONTS 
D.S.J.  fr  Standard  models,  sold  b  bought. 
ZENITH,  13  W.  17  St.,  N.Y.C. 

»  VERTICAL  WASHES 

“Vertical”  Wash  Up  Unit.  Thorough  and 
quick  cleaning  of  form  and  distributor  roll¬ 
ers  and  ink  plates.  Transierrable.  Guar,  per¬ 
formance — $49.50  plus  postage.  Popkin  & 
Co.,  262  Mott  St.,  N.Y.C.  12.  CA  6-3382. 

»  WIRE  STITCHING  EQUIPMENT 

IDEAL,  LATHAM,  MONITOR,  other 
wire  stitchers,  rebuilt,  serviced  and  sold. 
Latham,  Ideal  parts  in  stock.  A.  L.  Larsen 
Mach.  Co.,  147  Pearl  St.,  Boston  10,  Mass. 
BOSTON— .MORRISON— LATHAM^ 
.ACME  Parts,  service,  repairs.  New  rebuilt 
stitchers.  Henry  L.  Weber  Co.,  SEeley  3- 
6020,  808  W.  Washington  Blvd.,  Chicago. 


GAM  CLASSIFIED 
ADVERTISING 
GETS  RESULTS! 


LETS  MAKE 
YOUR  AD  MORE 
EFFECTIVE! 


1 —  Is  there  something  which  distin¬ 
guishes  your  offer  from  others?  Em¬ 
phasize  it! 

2 —  Describe  your  product  or  service 
fully.  Buyers  don’t  want  to  guess. 

5 —  Don’t  crowd  your  ad.  Make  it  easy 
to  read  for  scanning  buyers. 

4 — Abbreviate?  Sure.  But  don’t  make  it 
a  puzzle. 

6—  Be  sure  address  is  complete  and 
clear. 

0 — Prepare  your  GAM  Ad  NOW. 

7 —  Mail  to:  Classified  Advertising  Dept 

GRAPHIC  ARTS  MONTHLY 

608  S.  Dearborn  St.  Chicago  5,  Illinois 


tor  loiaer.  i<iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiuiiiiiriiiiiiiMiit> 
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Names  of  advertisers  do  not  appear  in  this 
index,  but  products  and  services  are  listed, 
either  generally  or  specihcally,  with  the 
number  of  the  page  on  which  the  informa¬ 
tion  sought  is  to  he  found. 

Inasmuch  as  the  Product  Index  is  a  listing 
of  the  items  advertised  in  this  issue  only, 
listings  not  included  may  appear  in  a  fol¬ 
lowing  issue,  in  which  the  product  or  serv¬ 
ice  may  be  advertised. 

The  Product  Index  has  been  prepared  as 
conscientiously  as  possible,  but  ITie  Graphic 
Arts  Monthly  disclaims  all  responsibility  for 
any  inaccuracies  or  omissions. 


ADVERTKING  NOVELTIES  197,  235,  250 


ARC  LAMPS  123 

BANDING  PRESS  . H8 

BASE,  VACUUM  ...194 

BINDERS,  LOOSE  LEAF  .  102 


BINDERY  EQUIPMENT  &  SUPPLIES 

.  102,  133,  209,  225,  232,  233 

BLANKETS,  OFFSET,  PRESS 

. . . 65,  85,  88,  111 

BOOKS  .  132,  142,  201,  230,  240,  245 

BROACHES  . 159 

BRUSHES  _ _ 86 

CAMERAS  . .  67,  98,  104,  107, 

. . 108,  129,  143 

CARBON  PAPER  ...168,  243 

CARBON  PAPER  (SPECIALTY) _ 177 

CASTERS  . . 203,  221 

CHEMICALS  .  .  43,  95,  234 

CLEANERS  (INK,  PRESS,  ROLLERS,  TYPE, 


ETC.!  . 112,  124,  138,  164,  229,  234 

COLLATING  EQUIPMENT 

48,  49,  100,  229,  232,  233 

COMPOSING  ROOM  EQUIPT.  &  SUPPLIES 


.  147,  155,  156,  157,  163,  186,  226 

CORNER  ROUNDERS . . 227 

CUTTERS,  PAPER  1,  105,  213,  240,  261 

DRILLS,  PAPER  . . 169,  247 

DRYERS  . 230 

ENVELOPES  . .  179,  228,  237 

ESTIMATING  AIDS  . . ...152 

FILM  . . .  15,  95,  173 

FOLDERS,  PAPER  .  32,  33,  34,  35,  79 

GATHERING  MACHINES  .  232,  233 

GAUGE  PINS  . 276 

HELP  WANTED  . . 277 

HUMIDIFIERS  . 101,  149 

INK  113,  117 
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104.  156,  278 

JACKETS,  PRESS  246 

JOGGERS  . 198.220,222 

KNIVES,  GRAPHIC  ARTS  .  164 

KNIVES,  PAPER  . .  55,  89,  164,  168 

LAMINATIONS,  FILM  210 

LENSES  . . . - . 231 

LIGHT  INTEGRATERS  240 

MASKING  MATERIAL  _ 124,  132,  175 

MATRIX  CLEANING  MACHINES  .152 

MATRIX  CONTRASTERS  148 

MISCELLANEOUS  NEW  &  USED  EQUIP. 
&  SUPPLIES  191,  195,  256,  257,  258 
259,  260,  262,  263,  264,  265,  266,  267, 
.  268,  270,  271,  272,  273,  274,  275 

MITERERS  157 


MOUNTING  MATERIAL,  MACHINERY  41 
NOZZLES,  AIR  162 

NUMBERING  MACHINES  166,  167,  168 

OFFSET  DUPLICATING  EQUIPMENT 
&  SUPPLIES  ..4,  5,  121,  181,  185,  199 

OPAQUES  . 96,118 

PADDING  COMPOUND  158,  234 

PAPER,  PRINTING  8,  9,  22,  27,  29,  30, 
31,  59,  81,  87,  125,  127,  137,  141 

PAPER  PROOFING  175 

PERFORATING  BASE  164 

PERFORATING  RULES  115 

PERFORATOR  211,229,243,266 

PHOTO-COMPOSING  MACHINES  103 


MORE^ 

I  product 
index 

PHOTOENGRAVING  EQUIPMENT  & 

SUPPLIES  . . . 10,11,37,195 

PLASTIC  SHEETS  . . . 120 

PLATEMAKING,  OFFSET: 

Chemicals  73,  95,  99,  114,  116,  136 

Equipment...  69,  95,  108,  143,  189,  195 
Plates _ 95,  116,  119,  136,  140 

Plates  ( Presensitized  I 

. . .  20,  21,  75,  83,  93.  140 

PRESSES,  LETTERPRESS 

Presses,  Cylinder  231 

Presses,  Envelope  . _231 

Presses,  Imprinting  231 

Presses,  Platen  .  207,  219 

Presses,  Proof  135,  161,  196,  240 

Presses,  Rotary  239 

Presses,  Specialty  _  183,  231 

PRESSES,  LITHO: 

Presses,  Roll-Fed  <See  Presses, 

Web  Fed) 

Presses,  Sheet-Fed  71,  90,  91,  205 
Presses,  Web  Fed _ _ _ _ 100 
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PRESSURE  SENSITIVES .  17,  39,  131 

PUMPS,  AIR  . 217 

QUOINS  - . . . 279 

REGISTER  PINS  . 100 

REGISTERS,  FORM  . 19,  53 

ROLLERS . 85,  124,  128,  165,  188,  269 

RUBBER  PLATEMAKING  EQUIPMENT  241 

RUBBER  SUPPLIES  .  88 

SAW  BLADES  .  89,  153 

SAWS  _ 151 


SERVICES  TO  THE  TRADE: 

Announcements,  Social 

_ _ _ _ 104,  242,  248,  251' 

Art  Service  .  .  .  252 

Bordered  Blanks  45 

Boxes,  Stationery  ..281 

Business  Cards  . ..  61,  215 

Business  Forms  .  19,  53,  126,  134, 

._150,  170,  212,  218,  223,  236,  254 

Carbonixing  . . .  1  56,  1 93 


Converters,  Plate  _ 106 

Cylinder  Replacement  . 271 

Embossing  . . _.140 

Lithographing  _ 97 

Negatives,  Litho  _ 139,  140 

Photoengravers . 63,  1 50,  237,  252 

Positives,  Litho  . . 139,  144 

Post  Cards  _ 130,  144 

Shipping  Service  . . 57 

Stamping  140 

Stationery  . 171 

Tag  Stringers  .  ...  281 

Typographers  . _223 

SQUEEGES  . 96 

STAPLERS  225,  250 

STATIC  ELIMINATORS . 200,  239 

STEEL  RULE  DIES . 3,  89,  254,  255 

TABLES,  LINE-UP  tr  REGISTER _  77 

TABLES,  STRIPPING,  LAYOUT,  ETC.  74 
TAGS  .  281 

TIPPING  MACHINES 

86,  187,  229,  232,  233 

TRUCKS  _ 214 

TYPE  (COLD I  . _..100,  110,  122 

TYPE,  (LEAD,  SLUGS  &  RULES)  146, 
148,  150,  240,  270,  275,  278,  280,  282 

TYPE  (METAL) . 146,  154,  273 

TYPEWASH  (SEE  CLEANERS) 

WIPES  109 
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CALENDAR  PAD  PLATES 

READY  TO  PRINT 


A  complete  line  of  modernly 
designed  calendar  pad  plates; 
sizes  to  meet  every  purpose . . . 
single,  24-18  —  12-6  and  3 
months  at  a  glance  available 
to  you  in  plate,  proof  or  film. 

ALSO  AVAILABLE ...  a  wide  variety  of 
Almanac  plates— priced  at  less  than  the 
typesetting  cost  alone.  In  addition  you 
can  obtain  in  manuscript  form  all  types 
of  almanac  information  such  as  Weather 
Forecasts;  sunrise,  sunset,  moonrise  and 
moonset;  Astrological  Birthday  Data, 
Astronomical  information,  etc. 


Send  forthe  new  Franklin 
Catalog  No.  58.  Enclose 
25c  which  will  be  cred¬ 
ited  to  your  first  order. 


826  W.  Van  Buren  Street,  Chicago  7,  Illinois 

HAymarket  1-1000 


mp  mint 

BUY  miAN 


NOLAN  1-TON  REMELT  FURNACE-big 

furnace  features,  big  furnace  quality  —  at 
small  furnace  price ! 

NOLAN  “MELT-LIFT"  (left)  -  loads  400 
pounds  of  metal  in  30  seconds  —  with  just 
the  push  of  a  button ! 


MAH.  COtmIfrayiU  THE  FACTS  ON  THE  REMELTING  ECONOMIES 
THAT  CAN  BE  WITH  GUARANTEEDaNOLAN  EQUIPMENT 


NOLAN  CORPORATION 
ROME,  N.Y.  DEPT.  GAM-2 

O.K. . . .  give  us  the  full  story  on  how  the  NOLAN 
remelt  furnace  and  "Melt-Lift"  can  save  money. 


Company. 


Address. 


